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TRANSFORMING SENSORY EXPERIENCES



Holovis specialise in creation & installation of globally recognised 
experiential solutions for themed entertainment, visitor attractions and 
the enterprise sector. 

Our business model consists of our three core areas seamlessly 
combining their expertise to deliver award-winning experiences. Our 
AV specialists focus on system integration and complex AV design, 
installation, and commissioning while our award-winning creative 
design and software teams have delivered market-defining attractions, 
experiential content, digital centrepieces, and turnkey experiences. 

These synergistic capabilities from our diverse interdisciplinary teams 
combine seamlessly to create unique solutions which mix cutting-edge 
technologies with innovative storytelling and immersive learning.

Holovis is a truly global company with offices located in – 
- The UK (Midlands HQ)
- USA (Orlando)
- China (Shanghai)
- UAE (Abu Dhabi)

ABOUT US



Holovis was establ ished 
in 2004.  The founding 
directors were leading 
experts in the f ie ld of 

VR automotive/aviat ion 
design and simulat ion 

platforms.

In 2005,  Holovis secured 
mult iple s ignif icant 

Enterpr ise contracts, 
inc.  JLR and McLaren, 
del iver ing VR design 

studios,  CAVES,  Power 
Wal ls,  Exper ient ial  Retai l . 

Expanded into large scale 
AV – L iverpool  Capital  of 
Culture,  World Duty Free, 

Her itage and Cultural .

In 2010 Holovis harnessed 
our foundation in 

s imulat ion to pioneer 
complex Dome project ion 

– 28 Domes del ivered 
(Moscow Planetar ium, 

NY AM&H),  including the 
World’s f i rst  3D Planetar ium 

in Switzer land.

In 2012 Holovis diversi f ied 
into the themed 

entertainment market, 
del iver ing immersive 

interact ive media based 
r ides (Domes,  F ly ing 
Theatres,  Immersive 

Tunnels – Dubai Parks and 
Resorts,  Bobbejaanland, 

Ferrar i  World.

Opened our 2020 Abu 
Dhabi of f ices,  del iver ing 

several  large-scale 
exper iences across the 

Middle East .

Del ivered large,  story-
based, AV-dr iven theme 

park projects,  such as 
Myst ic T imbers at Kings 
Is land.  Ending 2017 with 

s ignif icant company 
growth with the opening of 
our F lor ida and Shanghai 

Innovation Centres.



AV SPECIALISTS



Holovis special ise in creating truely immersive 
exper iences ut i l is ing next generat ion AV design.
Our mult i-discipl ined teams have wide array of sk i l ls , 
these are: 

•  Audio Visual  Engineer ing
• Software Development
•  Digital  Media Creation
• Motion System Design
• Themed Attract ions / Immersive Exper iences 

By combining our teams, we gain an unparal le led level  of 
technical  and industry understanding which we provide to 
al l  our c l ients.

With the creation of our creative engineer ing team, we 
design and del ivery turn-key attract ions which have been 
global recognised and instal led in h igh ranking FEC’s and 
Themed Attract ion venues.

AV SPECIALIST



CREATIVE DESIGN



Holovis excel  at creating an incredibly var ied team, no 
matter the background as we tru ly bel ieve that in order 
to innovate something,  al l  you need is  the r ight mindset. 

We gather people f rom every sk i l l  and help them 
develop themselves and our creative team is a pr ime 
example of th is  -

•  3D Animators
•  3D General ists
•  Environmental  Art ists
•  Concept Art ists
•  Storyboard Art ists
•  Character Animators
•  Part ic le Ef fects Special ists

We pr ide ourselves on having a diverse creative pool , 
r ich with talent and able to support future growth and 
ski l l  enhancement. 

