


Module 6.3 

How To Get Your Blog Posts In 
Front Of The Right People 



Today’s Plan 

   How to distribute your blog posts 
  How to use email marketing to distribute your 
blog posts 
  How to automate your distribution 



You Clicked “Publish”, Now What? 

  Clicking “publish” on your shiny new blog post is just 
the start, now you have to get it in front of the right 
people. 

  These tactics aren’t particularly difficult, but should 
definitely be a part of your post-publishing routine 
every time you publish a new post. 



Step 1: Buffer Your Post 

  If you don’t know by now, Buffer is my best friend. 
  Sharing your post on your Facebook page once via Buffer is 

sufficient but Twitter moves so quickly you could share it again 
in a few days there. You could even break down a blog topic 
and create many different tweets that link to it. 

  Buffer provides you with analytics so that you can see which 
updates perform best. This is awesome because then you 
know what your people want and you can share more updates 
like that.  



  I pin every blog post I write onto my “Marketing Tips” board.  
  Weddings are huge on Pinterest and you can do really well there, 

just make sure you create a good, clear description for your post. 
  The pin description should contain keywords and can contain 

hashtags but don’t get crazy with it. It’s more important that it is a 
good description of what you’re pinning and you can include your 
link there.  

  It is very important that you have a good image to pin before you 
pin your post. (Note: If you upload an image to pin, you have to edit 
it afterwards and add in your link as the source) 

  You can create an image with quick and easy free tools like 
PicMonkey, Canva or Quozio. 

Step 2: Pin Your Post 







  There are tools that you can use to share your post automatically. Two 
of these tools are IFTTT (If This, Then That) and Zapier. 
  Both of these tools have a trigger and then do something when that 
trigger action occurs. 
  So you could set it up so that when you publish a new video on 
YouTube, it adds it to Buffer. You can do the same with a blog post to 
your site. 
  IFTTT even has thermostats and lamps that are compatible with it! 
  Don’t try to automate interaction, just sharing.  

Step 3: Automating Distribution 



  Most people who subscribe to blogs, do so through email 
subscription. This is excellent for you because your content is 
landing in their inbox on a regular basis. The most powerful 
marketing tool any of us have it our email list. 

  I’m going to show you exactly how building a list and email 
marketing works. 

#4 Send Your Post To Your Email 
List 



  You’ve probably seen email subscription forms before like this. This 
is an email opt in form and it’s how people join your list. 

Email Opt In Forms 



  These forms are really easy to create, all you need to do is get signed 
up with an email marketing provider. I would suggest either MailChimp 
or Aweber. MailChimp has a free starter account but Aweber has more 
features available. Once you get signed up you’ll be able to create a 
form like this.  

  People can enter their name and email and receive a link to a free gift 
that you provide (like the ebook featured above) as well as your blog 
posts/newsletters.  

  I cannot stress this enough: Do not tell your customers they will 
receive a newsletter. No one wants a newsletter, but lots of people 
want a free ebook and free weekly tips (aka your blog posts). 

  This form allows you to legally email people without being a spammer. 

Creating A Form 



Your List 
  When people sign up to your list it’s them saying, “Tell me more!” 

so make sure you stay in contact with them. These are your best 
leads because they are continuously engaged with your business 
and are paying attention to what you have to say.  

  The ultimate goal of your website should be to get people onto 
this list so that you can market to them continuously. When it 
comes to important purchases, like those relating to a wedding, 
people need time to consider their options and learn about what 
is available. Remember your email list are people who are 
interested in your product/service so treat them well. 



  It is important that people choose to be on your email list. Do not 
randomly add people that you already have emails for. Your audience 
needs to opt-in by using your form in order to receive your emails. 
Adding people who have not opted in is against the terms of use of 
email marketing providers and is against laws protecting the privacy of 
contact details.  

  When in doubt, just ask people to fill out your form so that you have 
explicit permission to contact them. 

A Note About Spam 



  Like everything, people need a reason to give you their email. It 
can’t just be because you want them to. What is in it for them? 

  One thing that works really well is offering something in exchange 
for their email address like a video, an ebook, a checklist or guide, 
etc. It can be in any format you like. 

  Your opt in offer should be something that your ideal client sees and 
thinks “Ooh I need that!”. It can be an ebook on the top 10 mistakes 
couples make when planning their wedding, a planning guide or 
checklist, or a video like my Mind The Gap pre-course videos. It just 
has to solve a problem and have a compelling title. 

  Look for what other sites are offering and think about how you can 
apply that to what your ideal client wants to know.  

Your Opt In Offer 



  We are going to be digging a lot deeper into email marketing but here 
is what you need to know now: 

  Having a list that people opt into is super important for your business 

  It helps to offer something so think about what that something can be. 

  You need to use an email marketing service like MailChimp or Aweber. 

  When you write a blog post, send a snippet about it and a link to it out in 
your weekly email like I do so that subscribers can go check it out. 

  It isn’t spam to email someone who has signed up to receive your emails 
but it is spam to just add someone without their explicit permission. 

Email Marketing 



Step 5: Keep Old Posts Alive 

  If you wrote a great post 6 months ago, most of your current 
followers will have never seen it. Instead of letting old posts lie 
dormant in your archives, review your Google Analytics to see 
what your most popular posts were, and share them periodically. 

  If you use Wordpress, you can install a plugin like Tweetily to 
share your old posts automatically. Keep in mind that just 
because you know that great post from 6 months ago is there, 
doesn’t mean your followers do and will appreciate you sharing it 
with them. 



  If you belong to any Facebook groups, LinkedIn groups or 
other groups/forums, share your post there if it will be helpful 
for the group members. 

  Make sure that when you share posts in groups, it is truly 
helpful to the members and that you aren’t violating any of the 
group rules. No one likes groups that get all promotional and 
spammy so don’t contribute to that. 

Step 6: Share your posts in groups 



Step 7: Ask People To Share Your 
Post For You 

  Adding a line at the end of your blog post that says something 
like “Did you enjoy this post? Share it with 3 people who you 
think will find it helpful.” with give people something speficif 
enough to act on. 

  Make sure you are providing social sharing buttons at the 
bottom of your post to make it easy for people to share. There 
are countless plugins for this but I use Shareaholic. 



1.  Download the blog post promotion checklist from the bonus section. 

2.  Set up accounts with the tools that you need (Buffer, IFTTT, 
Mailchimp/Aweber, etc) 

3.  Don’t get overwhelmed with the email marketing. We will get into it a 
lot more. For now just start thinking about what your opt in offer can 
be and look on other sites to see how they are doing this. 

4.  If you don’t have social sharing buttons on your blog, add them so 
that people can share your posts easily.  

Quick Recap/Homework 



Coming Up In Module 6.4 

  How to measure the success of your blog 
posts 
  How to choose what to measure 
  How to use that information to improve our 
blog and your marketing 




