
BLOGGING CONCENTRATED – GUIDE TO EMAIL FOR BLOGGERS



Legal Notice
Copyright Notice

All rights reserved. No part of this publication may be reproduced or transmitted
in any form or by any means, electronic or mechanical unless as used in the
paragraph below. Any unauthorized use, sharing, reproduction, or distribution is
strictly prohibited.

This document may not be re-branded for distribution without prior written consent of 
Audience Industries, Inc..

If you desire to promote this report with an affiliate link, register at 
http://bloggingconcentrated.com/members/  No SPAM may be used to promote this report.

While attempts have been made to verify information provided in this publication, neither the 
author nor the publisher assumes any responsibilities for errors, omissions, or contradictory 
information contained in this document.

The author, publisher and affiliates disclaim any personal loss or liability caused by the 
utilization of any information presented herein. The author is not engaged in rendering any 
legal, accounting or professional advice. The services of a competent professional should be 
us if such assistance is needed.

All product names, logos and trademarks are property of their respective owners who have 
not necessarily endorsed, sponsored or approved this publication.  While the sources 
mentioned herein are assumed to be reliable at the time of this writing, the author, publisher 
and affiliates are not responsible for their activities from time to time. Sources may terminate, 
move, change prices or do other things at their sole discretion.

Sources can only be confirmed reliable at the time of original publication of this manual.  This 
manual is a guide only and as such, should be considered solely for basic information. 
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Thousands of people visit your site every day, week and year. We go to a lot of work to 
produce content, tweets, Facebook updates, photos and videos yet most people don't get to 
see our work twice. In fact most bloggers spend more time on creating traffic than they do on
capturing it when it arrives. 

Capturing contact information is a pretty important part of any business strategy. I mean, if 
you spent all that time creating content to find customers in the first place – do you really 
want to keep finding brand new visitors everyday?

The people who visit your site love what you do. They are the ones that could become your 
commenters, loyal fans, buyers and contributors. Capturing them so you can create a 
relationship with them is the art of effective blogging. But more importantly giving them more 
of what they love makes their lives better. 

Not every moment can someone stop what they're doing to subscribe. Not every post 
creates that desire. So if we don't get their email address on the first pass, at the minimum 
we want to make it easy for them to like, follow or join so we can get another shot at 
providing content they'll like. And ultimately another shot at acquiring their contact 
information. 

Think of magazines.  If magazines relied on customers to pick up the next issue while at the 
grocery store, they'd go out of business quite quickly. So they created a mechanism to not 
only deliver the content each month, but to also make it easy to renew. 

How can our customers renew, if we can't reach out and ask them?
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CAPTURED, ARGHHHH!!
We can only reach out to them when they “like” us, “follow” us, “subscribe” to us and/or 
“register” with us. If we choose to not offer all those options we'll lose the reader who 
happens to love his RSS reader, the reader who only reads emails, the reader who only 
grazes the Facebook feed. 

  Thus offering all services means our audience gets to engage with us how they want to.

Today our greatest asset is still email. That is because with email we have the ability to 
send exactly what we want, when we want and targeted to whom we want.

But most importantly email is asynchronous media. That means your reader doesn't have to 
read it when you send it. That means it is there when they get home from vacation. That 
means they have to see it to read it, delete it, open it, ignore it. 

The problem with synchronous media like Radio, TV, Pinterest, Twitter and somewhat 
Facebook is if you’re not there you’re not going to see it. Imagine getting home from vacation
with a note from Facebook that said “here's all the stuff you missed while you were gone”. 

Think about how synchronous media like radio and Twitter work:

If you send out a general tweet the only people who see it are the people who are following 
you, who are on Twitter, who are looking at their feed in that 5 minute period. That's it. 

Spend time making a radio ad and the only people who can engage with your ad message 
are the people who are tuned into the right station, at the right time, without being distracted 
AND in a position to take notes.  
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SIGN UP TO BE ON A PEW

Ever see someone add “email list” or “newsletter” to their Christmas Wish List? 

How about on their Target Wedding Registry? 

Ever see an Easter Basket filled with chocolate covered email lists and newsletters?

 Nope. I didn't think so.

 Because while we want great information, we don't want to be on lists, we want to feel part 
of something bigger. We want to be in fan clubs, invited to movie screenings and asked to 
judge contests. We want to read stories, get breaking news and stay ahead of our peers. 

