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Each year the National Science Foundation (NSF) sends a
group of media representatives to Antarctica to observe
first-hand the scientific research being done there and to
report to the public through words and pictures what they
learn.

The number selected to make the trip varies, but logistics
limitations normally dictate that no more than seven or
eight can go in any given season.

The media representatives are selected by the Founda-
tion's Public Information Branch from among applications
received from throughout the country and from represen-
tatives of all mass communications media. More applica-
tions are received each season than can be accommodated.
The Navy participates in selection by sending NSF a list of
persons to be considered for the tour. Next season the
recommending group will be broadened to include the
Coast Guard and the Military Airlift Command.

Ideally, the media group includes wire service represen-
tatives, newspaper reporters, magazine writers, and televi-
sion or radio newspersons. Among the selection criteria used
is the number of readers a newspaper or magazine has or, in
the case of television or radio, the number of viewers or
listeners. Attention also is given to geographic location of
the media so that as many regions as possible are
represented.

During the 1976-1977 season, seven newsmen went to
Antarctica accompanied by a member of the Foundation's

Public Information Branch. The newsmen are Walter
Sullivan, New York Times; Ron Kotulak, Chicago Tribune;
David Salisbury, Christian Science Monitor; Jack McWethy,
U.S. News & World Report; Trevor Armbrister, Readers
Digest; Terry Richard and Melvin Boyd, KCRA-TV
(Sacramento).

The newsmen arrived at McMurdo Station 8 December
1976 and visited Amundsen-Scott South Pole Station, the
dry valleys of southern Victoria Land, the Ross Ice Shelf
Project drill site, and other places where scientists were
working. News reports began appearing in the U.S. press
even before the group returned to the United States on 15
December. The stories eventually filed by the newsmen
ranged from an item about a Soviet team finding a "moun-
tain of iron" in Antarctica to a dissertation on South Pole
Station cuisine, which was described as "not the best, but
varied and tasty."

Front-page stories about Antarctica, accompanied by pic-
tures, many of them in color, appeared in the New York
Times, the Chicago Tribune, and the Christian Science
Monitor. Since all three newspapers have a syndicated ser-
vice, the articles appeared in many other journals
throughout the country. The Tribune, with a circulation of
more than 750,000 copies on weekdays, featured on one day
a two-page color spread on Antarctica. The February 28
issue of the U.S. News & World Report (circulation more
than 2 million) had more than two pages of color
photographs accompanying an article headed "Heating up:
global race for antarctic riches." Readers Digest, which has
an international circulation of more than 18 million, is ex-
pected to publish an article on Antarctica soon.

National coverage resulting from the press tour was not
confined to the print media. Station KCRA-TV in Sacramento
sent a five-part television series to CBS, which in turn made it
available to about 150 affiliated stations across the country.

The media tours of Antarctica are in keeping with the
Foundation's policy of keeping the public informed of the
agency's activities. In the case of Antarctica, the remoteness
of the continent imposes a news vacuum the press tours are
designed to help overcome.
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