CREATIVE DESIGN
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ENGINEERING DESIGN



With each instal lat ion,  we provide a fu l l  system design 
report cover ing a wide range of schematics and detai led 
breakdown of mater ials due to be instal led.  Every report 
is  created around the cl ient ’s  needs and software 
requirements,  we provide: 

•  Concept Design Documents
•  3D Digital  Renders (suitable for  al l  Mixed Real it ies)
•  BIM Design f i les 
•  F inal  As-Bui lt  Construct ion Drawings

Our engineer ing team also use our propr ietary systems 
dur ing any instal lat ion to ensure the highest qual ity for  the 
f inal  product,  as shown by our ISO9001 accreditat ion.  Each 
system is  careful ly  crafted to al low f lexibi l i ty and ease of 
use,  al l  the whi le maintaining the same level  of  qual ity :
 
•  P iX-Control
Mult i-Channel  Project ion Auto-Al ignment System

• Hi-Fin ity
Ful l  audio system integrat ion al lowing control  system instal l

ENGINEERING DESIGN



FABRICATION & INSTALL ATION



We pr ide ourselves on providing the best instal lat ion 
exper ience no matter the project,  venue,  or  location.  With 
our global innovation hubs,  we are able to support any 
location and create a constant stream of information to 
the cl ient throughout the instal lat ion.

Due to the scale of some projects,  i t  can be easy to forget 
to the larger picture when it  comes to AV integrat ion or 
scenic creation.  To avoid this  issue,  we begin fabr icat ion of 
key set pieces of our projects very ear ly in the t imel ine to 
provide a real ist ic understanding of common concerns by 
cl ients. 

•  Guest F low
• Impacting Key Scenic Visuals
•  Cable Management and AV Server Placement
•  Potent ial  Infrastructure Conf l icts

We provide al l  of  those in both physical  and vi r tual  renders, 
able to either walk c l ients through steps or a detai led 
v isual  breakdown via our BIM Team and CAD Special ists.  
 

FABRICATION & INSTALLATION



HOLOVIS PROCESS



BRIEF & KICK-OFF

FUNNELLING

SCHEMATIC DESIGN

DETAILED DESIGN

IDEATION

DEVELOPMENT

DESIGN

BUILD

ACTIVATION

REVIEW

BLUE SKY

REFINEMENT

EXPANSION

DISCUSS GOALS & OBJECTIVES

EXPERIMENTATION OF NARRATIVES,
DYNAMICS, TECHNOLGIES ETC.

(it is at the discretion of the client
as to how involved they get.)

A SERIES OF IDEAS WILL BE ESTABLISHED BEFORE 
MOVING INTO CONCEPT DEVELOPMENT

DESIGNS GENERATED AND LOCKED THROUGHOUT THE 
DEVELOPMENT PROCESS ARE SHARED WITH THE WIDER 

DEVELOPMENT TEAM FOR FIRST PASS.

STORYBOARD LEVEL MEDIA IS DEVELOPED

PROOF OF CONCEPT/PRE-BUILD ANALYSIS

ALL CONCEPTS/NARRATIVES ARE LOCKED, TECHNICAL 
DRAWINGS ARE ELEVATED TO BUILD DETAIL

CREATIVE INVOLVEMENT RE-DEPLOYS

MEDIA/INTERACTIVES ARE DEVELOPED TO
ANIMATIC STAGE.

THE START-TO-FINISH GUEST EXPERIENCE
IS EXPANDED UPON

A HIGH-LEVEL BUDGET IS ESTABLISHED IN
ALIGNMENT WITH BUDGETARY INFORMATION

PREFERRED HIGH CONCEPT IS FOCUSSED
 TO LOCK NARRATIVE / UX

HOLOVIS SPECIALISTS LIASE AND
STREAMLINE DEPLOYMENT

MEDIA & SOFTWARE ELEMENTS
MOVE INTO PRODUCTION

HOLOVIS OVERSEES FINAL STAGES
OF PRODUCTION

HOLOVIS CORE TEAMS REMAIN ON SITE
TO REVIEW GUEST RESPONSES

& MAKE FINAL TWEAKS

HOLOVIS HQ OBSERVES THE
ATTRACTION REMOTELY

ATTRACTION IS 
ACTIVATED



PROJECTS



Qatar Olympic and Sports Museum wi l l  demonstrate to the 
wor ld that sport and Qatar are intr insical ly  l inked.  I t  wi l l  be 
packed ful l  of  interact ive exhibits,  inspir ing objects and unique 
act iv ity areas that generate a spir i t  of  part ic ipation. 