Bottom line we want to feel like we belong and we're appreciated. 

We don't want to be on lists, we want to be led to better things. So never ask your audience 
to sign up to your “list” or your “newsletter”. No one wants that. 

Deep down inside we want both information and the opinion of someone we trust. And when 
we find it we'll gladly trade our email for their insight. We'll gladly invite awesome to our 
inbox.

But we have no desire to be on your list. So never call it a list. 

The fact that they are on a list isn't important. That's the administration of it. The only thing 
important to them is they are part of your challenge, tips series, concert updates.  Whether 
it's a list, a database or a mailing is inconsequential. 

Churches know this very well. They will be the first to invite you to “hear a wonderful, life 
affirming sermon. At both 8:30 and 10:00 am Sundays. Bring the family.” 

Imagine if they instead said, “Sign up to be on our pew . . .” Would that entice you? Ever 
been hard on your luck and think to yourself . . . “If I could only be sitting on a pew”. 

Remember it's not the list that's important, it's the sermon. 
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RED PAPER MADNESS 

So if they don't want to be on a list, how do we get them to give us their email addresses?  
Well, the first thing we do is change your mindset. 

We never want them to give us their email address. 

Instead we want them to be excited about what they are going to get. It's a slight mindset 
change, but it makes all the difference. When we think this way we think more about what 
we could do for them, instead of what they could do for us. 

When we spend all our time thinking about them, it gets easy. 

So to get your juices flowing and to get you thinking about ideas that would work for your 
community, here are some mediums that work across platforms: 

1. Giveaways - How much is a customer worth to you? Would it be worth $79 to get 
50 new customers? If so, why not buy a cool gift and offer it as a giveaway to people 
who sign up?  Don't get a $25 Amazon gift card because that won't tell you who's on 
the list. Get something that only your audience would want. (Like a pinewood derby 
car sticker kit for a cub scout web business, like an iPhone6 cover for an iPhone class 
web business). 

2. Receipts - If a retail location, when customers buy goods and services, do they get
a receipt from you? Why not ask them for their email address then? “Sign up to get 
35% off your next purchase and know about new products first”.

3. Membership or Privileged Access – Give away a pass code to get into your 
members only discount club or forum or to see your case studies. Whatever it is, 
people love to belong.

4. Product Registration – Offer them free tech support, beta access to new 
products, research or new notes when they register a new product from you.

5. Create a squeeze page form on your website that asks people to sign up and get a
report, poster, white paper, forum, printable, case study, etc. . . Don't fail to test this 
piece of value. Give a big book away, 3 small ones, a guide. . . you'll never know what 
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your audience wants till you try. 

6. Live Events – Let's spend a moment more than just a sentence on this one. 

Getting emails via live events is easy if you own the event because they have to 
register to even arrive. But live events where you're just speaking have a flow and 
method to email addy acquisition all their own.  

In order for live event emails to make sense though, you need to first be speaking at 
an event you'd find your target audience. Then you want to make sure your topic 
speaks directly to your business. When people have a choice of sessions, you want 
the topic to attract the right people. 

Know ahead of time that you might not have access to the attendees, meaning you 
might not be able to hand something out. You might not be able to sell something at all
in fact. You might not be able to upsell services. You might have to leave shortly after 
you speak. 

So have a plan for all options. There are many limitations to consider at live events.

One idea that works virtually anywhere is the red paper trick. Before you speak on a 
red piece of paper, print the web address where you want them to go for more 
information after the talk and the benefits of going there with an asterisk that says 
“also click the link in the verification email”. 

And then when you're speaking tell them about the thing (book, report, table, graph, 
printable) that you made for them. Let them know if they couldn't write it down to come
up after your talk and ask you for the red piece of paper. Because it's red . . . other 
people see it and they ask for it. And then others ask for it. And it goes nutty. 

That’s how they get themselves on the list. 

The red paper works wonders.

Another great option is the fishbowl giveaway. Tell them at the beginning that you're going to 
give away one of your services at the end of the talk. Then pass around a fishbowl for their 
business cards. 
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Three Types of Email
What assets do you have to communicate with your audience is the next question? There 
are traditionally 3 different ways to reach them at their inbox: 

 the RSS Feed

 the Autoresponder

 and the Hand Crafted Email. 

