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NOAH 
BARNETT
• Husband & father to 3 sons

• Fundraising for 10 years

• Spent 6 years running growth at a 
humanitarian nonprofit

• Marketing at CauseVox

• Was a CauseVox customer for 5 
years before joining



Consider CauseVox Your 
Fundraising Sidekick.
Our easy-to-use fundraising platform 
helps you amplify your reach, acquire new 
donors, and raise more to do good.

Plus, CauseVox’s team is behind you!

Each customer, receives 1-1 support and 
guidance from real people determined to 
help you feel confident and hit your goals.



Perfect for ALL your fundraising initiatives.

Donation Pages

Quickly create branded donation 
pages for online donations on your 

website, specific project or program 
appeals.

Fundraising Sites

Launch beautiful online fundraising 
sites for any campaign, annual 

fund, giving day, or capital project.

Peer-to-Peer Pages

Acquire donors through 
personal/team pages and raise 

money for your cause from their 
friends and family.

P2P Registration

Take event registration fees 
and onramp participants to a 
personal/team for your p2p 

event (ex. walk-a-thon).

NEW!



Auto-magically track your supporters.

Fundraising CRM

A centralized place that provides everything 
you need to easily organize, track, and grow 

relationships with your community.

Insights & Metrics

A real-time dashboard to visualize and 
monitor your fundraising performance and 

track the growth of your community.



Raise More, Together
Each year, 1500+ growing nonprofits raise millions using CauseVox

more customers @ www.causevox.com/customers
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Pre-1950

Localized
Fundraising

1950-2005

Mass 
Fundraising

2006-2017:

Internet
Fundraising

• Localized
• Self-organized
• Collaborative
• Personalized 

outreach  

• Small meetings
• Canvassing

2018 - beyond

What is
Next?

How will 

fundraising 

shift?

• National
• Mass, industrial-

style
• Undifferentiated
• Direct response
• Cost /response

• Telefundraising
• Mass mailings
• TV ads

• Global
• Mass but online
• Automated 

personalization
• Cost /click

• Email blasts
• Display ads
• Social ads



We must start by asking 
one question:
What’s different now?



The world you fundraise 
in has changed.



The world you fundraise in 
is rapidly changing all the time.



We’re living in the connected economy.
Access to information is now 

ubiquitous resulting in a shift of power 
from orgs to individuals.

Technology has and continues 
to transform and connect all aspects 

of our lives.

Rapid adoption of mobile 
means anyone can reach anyone, 

anywhere, anytime.



“Most fundraising tools and tactics you're using today were 
designed to attract donors that no longer exist. 

Today, supporters are hyper-connected, live inside personal feeds, 
discover and support causes recommended by their friends, and 
desire to be a part of the change – not merely give to it.”

Rob Wu
CEO + Co-founder, CauseVox



These shifts also require a 

reframing of the “true” value 

of your supporters. MONEY
Donations are still crucial. Supporters 
in your community can give of their 

financial resources.

INFLUENCE
In today’s connected economy, the 

value of your supporters social equity 
is growing rapidly.

TIME
Your supporters’ time is limited and 
should be valued, whether given to 

attend an event or volunteer.



“Some organizations will thrive from this 
increased chaos, some will be unprepared, 
and some will merely fight it and lose.”

Seth Godin



11 Key Trends 
That Must Shape 
Your Fundraising



KEY TREND #1

Retention is down.
According to the Fundraising 
Effectiveness Project, less than half of 
your donors will give again!

And, for with new donors this drops to 
20% … 





“… We’re continuing to lose donors at a pretty alarming 
rate … we’re caught on this treadmill where we have to 
spend lots of money on acquisition which most 
nonprofits lose money on anyway, just to stand still.”

Dr. Adrian Sargent
Director of the Centre for Sustainable 
Philanthropy at Plymouth University



KEY TREND #2

Donors feel under 
appreciated. 
- 8% felt they received no info on 

how money was used or impact
- 13% did not feel thanked
- 18% had a negative experience or 

poor communication



KEY TREND #3

Communication 
matters a lot.
According to the Global Giving Index, 
56% of donors say they are most likely 
to give repeatedly to an organization if 
they receive regular communication 
about the work the organization is 
doing and the impact of donations.



KEY TREND #4

Generational shifts.
By 2020, over 50% of the workforce will 
be millennials* and are a growing 
portion of your donor base.

- Deeply care about social issues
- Feel as though they are activist
- Seek out organizations that allow 

them to take action
*Millennial Impact Report 



84%
of millennials give to charity, donating an annual 
average of $481 across 3.3 organizations

Source: Nonprofit Tech For Good



These shifts also require a 

reframing of the “true” value 

of your supporters. MONEY
Donations are still crucial. Supporters 
in your community can give of their 

financial resources.

INFLUENCE
In today’s connected economy, the 

value of your supporters social equity 
is growing rapidly.

