
EU Referendum
- what the world thinks
As the EU Referendum draws closer, we ask our 

international partners what their views are of this  

historic vote – should we stay or should we go?

www.mconieagency.com



Sarah McOnie 

The McOnie Agency
As a PR consultancy specialising in safety, occupational health, security and facilities, we 

represent some of the world’s leading businesses in these sectors and are often asked to 

deliver their campaigns globally. In order to do this effectively and efficiently, The McOnie 

Agency is a member of the International PR Network (IPRN). This network enables us to 

develop trustworthy, reliable and results driven relationships with agencies similar to us, to 

deliver our clients’ campaigns. As you can imagine, we develop meaningful relationships 

with many of them. At this year’s annual conference and in order to understand how the EU 

Referendum was viewed in their countries, we asked them three straight-forward questions. 

Their differing views are detailed in this booklet and they may influence the way you intend to 

vote on 23rd June 2016.

Stephen Edwards 

Interel Consulting
As the UK prepares to vote in its first referendum on EU membership in a generation, the 

polls are delicately balanced. This is an issue that splits communities, age groups, parties and 

nations of the UK – and the political and economic uncertainty resulting could have an impact 

on the country for years to come. The stakes could not be higher with the Prime Minister’s 

future and a possible second Scottish referendum on the cards should we vote to leave.

Britain has long had a complex relationship with the EU. Europe helped to bring down 

Margaret Thatcher, plagued John Major’s Government and was a major cause of contention 

between Blair and Brown. The Conservative Party remains deeply divided on Europe. While 

it has officially recommended a vote to Remain, a large proportion of the party, including a 

number of high profile Cabinet Ministers, are in the Leave camp. 

A domino effect leading to votes in other European member states on continued 

membership; a risk of policy paralysis as countries pass the buck to the electorate on 

routine policies; and worry at the loss of a liberal ally at the negotiating table in Brussels are 

concerns to many across the EU.



A survey of the British public by ComRes 
Feb ‘16 vs May ‘16 

“If a majority of voters decided to vote for the UK 
leaving the EU, to what extent, if at all, would you 

be worried about what this outcome may do to the 
value of the pound?”

Feb ‘16 May ‘16
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A survey of 1,000 GB adults by ComRes 
May ‘16 

Remain

Leave

Don’t know

All GB adults 
(turnout 

weighted)

52% (-1)

41% (+3)

7% (-2)

Those likely to 
vote & expressing 
a voting intention

57% (-1)

43% (+1)

-

According to a recent survey by Odoxa, 
62% of residents in the UK, Spain, France, 
Italy and Germany are opposed to a Brexit. 
A further breakdown of those views below: 
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508,191,116
Total population

28
Member states

5
Candidate countries 
(FYR Macedonia, 
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€4.63bn
GDP
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world views
We asked our partners in the IPRN three key questions:

1. Do you, personally, have a view as to whether Britain should stay or leave the EU?

2. Is the decision we take (either way), going to have an effect on your clients?  Is it something they 

have an opinion on?

3. Is our Referendum something that is discussed in your media?  What are the attitudes towards it?

 

• Global reach : Local knowledge
• 38 members; 5 continents;  

44 countries
• More than 1,500 employees  

with a combined annual  
revenue €250m 

• Owner managed; established  
and reputable agencies

• Sector expertise
• Extensive media contacts



our partner’s thoughts 
Paweł Bylicki 

Public Dialog,
Warsaw, Poland

In my opinion, in a time of rapid globalisation, Europe, as a continent, has quite a lot of 

challenges ahead. We are no longer a global leader in development, economies, influence 

and power. Times have changed and there are at least a few regions (e.g. US, China, 

Russia, Brazil, Gulf countries etc) that compete with each other in almost every field.

Comparatively European countries are small. The only way to keep and strengthen their 

position is integration. Of course, we all may have different visions of a ‘United Europe’ and 

how it should look, but we have no choice but to stay integrated.

Therefore, leaving the EU would be harmful not only for the UK, but also for the whole 

organisation. It is much better to dispute about disadvantages, advantages, reform and 

the future of the EU being a part of the community, than staying alone. There is no point in 

leaving, it is only a loss for everyone in Europe.    

Client thoughts:

At the moment our Agency doesn’t co-operate with clients from the UK, so for us the first 

phase (assuming the UK leaves) will have no effect. However, soon after the results could 

create a shock and the effects of that are too difficult to predict at the moment, especially for 

companies who operate internationally. A decision to stay in the EU will be a relief for sure. 

