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Editorial
Real and digital

Yet again, plenty has happened at dormakaba since the last 
issue of My Access, with – not least – the post-merger process 
to fully integrate Dorma and Kaba progressing apace. We 
have expanded our sales portfolio. And at the turn of the year 
2016/2017, we significantly strengthened our position in the 
North American market with two targeted acquisitions – 
please read the story relating to our Access Solutions Ameri-
cas segment on pages 21 to 23. By making these investments, 
our global business operations are even better balanced across 
all regions, further strengthening  dormakaba’s position as 
your healthy and strong partner.

dormakaba has made it its goal to become an innovation lead-
er in its industry. So it is essential that we identify and under-
stand trends and take an active part in shaping them. The 
advance of digitization across all industries, companies and life 
in general is a good example of this. Therefore, it is also our aim 
to stay abreast of developments in the digital field, making 
sure that our services accurately reflect trends as they 
unfold. There can be no doubt that we need to keep a close 
eye on how digitization affects our industry so that we are not 
taken by surprise. Rather, we want to integrate the associat-
ed experience gain within our sales portfolio as soon as is 
practical, with a view to offering you, our customers and 
partners, further value added for your business.

So allow me to recommend to you the features in this edition 
that discuss how we are tackling issues such as virtual reality 
and Building Information Modeling. In addition to presenting 
our latest products, we also show you how and where around 
the world dormakaba products are used. 

We very much hope that the topics and make-up of this 
edition awaken your interest, and inspire you to give us direct 
feedback. On that note, please do take the time to complete 
the brief reader survey that you will find on page 31.

Finally, allow me to wish you an enjoyable read as you 
discover both the real and digital worlds of dormakaba.

Kind regards, 
Riet Cadonau

CEO dormakaba Group
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The next  
big thing
Virtual reality  
is booming

Virtual reality (VR) is be-
coming increasingly available 

to consumers in the entertain-
ment sector, and industrial companies 

are  also looking at how they can use the 
technology. But no one knows quite yet 
where VR is headed.

It is just a regular day at the theme park. 
 The safety bars on the roller coaster slot 
into place. The car starts to move, gradually 
making its way up 67 meters high in the sky. 
Its passengers enjoy a great view of the en-

tire park: little greenery, but plenty of gray 
concrete and lots of free space – most of 
these parks are located outside cities. Sud-
denly, there is a thunderous noise. Green 
 robots fly above the passengers. Cars are 
flung through the air. Passengers turn their 
heads, confused: to the left, they see a sky-
scraper; on the right, a huge intersection 
with a deep canyon opening up beneath it. 
They find themselves in the middle of a giant 
city. Then, at breakneck speed, they plunge 
into the abyss.
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Immersion: submerging people in virtual 
worlds with VR
For visitors to Six Flags theme park New 
 England (USA), what sounds like the latest 
Hollywood blockbuster is reality – or virtual 
reality, at least. Wearing VR headsets, guests 
enter a virtual parallel world on the roller 
coaster. VR allows people to immerse them-
selves completely into a computer-generated 
environment. The technology is booming, and 
new ways of using it are being rolled out every 
day. With its VR Coaster system, the compa-
ny Mack Rides has now brought VR to theme 
parks. During the experience, simulated 

events are synced precisely to the real-life 
roller coaster ride. If the car does a vertical 
loop, passengers see themselves in a fighter 
jet doing the same thing. When they turn 
their heads, they automatically see the inside 
of a virtual cockpit. The aim of VR is to com-
pletely submerge people in virtual worlds and 
allow them to experience it with multiple 
senses: it is called immersion.

Virtual reality, augmented 
reality and 360-degree videos
Sometimes, the term virtual 
reality is used along with oth-
er terms like augmented real-
ity (AR) and 360-degree vid-
eos. In AR, the real world is 
supplemented with addition-
al computer-generated infor-
mation or virtual elements. 
So unlike VR, the virtual 
world is incomplete. In 2016, 

the smartphone game Pokémon GO – which 
uses AR – swept countries worldwide. Here, 
players catch virtual fantasy creatures 
(Pokémon), which are ‘hidden’ across the 
globe with the help of Google Maps. When a 
player comes across a Pokémon, they can 
switch to AR mode. Using their smartphone 
camera, they can see the creature in the re-
al-life environment – it could even be sitting 
next to them on a park bench. The game was 
downloaded more than 500 million times in 
2016, and was the most popular mobile app 
in 70 countries.

More basic VR applications like 
 360-degree videos are already wide-

spread. They allow people to freely 
rotate their view of a video –  all 360 

degrees. Since March 2015, these 
kinds of videos can now be up-

loaded to  YouTube, and an in-
creasing number of online 
platforms are incorporating 
360-degree content into 
their own media libraries. In 
The Daily 360 at nytimes.
com, New York Times jour-
nalists publish a new 
360-degree video every 

From Hellenistic sculp-
tures and Japanese 
woodblock prints, to 
Andy Warhol’s photos 
and the dinosaurs of 
North America: with 
augmented reality, 
visitors can enjoy count-
less exhibitions in an 
empty hall.

Virtual reality allows people 
to immerse themselves 
 completely into a  computer- 
generated environment.
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day. For example, in a film on the traditional 
Hindu spring festival Holi, viewers find them-
selves in the middle of crowds of people danc-
ing and celebrations – but can soak it all up in 
peace at home. Depending on the technology, 
360-degree content can be viewed with or 
without a VR headset, but immersion is sig-
nificantly more effective with one.