As wel l  as promoting the posit ive value of sport ,  i t  wi l l 
showcase the or igins,  development and signif icance of sports 
culture within Qatar and beyond. 

Holovis are designing,  developing and deploying mult iple 
interact ives across a major gal lery in the museum.

The interact ives are based on physical ly act iv ity and sport and 
blend digital  and physical  e lements to create an engaging and 
inspir ing exper ience.  The interact ives are al l  l inked together 
to form a guest journey,  providing a data-dr iven exper ience 
across mult iple v is its.

QATAR
OLYMPIC & SPORTS MUSEUM



Doha Oasis Quest is  an indoor,  exper ient ial  theme park, 
located at the heart of  the luxur ious Mixed-Use Doha Oasis 
development project .

Quest consists of  22 attract ions featur ing a mix of seven 
thr i l l-based, eight fami ly-or iented and seven k id-focused 
attract ions.  The project consists of  a stand-alone seven-star 
luxury hotel ,  a three-storey shopping mal l ,  e l l ipt ical ly  shaped 
luxury residential  suites,  and a state-of-the-art ,  fu l ly  c l imatised 
indoor Themed Exper ience Centre (TEC) . 

Holovis have designed, developed and instal led a wor ld leading 
parkwide audio v isual  solut ion for  Doha Oasis. 

Holovis have ut i l ised their  vast exper ience in large scale, 
complex AV projects to provide a highly capable,  value 
engineered and high qual ity exper ience.

DOHA OASIS
QUEST



Holovis are commissioned to undertake the creative 
development of the dark r ide “The Museum of space and t ime” 
for  Wuhan Commercial  Real  Estate Group.

TMOSAT is  a dark r ide which casts r iders deep into history as 
they help the lead protagonist br ing special  artefacts to l i fe 
using a t ime device.

Things soon take a turn as the t ime device is  lost ,  and the 
guests must help return the t ime device.  By ut i l is ing the power 
of Holotrac,  guests can interact in real-t ime to change the 
media content to shape their  own dest iny.

Holovis Scope: 
•  STORY DEVELOPMENT
• SCRIPTING
• GUEST EXPERIENCE
• TECHNICAL DESIGN
• ELEVATIONS
• RIDE PATH & MOTION PROFILE DESIGN
• INTERACTIVITY DESIGN
• MEDIA DEVELOPMENT & PRODUCTION
• SOUNDTRACK DESIGN & PRODUCTION
• SHOW PRODUCTION

WUHAN
THE MUSEUM OF SPACE AND TIME



Combing our extensive project ion knowledge and our creative 
studio,  Holovis was able to create a unique immersive tunnel 
exper ience for Hengdian Studios in China.
 
Ut i l is ing a fu l l  design package, we suppl ied the cl ient two 
50metre curved screens creating a r ide through environment 
that not only creates a wrap-around exper ience but also 
leaves guest not knowing what is  round the corner. 

Holovis provided a complete Turnkey exper ience,  creating the 
digital  media to seamlessly and consistent ly match the r ide 
vehicles motion through the tunnel . 

HENGDIAN WORLD STUDIOS
AV PACKAGE



Attract ions On-Site: 
F ly ing Aces       (2016)
Beno’s Great Race (2016)
Formula Rossa     (2016)
Turbo Track       (2017)
Mission Ferrai      (TBD)

Holovis del ivered a fu l l  AV design package and complete 
integrat ion for mult iple on-site attract ions and exper iences, 
ranging from Immersive Pre-Shows to fu l l  Dark-Ride 
instal lat ions.  This was the words f i rst  instal lat ion of our 
propr ietary systems,  P iX-Control  and Hi-Fin ity within a complex 
dome and mult i-project ion system.

Our creative engineer ing team combined classic attract ions 
l ike Pepper ’s Ghost,  nat ively alongside Project ion mapping and 
spher ical  dome project ion.Due to the scope of works involved, 
we created large scale mock-ups of ent i re attract ion scenes,  in 
the key stages of the exper ience to ensure every scene stood 
out with attent ion and care. 

