
[Workshop 3 – Part 2] 
 

 

This is Amy and this is Part 2 of Workshop 3, where we’re discussing social media 

and community promotion.  One of the things that you can do to streamline your 

promotional efforts with communities and social media is to use tools that allow 

you to schedule and automatically post.  This also helps with getting your content 

out there consistently and sending a consistent message.   

 

There are several different ways that you can handle this.  First one is with blog 

integration.  With this, basically what we’re doing is we’re using some plug-ins 

and social media share buttons on our blog so when we do post new content to our 

blog, it automatically gets shared.  That’s why in the previous workshops, we’ve 

stressed the importance of having a Wordpress blog because there are a number of 

plug-ins that allow you to do this type of social media sharing much easier. 

 

Let me just show you a brief example here.  So this is my blog, AmyHarrop.com, 

and you can see here, there’s several tools that I have on the blog to help with 

sharing with social media.  The first one we have here is the LinkedIn button, it 

says, “in Share” and when you click on this, what it does, is it brings up another 

window and it allows you to either post to updates or if you belong to groups, such 

as publishing an author groups, you can post your blog post directly to those 

groups. 

 

We also have the Google+ button, which allows you to share it on your Google+ 

stream, and you can also send email to acquaintances as well and share it with 

them.  The other thing that you can do with this is you can actually share it in 

related communities.  So again, if you belong to some writing groups or reading 

groups, for example, here’s one here, “Thriller Readers,” you can just share your 

post automatically with them. 

 

Now the way this particular plug-in is set up is, you either share it with your 

acquaintances or you share it in some of the groups.  So you would really want to 

pick one or the other.  What I tend to do is share it with the acquaintances and then 

I’ll go into Google+ and share it with some of the related groups briefly.  So I use a 

combination of automatic and manual. 

 

You can see here on this post, I just posted this article yesterday and I’ve already 

had 10 Google+1’s on there.   



http://amyharrop.com/the-importance-of-properly-pacing-yourself-in-writing-your-

kindle-books/ 

 

So other types of plug-ins you can use are things like share bars, this is one.  

There’s also a popular from, I believe it’s Shareaholic.  This allows you and your 

readers to easily share this to other sites as well.  So you can Stumble it, you can 

Digg it. 

 

As far as Facebook and Twitter goes, I use the other methods of social media 

integration and I tend to  use a service called Hootsuite.  You can see that here, 

Hootsuite, Social Oomph, and there’s a number of other services available for that 

as well. http://hootsuite.com  

 

So with Hootsuite, what we have here, for example, this is a paid service, but they 

do also have a free option as well, is this is for, some of these here are for The 

Power Book of Green, and The Power Colors book series that we’ve recently been 

releasing.  What we have here is we have some scheduled items, for example, 

“Pantone named emerald the color of 2013.  Learn about this color with book one 

of the Color Power Series.” 

 

So what we have is we have the ability to post social media updates in Hootsuite 

and then it automatically gets scheduled here to our Google+, if we want to, 

although I tend to just do that more from the blog, unless I’m posting something 

else.  But it also gets scheduled automatically to any Facebook fan page that we’ve 

actually put in here and also a Twitter account.  So that can help streamline your 

publishing as well. 

 

If you need help with this, this is also a great tool to outsource.  You can do some 

social media management, for example, here is a gig on Fiverr where somebody 

put together some Facebook and Twitter posts.  “I will schedule five days of posts 

to your Twitter or Facebook,” and they did a very good job, in fact, this is what 

some of these posts are here.  

 

 So if you’re having trouble coming up with tips or if you want to streamline your 

own time, then this is something you can certainly go ahead and outsource, as you 

can have them put together some tips for you, or things that are related to your 

niche and we have provided a list of providers for that, and then you can have them 

schedule it for you, so is posts automatically to your Facebook page, Twitter 

account, or you can go ahead and do that yourself.  So that’s a great way to make 

sure that you have a social media presence. 

http://amyharrop.com/the-importance-of-properly-pacing-yourself-in-writing-your-kindle-books/
http://amyharrop.com/the-importance-of-properly-pacing-yourself-in-writing-your-kindle-books/
http://hootsuite.com/


 

Now, that type of scheduling doesn’t replace interacting with people on your social 

media accounts, because it really is just a one-way conversation and then people 

may comment and then of course you want to go and look at their comments and 

answer back, but it is a way where you can help build a consistent brand and make 

sure that you’re connecting with people as you’re building your base. 

 

So some other tools you can use are some backlinking tools, and this is a subject 

that is always changing.  In terms of backlinking, what I’m talking about is 

basically having some additional links sent to some of your second-tier sites and 

your social media posts.  These are not really designed to be used for your main 

blog, but sometimes when you’re going the backlinking, what ends up happening 

is they can help some of your second sites stay more prominent and rise up in the 

rankings.  

 

So for example, if you have sent your blog post to Digg, you can go over to Digg 

and you can have that particular post on Digg backlinked so it will help it stay 

available and more prominent a little bit longer. 

 

Now, this is not really an exact science and this is not a course on backlinking, but 

if you’ve gone to the trouble of making sure you have some additional content on 

other types of sites or you’re spreading out and sharing your content, then you can 

use some of the Fiverr gigs that we’ve provided and you can backlink some of 

these so they will tend to stick around a little bit longer. 

 

This is not required, but it is a tool that some people like to use just to make sure 

that their work and effort is extended as long as possible.   

 

So another thing, of course, that’s very important is dealing with reviews.  