From cardboard brackets to  
high-tech  headsets
VR headsets consist of the body, lenses, 
 display and various sensors. The two lenses 
show separate, partial images for each eye 
that can be adapted using software – this 
allows users to see the content in 3D. At 

the moment there are two types of VR 
headsets: devices with built-in displays 
(head mounted displays – HMDs) and 
those without. HMDs, such as the HTC Vive 
or Oculus Rift, are still relatively expensive 

– even entry level models cost several hun-
dred US dollars. Because of this, the most 
common type of VR headset is where a 
smartphone is inserted into the headset to 
serve as the display. Foldable  versions 
made from cardboard, such as  Google 
Cardboard, are already available for less 
than 10 US dollars.

With the aid of sensors, users can interact 
with the virtual world. At the very least, VR 
headsets comprise a motion sensor that de-
tects head movements. This allows users to 
explore the  virtual world they find them-
selves in. With smartphone- based VR head-
sets, the smartphone’s accele rometer takes 
over. More and more physi cal actions are be-
ing incorporated into virtual reality. With 
hand controllers, users can reach out and 
touch and move objects.  Furthermore, re-
searchers are developing  infrared sensors 
which allow stylized models of the arms to 
be created in the virtual world. These act in 
sync with a user’s real arms and do away 
with the need for a controller. Meanwhile, 
The Void is set to open in New York in July 
2017 – an experience where visitors can free-
ly explore and move around virtual worlds. 
The walls and features of the real-life space 
become a part of the virtual world – whether 
as a rock face, tree trunk or the side of a 
spacecraft. And accessories such as wooden 

Not every small  technical 
issue requires the atten-
tion of a service techni-
cian. Here, the layman 
has all the  information 
he needs to repair an 
automatic sliding door 
within his field of view. 
And if he has any further 
questions, he can easily 
share what he sees with 
the manufacturer’s 
service team.

With the aid of sensors,  
users can interact with  
the virtual world.
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sticks become virtual lightsabers. Every 
movement is captured by sensors and repli-
cated precisely in the virtual world. The more 
interaction, the greater the immersion.

Is VR technology going mainstream?
Complete immersion and interaction in  virtual 
worlds is emotional and intense. 
 Entertainment media such as video games are 
made for virtual reality. But there are many 
more potential areas of application, including 
education, architecture, and  medicine. Re-
searchers at the renowned King’s College Lon-
don are developing VR-based therapies for 
schizophrenia. Here,  patients pop into a virtual 
pub where they can interact with other virtual 
guests in a social environment – who are 
voiced by  psychiatrists. Certain phobias can 
also be treated using VR. For example, pa-
tients who are afraid of heights can climb into 
glass  elevators that do not really exist. The 
rapid development of VR is thanks to the many 

 recent technological breakthroughs in related 
software and hardware. In particular, the in-
creased computing power of smartphones is a 
crucial step – enabling cheap, smartphone- 
based VR headsets. In 2016, there were around 
10 million AR and VR headsets in circulation. 
The International  Data  Corporation forecasts 
that this number will grow to more than 76 
million by 2020, and to 200 million by 2025. 
Then there are countless simple smartphone- 
based headsets, such as Google Cardboard. All 
of which means VR could soon become 
mainstream.

Every movement is captured 
by sensors and replicated 
precisely in the virtual world. 
The more interaction, the 
greater the immersion.

Exploring the flora and 
fauna of remote regions is 
an exciting adventure – 
even if you do it from the 
comfort of your own 
home: VR headsets allow 
for a thrilling escape.
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More than a  marketing tool
Companies are also looking at how they can 
benefit from this rapidly developing segment. 
According to a survey by KPMG  Germany in 
2016, VR was used in more than 50 percent 
of marketing and sales activities. The emo-
tional experience of VR is ideal for branding 
and customer retention. In future, this kind 
of technology could be used in other areas of 
business too. In manufacturing, these include 
production and customer service: using AR 
headsets, production staff could get addi-
tional information that helps simplify their 

work and make it more efficient – for example, 
when performing  maintenance on machin-
ery or controlling processes. In as little as 

10 years, the technology could be so ad-
vanced that AR headsets could be worn per-
manently – providing us with useful 
 information in the right place, at the right 
time. In R&D and HR, it could be used for 
 virtual staff training – saving resources and 
travel costs. As the technology advances and 
market penetration increases, the next step 
could be entirely new business models. 

Leveraging the potential of VR at dormakaba
dormakaba has made digitization a key 
 element of its corporate strategy. Dr. Anja 
 Meyer-Jürgens, Vice President for Digital 
Strategy & Transformation, explains: “We 
are now in the age of digital transformation. 
Using new technologies, customers and 
partners can experience dormakaba’s prod-
uct portfolio in a different way. Products are 
becoming digitized and interconnected. In 
the virtual world, we can support the entire 
product life cycle – from creation as digital 
models, to installation of the end products, 
which works exactly the same way in digital 
and real buildings. We will even be able to 
collaborate with our customers in the virtual 
world. dormakaba’s physical products are 
being enhanced and new digital products 

Virtual reality components 
allow customers to try on 
shirts and sweaters, blouses 
and jackets, shoes, hats, and 
glasses without ever chang-
ing clothes – even if their size 
or color is not in stock. Shop 
assistants can focus on pro-
viding style advice, rather 
than folding clothes put aside 
by customers.