FERRAI WORLD ABU DHABI
AV PACKAGE

Parkwide Exper iences: 
•  I tal ian Street       (2016)



The iconic Clock Tower was brought to l i fe with an immersive 
project ion mapped show, del ivered as a turnkey production 
including media produced in-house by the Holovis Creative 
Team. Unl ike tradit ional  project ion mapped exper iences that 
take place external ly,  we use the internal  wal ls  of  the Clock 
Tower,  surrounding guests with 270-degree high qual ity v isuals. 
The mult isensory exper ience is  brought to l ive using our Hi-
Fin ity speaker array to surround guests with an or iginal  score 
and sound effects. 

Alongside the immersive exper ience,  we also created an 
Augmented Real ity based app where guests can use themed 
f i l ters for  photos and even tr igger media sequences tr iggered 
by physical  objects around the venue.  We also designed 
unforgettable moments into the app where guests can use real 
wor ld scenery to tr igger immersive learning exper iences about 
the location.  On the roof top,  guests can hold their  phone 
over the cityscape and reveal  information and facts about 
the landmarks,  in re lat ion to their  v iew. The two mythical  L iver 
Bi rd sculptures can also be brought to l i fe as guests enjoy AR 
moments with them, then share their  images or v ideos direct ly 
to social  media.

HERITAGE GB
ROYAL LIVER BUILDING



When Merl in Entertainment asked Holovis i f  they had any 
excit ing new technology to assist  with the LEGO® Factory 
Adventure Ride,  we knew we had the perfect solut ion for  the 
exper ience and showed them HoloTrac.
 
HoloTrac system uses our DeepSmarts engine and is  able to 
ident i fy the character ist ics of  guests,  whi le mapping their 
posit ion in the v i r tual  space.  This is  achieved via cameras that 
create a 3D mesh of guest and HoloTrac then combines this 
with l imb tracking and object recognit ion.  Guests are then 
transformed into LEGO Mini f igures which,  by ut i l is ing motion 
tracking,  move as the guests move. 

This means that in a spl i t-second, guests are transformed into 
an accurate Mini f igure of themselves,  one that is  wear ing the 
same colour shi r t ,  or  has the same hair  colour,  even wearing 
glasses i f  they have them.

Guests are encouraged to pose for photos,  which are then 
displayed at the end of the r ide,  creating a memorable 
exper ience for al l  ages. 

MERLIN
LEGO® FACTORY ADVENTURE RIDE



Working with Alton Towers and the Mer l in Magic Making team, 
Holovis produced key theming aspects to the Wicker Man, 
designing and del iver ing al l  e lements of the mult isensory 
exper ience that puts guests at the heart of  the terr i fy ing story 
before they board the park’s f i rst  wooden coaster.

Using our RideView system we were able to show the 
mult idiscipl ine teams from designers to engineers and 
stakeholders to explore the scenes in 1 : 1  scale and in real-t ime. 
Whi le this  was being discusses,  Holovis work along side the 
Mer l in teams to concept and scr ipt the preshow, then produced 
the media and del ivered the complex AV elements throughout 
the attract ion,  including the project ion mapping. 

Once this was complete,  our Creative Engineers integrated al l 
of  th is  to create the unforgettable project ion mapping for the 
preshow as wel l  as the explosive f iery elements around the 
track. 

MERLIN
THE WICKER MAN



Holovis worked with Mer l in Magic Making team once more to 
provide a turnkey solut ion for  a retrof it  of  an older exper ience 
at Thorpe Park. 

The immersive exper ience wraps guests in the story f rom 
beginning to end, start ing with the in it ia l  queue l ine,  and 
continuing with the preshow, dramatic on-board effects and a 
death-defying f inale.  Digital  Media was captured on site at the 
Holovis Demonstrat ion Campus in the UK,  f i lming al l  the media 
scenes and captur ing the audio in our Media Studio,  before 
adding a fu l l  post-production treatment.
 