Each has its own benefits and drawbacks. Using a service that gives you all three options is 
paramount because each serves a specific purpose and role in your business. Let's learn 
what do they do?

The RSS Feed

The RSS feed is the least customizable and/or tailorable to your audiences' needs. The 
most you can do is customize the look and feel of the message. And from an audience point 
of view, they can subscribe to your whole site or certain parts.

But it is not designed to write good quality subject lines nor is it designed to personally 
speak to your audience. And unless you write blog posts in the order they need to be read, 
an RSS feed is traditionally random from day to day as you cover different topics on your 
blog. But for people who want to be notified of every new blog post that you create, it is 
ideal.

Some bloggers confuse the efficiency of the RSS feed with effectiveness. The feed is not a 
marketing tool however, it's an automation tool left for people who still use RSS readers. 
Otherwise it is not the most effective tool of communication, persuasion or conversion.

The Autoresponder

An autoresponder series is the best way to deliver content in a specified order. An 
autoresponder is a “pre-written” set of messages that go to your audience with message #1 
starting whenever someone signs up.

When someone downloads your ebook or course for example, an autoresponder can deliver 

BLOGGING CONCENTRATED – GUIDE TO EMAIL FOR BLOGGERS



the content you want them to have in the order you want them to have it. It does require that 
you think, plan and write the emails ahead of time but after that one-time work, it works for 
you forever.

A client recently forwarded to me 42 e-mails to add to his newsletter autoresponder. He’d 
been sending them out one by one from his e-mail address, and that had been working very 
well. But the autoresponder takes him out of the mix. It allows him to concentrate on other 
things while his e-mail campaign works on autopilot for him.

While autoresponders are largely prewritten and not time specific or seasonal, you can use 
the “signature” portion of the email to add a new message whenever you want. Most 
“signatures” allow html and prose so you could change your email signature line today with a
special Valentine's paragraph and everyone on your list would get this timely message when
they receive your emails this week. No matter which autoresponded email they are 
receiving.

The part of an autoresponder that is far superior to email and RSS is just that. With 
everyone getting email #1 when they sign up, you get to hold their hand as you take them on
the journey they need.

Personally Crafted Email

Personally crafted emails are by far the most effective, personal and meaningful. But they 
do not offer you any business leverage. The RSS feed and the autoresponder series are 
things that can be set-up once and continue to work for you on their own. Personally crafted 
email doesn't offer that advantage.

Using them together, however, is where you can get real traction with your audience. For 
instance you can design your ebook opt-ins so subscribers get added to two separate email 
lists. You could have the first list be a 30 day autoresponder series that teaches them 
something in the order it needs to be taught followed by offers to take your next course. And 
the second list could be your main newsletter list with a 30 day delay. Then you have 
multiple lists but don't have to manage them all long term.

Using the various tools to communicate with your audience is the best way to turn fans into 
cheerleaders. If you're ever going to write a book, create a product, do a webinar it would be 
nice to have a built-in audience ready to buy and attend. 

Don't neglect the part of your business that communicates with your audience. 

It's the most important life line you have.  
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To Confirm or Not To Confirm, That is the Question

As you set up your email list, one decision you’ll need to make is whether to use a single 
opt-in or confirmed, double opt-in. Your email provider will ask you this for new subscribers 
and if you import subscribers: Let’s define these:

• Single opt-in: This is when your visitor is subscribed to your list the moment they fill
in your opt-in form. They’ll also immediately receive their first lesson.

• Double opt-in: This is where your prospect fills in the form and is then asked to click
a link in an email to confirm their subscription. If they don’t click the link, they won’t be 
subscribed to your list. When they click the link, they’ll be subscribed and will 
immediately receive their first lesson.

• Confirmed opt-out: When you import a list of email addresses the new service may 
send an email to all the people to tell them that they've been put on your list. This is 
different from confirmed opt-in because here they are on the list. There's a button to 
click if they don't want to be. 

The advantage of a single opt-in list is that you’ll be able to grow your most more quickly, 
simply because people don’t have to go through the extra step of confirming their 
subscription.  That doesn't mean more people are going to opt-in. Your email service 
provider just won't add them to the list until they confirm. 