The question is not whether 
something will work; it’s how 
companies will use it.
Dr. Anja Meyer-Jürgens
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and services are emerging. These products 
and services are becoming an integral part 
of customers’ and partners’ digital environ-
ments – for example, in smart buildings or 
smart cities.”

The technology knows no bounds: “The 
 question is not whether something will work; 
it’s how companies will use it.” But these 
new, complex innovations also require a new 
 approach to working. Dr. Meyer-Jürgens 
comments: “Working with digital technology, 
and VR in particular, is completely different – 
it’s agile and exploratory. We are testing new 
ideas. In short subprojects, which we call 
‘sprints,’ we create and evaluate concepts to 
showcase. Then we come together again and 
define the objective for the next step.”

The journey to virtual reality begins in  earnest
VR is still in its infancy, and it will be a while 
until its full potential is known. Various 
technologies such as VR and AR are already 
blending together to form mixed reality (MR), 
and are being enhanced with multi-sensori-
al aspects: smell and taste effects, digital 
motion detection, and even mind control. 
Offering virtual content is not enough; the 
content must be accessible to all the  senses 
in order to deliver a high degree of immer-
sion. That way, when the green robots 
throw cars into the air, roller coaster pas-
sengers can even smell the gas running out 
of them. Dr. Meyer-Jürgens concludes: “It 
always needs to be virtual and real at the 
same time. That is the true challenge in 
virtual reality.”

With augmented reality, you can move 
furniture without even breaking a sweat. 
Here, an interior designer experiments with 
different armchairs, couches and coffee 
tables, shelves and pictures. Want a new 
wall colour, or herringbone parquet instead 
of carpet? No problem!

It always needs to be virtual 
and real at the same time. 
That is the true challenge in 
virtual reality.
Dr. Anja Meyer-Jürgens
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You find yourself 2,246 meters high in the Italian 
Alps, looking out across the valley to the beauti-
ful turquoise Lake Avino and its dam. A fragile, 
glass-encased steel structure protrudes boldly 
from the dam wall, hanging above the abyss – 
just like something out of a James Bond movie. The 
blue-red dormakaba logo can be seen on the side 
of the structure, with the following inviting white 
words beneath it: Virtual Design Center. As your 
gaze sweeps across the mountains and valleys, you 
enjoy the breathtaking view – until you are sud-
denly lifted up into the air and quickly land on the 
building’s glass roof. After entering with your key 
card, you now find yourself inside the building. 

No matter where you are in the world – the journey 
to dormakaba’s Virtual Design Center only takes 
80 seconds. 

A brand experience in the Italian Alps
A virtual building in a virtual place – in the heart of 
the Italian Alps: using a virtual reality (VR) headset, 
headphones and controller, visitors can easily ex-
plore the inside of this virtual company 
headquarters. As they make their way 
around, a narrator tells them about 
the history, values and mission of 
 dormakaba. “Visitors can get to know 
 dormakaba up close here,” explains 
Uwe Eisele, responsible for Marketing 
at dormakaba in Germany. “After the 
merger of Dorma and Kaba, we wanted 
the Virtual Design Center to provide an 
emotional brand experience that is 

 different from traditional corporate brochures: with 
VR, the new brand can be experienced with nearly 
all the senses.”

3D meetings in the Virtual Design Center
In future, these virtual company headquarters in the 
mountains will be buzzing with activity. “We want 
to create virtual showrooms where we can welcome 
customers and architects,” continues Eisele. “Our 
staff will guide them through showrooms that have 
been configured in line with their wishes, where they 
can try out our products and experience them.” The 
concept for these 3D meetings is based on multi-
player video games: participants log in with their 
own avatar and meet one another in the Virtual 
Design Center. As an avatar, each individual is free 
to explore the showroom independently. The moder-
ators – dormakaba staff – can guide the avatars and 
draw their attention to specific things, for  example, 
to demonstrate a product’s special  features. “What’s 
more, we are planning a virtual office for our staff 
where they can come together with  colleagues from 
around the world.”

Virtual Design Center 
dormakaba’s new  
virtual headquarters 

Inside the Virtual Design Center, 
visitors will soon be able to touch 

and try dormakaba solutions –   
and of course, enjoy the breath-

taking Alpine scenery
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The city comprises an 
airport, an industrial 
complex, and private 
residences – all 
 featuring standard 
 dormakaba products.

A virtual city full of products 
Current visitors to the Virtual Design Center 
can see a virtual city, which will soon make way 
for the showrooms. The city comprises an 
 airport, an industrial complex, and private 
 residences – all featuring standard  dormakaba 
products, allowing participants to see the 
products in use. The city’s infrastructure is 
based on dormakaba’s 360° City app. “For 
two years now, the app has been helping 
staff and partners sell products from 
 dormakaba’s comprehensive portfolio,” says 
Eisele. The 3D experience is enhanced with 
short films, images and data sheets – giving 
employees, partners and customers constant 
access to the entire product portfolio. The 
app is also attractively designed, having 
picked up a Red Dot Design Award.