This included creating CCTV footage that shows Walkers 
attacking the area of the queue l ine they were just in ,  before 
attacked a nearby window r ight by the guests – which is 
actual ly a High-Resolut ion screen playing media. 

We also implemented zonal surround audio and l ight ing 
giv ing the i l lus ion that the guests are the only ‘ l iv ing’  people 
there.  The immersive media scenes continue into the loading 
stat ion and onto the coaster,  with inter ludes at key moments 
combining physical  and digital  ef fects with real  actors.

MERLIN
THE WALKING DEAD: THE RIDE



Holovis is  proud to introduce 360Golf  - the next generat ion 
of fami ly gaming and mini  golf !  360Golf  is  an immersive mini 
golf  exper ience with automated scor ing and ful ly  customisable 
themed courses.  We have special ised golf  bal ls  fu l l  of  exclusive 
technology which al lows each golf  bal l  to be assigned each 
player which al lows it  to automatical ly track your number 
of strokes,  whi lst  a digital  scoreboard shows al l  the players’ 
progress throughout the game. 

That means no more scorecards,  penci ls ,  or  disputes over shots 
- this  is  the mini  golf  of  the future!  S imply relax and enjoy the 
game whi lst  our technology takes care of everything.  Sensors 
around the course detect when a bal l  is  h it  and when it  has 
col l ided with certain objects,  t r igger ing l ight ing,  project ion, 
audio cues and special  ef fects to br ing the course to l i fe.  Our 
software team can also program certain shots to be rewarded 
with bonus points,  meaning there’s al l  to play for  with every 
shot and making every game dif ferent! 

NORWEGIAN CRUISE LINES
360GOLF



Holovis worked on the in it ia l  project – instal l ing a sophist icated 
motion platform and creating bespoke middleware and content 
for  the cutt ing-edge VSimulator,  in a safe Vir tual  Real ity 
environment.  The faci l i ty can be tai lored to meet the test ing 
requirements of mult i-discipl inary research and commercial 
communit ies,  with key sectors including construct ion, 
engineer ing,  medical  and sport science.  Due to its  in it ia l 
success,  Holovis then provided addit ional  funct ional ity which 
included: 

•  A set of  code l ibrar ies and content which al low researchers 
and commercial  c l ients to create their  own software solut ions 
to control  the system, tai lored to their  specif ic needs.

•  New funct ional ity to al low researchers who are not fu l ly-
versed in operat ing the platform the opportunity to quickly 
understand its basic controls,  increasing speed to competence 
and shortening research phases. 

•  Immediate playback of 360-degree v ideo in headsets,  in 
conjunct ion with movement on the motion platform.

 
Ut i l is ing a fu l l  design package, we suppl ied the cl ient two 
50metre curved screens creating a r ide through environment 
that not only creates a wrap-around exper ience but also 
leaves guest not knowing what is  round the corner. 

Holovis provided a complete Turnkey exper ience,  creating the 
digital  media to seamlessly and consistent ly match the r ide 
vehicles motion through the tunnel . 

UNIVERSITY OF EXETER
VSIMULATOR



Holovis partnered with Discovery Dest inat ions to create a tru ly 
immersive din ing exper ience. 

This was achieved with three projected wal ls  of  bespoke 
content made by the Holovis Creative,  as wel l  as an interact ive 
projected table which would react with i tems placed in f ront of 
guests and ref lect the scenery being displayed around them.

This created the i l lus ion of seamless digital  content f rom f loor 
to cei l ing,  del iver ing complete immersion. 

By ut i l is ing our Pix-Control  systems and combining them with 
our Hi-Fin ity speaker array,  we can create true spatial  audio 
sequences for guests,  making for a unique exper ience for every 
guest . 

DISCOVERY DESTINATIONS
DISCOVERY DINING



Become a superhero with Madame Tussaud’s
Just ice League™:  A Cal l  for  Heroes!

A unique exper ience where guests not only walk alongside 
heroes,  but they are able to perform superhero act ions 
themselves through interact ive set pieces.  Teaming up with the 
Mer l in Magic Making team, Holovis was contracted to design, 
produce, and del iver the AV,  show l ight ing,  and interact ive 
elements to l i fe for  the guests.