TIME
Your supporters’ time is limited and 
should be valued, whether given to 

attend an event or volunteer.



Americans who volunteer their time and skills to 
nonprofit organizations donate an average of

10x
more money to charity than people who don't volunteer.

Source: Fidelity Charitable Gift Fund and VolunteerMatch



KEY TREND #5

Digital giving 
continues to grow. 
Overall online revenue increased by 
23% in 2017, accelerating from 15% 
growth the previous year and points 
to continued growth this year.



KEY TREND #6

Email works
(when done right).
Email accounted for 28% of all online 
revenue in 2017 and shows signs of 
further growth in 2018.

Typical gifts via email are over $100 
where other channels, like social media 
are 25% less on average. 



KEY TREND #7

Email engagement is 
declining.
Average fundraising email engagement 
dropped to 0.06%*. 

This means you’d need to send an email 
to 1667 people to generate one 
donation. 

*2018 M+R Benchmarks



KEY TREND #8

Mobile is a must.
Around 50% of all web traffic to 
nonprofits are on mobile devices.

Your fundraising campaigns, donation 
pages, and emails must be optimized for 
this.



KEY TREND #8

Stories > Stats.
Stories connect us.

- Cause > organization
- Attention is finite and competition is 

fierce and broad.
- Emotional connection builds trust 

and loyalty.



Of social media users who donate, 

56%
said that compelling storytelling is what 
motivated them to make a donation

Source: Nonprofit Tech For Good



“We have to devise means of making known the 
facts in such a way as to touch the imagination of 
the world. The world is not ungenerous, but 
unimaginative and very busy.”

Eglantyne Jebb
Founder of Save the Children



KEY TREND #10

Monthly giving drives 
loyalty. 
In 2017, monthly giving grew by 40%.

- 40% of millennials give monthly
- 49% of baby boomers
- 49% of gen x



KEY TREND #11

Peer-to-peer is 
growing.
85% of donors prefer being asked by 
friends and family to make a donation.

Additionally, as trust in institutions 
decreases, people now rely much more 
on recommendations and referrals.



Brands have seen a decrease of 

20-50%
on Facebook and other online media 
platforms.

Source: BuzzSumo



50,000+
nonprofits fail each year. Your 
organization can go out of business.

Source: Foraker Group





6 Proven Strategies To 
Help You Raise More 
Online in 2019



STRATEGY #1

DIY Peer-to-Peer
Create a central place that empowers 
supporters to raise money on your behalf 
throughout the year. 

Whether a supporter throws a birthday 
fundraiser, runs a 5k, grows a mustache, 
or hosts a community event, you’ll be 
ready.



COMMUNITY-DRIVEN

World Bicycle 
Relief
- Leverage DIY peer-to-peer to 

empower their donors to raise 
money throughout the year

- Equip and rally supporters by 
providing videos and stories of 
impact they can share

- Raised millions through DIY









COMMUNITY-DRIVEN

Amigos 
International
- Support a variety of supporters, 

volunteers, and board members 
with fundraising resources.

- Promote personal fundraisers 
campaigns to broader community.

- Empower fundraisers with a toolkit, 
stories, and videos to help them 
inspire others to become 
supporters.





STRATEGY #2

Monthly Giving
Create or reinvest in a monthly giving 
program for 2019.

- Sustainable giving YOY
- Monthly donors give to other 

appeals
- Engagement drives loyalty and 

retention







STRATEGY #3

Personalized Email
Email works. However, it has to be done 
in a way that is personal:

- Segment and drive context
- Emails should feel human > brand
- Customized donation pages that align 

with email content





STRATEGY #4

Partnerships
Businesses are continually looking for 
ways to invest in “good”. Seeking and 
developing partnership campaigns can 
help fuel additional giving and reach new 
donors.

- Employee giving campaigns
- Business sponsored



COMMUNITY-DRIVEN

Junior Achievement
of Washington DC
- Rallied corporate partners around the 

DC area to inspire their employees to 
support JA.

- Coordinate trainings, provide 
resources, and create a co-branded 
fundraising site for each partner.

- Create friendly competition with a 
leaderboard and badges.





STRATEGY #5

Crowdfunding
About 40% donors, across generations 
give to crowdfunding. 

- Inspire giving in down months
- Activates supporters to be part of 

and not merely give
- Builds community amongst 

supporters



COMMUNITY-DRIVEN

The Motherhood 
Collective
- Struggled for years to do 

traditional fundraising.
- Activated their 200 volunteers to 

fundraise for 30 days around 
Mother’s Day.

- Raised $7k year in 2016 and $24k 
in 2017.



COMMUNITY-DRIVEN

Volo City Kids 
Foundation
- Use stories of beneficiaries to 

showcase the need and impact 
opportunity can have.

- "So every child can ______.” 
campaign sparks an emotional 
response to drive sharing.