Inside view of a mechanical locking cylinder
The 360° City app can be downloaded for 
free from the Apple App Store or Google 
Play Store. Once installed, it can be used on 
smartphones or tablets in either 2D or 3D 
mode. Users can decide whether they want 
to take a pre-defined route through the city 
and see dormakaba products in use, or ex-

plore the products in detail using the prod-
uct browser and individually configure them. 
In the app’s VR mode, users have the oppor-
tunity to fully explore the city and see the 
inner workings of some products. “With the 
help of a special bracket made from card-
board, your own smartphone can be trans-
formed into a VR headset in next to no 
time,” explains Eisele. “This means custom-
ers can see the inner workings of a mechan-
ical locking cylinder and experience how it 
works.” Further experiences are set to be 
added to the 360° City app in future, includ-
ing hospitals, hotels, universities, and other 
public buildings. 

The 360° City app gives 
employees, partners and 
customers constant 
access to the product 
portfolio

The app’s product browser allows all products to be explored in detail
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Creating the 
Virtual Design Center

How did the idea for the 360° City app 
come about?
It all started three years ago: our sales 
team wanted a tool that displays all 
our products at a glance. The result 
was a ‘product map’: a condensed 
overview without the more tedious 
technical details, which allows custom-
ers to see the breadth and depth of 
our product portfolio at a glance. It 
was so well received that we wanted 
to build on the idea further, in line with 
our digital strategy – by creating an 
interactive solution that would enable 
customers to experience our products 
up close. The result was the 360° City 
app, which has been available to cus-
tomers and partners, architects and 
employees since September 2014.

And you went one step further with 
the Virtual Design Center?
Exactly. We wanted to take things to 
the next level. We held really interest-
ing creative meetings with the agency 
that we had worked with to develop 
the app, where we tried out all the lat-
est technology: augmented reality, 
virtual reality and mixed reality. We 
also took inspiration from the gaming 
industry. After all the research, it was 
clear that virtual reality would allow 

our brand to be experienced by almost 
all the senses. This gave rise to the 
idea for a virtual company headquar-
ters, where visitors can get to know 
dormakaba and even use our products 
virtually. We then had to decide where 
our Virtual Design Center should be 
located. To find somewhere, we turned 
to what is probably the most common-
ly used tool of the digital age: Google. 
We looked for a special place using 
satellite images from Google Maps, 
and came across Piedmont in the 
 Italian Alps. To create a very precise 
visual of the location, a small team 
from the agency took a road trip there: 
using special cameras, they surveyed 
the area and captured it digitally. 
 Together with architects, we then 
 designed a building that could feasibly 
be integrated into the landscape.

That does not sound like your everyday 
project. How did you implement the 
idea?
The development process was actually 
very exciting: for us, it was something 
completely different to start a project 
that did not have a clearly defined 
 outcome. We worked step by step 
through subprojects. Innovative proj-
ects require an agile approach – and 
always being open to new ideas. But 
the excited faces of visitors to our 
 Virtual Design Center – for example, 
after previous events in our show-
rooms – prove that our approach has 
been a complete success.

Innovative projects require an 
agile approach – and always 
being open to new ideas.
Uwe Eisele

Uwe Eisele is responsible for Marketing 
at dormakaba in Germany. He and his 
team are behind the development of 
the Virtual Design Center and the  
360° City app
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From drawings  
to digital technology 
How BIM works

When it comes to designing, constructing and 
maintaining buildings more efficiently, the 
construction industry is increasingly  relying 
on computer-generated building models for 
these tasks. Suppliers are making architects’ 
and planners’ work easier by providing digital 
models of their products that function just 
like the real thing.

Managing large construction projects is a 
mammoth task: from the initial architectural 
sketches to the very last light switch – build-
ings can develop dynamically. “Take a hospital, 
for example,” says Andreas Vehreschild, 
 Deputy Vice President Marketing, Access 
 Solutions DACH, responsible for the strategic 
development of Building Information  Modeling 
(BIM) at dormakaba. “Every change – whether 
it’s for design, functional or financial reasons 
– brings up multiple questions. For example, 
how much does it cost to install windows down 
to the floor – and how does that impact the 
building’s energy consumption? Do all the 
doors comply with fire/smoke protection 
 and escape route guidelines?” 

When architects and planners use BIM, the 
answer to these questions is just one click 
away. With BIM, a digital building model is 
constructed from individual components. 
Extensive data – primarily physical and 
 functional information – is recorded for all 
the building materials used. Because this 
significantly simplifies planning and procure-
ment processes as well as building mainte-
nance, BIM is becoming increasingly popular 
in the industry.

From drawing board to functional model
The traditional paper and drawing board 
approach has been losing ground with 
 architects and designers since the 1990s. But 
drawings – digital, nowadays – are largely 
still the centerpiece of designs, and are used 
to calculate the required materials and esti-
mate costs. These drawings must be shared 
with every project stakeholder each time a 
change is made – which is time-consuming in 
terms of both the associated work and ap-
provals. However, digital building models 
 created using programs such as Graphisoft 
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Archicad und Autodesk Revit are made up of 
individual data objects – such as construction 
materials and flooring, electrical installations, 
piping and lighting, windows and doors. They 
are always available to all projects partners, 
in their latest version. What is special about 
BIM is that each individual object is associated 
with a number of properties. So, for a revolv-
ing door used by patients, relatives and staff 
in a hospital, these properties would be: 
model and part description, number of door 
panels and type of motor, height, width and 
diameter, prices, maintenance frequency, any 
available spare parts, power consumption, 
carbon emissions, plus thermal and acoustic 
insulation. If a door is replaced, impacts on 
the budget, fire pro tection and soundproof-
ing and the door’s  energy footprint are 
 immediately visible.