Our Creative Engineer ing team created bespoke content and 
interact ive elements to the attract ions: 

•  Perform Wonder Woman’s s ignature pose to tr igger a                                                       
 project ion mapped explosion.

•  Use superhuman strength to l i f t  a Hel icopter with          
Superman.

•  Cal l  upon Aquaman and his control  of  the ocean.
•  Use the Bat-Signal  to cal l  Batman into act ion. 
•  Pose with the f lash and his l ight ing fast speed.
•  Hack LexCorp and their  TV network with Cyborg.

MADAME TUSSAUDS
JUSTICE LEAGUE™: A CALL FOR HEROES



Holovis was contracted by DUFRY, to retrof it  serval  of  i ts  World 
Duty Free locations in airports across the UK,  with some select 
locations across the globe (Hels ink i ,  Dusseldorf,  Melbourne)

This var ied from digital  content creation and schedul ing to 
their  CTT spaces (Content Entertainment)  in department gates 
such as London Heathrow and Birmingham, to fu l l  hardware 
instal lat ion in Gatwick North.  By combining physical  mock-ups, 
Holovis was able to provide a clear indication of guest f low and 
precise t iming of content to be displayed when certain f l ights 
arr ived. 

Holovis worked with global recognised beauty and l iquor 
brands to create bespoke content to be displayed across the 
CTT spaces,  whi le also providing unique l ive events and across 
serval  locations.  The hardware instal lat ion included word f i rsts 
when they were instal led: 

•  Dest inat ion L iquor Tast ing Bar 
•  UK’s F i rst  LG OLED curved video wal l ,  9 screens ‘ f loat ing’  in 
f ront of  LED Ti les 

•  ‘Magic Mirror ’  integrat ion for beauty products

DUFRY
WORLD DUTY FREE



Holovis developed Al ien Escape as a turnkey solut ion for 
Madame Tussauds London.

Al ien Escape f l ips the standard exper ience and al lows the 
guest to play a lead rol l  in the story instead. Holovis worked 
closely with 20th Century Fox and the or iginal  production 
team to ensure the brand identity was maintained and the 
exper ience true to form.

Holovis Scope:

•  CONCEPT DEVELOPMENT
• ATTRACTION NARRATIVE
•  TECHNICAL DESIGN
• THEMING DESIGN
• MEDIA DESIGN & PRODUCTION
• SFX DESIGN
• SHOW CONTROL
• SHOW PRODUCTION

MADAME TUSSAUDS
ALIEN ESCAPE



Holovis worked with Motiongate Dubai to del ivery the AV for the 
Panem Aer ial  Tour. 

The attract ion was designed to completely immerse r iders in 
the narrat ive and features a dual  set-up with two 30-seat 
motion systems.  Two screens,  measur ing 6.2m x 24m (20 f t  x 
78.7 f t ) ,  curve on both axis to enclose the r ide vehicle and the 
audience sight l ines to keep the r iders fu l ly  immersed.

Using Pix-Control  and our OptiRig System, we del ivery a clear 
and high-resolut ion image, no matter the v iewing angle.  I t  is 
designed to seamlessly integrate into the show control  system 
so that operators can ensure optimal pixel  conf igurat ion on a 
dai ly basis.

To complete the exper ience,  we also used our Hi-Fin ity 7:2 
surround solut ion to create fu l l  audio immersion and SFX 
systems and motion control  technology to synchronise the r ides 
movements with the media.

MOTIONGATE DUBAI
PANEM AERIAL TOUR



We provided a next generat ion immersive attract ion with a 
revolut ionary new motion s imulat ion exper ience to Bol lywood 
Parks™ Dubai ,  the wor ld’s f i rst  theme park dedicated to the 
Indian f i lm industry.

