


Module 6.2 

How To Write Great Posts 



Today’s Plan 
  The anatomy of a great post  
  How to write compelling headlines 
  How to break up your post so it doesn’t look 
like a textbook 
  The one thing every post needs 



The Anatomy Of A Great Post 

1.  Headline: A compelling title that makes people 
curious  

2.  Introduction: Make the reader aware of the problem 
3.  Body: Deliver on the headline & solve the problem 
4.  Image: Include an image in the body 
5.  Conclusion: End the post and include a question 

and/or a call to action  



Writing Compelling Headlines 

  Your headline is your one chance to grab attention & get people to 
read your post. 

  Humans will always act to prevent something bad from happening 
as opposed to improving themselves. This is why headlines like 
“The 3 Biggest Mistakes That Couples Make When Planning Their 
Wedding” work well. 

  Look at tabloid headlines and other blogs for inspiration 
  Get Jon Morrow’s Headline Hacks Guide here: http://

boostblogtraffic.com/headlinehacks/ 



This is from a post I wrote about finding images for your posts: 
“Finding images for blog posts can be a major pain in the booty, 
especially when you’re unsure about what you can and cannot use 
while still being respectful and adhering to copyright laws. Using 
images in your blog posts and social media posts is super 
important. Images help readers who skim (which we all do online) 
find something to focus on and can help your posts stand out on 
your social media profiles. Here are 6 reasons to include images in 
your content:” 

Introduction 



  People skim when reading things online. You can address this 
by making sure they can get the general idea from the headings 
and breaking up large chunks of text look less intimidating/time-
consuming. 
  Use images to make the post look less like a page out of a 
textbook. 
  Here is an example of how I do this with my posts: http://
evolveyourweddingbusiness.com/say-social-media-dont-know-
say/ 

Breaking Up The Body 



  You can find free photos to use in your posts with these tools: 
  Creative Commons Search 

  Photopin.com 

  Stock.Xchng 

  Hubspot stock photos 

  You can easily create your own graphics with these tools: 
  PicMonkey 

  Canva 

  Quozio   

Using Images In Your Posts 



  Wrap up the post and here is where you can include a discussion 
question related to the post like “What is your favorite wedding 
trend this year?” 

  One thing that every single blog post needs is a call to action to get 
readers to do something. This can be a link or a graphic that links to 
something. 

  I’ll show you some examples of calls to action so you can see what 
I mean. 

Conclusion 



Hubspot post on LinkedIn 



Example from my site 



Additional Tips 

  Restrict yourself to 1 idea per post. Keep it simple and don’t 
over-complicate things by trying to include a bunch of 
different ideas if one post. 

  Only make the post as long as it needs to be. There is no 
word count that is “too long” but respect your reader’s time. 
You can always do a multi-part series. 

  Make a habit of internal linking. Link to your old posts where 
possible in your new posts. This pushes readers to older 
posts and builds your SEO. 



Quick Recap/Homework 

1.  Download the Headline Hacks Report 
2.  Take 1 of your topics and map it out with the blog      

post anatomy I gave you 

3.  Have a look at the image links I’ve provided below 
and get familiar with them 

4.  Publish 1 blog post following this format 



Coming Up In Module 6.3 

  How to get your blog posts in front of the right 
people 
  How to use email marketing to distribute your 
blog posts 
  How to automate your distribution 




