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This guide was written in response to some common questions from 
students new to Facebook Advertising and Internet Marketing, and 
specifically about finding and using the Facebook Audience Tool. 
 

This guide will answer beginner questions on: 
 
 How do I create a Facebook ad account? 
 How do I get to the Audience Insights Tool? 
 How many Audiences do I have to create? 
 How do I overlap Audiences? 

 

Brand New Facebook Ad Account 
 
In order to run ads in Facebook, you will need to have a Personal 
Facebook account and a Facebook Ad account.  Facebook allows you to 
have one Ad account associated to your Personal account. 
 
If you have never run a Facebook ad you will need to create a new ad 
account. 
 
 Setting this account up should be straight forward, you should be 

 
 

 There is nothing unique about the setup, we went through and 
did the most basic things possible to get the account 
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live.  Everything is in line with what FB wants, you have nothing to 
hide. 
 

 You will be using FB Ads to generate buyers on your ecommerce 
store. 
 

 s 
platform to help answer questions as much as possible as they are 
there to help and want you to run ads with them. 
 

 Familiarise yourself with their Advertising Policies and Ad Guide. 
 

 During payment profile set-up, use a credit card or PayPal to pay 
for your ads. 

 

Click the dropdown arrow and follow the account setup process!   
 

 
 
 
Basically, by triggering the Create Ads, this will associate your personal 
account with an Ad account.  The next steps will be to set up a Facebook 
Business page that will represent your new ecommerce store. 
 

http://www.100kfactory.com/ultra/
https://www.facebook.com/policies/ads/
https://www.facebook.com/business/ads-guide/
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Setting up a Business page is simple and should not take more than a 
few minutes. Once completed, you will have a Business presence on 
Facebook and the ads you run will show from your business and not 
your personal account. 
 
Follow the Business page setup to get started. 
 

Business Manager Account (Optional) 
 
Business Manager is a new, more secure tool for managing access to 
Pages and ad accounts. It is geared towards companies who need to 
give different permissions to different people. Business Manager lets 
you: 
 
 Manage access to Pages and ad accounts: Clearly see who has 

access to your Pages and ad accounts and remove or change their 
permissions. 

 Keep your work separate: Get access to Pages and ad accounts 
without being riends  with your coworkers on Facebook.  
 

 
 
In simple terms, the Ad account and Business page we created from our 
Personal account can be managed from within this Business Manager 

http://www.100kfactory.com/ultra/
https://www.facebook.com/business/learn/set-up-facebook-page
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Interface.  Moreover, this Business Manager Account allows us to 
manage several Business pages and several Ad accounts. 
 

 -tolerance 
for any Facebook marketing objectives.  The Business Manager will allow 
for up to 10 Ad accounts to be created.  In order to achieve this, you must 
first create a separate Business Page to associate the ad account with.  It 
is not advised to attempt to set up all of these accounts all at the same 
time, as this type of activity will look suspicious. 
 
Tip: Use a different credit card to pay for each Ad account.  Just in case 
there is any issues with one ad account, this will help to keep them 
separated. 
 
You can get started with a Business Manager account here: 
https://business.facebook.com 
 
Also, read about Business Manager basics on their help page. 
 

The Audience Insights Tool 
 
In order to access the Audience Insights Tool, you will need: 
 
 A Personal Facebook Account 
 A Facebook Ad account  

 
 

DIRECT LINKS TO THE FACEBOOK AUDIENCE INSIGHT TOOL 
 
 
 From your personal Facebook account that has an ad account 

activated: 
https://facebook.com/ads/audience-insights 

 
 From your Facebook Business Manager account: 

https://business.facebook.com/ads/audience-insights 

http://www.100kfactory.com/ultra/
https://business.facebook.com/
https://www.facebook.com/business/help/113163272211510
https://facebook.com/ads/audience-insights
https://business.facebook.com/ads/audience-insights
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Additionally, these are the 3 steps on how to navigate to the AI tool 
from your personal Facebook profile that has an ad account: 
 
STEP 1: 
 

 

 

 

STEP 2: 
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STEP 3 
 

 

 

If you have setup a business account already on your own or by 
following our pdf guide mentioned above, then the navigation will look 
something like this: 
 
STEP 1 
 

 

http://www.100kfactory.com/ultra/


 

 Copyright 2016 | 100kFactory.com/Ultra | All Rights Reserved 7 / 13 
 

 

STEP 2: 
 

 

 

 

STEP 3: 

 

 

Designing an Audience 
 
After you have selected your 20 products, you will need to pick 2-3 
initial audiences that you want to target FOR EACH PRODUCT. You 
are looking to create an audience size of around 500,000 to 
1,500,000 (give or take a couple hundred thousand).  
 

http://www.100kfactory.com/ultra/
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Please make sure you watched the Module 2 video, then download 
the Product Sample Spreadsheet from the supplementary section 
of Module 2.  
 
The main purpose of this module is to introduce you to the Audience 
Insights Tool, and to get you familiar with the interface and ideas of 
designing an audience.  
 
This is not the tool you will be using to actually create your final ad 
sets  as you saw in Module 2, Aidan did a quick tour of actually 
creating an ad within the Facebook Ad Manager. You will be 
creating ads in a later module. 
 

In the Sample Product Sheet, you will see a column called FB 

Method , with either overlap  or interests .  
 