Whi le other theme parks ut i l ised f lat or  curved 3D screens, 
we implemented a unique concaved U-shaped tunnel  system 
to create a tru ly immersive 4D simulated environment system. 
This is  designed around two special ist  30-seat motion systems 
where the in it ia l  physical  themed world is  merged seamlessly 
into the v i r tual  wor ld,  creating a true sense of immersive 
storytel l ing.By blending our Pix-Control  project ion systems 
and special ist  3D media,  we ensure that guests are able to 
exper ience the highest level  of  immersion on any 4D attract ion. 

This was also achieved via our OptiRig projector r ig that 
whi le is  out of  s ight for  the guests,  i t  can be easi ly  lowered 
i f  any repairs or  upgrades are needed. This guarantees that 
the exper ience wi l l  a lways have the latest technology when 
new systems are released. With Pix-Control  i t  is  as s imple as 
swapping projectors to newer models and pressing a button,  no 
more manual adjustments. 

BOLLYWOOD DUBAI PARKS
THE DON



Holovis worked with Bacchus Agency to enhance the interact ive 
Garden of Wonder created by Perr ier-Jouët with a layer of 
Augmented Real ity entertainment.

The Garden of Wonder was s ituated in the middle of an 
18-seater table and when guests are invited to interact with i t 
using Augmented Real ity.  Doing so they reveal  a beauti fu l  wor ld 
inspired by nature and Perr ier-Jouët ’s newest cuvée Blanc de 
Blancs NV.

From within the app, guests can scan the Perr ier-Jouët Blanc 
de Blancs box and markers around the Garden of Wonder,  to 
see them come to l i fe before their  very eyes,  reveal ing beauti fu l 
nature scenes featur ing butterf l ies,  bees,  hummingbirds,  and 
dragonf l ies amidst the fol iage.

BACCHUS AGENCY
PERRIER-JOUËT



Holovis worked with Amey to create innovative way of teaching 
dr ivers the dangers of t i redness and distract ions dur ing long 
distance travel . 

We designed and del ivered a mult isensory VR train ing simulator 
that combines 360-degree v isuals with immersive audio, 
perfect ly synched motion and gesture-based interact iv ity for 
a lesson people won’t  forget in a hurry.  The simulator is  made 
from real  vehicle components,  with a dr iver seat and steer ing 
wheel  to fu l ly  immerse the dr iver.  Combining this  with VR 
headset with gesture tracking,  means the dr iver is  pul led into 
the v i r tual  wor ld – when they place their  hands on the steer ing 
wheel ,  their  VR self  does the same in a 1 : 1  environment.

Dr ivers are met with v i r tual  distract ions such as phone cal ls 
and tunnel  v is ion to s imulate t i redness,  culminating in a 
control led hydraul ic motion to re-enact what it  would feel  l ike 
to crash. 

AMEY
NEAR MISS SIM 



Holovis provided a complete parkwide exper ience for Cedar 
Fair  by creating Batt le for  Cedar Point and Batt le for  K ings 
Dominion.  This was achieved via a mobi le appl icat ion that 
guests are encouraged to download when enter ing the park 
and taking part in a narrat ive wr itten exclusively for  the park. 

Guests are able to select a wide select ion of mini-games and 
use augmented real ity to interact with the real  wor ld and see 
hidden unique digital  media.  Holovis also created a ser ies 
of  completely or iginal  characters based off  the parks main 
coasters,  along with fu l l  animation and audio creation to tel l 
the backstor ies of  each character and provide depth to r ides 
that guests have enjoyed already.
 
This mobi le appl icat ion also featured a l iv ing parkwide 
exper ience with a l iv ing ‘Batt le Map’ where guests can see 
where their  chosen character and clan f i t  in with the leader 
boards of the park throughout their  t ime there. 

CEDAR FAIR
THE BATTLE FOR CEDAR POINT
THE BATTLE FOR KINGS DOMINION



Holovis worked with the team at Kings Is land to design and 
del iver a turnkey mult isensory f inale for  ‘Myst ic T imbers. 

This included a complete AV instal lat ion along with l ight ing, 
scenic and animation for the var ious scenes that would be 
shown dur ing the exper ience.

