


Module 6.4 

Measuring The Success Of Your 
Blog Posts 



Today’s Plan 

  How to measure the success of your posts with 
Google Analytics 
  How to choose what to measure 
  How to use that information to improve your 
blog and your marketing 



Why Measure? 

  Blogging is a low-cost, high return marketing tool but you still 
have to track your results to see what changes need to be 
made. All marketing is an ongoing experiment.  

  Writing a blog post is not going to magically get you more 
business right away. Blogging is an investment and it will help 
you more and more as time goes on and it’s there forever. 

  If you measure what’s working and what isn’t, you can tweak 
your marketing and make more progress faster. 



Deciding What To Measure 

  What you choose to measure will depend on your your 
business.  
  A blogger may choose to measure traffic because it impacts the 

amount of views advertisers are getting.  
  A wedding service provider may choose to measure email subscribers 

in order to see how many people they are reaching on a regular basis.  
  Those selling wedding products might choose to measure conversions 

(percentage of visitors that purchased something).  
  In order to decide what to measure, think about what impacts your 

business most. 



  Because you’re going to build an email list, it is important to 
measure conversions. 

  For the purpose of list building, a conversion would be someone 
subscribing to your list. 

  A conversion can be any action people take on your site like filling 
out a form, subscribing to your list or making a purchase on your 
site. 

  This can be tracked with Google Analytics and I’ll show you how in 
just a bit. 

One Thing You Should Definitely 
Measure 



  Now that you know what you want to measure, you need to set some 
goals for yourself. 
  If you’re measuring conversions (subscribers to your email list) how 
many do you want to add to your list each month? Decide this for each 
metric that you are measuring. 
  Choose which day of the month you will do this on, put it in your 
calendar and keep track of the results somewhere. I just use a Google 
Drive spreadsheet for this. 

Setting Goals & Establishing A 
Routine 



  Google Analytics is a must have for your website. I honestly don’t 
think marketing is worthwhile unless you can track it, and this is a great 
free tool to help with that. 
  I created a Google Analytics overview video for you in the Wedding 
Marketer’s Toolkit but I’m going to get specific about how to use it to 
measure how you blog posts are doing. 
  If you don’t already use Google Analytics, visit www.google.com/
analytics to get started with it.  

The Best Free Analytics Tool 



  A vanity metric is one that may boost your ego but it doesn’t 
actually mean anything about your business. 

  One example is page views. Page views doesn’t affect your 
bottom line and it doesn’t really tell you much. 

  Identify your most important metric (probably conversions) 
and keep focused on that. Don’t get hung up or overly 
concerned on other vanity metrics. 

Beware Of Vanity Metrics 



  Now I’m going to show you how to use Google 
Analytics to see  

  Where your traffic is coming from  

  Which social media networks drive the most traffic of your 
site 

  Which of your blog posts are the most popular currently and 
over the life of your blog 

  How to measure conversions 

Watch & Learn 



Now What? 
  Look at your most popular posts recently and your most 

popular posts of all time. 
  Compare them and see if you can figure out what it is 

about them that made them so popular. Are they all on a 
similar topic? Are they all written in a similar style? 

  Do more of what is proving to be popular and less of what 
isn’t. 



Quick Recap/Homework 

1.  If you aren’t already using Google Analytics, sign up for an account 
and get it set up. 

2.  Decide what your most important metric to measure is for your 
business and set up a spreadsheet to track your results. 

3.  Choose which day of the month you’ll check your analytics and put a 
recurring appointment in your calendar. 

4.  Set up a goal in Google Analytics so that you can track the number 
of people who have signed up to your email list. 



Coming Up In Module 7 

  How simple tweaks in the words you choose can 
increase sales and demonstrate your awesomeness. 

  How to amp up your website copy to increase sales 
  How to demonstrate the value of what you do on your 

website (which will greatly reduce the number of people 
who try to haggle with you and complain about your 
prices) 