However, the disadvantage is that a single opt-in list opens you up to spam complaints. 
That’s because anyone – friend, enemy or prankster – can sign anyone up for your email list.
If someone can’t be bothered to spend any extra second or two of their time clicking a link in 
the confirmation email, then they’re probably not going to spend much time reading your 
other emails, either.

I use both.  For people I don't know who come to the site and try to download offers, I ask 
them to confirm their opt-in. Those lists are set up as “confirmed opt-in”.  You have to be 
careful and methodical with confirmed opt-in. Unless your audience knows they have to go 
click a confirmation link, they won't. And you'll lose them. Make sure it is clear they need to 
take another step. 

For people who come to our live events and ask for our offers, I don't. I feel the in-person 
request is enough. So that is single optin as I often hand enter those email addresses.
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THROUGH RAIN, SLEET & SNOW

So you've captured their name and email, which means it is time to send them something. 
When you press send, our first hurdle is getting through to their inbox. Therefore we need to 
make sure we choose an email client that's reputable and has been whitelisted by most of 
the ISP's. 

What you want to avoid are services that have free accounts. A free account is easy for 
non-scrupulous people to obtain and use for bad reasons. Too many of those and the 
provider will earn a bad reputation with the ISP's. 

Personally we teach, train and promote the service AWeber. They have been around an 
extremely long time time and don't allow spammers to use the service. For most clients they 
require the use of double or confirmed opt-in to make sure a fake list isn't uploaded. This 
lowers the number of spam complaints and keeps them in good graces with the ISP's. 

Your deliverability will be hampered if you get in trouble with the law, as well. So make sure 
you know and follow the CAN-SPAM act. While companies like AWeber handle this for you, 
you're the business owner. You can't rely on others to mitigate your risks if you don't even 
know the risks. 

Also, your deliverability will be affected by the content of the email itself. Let's look at some 
of the mistakes that affect deliverability.

Avoiding Marketing Mistakes in your Email

If you can avoid making these mistakes, your e-mail is going to fly through the filters and 
make it to your customers’ inbox:

Don't leave your subscribers uninformed. When someone subscribes to your mailing, send a
confident first email that encourages engagement. And don't fail to mail them regularly. If you
wait too long they'll forget.  Forgetting isn't good because they may not open the email, they 
may press the “Mark as Spam” button or they may block it. All three are noted by the ISP's. 

Don't use a free domain to send email. Sending email through Hotmail, Yahoo, AOL or 
gmail will get you flagged by those services. If gmail sees you sending bulk mail with their 
gmail service, it will block your mail to gmail addresses. Since gmail is a big provider, that is 
stopping you from accessing a lot of homes.
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In the Subject Line.

 .
 Don’t use dashes or hyphens
 Avoid ALL CAPITALS, excessive and unnecessary use of punctuation (!!!) and use 

symbols and SP$C!AL CH@RCT3RZ sparingly, and only when relevant.
 Also, make sure not to use the word “Don’t”
 Delete all punctuation except commas. And skip using quotes as in: Check out this 

“tasty” treat
 Avoid the use of the ellipsis. That’s the thing that looks like this . . .
 Avoid the use of the phrase “is going to be about”

 Capitalize the first word, but not any other words. If you can avoid using proper nouns, 
that will be easier.

Also don't use SPAM catcher words in your subject lines: 

 $$$

 !!!

 100% free

 Act Now!

 ALL CAPS

 All natural

 As seen on

 Attention 

 Bad Credit

 Bargain

 Best Price

 Billion

 Cost

 Dear FriendshipDecision

 Discount

 Guaranee

 Hot

 Increase
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 Join Millions

 Lose weight

 Lowest Price

 Make Money Fast

 Marketing

 Million Dollars

 Money

 Money Making

 No Medical Exams

 No purchase necessary

 Online pharmacy

 Partners

 Performance

 Double your income

 rates

 E.X.T.R.A. Punctuation

 Eliminate debt

 Extra income

 Fast Cash

 Fees

 Financial Freedom

 Satisfaction Guaranteed

 Search engines listings

 Selling

 Success 

 T e x t w I t h g a p s

 Trial 

 Visit our website

Now that we know what not to do in email, what should we do?
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Headline Ideas

I almost hate writing this part because shouldn't they open our emails because they love 
us? Sadly, that is not the case. No matter how much they love you, your readers get tons of 
emails in their inbox everyday. 