Unfortunately this is not really something that you can actually outsource at this 

point in terms of getting people to write reviews for you.  Now, there are, of 

course, a number of gigs and opportunities to how people write you reviews, but 

we all know that that is frowned upon and it’s not really legitimate and it’s not 

something that we recommend. 

 

In terms of reviews though, they are very important to get at the beginning when 

your book is first published, because they really help your book get more traffic on 

Amazon and other places because of the Amazon algorithm, which basically, if a 

book has activities such as likes, reviews, and of course, sales, then they will tend 



to promote that book more within their own website, in terms of putting it on 

different lists, and making it more available in the results for the keyword. 

 

So one of the reasons it’s important to be interacting with these communities and 

to give value to others is because you can leverage these groups for reviews.  So in 

terms of leveraging these groups, you may be leaving reviews for some people in 

the groups and then other people in the groups will leave reviews for you.   

 

Now, that doesn’t necessarily mean that you’re swapping reviews, you can 

certainly do that, but it’s actually better to belong to more groups where you can 

just respond and read books you like, because that’s really what reviews are about.  

They’re really about reading books that you’re interested in and then leaving 

relevant reviews.  When I leave reviews for other authors, I really try to find and 

pick books that I’m interested in reading anyways. 

 

There are a number of ways of course you can go about reviews.  You can 

certainly ask friends and family, you can ask your readers, you can have calls for 

reviews inside the front and back matter of your book.  So there are a number of 

ways to get reviews.   

 

However, if you do belong to different community groups, that can really help you 

get some reviews at the beginning.  What ends up happening if you get some 

reviews at the beginning is this can give you better results with your free day or 

giveaway advertising or promotions, because people tend to be more apt to pick 

something up if there is a good review attached to it.  It can also help you get better 

results from your paid advertising if you decide to go forward and do paid 

advertising.  In fact, many sites, when they’re promoting your book, whether it’s 

for paid or free advertising, they often require you to have a certain number of 

reviews before they will put your book on their site.  It also helps you get more 

exposure for your next book as well. 

 

So why we can’t control all of the reviews how and when we get them, we 

definitely suggest that you make a concentrated effort at the beginning to focus on 

getting at least five to ten reviews for your book.   

 

Now, occasionally, of course, you may have some negative reviews and hopefully 

these will, if they do come at all, they will come after you’ve gotten your other 

reviews.  There are certain things you can do with these.  One of the things I 

recommend is you don’t respond back to people who have negative reviews.  On 

Amazon, people can write a response to a review, but I don’t recommend that.  



However, you can ask people to vote down the negative reviews and say the 

review is not helpful, and you can do the same as well.  On Amazon, when people 

vote down negative reviews, it ends up not showing as high on the list of reviews 

on the book detail page. 

 

Of course, if you’re getting a negative review and you maybe get a couple and 

they’re just saying something similar about your book, then you may want to take a 

look at that and make sure it’s something maybe you can fix.  One of the great 

things, of course, with digital publishing is that you can re-upload or make changes 

to your book. 

 

So let’s take a quick look here at just a few different author communities so you 

can see what I’m talking about.  For example, this is one called the Authors Forum.   

https://www.facebook.com/groups/AuthorsForum01/ 

 

This is a free community and you can see here that someone has posted one of 

their books with the links, and then they’ve had a number of responses here with 

people downloading and reading the books.  Here’s somebody else offering a book 

on a free promotion.  So these communities can just be very helpful because they 

can help you get that first burst of activity with your book, which increases the 

chances of other more mainstream readers and buyers finding your book on the 

website. 

 

Here’s another community Kindle forum where you can have and get book reviews 

and post the reviews in there for other people.   

http://KindleForum.co 

 

So there’s a number of communities that are available to do this.  Some are 

companions to paid products and some are absolutely free and we’ve put a number 

of these listed in the checklists, so you can take a look at those and join those.   

 

Unfortunately, this is not really something that you can completely outsource but 

you can certainly manage your time and maybe just join two or three at the 

beginning and spend maybe half an hour a week or something.  You know, review 

a few people’s books every week, maybe one or two people, if you find books that 

look interesting and then that way that’s going to help you when your book is 

released and people are going to see that you have been present in the groups and 

they’re going to be leaving you reviews as well. 

 

https://www.facebook.com/groups/AuthorsForum01/


So just briefly going over some of these outsourcing solutions and with this 

particular workshop, there’s some areas certainly more than others that you can get 

outsourced.  For communities and groups, you can certainly get outsourced finding 

relevant Facebook groups in your niche or author groups.  There are also some 

outsourcing solutions with getting your author set up with Good Reads as well. 

 

With promoting with images, there’s a number of outsourcing solutions available 

that we’ve provided as far a getting infographics created and nemes created.   

 

Social media content and social media scheduling, we also have a number of 

solutions in terms of putting together content and then having it scheduled so it 

will post to your social media accounts automatically. 

 

Now with reviews, this is really where you’re going to be maybe putting in more 

time in terms of interacting with groups and communities, but it’s certainly worth 

it and because you’ve managed to outsource some of those other areas, you should 

be able to devote, as I mentioned, at least a half-hour or so a week to do so. 

 

So next steps for this workshop are to go through and complete the checklist for 

each section that we’ve covered here, communities and groups, images, social 

media content, social media scheduling and reviews.  We have provided Fiverr 

providers available for each section and there is the spreadsheet that’s also on the 

Workshop 3 page that you can download. 

 

So thanks for joining us in Workshop 3 and we will see you in the next workshop. 

 

 