Holovis also provided the or iginal  media and audio which 
was used dur ing the media press releases to bui ld consumer 
excitement around the upcoming r ide with the social  movement 
of hashtag -

#Whatsintheshed 

KINGS ISLAND
MYSTIC TIMBERS



Located in the iconic People’s Square D-Mal l ,  Mythos 
Adventurer Land presents v is itors and shoppers with a 
thr i l l ing array of immersive and interact ive exper iences, 
focusing on media and motion-based simulat ion games in 
immersive 2D and 3D.

The 3D attract ions instal led in the FEC include a Holovis 
Mini  Immersive Tunnel ;  a 12-person exper ience with motion 
seats surrounded by a 180° curved screen and an ultra-
high-resolut ion 3D immersive f i lm.

A two person Motion Dome presents the combination of 
360° v isuals perfect ly synched with organic motion.  For 
a compel l ing v i r tual  real i ty (VR)  dr iv ing exper ience,  four 
Holovis dr iv ing r igs are set up with motion bases and Head 
Mounted Display (HMD) VR headset devices to place guests 
into a true 1 : 1  scale intense and highly accurate motorsport 
alternative real ity.

D-MALL
MYTHOS ADVENTURER ISLAND



We designed and instal led Belgium’s f i rst  immersive tunnel 
and the f i rst  al l-electr ic immersive tunnel  in the wor ld at 
Bobbejaanland to create The Forbidden Caves.

This electr ic version improves the safety of the r ide by removing 
hazardous chemicals,  increases operat ional  ef f ic iency,  reduces 
maintenance and del ivers a much more sustainable and 
greener attract ion.

The display screen wraps around the r iders,  completely 
immersing their  per ipheral  v is ion so putt ing them at the heart 
of  the story.  The sharp 12,000 x 10,500 resolut ion display is 
created using seven Project ion Design F35 units which are 
seamlessly edge blended using Holovis’s  propr ietary auto 
al ignment software,  P ix-Control .

Spatial  audio further enhances the immersive exper ience,  with 
a 12 .2 stereo sub set up and mult i  di rect ional  spatial  sound. 
These combined effects br ings the runaway cave journey to 
l i fe,  with the s ix on-board speakers transmitt ing real ist ic radio 
communications to add to the immersive thr i l ls  of  the r ide.

SFX including the scent of a musty cave and air  moving fans 
add to the i l lus ion of the r iders quickly travel l ing through a 
dangerous environment completes an excit ing,  immersive and 
engaging exper ience.

BOBBEJAANLAND
THE FORBIDDEN CAVES



Holovis partnered with Hyundai to produce the wor lds f i rst  fu l ly 
immersive fan-zone exper ience.

Featur ing a 360° audio-visual  exper ience inside a 20x40 metre 
dome structure creating a combined resolut ion of over 20k in 
real-t ime media.

The exper ience centred around br inging guests into a true 
footbal l  fans dream, with screens displaying real-t ime 
information and themed scenes to match each team - making 
every match a v isual  del ight . 

HYUNDAI
FANDOME



Visitors to Foxton Locks,  Leicestershire,  are once again able to 
see the boats using the amazing Incl ined Plane,  albeit  v i r tual ly, 
through the development of an Augmented Real ity (AR) app.

This innovative idea was part of  a wider redevelopment of 
Foxton Locks and designed to not only br ing the Incl ined Plane 
back to l i fe,  but also to engage, educate and inspire v is itors 
of  al l  ages with a immersive Museum exper ience integrated 
with the exist ing Foxton Locks Trai l .  When it  went l ive in 2015, 
the project created a new vis itor  exper ience at Foxton Canal 
Museum as wel l  as boost ing t icket revenues and vis itor  spend, 
s ince then it  has become a fami ly favour ite.

Alongside developing and del iver ing the AR app, as wel l  as a 
new curved screen theatre which immerses v is itors into history 
of the locks and an interact ive exper ience for chi ldren and 
fami l ies,  chal lenging them to s imulate the stoking of the boi ler 
to dr ive the massive boat l i f t .

FOXTON CANAL MUSEUM
FOXTON LOCKS