Your subject line affects whether or not a reader will open your email. It must be relevant 
and informative enough to catch their attention, and should tell the reader what the message
is about in clear, concise language. Whenever possible, it should offer some indication of 
what the reader stands to gain by opening the message.

So express a single message, contained within a “hook,” which the reader can quickly and 
easily understand. The hook should provide focus for the entire email, which should express 
its primary point plainly and directly to the reader. Make certain your hook conveys the single
thought succinctly, so that your reader can act. Customers are more likely to reply and take 
action if the request made of them is clear.

And unfortunately, the things that work for Magazines, the Enquirer and Buzzfeed work for 
email. We just have a hard time not opening things that are interesting, provide intrigue or 
pique our attention. It's the rest of the subject lines that get overlooked. 

There are certain words that almost always capture your prospect’s attention – these are 
referred to as trigger words. Here are some of the trigger words that will add an extra punch 
to your headline:

• You

• How to

• Announcing

• New

• Amazing

• Guaranteed

• Revolutionary

• Discover

• Who Else

• Scientific

• Proven

• Quick

• Easy
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• Fast

• Simple

• Surprising

• Startling

And then put all together to come up with headlines like this set of examples:

 Your cake will be dry, unless you do this one thing

 Happy Thanksgiving - and a gift

 Your Most Important Email This Year

 <name>, Read this before Monday

 Can you REALLY write a book in 14 days?

 Reminder... again!

 Why this may be your LAST chance...

 If you are trying to run a 7 minute mile, you'll need this.

 Find Out Which Herb Can Cure Your Dog’s Ear Infections for

 Now You Too Can Have Beautiful Skin!

 Imagine Getting Your Short Stories Published in Major

 Magazines…

 Are You Embarrassed About Your Teeth?

 Now You Too Can Discover the Secrets of Throwing Fun, Flawless

 Dinner Parties on a Budget!

 Who Else Wants a Perfectly Housetrained Puppy?

 Email Content Matters
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THE POINT IS RETENTION 

Like it or not, the written word is the most-used form of communication online. In a business 
which used to be almost entirely “face-to-face”  more often than not conversations are 
happening via email, Facebook, text message, and live chat. Though video email, video 
chat, and other multimedia channels exist, the king is still the written word.

When you do know your purpose, your readers will hear it. And they'll expect you to tell 
them when not to do things, when not to follow ideas, when not to get sucked into 
promotions. Your audience will want in the fan club when you make them feel safe, empower
them to learn more and love them like family.

Keeping the readers coming back takes two parts. The first part is the belief and the second 
part is pre-selling. The most important part of the words needs to be why you exist in the first
place.

• Posting deals, writing about gardening, or hosting "how to write calligraphy" webinars 
is just the medium. What goals do you really want your audience to accomplish?

• Do you want them to garden because they'll be eating healthier? saving money? 
improving the environment? or relieving stress

• Is your goal that they are able to calligraph their name when they sign checks or that 
they truly master the beautiful art of Calligraphy?

• Are you posting coupon offers because you want your readers to fall in love with 
coupons, as a way to save enough money to go to Disney or because you want to 
empower them with the tools to change their family's financial situation?

It's easy to spend your time looking for deals, researching information, and writing great 
bullet points. In fact, 95% of websites are chock full of that. Keywords and facts, how-to's 
and "7 ways to do everything”, they're the basis of good content. 

But without a point of view that permeates your site, why does a reader go beyond the 
information they arrived to get. Sometimes information by itself just isn't enough. That's why 
the “belief” part is so powerful. Then they believe in the goal you believe in, they trust your 
opinion along the way. 

Ever ask your waiter what he/she recommends? 

Do you think people listen to Rush Limbaugh for the facts alone? 

Ever look for a magazine that just had tables and graphs, no commentary?

No. No. No. They do all these things because they believe “we are in this together”. 
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SECRET HANDSHAKES NEVER GET OLD
People read your content because they want to achieve something and you are helping 
them get there. But they also seek hidden moments that validate their feelings.

Simple things like speaking the secret language others won't understand allows a reader to 
separate themselves from the dreaded "general public". Knowing the "infield fly rule" is what 
makes a baseball fan. Couponers collectively talk about BOGO's, stacking and match-ups.. 
Weavers know what ends-per-inch mean and golfers know what a "2-3 club wind" means. 