The ‘generic door’: a plug-in from  dormakaba
BIM-enabled software provides architects 
and designers with an overview of all these 
properties – for example, keeping lists of 
doors updated with all the required compo-
nents. At bimobject.com, dormakaba makes 
more than 60 doors and access solutions 
available for Archicad and Revit – with many 
more relevant fixtures set to be added in the 
coming months. Furthermore, a dormakaba 
plug-in for Archicad – the ‘generic door’– will 
soon allow project stakeholders to account 
for special requirements such as fire and 
smoke protection. “With our plug-in, design-
ers can flexibly configure doors,” explains 

Vehreschild. “It automatically checks whether 
individual door components are compatible – 
for example, smoke alarms and locks.”

Coming soon: virtual reality 
BIM objects are, above all, functional. How-
ever, the power of modern computing makes 
much more possible. Vehreschild expects 
that, in a few years’ time, buildings will be 
modeled directly in BIM software in a photo-
realistic way. Contractors can then use virtu-
al reality headsets to explore a digital hospi-
tal and test it out – before the first piece of 
earth is dug up. Models could also simulate 
visitor flows and crowd behavior in a crisis. 
As a result, they will serve as ‘digital twins’ 
for real-life buildings – to the point where 
almost everything that happens in the build-
ing is reflected on screen.

BIM around the world

BIM has not yet fully caught on in many coun-
tries around the world. Some of the challenges 
standing in the way of its rollout include the 
high initial investment, as well as a lack of skills 
among stakeholders. These were the results of 
a 2015 international survey carried out by con-
struction software provider  Conject among 
architects, designers, contractors and other 
companies in the sector. It is undisputed that 
BIM makes the planning, building and conver-
sion of a building more efficient. This has also 
been recognized by public authorities, who are 
among the most important builders in many 
countries. In some of these countries, public 
contracts are only awarded if the construction 
company works with BIM. The United Kingdom 
is a forerunner in this respect, while Denmark, 
Finland, Norway and the Netherlands also 
have similar guidelines. In 2014, the European 
Parliament recommended that all EU mem-
ber states use BIM. The approach is also 
 gaining importance in the USA and parts of 
Asia, such as Singapore. Manufacturers such 
as  dormakaba, which offer architects a wide 
array of BIM objects as well as other services 
to support their work, are proving to be key 
drivers in the growth of BIM.

Rowan Georges on BIM

Rowan Georges is Associate Director at architec-
ture firm Skidmore, Owings & Merrill LLP. Some of 
the company’s major projects are the Burj Khalifa 
in Dubai, the One World Trade Center in New York 
City, and the new NATO headquarters in Brussels. 

“As well as the physical properties of a building, 
BIM has the ability to simulate a development’s 
impact on the health and well-being of people,” 
says Georges. “As a result, its architecture can be 
more tailored to users from the outset. And thanks 
to fully functional models, the construction industry 
can work with clients and partners in science, 
 research and technology to make buildings smart 
in ways that were previously unimaginable.”
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dormakaba
at trade shows

A fusion of two designs
How can you create a new 
look and feel? This is the 
question that dormakaba 
tackled last summer. A new 
visual appearance, without 
losing existing identities, is 
particularly important in a 
merged company. “As design 
is emotional, it is also a moti-
vational factor. Ultimately, it 
should represent all staff, 
whatever their background 
with the company," says 
 Robin Carpenter, who is 
 responsible for 3D communi-
cations at dormakaba.

“At the trade show Security 
Essen 2016, we worked as a 
mixed team to develop a new 
look and feel for dormakaba 
trade show booths. We want 
to come across as light and 
friendly. That is why we kept 
our booths white, paired with 
a wooden floor to give the 
space some warmth. We also 
use light gray and anthracite 
shades, with blue and red 
accents to guide visitors to 
the highlights. The look and 
feel will continue to evolve 
and develop, and we have 
created a good, shared foun-
dation for that.” 

The new design has already 
been rolled out at trade 
shows around the world 
over the last few months – 
as you can see on the right-
hand side.

International Security Conference 
(ISC) West 
April 5–7, 2017
Las Vegas, USA

•  Most important industry event for 
smart and secure access solutions 

•  First joint trade show presence after 
the acquisition of Mechanical 
Security businesses from Stanley 
Black & Decker

• Booth size: 150 sqm
•  Product highlights: physical access 

solutions for the American market, 
Shelter wireless access control 
systems from Best, Keyscan access 
control systems

• Insider tip near the venue: The Mob  
 Museum, Red Rock Canyon

NADA
Jan 27–29, 2017
New Orleans, USA

•  Good opportunity to meet automotive 
dealers and manufacturers

• Booth size: 200 sqm
•  Product highlights: Keys (OEM), Key 

Cutting Machines (Futura), Key Program-
ming Devices (Advanced Diagnostics)

•  Insider tip near the venue: French  Quarter, 
Jackson Square, Garden District and the 
famous Bourbon Street

