


Module 5.1 

Why Blogging Is So Freakin’ 
Important 



Today’s Plan 

  Why blogging is so important & why you need 
to be blogging 

  What blogging has done for other businesses 



“You Should Blog” 

  A lot of people will tell you that “you should blog” but 
they neglect to tell you why. 

  I’m going to tell you exactly why you need to be 
doing this and explain why I think that blogging is 
one of the best things you can do for your business. 



#1: Google Loves Fresh Content 

  More blog posts means that your site will have more 
pages indexed with Google which really helps your SEO. 

  When you create new content Google comes back to 
your website more often and that really helps your search 
rankings. 

  Each update that Google releases puts more and more 
emphasis on useful content and punishes those who just 
use SEO “tricks”. 



#2 It showcases your expertise 

  Awards and testimonials can only do so much, and blogging give you a 
chance to show off your expertise instead of just talking about it. 
Anyone can say they’re an expert so you have to prove it. 

  Blogging also allows you to write content that is beneficial to your 
audience and that will keep them coming back. 

  According to an unbiased survey of over 14,000 people married in 
2011 by Splendid Insights, “More important than a website is an 
updated blog. Your website is your business card, the blog is the 
conversation. For example, 85% of Ritzy Bee‘s clients hired them 
because of their blog & then those clients refer via word of mouth.” 



#3 It lets you build trust 

  We talked about how important trust is in 
business in Module 4.  
  Blogging lets your potential clients get to know 
you at their own pace and show them that you’re 
not some weird fly-by-night scam artist. 
  It allows people to get to know you and like you 
which of course is super important. 



  Writing helpful blog posts is one of the 
easiest and best ways to give selflessly to 
your audience. 
  Remember: People are attracted to those 
who are helpful and generous. 

#4 It lets you be more like 
Santa 



  If you have a great blog post you can use social media to 
drive traffic to it. 

  Your blog posts give you something helpful to share to 
build your brand. You can break up a top 10 tips post into 
10 separate tweets that link back to your post 

  This makes social media truly useful for your business. 

#5 It gives your social media more 
purpose 



  When you have interesting content, your website visitors 
will spend time on your site reading it. This means that they 
will learn more about you and what you have to offer. 

  When you position yourself as a resource instead of just a 
service provider, you become much more valuable to your 
potential customers and you set yourself apart from your 
competition.  

#6 It gives people a reason to 
visit your site 



#7 It keeps you at the top of 
your potential client’s mind 

  Your website visitors may not be ready to book you yet, but 
by giving them a reason to come back they remember you 
when it is time to buy. 
  Making decisions about who to hire for a wedding is a big 
deal and can be daunting to a newly engaged couple so they 
need time to research and figure out what they want. Couples 
do a TON of research before booking someone and providing 
them with content (like I do to you via email) reminds them 
who you are and how awesome you are. 



#8 It gives people something to 
share 

  No one is going to share your services page but 
people will share helpful blog posts. 
  This means you are getting a lot more exposure 
without having to do any additional work. 
  Sharing is essentially someone endorsing you to their 
friends which is far more powerful than you talking about 
yourself. 



 Blogs are not a one way medium. 

 People can leave comments, share your post along 
with their opinion about it and help you figure out what 
really matters to your customers. 

#9 It starts conversations with your 
potential clients 



#10 Blogging is cost effective 

  Blogging is one of the most cost effective ways to 
market your business. 

  It is cumulative as well. Every post adds to the 
wealth of information, SEO value and proof that you 
know your stuff.  



Companies that blog get  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Ready for some impressive stats? 

  Companies that blog have… 
  55% more visitors 
  97% more inbound links 
  434% more indexed pages 

  77% of Internet users read blogs 
  People don’t care about your products and services; they 

care about themselves.  Blogs aimed at your audience 
rather than your own needs drive website traffic. 



Quick Recap/Homework 

1.  Blogging costs you nothing but time & effort and can 
drastically improve your business. 

2.  If you aren’t convinced by now, do some research on the 
importance of business blogs. Hubspot.com has some 
great information on this topic. 



Coming Up in Module 5.2 

  Common objections & excuses people have 
when it comes to blogging. 