When you use terms only “insiders” understand, when you address them as “coupon 
crazies”, “fellow train enthusiasts” and “black friday insiders” they immediately feel part of the
team. Add to that the social proof they get when others feel like the belong too and you've 
got yourself a factory to turn fans into cheerleaders. 

When you can be the voice that tickles your readers' souls, they'll be first in line to trade their 
email list for your ebook. They'll be the first to say “Send your insights to me. I'm not 
like the rest. I belong here with you.” They'll be the first to open the emails and click 
through to your site. 

Preselling is the 2nd Key

The relevance of the offer gets them on the list. 

Their alignment with your belief system turns them from reader into fan. 

The subject line, which we'll go over, gets them to open the email. 

And getting them excited about what's coming brings them back. 

The most important step in getting your audience to come back is your ability to presell 
what's coming. You've seen this most often at movie theaters. Since movie theaters don't 
have subscription plans, they display “coming soon” signs to get people excited about 
coming back. 

As website owners, we also need to lead our audience by the hand and get them excited not
only about what content we offer, but what is coming. 
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The only way preselling works is if you actually know what's coming. Preselling can happen 
inside ebooks, in blog posts, in email and on blogs themselves. To get someone excited 
about coming back is called the power of anticipation. 

Remember as a kind wondering what was going to be under the tree for Christmas?
Remember getting excited about going on vacation?
Right now . . .can you think of a movie coming out in the next few months?
At the gym is there a calendar showing you next month's classes?

These are all versions of preselling. After you get your reader on your email list, your next 
goal is to figure out what you're preselling in every contact point regarding what's coming. 

Crafting the Email Tips

Make sure your e-mail has at least 3 sentences, and a link at the bottom that takes the 
person to the website the e-mail comes from. For example, if you send the e-mail as 
info@bloggingconcentrated.com, put a link at the bottom to http://bloggingconcentrated.com/

If you’re given the option, choose to send the e-mail as html, but also check the box to allow
the e-mail to be sent as text if the subscriber doesn’t accept html e-mails.

Don't include too many images. One per email is best. But the idea there is not to just have 
a photo, but to have a normal ration with photo and text. 

Make sure there is an unsubscribe button on the bottom as well as your address. 

Below are some tips to keep in mind when crafting your email messages; strategies that will 
make certain your emails are read, understood, and replied to in a timely manner. While not 
every email will matter to our audience, we certainly want the email to give them reason to 
open the next. 

Like a press release, state the important things first. People read the introduction of an 
email to find out if they need to read more, and then scan the rest. Accordingly, you should 
put the most important information (the “hook”) in the first few lines of your message. 

Compare these two:

A. “Hello Paul. Hope all is well. Unfortunately, not everything has gone as expected, and Iʼm
kind of stuck. So I need a favor if you don't mind.  I would be truly grateful if you could call 
Jules to reschedule our meeting tomorrow.”

vs.

B. “Dude, I could really use your help. I forgot to reschedule our meeting with Jules. Could 
you please reschedule for me?”
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Be succinct: Keep your email short, and all the content relevant to a single subject. Try to 
convey what you need in as few words as possible, and choose those words carefully. This 
point canʼt be stressed enough. Most readers receive a steady stream of email throughout 
the day, and are inundated by the sheer volume, never mind all the requests made on their 
time. A good rule to remember with your email correspondence is the two-minute rule: if it 
takes more than two minutes, your message will likely not get read.

Your opener should seek to build rapport with your prospect and, whenever possible, gently 
evoke emotion. As the name implies, the opener refers to the opening few sentences of your
email. . This is where you hold the prospect’s attention by talking about his problems. The 
benefit of a opening with a story is that it tends to accomplish both of those goals. Plus, it 
helps the prospect self-identify with the problem. Remember your goal is to get them 
interested in clicking through to your website. 

Examples:

• Do you ever wish making a cake wouldn't have to create a mess?

• The unfinished novel sits on your computer. Do you need help completing the last few 
steps to getting done? 

• Do you wish you could keep plants alive over the winter?

• Write for speed and scannability: Since direct, short emails get better responses, you 
want to make your messages as brief and easy to read as possible. 

Consider boldfacing names within the email to draw attention to particular sentences. This is
especially useful when an email is sent to multiple people and has separate requests 
contained within.