STRATEGY #6

Peer-to-Peer Events
Switch up your event strategy for 2019 
and host an activity-based event or 
challenge. 

This can be something as simple as a 
walk-a-thon or 5k run, to a polar-plunge 
or digital beard-growing extravagancy.











Use CauseVox to increase your 
online fundraising results in 
2019.

Create fundraising campaigns and 
donation pages that reach new donors 
and inspire people to give more 
frequently.

Learn more and get started at 
causevox.com



Convert and acquire more donors through modern, 
visually inspiring and branded campaign sites.



Easy edits that you can simply do yourself 
without wrangling with confusing code.



Designed for all mobile devices so that any supporter can 
delightfully setup a personal page without asking you for help.



On average, raise 2x through clunk-free personal and team pages 
that reach new audiences to grow your support base.



Streamline support tasks 
with a self-service 
interface for supporters to 
update their pages, see 
their donors, and post 
stories.



Fundraisers can 
select a registration 
tier and quickly pay 
a fee in one step, 
fixing your old 
confusing ticketing 
forms.



Unlike generic donation forms, 
CauseVox donation pages sit 
directly on your website which 
increases the number of 
donations you receive.



Save hours and 
hours each week 
since CauseVox
integrates with 
1500+ tools like 
MailChimp, Constant 
Contact, Salesforce, 
and many more.



Instead of losing data 
in spreadsheets and 
your donor database, 
keep track of all of 
your contacts and 
donors in an easy real-
time admin portal.



Track individual campaign 
performance, personal fundraisers, 
donation pages, and recurring 
donors with ease. 



Centralize and track donations, fundraising activities, and 
engagement of your contacts in real-time. 



Raised over $518,000 with CauseVox at their bike-
athon by empowering their students and groups to 

raise funds for the World Food Programme.

Students Campaign Personal Pages

CAS
E

more stories @ www.causevox.com/customers

STRATHCONA INITIATIVE 2018



Through 82 of their members, the Junior League 
exceeded their fundraising goal of $50,000 and raised 

$80,000 by using CauseVox.
Activity-based Federated Regional

CAS
E

more stories @ www.causevox.com/customers



Raised 400% more than their first campaign and more 
than doubled their initial goal by using CauseVox.

Small nonprofit Campaign Human services

CAS
E

more stories @ www.causevox.com/customers



The First Tee increased their p2p fundraising event 
results by 200% and raised over $54,000 through 

CauseVox.

more stories @ www.causevox.com/customers

CAS
E



We’re more than a tool. You have 
real people to help you raise 
funds.

• Same-day email response
• Phone support and service
• Comprehensive support articles
• Tailored onboarding
• Free fundraising training & education
• Dedicated Success Manager



In your first few months, here’s how 
we’ll guide you towards success:

Session 1: Intro to 
CauseVox & Community-
Driven Fundraising.

Session 2: Setting up your 
first fundraising initiative.

Session 3: Fundraising 
review.

Sample Plan

Month 1
Regular check-in meetings 
with your Dedicated 
Success Manager.

Campaign review and audit 
to increase fundraising 
results.

Month 2
Regular check-in meetings 
with your Dedicated 
Success Manager.

Campaign debrief and 
lessons learned.

Fundraising debrief and 
best practices.

Month 3

Sample Onboarding for Premium Plan Users



Get started with easy implementation, no technical 
setup, and no contracts.

Sign $$$ 
contract

THEM

Pay vendor 
annual fee

Go through 
training

Harass your 
tech guy

Do more training Setup 
platform

Fix bugs

Stress out

Email support

Stress out 
even more

Email support 
again

Make some 
fixes

Finally 
go-live

BEGIN RAISING 
FUNDS

Harass your 
tech guy more

Finally after 3-4 
months

Create account w/ no 
contracts

Simple, easy setup 
in minutes

GET DONATIONS
(14 DAY TRIAL, RISK FREE)

CAUSEVOX



About CauseVox
We’re a small team of fundraisers, marketers, designers, and developers that 
love helping small fundraising teams at nonprofits.

We come alongside nonprofits to equip them with easy software tools to grow 
their online fundraising, while providing education and best practices to help 
transform their fundraising results.

CauseVox serves all organizations and causes, such as the arts, education, 
museums, international development, advocacy, social welfare, religious, and 
many more.

Noah Barnett
Growth 

Marketing

Key Team Members

Jeff Chang
CTO & 

Founder

Candace Cody
Customer Success

Rob Wu
CEO & 

Founder

Chris
Collins

Sales

Company Stats

2010 
Year Founded 

1600+
Customers 

Per Year

$4MM
Top Campaign 

Raise

NYC
HQ

1800
Top # of Personal 

Pages *

8383
Top # Donations / 

Day 

* In one campaign



Have a Question?
Type it in the questions pane, now!