Security Essen
Sept 27–30, 2016
Essen, Germany

• Innovations in safety, 
security and fire protection

• Booth size: 698 sqm
• Product highlights: 

 Electronic Access & Data, 
new door hard ware, mobile 
access solutions

• Main attraction: Virtual 
Design Center

• Insider tip near the venue: 
Zollverein Coal Mine 
Industrial Complex
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Equip’hôtel
Nov 6–10, 2016
Paris, France

• Innovative lodging solutions
• Booth size: 48 sqm 
•  Product highlights: Lodging Systems 

(Confidant, Oracode 660) and 
Bluetooth Low Energy

• Insider tip near the venue: 
 Luxembourg Gardens, Bastille Market

BAU
Jan 16–21, 2017
Munich, Germany

•  Important platform for architecture, 
 materials, and systems

• Booth size: 1,000 sqm
•  Product highlights: Door Hardware, Entrance 

Systems, Interior Glass Solutions, Movable Walls
• Main attraction: Virtual Design Center
•  Insider tip near the venue: Munich cuisine at 

 Andechser am Dom

Intersec
Jan 22–24, 2017
Dubai, UAE

•  Leading trade show for security and 
fire protection in Middle East

• Booth size: 152 sqm
•  Product highlights: Lodging Systems, 

Mobile Access Solutions, Axessor high 
security lock, separation systems

•  Main attraction: Virtual Design Center 
and 360° City app with VR headset

•  Insider tip near the venue: Palm Islands 
and Gold Souk

Total Facilities
March 29–30, 2017
Sydney, Australia

• Largest industry event for facilities 
and building  professionals in 
Australia

• Booth size: 36 sqm
• Product Highlights: two local 

products with new features – 
 Privacy Door System with new 
audible feature, Automatic Sliding 
Door with new security features

• Main attraction: EL 301 Secure 
Automatic Sliding Door System 
with new security features and 
Virtual Design Center

• Insider tip near the venue: Enjoy a 
scenic cruise along Sydney Harbour, 
starting in King Street Wharf

17 



Product highlights
Innovation and design

Quick and easy installation

Reduced complexity: one closer  
body for four installation positions 

Barrier-free in compliance with DIN 18040

Adjustment of closing force (EN 1–6) from 
the front using a cordless screwdriver 

Visual closing force display

Independent from 230 volts: 16-month battery life

Virtually silent closing through additional 
closing range 15°–0°, latching action 7°–0°

Lock range 80°–140°

Suited for fire-rated and smoke protection doors 

Closure from 180° when 
mounted on the pull side 

TS 98 XEA
One cam-action door closer for  

all installation positions 

 
G-EMR UBIVIS XEA

First battery-operated   
hold-open device by 

dormakaba; received Red 
Dot Design Award 

Suited for heritage-protected buildings where 
intervention in the fabric is prohibited 
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UNIQUIN
Complete glass partition 
system with a range of 

dormakaba components 

Kaba keylink
Easy planning and flexible 

adaption of mechanical 
locking systems

Duplicate remotes quickly and easily through automatic 
recognition of the remote’s code and frequency

System for revolving doors, sliding 
doors, and fixed elements

Suitable for 433.92 and 868.35 MHz (AM/FM) 
frequencies, fixed/rolling codes

Suitable for mounting existing access control systems 
and emergency exit/panic opening components 

Available for Star and Penta cylinders

Suitable for garage doors, swinging and 
sliding gates, barriers, and awnings

Sound reduction values 
up to 40 dB

Investment protection through easy 
modification and expansion at any time

Programmable and updateable via near-field 
communication (NFC)

Integration of switches, outlets, and 
electronic access components through 

integrated cable management

Efficient planning process for locking systems: 
general planning at the beginning, detailed 

planning after order placement 

Extensive database of original remotes included 
in Easy Scan Plus 2.0 software 

Consistent design of all components, can be 
combined with wood and glass elements 

Expansion without consulting the manufacturer

Silca Air4 Plus
Silca Air4 Plus remotes –  
now programmable and  

updateable via NFC

19 



In February, dormakaba’s new Mobile Showroom hit 
the roads of the United Kingdom and Ireland. For the 
first time, customers can now see, touch and feel 
 dormakaba’s combined expertise.

The back of a truck is rarely as inviting as this: seven 
steps up from the rain-soaked asphalt of a Scottish 
company car park, an automatic sliding door grants 
 access to a dry, cozy world full of (mostly tiny) doors 
leading nowhere. “Each of the 23 doors in dormakaba’s 
 Mobile Showroom has its own unique appeal,” says Colin 
Hawkins, the truck’s permanent driver, caretaker, and 
experienced representative. “With different levers, locks, 
closers and other special features, they represent a wide 
range of our access solutions.”

A brief history of the truck
Based on a successful concept used by Dorma Germany 
as early as 1985, Dorma UK launched its first Mobile 

Showroom in 1991. The 
last vehicle used – a 
Volvo truck that start-
ed its journey in 1998 
– has just been retired 
with 550,000 kilome-
ters on the clock from 
traveling  between 
 customers’ headquar-
ters, construction 
sites, industry events 
and open days. “It was 

time for a change,” says Hawkins, who has been driving 
for the company since 2005. “In 2016, we commissioned 
a new truck to provide visitors with a modern, hands-on 
experience of our comprehensive product portfolio.”