Be aware of your tone in email. Donʼt assume that those reading your email can “hear” your 
tone, or will automatically “get” your humor, or pitch, inflection (or any other non-verbal cue 
that aids in the understanding of an email). Email recipients donʼt have access to aids like 
inflection, pitch, gestures, body language or humor to ensure that the meaning behind your 
message is clear. 

Be especially careful with sarcasm – if your reader doesnʼt understand a given remark or 
request to be sarcastic, they could potentially be offended.
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GOOD SEGREGATION

Segmentation is crucial. It is crucial to your readers. It is crucial to your business success. 
The “hook” that you provided, the reason that caused someone to share their email with you 
defines them. It is what they are interested in. It is what they want from you. 

Sending something else somewhat violates that. Not in an illegal way of course. But if your 
reader just likes recipes and signed up for a recipe book only to get emails about sewing 
patterns, Easter crafts and ways to save money, they just stop opening your emails and no 
longer consider you a solution to their problems. 

So you want to segment. 

That means providing a “hook” and reason to sign up that is different from one navigation 
bar item to another. And then providing content based solely on that reason. When they sign
up to get your gluten-free recipe book, have a follow-up series based on gluten-free cooking,
cooking, recipes or food. But not sewing or planting habits. 
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AUTOMATIC FOR THE PEOPLE
Sometimes automation is good. Other times it is bad. Our goal as marketers is to wade 
through all the “inventions and innovations” designed to make our business better and find 
the ones that truly do. 

The RSS feed is an automated tool. . . but that doesn't make it great. Auto-feeding to 
Facebook would make things easier, but that doesn't work from a social point of view. So, 
don't do things just because others do or because it seemingly makes your biz better. 

One thing you should do however, is use the automation tools within your email service 
provider. Automation among lists not only makes your life easier but actually improves the 
reader's experience.Nothing is going to explain this better than an example: 

You own a “Family Australia” website. Everything you want to know about Australia. One of 
the sections of your site is for people moving to Australia. And as such you have a “Guide to 
Moving to Australia” as a free opt-in on your site. 

When someone opts into that, they likely live somewhere other than Australia and are in the 
process of moving. So they aren't quite ready for your emails about “things to do in Sydney 
with kids” or “Nightlife Melbourne” information. They just aren't. And while getting that might 
be fun, what they really need is to solve their problems.  Because moving to Australia is 
stressful. 

So when they sign up, it makes sense for them to get the Guide and then follow-up emails 
about moving to Australia. But we don't yet know what city they are moving to so our help 
can only be so specific. 

In their follow-up sequence offering them guides to Brisbane, Sydney, Melbourne and Perth 
would be automatic. Why wouldn't we do that?  But this is where automation comes in. 

When they do click on the Melbourne guide and optin to get that guide we want the system 
to automatically drop them from the first list. We no longer need to send them “generic 
Australia” information as we now know they are moving to Melbourne. And thus their emails 
should help them in that process. 

This is the power of automation.  When your reader indicates interest in one thing, we 
automatically take them off list A and put them on list B. Think of the difference between 
buyers and prospects. Do prospects need to get pitches for an ebook they already bought?  

No, that's why we take them off the general mailing list once they buy the book and put them
on a buyers list.                                            

Automatic. For the People. 
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WHAT CAN WE DO WITH EMAIL?

Email is more than a follow-up tool however. It is a business asset. It is a place we can 
promote products, monetize with ads, and entertain an audience. Creating the list is for the 
reader for sure. But the list itself has value. Let's talk about the value of the list. 

1. Solo Ads. . . let's start with the most exciting one. When you create an email list based on
a subject, like underwater photography, you end up with a very targeted list that many 
companies will pay to reach. There are solo ad directories, but you can reach out to 
companies individually and offer to email your list about their service. Imagine sending an 
email to a snorkle company that you can reach the inbox of 10,000 people who love 
underwater photography. They'll be interested.

2. Joint Ventures . . . How much fun would it be to couple your online underwater 
photography class with a travel agent's ebook called “The Most Colorful Places to Snorkle 
Around the Globe”. Then the two of you create a series of emails you'll send out to both your
email list and the agent's list about your special “joint venture offer”. Add in a webinar you do
together and you can turn that email list into good money. 

