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Want to make the most of vour day with a pro? Phil Monahan offers tips around making

your guided day on the water more productive in this week's "Ask the Expert." “Before you

fish with the guide, offer an honest assessment of vour skills. It will help the guide tailor the

day to give you the best chances for success,” says Monahan.
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Sage CIRCA - Fly Fishing with Advanced, Slow-Action
Performance.
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