Combined portfolios
Inside the truck, customers will find products including 
Entrance Systems, Door Hardware, Mechanical Key 
 Systems, Lodging Systems, Electronic Access & Data, 
 Interior Glass Systems, and Safe Locks. “By combining 

products of both former companies, we can present a 
wider range in the same area,” says Jenna Higgs, 
 Marketing Manager at dormakaba UK. A large screen 
makes it easier to see the features of complex innovations, 
such as the exivo platform that provides sophisticated, 
carefree access control. And with virtual reality headsets, 
visitors can experience dormakaba’s 360° City app.

Always ready for  
the road
Over the next few 
years, Hawkins, 
 accompanied by 
sales representatives 
from the respective 
regions, will get to 
know the roads in 
the UK and Ireland 
even better. And 
Higgs expects the 
concept to remain a 
success: “The permanent exhibition on wheels is often a 
better, easier and more economical solution than an ex-
hibition booth. We can easily keep our Mobile Showroom 
up to date by integrating new products, and it’s always 
ready for action.” Under the hood, the truck is well pre-
pared for the future: state-of-the-art technology en-
sures a smooth ride as well as compliance with today’s 
emission standards.

On tour  
with the 
doors 

Our truck on your doorstep

The Mobile Showroom is constantly touring 
 England, Scotland, Wales, Northern Ireland and 
Ireland. An entire tour takes around 10 weeks.

We will be happy to visit you when we are in 
your area. Just give us a call or send us an email.

+44 1462 477600
showroom.gb@dormakaba.com
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With its recent acquisitions of 
the Mesker Openings Group 
and Stanley Black & Decker’s 
Mechanical Security business-
es, dormakaba has created 
promising opportunities for 
sustainable growth in the 
 industry’s most attractive 
market: North America.

Stepping into the door  business …
In December 2016, Mesker 
Openings Group became part 
of dormakaba. 

Mesker has a rich history in the 
door business: soon after the 
company was established in 
1846, Mesker engineers devel-
oped the world’s first hollow 
metal door – and the company 
has become a market leader in 
commercial doors and hardware 
in North America. Today, Mesker 
is known for four brands which 
continue the tradition of excel-
lent quality and outstanding 
customer service: Mesker Door, 
Hollow Metal Xpress (HMX), 
Design Hardware, Wood Door 
Xpress (WDX). 

Through the acquisition of 
 Mesker, dormakaba is expanding 
its portfolio for US customers, 
offering steel doors and frames, 
wood doors, commercial door 
hardware, and other door acces-
sories. With four strategically 
located manufacturing and dis-
tribution facilities across North 
America, the company is able to 
offer tailor-made products with 
minimum lead times. The portfo-
lio expansion opens up attractive 
cross-selling opportunities, as 
dormakaba already holds a 
strong position in sectors like 
lodging and multi- housing, and 
also in sales channels such as se-
curity hardware, contract hard-
ware distribution, and services. 

… and expanding further
In February 2017, dormakaba 
completed the integration of 
parts of Stanley Black &  Decker’s 
Mechanical Security business, 
 including US-focused Best, 
 Precision (phi), and Stanley 
 Commercial Hardware businesses.

Best is well-known for its broad 
range of mechanical products as 
well as its wireless access control 
and cloud-based systems. The 
portfolio suits the specific needs 
of US customers, who have 
 historically relied mainly on 
 mechanical solutions but are 
 starting to upgrade by installing 
electronic add-ons that provide 
additionally functionality. Addi-
tional commercial products such 
as exit devices, door closers and 
hinges complete dormakaba’s 
comprehensive product offering.

With the acquisition,  dormakaba 
can now count on the expertise of 
a larger pool of experienced speci-
fication writers, which is crucial to 
success in the North  American 
new construction market.

dormakaba in 
North America
Product range
Electronic Access & Data, Door 
Hardware, Entrance Systems, 
Lodging Systems, Safe Locks, 
Interior Glass Systems, Services

Major brands
Ilco, SAFLOK, RCI, Keyscan,  
La Gard, Farpointe Data, Mesker, 
Design Hardware, WDX, HMX, 
BEST, Precision 

Number of employees
Approx. 3,000

Number of production sites
24 

Integrated 
expertise 
in North America 
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A one-stop shop 
for the North  
American market 

Michael Kincaid (left in picture), 
COO Access Solutions Americas, 
and Reed Buettner, Senior Vice 
President for Sales & Service 
North America, share their in-
sights into the North American 
market and explain how recent 
acquisitions   have boosted 
 dormakaba’s  competitiveness.

How would you describe the 
North American market? Which 
product categories account for 
the highest sales?
Reed Buettner: With solid eco-
nomic indicators and strong 
 fundamentals in place, the North 
American market is poised for 

continued growth. Further 
 enhanced by the acquisition of 
Best, mechanical Door Hardware 
sales currently represent the 
segment’s greatest sales 
 volume. This is closely followed 
by the services business, as well 
as Lodging Systems and Safe 
Locks. Entrance Systems will 
benefit from an expanded prod-
uct offering, while Interior Glass 
Systems remains a strong player 
with exciting projects and new 
products on the horizon. De-
mands for new features, func-
tions, security and other key driv-
ers influence retrofits and up-
grades, while robust activity in 

new construction in several of 
our key verticals provides grow-
ing optimism for the future. In 
light of our two recent acquisi-
tions, we will begin to see the 
benefits that a one-stop shop 
approach can offer as the indus-
try shifts from a  series of stand-
alone products to a fully harmo-
nized approach. 