Media thoughts:

Yes, it is a regularly discussed international affairs topic. According to my observations, the 

main points are:

1. There is no chance that the UK will leave the EU.

2. The idea of a referendum is some kind of David Cameron game to, on the one hand, fight 

for the UK interests on an EU level, and on the other, to strengthen his position in the party.  

3. The Referendum is also Cameron’s tool to create social mobilization and increase 

support for the Tories. 



Luis Gonzalez  

LUCA Comunicación Corp, 
Madrid, Spain

YES. The UK should stay in the EU.

Client thoughts:

YES, the decision will effect our clients. Opinion leaders in our international and national 

companies think that if Britain leaves it would mean another big step in the decline of the 

country worldwide and in Europe. 

Media thoughts:

YES, it is being discussed. The mediocrity of the politicians means that they are unable to 

explain properly why Britain should stay and intelligently counteract the short vision and 

interests of the populists.

Philippe Beck 

Oxygen
Luxembourg

Britain should stay.

Even though at times, I find myself quite tired of the special treatment Britain has negotiated 

in the past and still tries to push further, I could not be more wary when it comes to the 

implications of a possible Brexit. It is true, for some reason or another: Britain generally 

speaking doesn’t seem to have understood the European idea(l)s of shared solidarity, fate 

and responsibility the way other nations have.

Now, I am convinced a Brexit would bring a serious political setback (in terms of international 

weight, credibility, and in terms of the boost it might have on populist movements across 

Europe) for the EU as a whole, but trigger even more severe short-term economic and 

medium-term political consequences for Britain as a provisionally rather isolated country.



In addition to that, I have to say I cannot help but marvel at the fervour and simultaneous 

irrelevance of the EU debate in Britain, given that so many current unresolved problems 

require substantial political investment (social precariousness, migration, climate, corruption, 

integration…).

Still, at the end of the day, it is the British people who have to make up their minds.

Client thoughts:

As for myself, I think it is fair to say that in my networks most people’s opinions oscillate between 

an impatience vis-à-vis British special claims, and an anxiety about the wider implications for the 

economic stability of the continent, rather than on their company as a single actor.

In other words, our clients certainly have an opinion on it. Despite some occasional fringe 

voices you may hear now and then (‘Enough is enough. If they want to leave, just let 

them…’), you have an over-whelming majority wanting and, I think, expecting the UK to 

stay. Hence few of the SMEs that constitute our customer base are giving much thought 

to the still hypothetical implications on their business - however certain they may be in the 

worst-case scenario.

Media thoughts:

Instead of sharing news about the actual debates and arguments - assuming there is such 

a political culture on this specific issue - the media tend to highlight the more sensational 

bits, such as the feud between David Cameron and Boris Johnson, the not-so-rare outliers 

within the cabinet, or the U-turns some people (such as Osbourne) have made on the EU 

over recent years.

As someone who follows quite a broad spectrum of media, including German and 

French outlets, it seems to me the referendum is not treated as something unexpected 

or something that wouldn’t pale in comparison to the Greek crisis, the refugee issue in 

Germany, the on-going civil conflict in Ukraine, the prospect of Marine le Pen or any other 

far-right politician becoming head of state, such as in Germany.

Britain has to make up its own mind, and I think the referendum is seen as an opportunity 



to bring a haunting question to the table and to clearly articulate and spread the arguments 

in favour of staying - once and for all, or at least for the next 41 years. In each country’s 

perspective, there are bigger and lesser evils.

What is expected is that Britain brings itself to a difficult, yet benevolent YES.

Daria Odintsova  

PR Partner Ltd
Moscow, Russia

As a Russian citizen I’m not very interested in this topic because I don’t perceive the UK as 

a part of the EU 100% (as France or Germany, for example), because the UK is not a part of 

the Schengen passport-free area and the European Monetary Union. And for the Russians 

this is very important. That is why this topic is not discussed in cafes etc. As for the media, 

this topic is discussed in the Russian media (about 2,400 publications for the period March-

May 2016), but they mostly cite international media and opinion leaders (politicians etc.)

For me as a Russian citizen there is no difference. We apply for UK visa (not Schengen), 

UK also has its own currency etc. That is why I can’t estimate Brexit’s advantages and 

disadvantages, threats etc.