3. Automated Courses . . . We love to teach our bloggers how to effectively use an 
autoresponder. An autoresponder is a mechanism in your email client that allows you to 
create emails and have them go out at prescribed times based on when someone signs up.  
For instance we created a 21 Day SEO Challenge earlier this year that sends 21 days of 
SEO lessons in a row starting the day you sign up. . . automatically. . . whenever that is. 
Since our email client has automated the process, it is totally hands off. The email system is 
serving customers while we're sleeping and doing other things.

4. Other People's Email . . . How many times can you email your own list about your ebook?
In the beginning the early adopters will get it. Then when you send the testimonials from 
them you'll get the laggards. . . but at some point in time the message will be moot. So how 
about figuring out what message worked for you the best and finding someone with a similar 
list that would email it for you? Sometimes a fellow blogger will do it for friendship, 
sometimes a company will do it because they want to make their audience smarter, and 
sometimes you have to offer a commission. Either way, you get your message in front of a 
new audience.

5. Truncated Posts. . . While you can deliver all the value of your post in email, the real goal 
should be the click. Your emails should be written to get the click. When you can turn email 
into traffic that means page views, ad clicks, ebook buys, and more sponsor money. Make 
sure that you are using your email language to invite your readers back to your site. . . not 
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just inform them in the email. That's your home AND their home. Give them reason to get 
exited and you'll both be happy. 

6. Make Offers. . . Wait! Is this one too boring? Ha! . . . but it's the most important one. Your 
audience follows you, bought your ebook, or signed up on your list because they like your 
stuff. Just like they likes shoes and chocolate and movies. But you don't see shoe 
companies, or Hershey's or Hollywood afraid to tell you about cool stuff they have, do you? 
So yes, make offers. Sometimes the offer is “like me on Facebook because. . . “ , sometimes
the offer is “download my free printable” and sometimes it's “Hey, I just spent 90 hours 
writing a fantastic book for you. Come get it. It's $6.99”. 

7. Yes, Ads. . . You can have Google Adsense in your emails. Phil Hollows has a great 
program to integrate Google Adsense into your emails if you're using his service, Feedblitz. 
You can have a sidebar in your email template with Google ads, ads people pay for or ads 
for your own products. Just don't forget about ads.

CHOOSING A SERVICE

There are a myriad of email, newsletter and customer management options at your disposal.
They all have their own bells and whistles. Let's talk about them by dividing them into three 
price categories and then discuss their properties. 

At the bottom of the price barrel, beyond gmail and hotmail are newsletter services. Some of 
these are iContact, ConstantContact, MadMimi, and MyEmma. Largely these services are 
designed to capture your email and send you a newsletter. They offer a “free level” of 
services but do not offer automation, autoresponders, tagging or wide-scale integration. 

In the mid-range level exist services like Mail Chimp, AWeber, Feedblitz, Get Response, 
AddressTwo and Active Campaigns. This is the sweet spot for bloggers. These services 
largely fill the needs of the beginner and expert level blogger. They all have different features
however that include automation, autoresponders, blasts, RSS integration and more.

Among these we use, teach, train and promote Aweber. It has all the bells and whistles you 
need and very few you don't. For us it is a great service for bloggers. However, it doesn't 
have two other unique features that you may love. 

Feedblitz has a very well designed ad integration component. For many that use Feedblitz 
the ad revenue from the emails pays for the service. 

 AddressToo has a reverse autoresponder that is fantastic. It is great for event and launch 
based companies where things happen on a certain date. Instead of the typical 
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autoresponder that sends emails in order based on the date the reader signed up, a reverse 
autoresponder sends emails based on a future date. 

So an email might go out 1 day before an event, 2 days before an event, 3 days before. 
Perfect for reminders. 

All of those are worthwhile services. 

Then on the deep pockets end you have Infusionsoft, Ontraport and SalesForce. These 
services are too steeply priced for their value for bloggers. Virtually everything you need to 
do you can do in Aweber with plugins at a fraction of the price. Their robustness also means 
you need somoene well versed in these programs to get their full value. 

Show me something Infusionsoft can do and I'll show you how to do it in Aweber for 1/10 th 
the price. 

AWEBER

Should you decide to use Aweber we'll fully support you. We teach, train, setup, promote, 
and use Aweber. Consider us another level of customer service support. 

Http://danspecial.aweber.com 

THE BOTTOM LINE

________________________________________________
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