This is a concept we will use in the future - it is NOT a feature of the 
AI tool, just something to help organize our thoughts. So, when 
researching products and using the Audience Insights tool, just keep 
notes about the FB Method like this: 
 
Interests  The product would do well when you target individual 
interests (ie for Corn on the Cob Peeler, we would create an ad 
targeting people who are interested in Corn on the cob, and another 
ad with people who are interested in BBQ) 
 
Overlap  Two or more audiences that would do better if the 
interests are combined (ie for Pocket Fishing Pen, target people 
who like Fishing AND who like the Ugly Stick as well) 
 
Don't get bogged down in this, just list audiences you think will be 
interested in your product. 
 
Once you research an interest in the AI tool, and you think it looks 
good, delete that audience from the interest box by clicking the little 
'x' to the upper right of it to clear the interest box. Then, enter 
another similar interest (say, interest 'B') to find another one. The 

tool won t narrow down  the audience of the interests.  
 
Then you would note in your spreadsheet - overlap audience A with 
Audience B, if you think it would work better, and move on to the 
next product! 
 

http://www.100kfactory.com/ultra/
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There are other ways to refine the audience inside the insight tool. 
Start playing with the other sections in the CREATE AUDIENCE 
column on the left. Enter audience design parameters in these 
sections: 
 
 Location - Select the United States only. It is the biggest 

easiest market. 
 Age - Pick an age demographic  
 Gender  Target one gender to refine your message and 

narrow your target 
 Interests - THIS IS THE KEY AREA TO FOCUS ON FOR 

THIS MODULE 
 Connections - IGNORE for now 
 Advanced - Play around here but don't get too bogged down 

or overwhelmed 
 
Page Likes can give you great insight into: 
 
 Purchase Behaviors 
 What magazines/publications do they read 
 What communities/tribes they are passionate about - 

crossfit/paleo, Dr Oz, etc  
 What blogs do they read - think about it? 

 
Now, here is where I see people going wrong all the time. They put 
products in as interests or product-like things like the main category 
of Cooking  if they have a kitchen product or actual products like 
'quartz watch', handbag, pendant, necklace, rhinestone, sports bra, 
plus size etc. Those are all 'things', not interests.   
 
You need to think about your audience as a single person instead 
of a vague group. Remember the training about the 'Perfect 
Customer'. Picture the guy or girl who would buy that watch. What 
does he look like in your mind s eye? What does he do? What sports 

does he play? How educated is he? What magazines does he read 
(and subsequent FB pages he might 'like'). Getting the picture?  
 
This is not an exercise in finding buyer keywords for Google SEO or 
Amazon product search where they are looking for a product. You 
are finding an audience and CREATING DEMAND by putting an ad 
in front of them that intersects with a hot interest of theirs and 
compels their curiosity and desire to know and want.  
 

http://www.100kfactory.com/ultra/
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It is a bit of a twist in thinking but is at the core of marketing and a 
lifelong skill. What you will learn here will serve you a lifetime as a 
marketer. 
 
As another example, when you are thinking of a product like a 
'sports bra  or a yoga mat, these are NOT audience interests. You 

will look for interests in the Facebook tool such as working out, gym, 
running, hiking, yoga, and health and wellness.  
 
Now, it is easier to narrow these interests down to be more specific, 
such as from yoga to hot yoga to bikram yoga. Then add similar 
interests like paleo, vegan, etc if you think your product would do 
well if those overlap  or keep them as separate interests for your 

future ad (most of the time you will be testing.) 
 
If you wish to jump ahead conceptually and play around with 
audience optimization, try this for fun: 
 
In the Facebook search bar (the regular search bar where you look 

for friends  names) type this: pages liked by men that like bbq .  
 
However, don t hit enter yet. Instead, you will see the search bar 
drop down a suggestion box:  

http://www.100kfactory.com/ultra/
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I saw pages liked by men that like bbq pitmaster.  I selected that 
one and got KISS, OzzyOsbourne, Donald J. Trump, Food Network.  
 
I also saw the top posts on other bbq pages they liked. CAN YOU 
SAY GOLDMINE of data to refine your audience?  
 
Now is the picture of your Perfect Customer for a bbq accessory 
becoming clearer in your mind? 
 

 

http://www.100kfactory.com/ultra/
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So you can use the Facebook search tool and audience insights. 
Later, we will get into the Power Editor and third party tools. That's 
where the real excitement begins.  
 
However, DON'T SPEND TOO MUCH TIME ON THE TOOL. Like 
Aidan said, just identify 2-3 audiences per product. I would only 
spend a few minutes on each one, and then move on. Just make a 
note in your spreadsheet exactly like he did and move on.  
 
YOU WILL NOT ACTUALLY BE DESIGNING AND SAVING THE 
AUDIENCES FROM THIS TOOL. 
 
Your spreadsheet notes in the Product List will serve as your guide 
in the next steps of audience target refinement. Don't spend more 
than 5-10 minutes on each product. Just play around with a few 
interests, write them down and move on. You will learn and refine 
later. Right now, you are learning by doing. 
 
Our model is to move forward quickly, refine, move forward again, 
rather than over analyse and try to get it perfect out of the gate. 
Why? Because you cannot get enough information about your 
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audience without actually running ads, measuring the results, 
adjusting, and running them again.  
 
You will often find that much of the time your intuition, your common 
sense and what you thought was right doesn t work. That s why you 
will be constantly testing your ads in this course.  
 
So don't waste time frozen in analysis  this is the one module 

where analysis paralysis  can slow you down. Don t let it! Just 
briefly research and record the potential audience interests in the 
spreadsheet and move on! 
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