Client thoughts:

We work in the local market, so Brexit will not affect our business and clients.                                                                                                            

Media thoughts:

The referendum is discussed in the media. Almost all the Russian media reflect government 

policy, and this policy is not EU-friendly. According to this, in theory, Russian media should 

support Brexit, but the publications are neutral.

Journalist’s opinion (business media):

1. I believe that the UK should not leave the EU, because it is contrary to the basic 

principles of the European Union. It could be a “House of Cards Effect” when the ace 

is removed from the base. Europe must be united, and the UK together with Germany 



and France still keep this union. World without borders, currencies and even language 

barriers is a future. We should not refuse it due to time constraints.

2.   I don’t think that Brexit will effect the Russian business in the short term, but the long-

term perspective is sad.

3. I think that Brexit is not the hottest topic for the Russian media, because we don’t 

understand its consequences for Russia.

Jeff Weiss  

Harbinger Ideas
Toronto, Canada

That’s an interesting question as I have never thought of Britain really being part of the EU 

anyway, primarily because your currency is different from the Euro.  The only real impact to 

me is when I travel to Britain, which I don’t do too often.  And since the Euro doesn’t come 

into play when I am in the UK, it really doesn’t effect me at all.  In terms of whether I think 

Britain should stay or leave, I think the EU has been and is a disaster waiting to happen and 

I think Britain should leave.  There, I’ve said it!

Client thoughts:

We really don’t discuss this with our clients as it will have little impact on them from a 

Canadian perspective.  While any decision will impact our multinational clients (I.e., Unilever), 

our Canadian clients and offices of these large companies don’t tend to think about the 

impact to their business specifically, particularly since they can’t control the outcome anyway.

Media thoughts:

We are beginning to see more coverage of this as we get closer to the Referendum 

date.  I haven’t paid much attention to the coverage but from what I have read, most of 

it suggests that Canada will be better off if Britain stays in the EU.  There has also been 

some suggestion that Canada would look to form stronger alliances with Britain and other 

Commonwealth countries should Britain break ties with the EU. 



Asli Akin 

Team PR
Istanbul, Turkey

Personally I think Britain should stay in the EU since Britain is really a strong country in all 

manners. The EU needs Britain - a strong economy.  

Client thoughts:

As a PR company, no it does not affect our clients. Some of our clients have no business 

with Britain, some do. Those that have a connection with Britain will be affected of course. 

Media thoughts:

Nothing much is said in the Turkish press. Generally, what we read is reported by foreign 

media. Columnists usually say that losing Britain will weaken the EU and most of them think 

that for the sake of the EU, Britain should stay.

Chantal Carrère-Cuny  

Passerelles,
Bordeaux and Paris, France

Not only do I wish the UK stays in the EU, but I would love it if the UK joined the Euro Zone 

as well.

Client thoughts:

I haven’t heard any of my clients talking about it, apart from one, who is British, working in 

France and doesn’t agree with Brexit.

Media thoughts:

Yes the subject is very much discussed in the media, often presented as a scarecrow, 

Brexit leading to the end of the Europe Union (EU).

Views of the “Republicans”: 

“No Brexit but an absolute necessity to re-build a new EU”



Alain Juppé’s  view (the mayor of Bordeaux and strong candidate for the French presidential 

election 2017): 

“Whatever the outcome of the Referendum on ‘Brexit’ on June 23rd”, Europe is, ‘inanimate’ 

economically, ‘dissolved’ politically, taken by ‘identity anxiety’, and has to strengthen the 

basis of the existing treaties by the hard core, which constitutes the Eurozone, leaving”.

This work will require “a progressive fiscal harmonization and installing coherence to our 

systems of social welfare, a common policy for legal immigrants and a common policy 

for energy.“

Anishkaa S Gehani 

Yardstick Marketing
Dubai, UAE

The possibility that the UK could leave the biggest single market in the world raises 

considerable questions about UK growth, interest rates, currency movements, trade, capital 

flows and foreign direct investment, as well as about security and numerous other political 

issues and risks. Depending on how currency weakness lasts it could significantly impact 

on tourist flows to the Gulf, which have already been negatively affected by the weakness of 

other currencies such as the Russian ruble and the Chinese yuan.

At the same time, however, GCC investments into the UK may begin to look much more 

attractive considering the exceptionally weak sterling levels that might be seen, representing 

something of a once-in-a-life-time opportunity to purchase UK assets. Unlike other regions, 

GCC investments into the UK are for the most part not made with the motive of accessing 

European markets, but rather they are standalone investments made in their own right. 

Other than these arguments, however, the bilateral trading landscape between the GCC 

and the UK may not necessarily be harmed by Brexit. The EU has been unable to reach a 

Free Trade Agreement with the GCC, despite negotiations going back to 1988. They are 

currently stalled. In theory, at least, it may be possible for the UK to strike beneficial bilateral 

trade deals with GCC governments, something the UK may have an incentive to conclude. 



The UK only last month signed a Double Taxation Agreement with the UAE, demonstrating 

that bilateral deals might actually be preferred and more easily achieved.

But even without bilateral trade agreements, the alternative of continuing to trade under 

World Trade Organisation (WTO) rules need not hinder trade flows. In fact it seems likely 

that British trade policy could become more assertive outside of the EU as Britain strives to 

make deals and win orders all over the world to compensate for the loss of access to the 

EU internal market. British multinationals could thereby become more ambitious especially 

in prominent regional trading hubs such as Dubai, as they seek to establish a more 

prominent footprint across this region, and into others.

Untangling some of the existing frameworks related to British membership of the EU might 

in the event of Brexit initially be quite complicated and time consuming, and there would no 

doubt be a high degree of uncertainty. Financial market volatility would probably only add 

to that uncertainty, but once the dust has settled, it may well be that any weakness in the 

sterling will be seen as generating significant new opportunities. Furthermore, extracting 

itself out of the EU-GCC stalled FTA process may actually breathe new life into the UK’s 

trading relationships with the Gulf, as well as with other parts of the world.

Isabell Reinecke  

Presigno GmbH
Dortmund, Germany

I personally would like it if Britain would stay in the EU, because we need a strong 

partnership and good relationships to maintain a stable economy.

Client thoughts:

It`s difficult to give an opinion before the referendum as it’s not a topic we’ve raised directly 

with our clients.

Media thoughts:

There’s a great awareness of the UK referendum in our media and the opinions are that they 



can`t really understand “Brexit“. The journalists are writing a lot about it and they see a big 

danger for the EU and for Angela Merkel.

Jenny Chang 

Blue Focus
China

I think Britain should stay in the EU.

Client thoughts:

At this stage, the decision taken does not have an effect on our clients.

Media thoughts:

Some main stream newspapers and TV channels have carried some reports on the EU 

Referendum, however they don’t have an obvious attitude or opinion, but continue to 

closely report on the progress of this topic. 

Rui Cupido 

Central de Informação 
Portugal

I think the UK should stay for the benefit of the permanent construction of the European Union.

Client thoughts:

Yes, it will affect some of our clients, namely from Transportation & Logistics and Agrifood. 

They fear a reduction of exports if the UK accomplishes a withdrawal from the EU (either 

with a commercial agreement or not).

Media thoughts:

Yes, it is discussed. 

General public opinion is that a victory for the YES vote is negative for the Portuguese 

and European economies. Attitudes range from very concerned (inclusively our economic 



minister) to absolutely indifferent (mostly blue collar workers), but media coverage tends to 

be neutral, slightly tending to defend the NO vote and publishing economic evidences and 

predictions showing the negative impact if the YES vote wins. The media is also sensitive 

to NGOs such as the European Round Table of Industrialists – who has already alerted 

everyone of the possibility of disaggregation of the EU if the YES vote wins.

Jan Gusich 

AKHIA 
USA

My personal view is that the UK should remain a member of the European Union. I think 

that EU stability signals to the world a solidarity among countries with a shared interest, and 

solidarity, cooperation, and collaboration are ever more critical in a world of violence and 

separation. While Britain has less to lose, they must stay in because abandoning the EU 

would be a signal of failure and discord to the rest of the world. 

Client thoughts:

I don’t believe the decision will affect our clients either way; this decision has more political 

implications than business implications.

Media thoughts:

The media is covering the issue only briefly, and Americans are generally unaware of the 

situation or its potential cause and effects.  In his visit to London recently, President Obama 

raised awareness by addressing the issue head-on, which many news outlets covered. He 

said that the EU’s economic growth and counter-terrorism efforts will be far more effective 

with the U.K. as a member. It is very much in the people’s interest to unite to fight terrorism, 

and this message did resonate with Americans and somewhat advanced the conversation, 

though not to any fever-pitch. 
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