Why do you consider North 
America the most attractive 
market in dormakaba’s industry?
Michael Kincaid: The appeal of 
the market is rooted in its homo-
geneity. With nationwide stan-
dards set by organizations like 
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the American National Standards 
Institute (ANSI) and principally 
one common language, there are 
almost no trade barriers between 
the 50 states, as well as Canada. 
This allows us to serve our cus-
tomers quickly and efficiently. As 
Reed mentioned, our recent 
 acquisitions have increased our 
attractiveness in key verticals, 
launching dormakaba from a 
niche player to a major force in 
the market.

How do you want to shape the 
perception of dormakaba in the 
North American market in the 
long term?
Michael Kincaid: There is a per-
ception that dormakaba in the 
Americas consists of door hard-
ware, hotel locks and Simplex 
push button locks, and that we 
are an outpost of a European 
company. We are now positioned 
as a global company, with a 
strong presence in North  America 
that offers recognized alterna-
tives for managing the complete 
door opening.

How do the acquisitions of the 
Mesker Openings Group and the 
Mechanical Security businesses 
from Stanley Black & Decker fit 
into this strategic approach?
Reed Buettner: I would like to 

reiterate what Michael just said. 
We are now a solid number three 
player in North America. With the 
acquisition of the  Mesker Open-
ings Group and Best Access Solu-
tions (as it is now called) from 
Stanley Black & Decker, we now 
have some of the most respected 
brands in our industry – a crucial 
step  toward becoming a reliable 
 full-range solutions provider for 
our North American customers.

Michael Kincaid: Indeed. The 
 expertise of the Mesker Open-
ings Group allows us to venture 
into the wood and hollow metal 
door business, thereby closing a 
significant gap in our product 
portfolio. With Best Access 
Solutions, we have gained im-
mense expertise in the develop-
ment and marketing of mechan-
ical solutions, which still repre-
sent a big share of the North 
American market. With a large 
number of additional specifica-
tion writers coming from this 
acquisition, we have expanded 
our penetration in the new con-
struction market. Additionally, 
we have a greater portfolio to 
offer upgrades from mechanical 
products to electronic and 
cloud-based systems, including 
mobile credential technology, to 
the large installed base.

Access solutions are becoming 
more and more digitalized. How 
do you expect the North Ameri-
can market to evolve over the 
next decade?
Reed Buettner: Generally speak-
ing, mechanical door hardware is 
not going away. However, digitiza-
tion and the internet of things is 
beginning to have a profound 
 influence on our lives. Access 
 solutions will evolve as this trend 
continues. But it’s more than 
just physical products that will 
change. Digitization will allow us 
to improve our Services model 
with predictive maintenance 
and change the way our cus-
tomers place orders via online 
configurators. The overall user 
experience will be elevated and 
even simplified.
 
Over the next decade, access solu-
tions will evolve from a  series of 
isolated or previously mecha nical-
only devices at the door, to intelli-
gent, fully integrated openings. All 
this access solutions technology 
will produce Big  Data, which can 
be used by our customers to bet-
ter manage their businesses, 
whether it be for security, flow 
control or sustainability. Two pri-
mary overarching will emerge: 
security and privacy. While we 
stand to gain significantly from 
digitization and the seamless 
freedom that our mobile connect-
ed lifestyles offer, access solutions 
will need to delicately balance the 
real and present need for high 
security and reliable openings, 
while ensuring the level of privacy 
we all expect and value.

We are now positioned as a global 
company, with a strong presence 
in North America that offers 
 recognized alternatives for managing 
the complete door opening.
Michael Kincaid

At a glance: Mesker Openings Group
  Founded in 
  1864

  Headquarters 
  Huntsville, Alabama

 Number of employees  
 400

 Revenue 
 67 million US dollars (2015)

 Purchase price  
 142.5 million US dollars
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Convenience and security 
Solutions for all ages

dormakaba products ensure security with 
smart access control in senior residences.

‘Barrier-free’ and ‘suitable for elderly people’ 
are terms that have gained huge importance 
over the last 10 to 15 years: after all, the pro-
portion of senior citizens is growing, particu-
larly in the developed societies of most lead-
ing industrial nations. 

Indispensable for wheelchair and walking 
frame users, in many cases, barrier-free 
 access also brings added security and conve-
nience for all. We have become used to the 
sight of public buildings with ramps and 
 low-  floor trams and buses. In hospitals and 
homes for the elderly – referred to more 
commonly these days as senior citizens’ 
 residences – barrier-free access has also long 
been the accepted standard, with the aspect 
of security gaining increasing significance. 
And it is apparent that, in said industrial 
nations, more and more people are moving 

into such homes for the aged – in which, 
according to the  German Ministry for Fami-
ly, Seniors, Women and Youth, they live on 
for 17 to 20 years on average. Once there, 
they expect to enjoy the full benefits of 
both convenience and security. For such ap-
plications, dormakaba, with its various 
product solutions for master key and keyed-
alike locking systems and access control 
equipment, is a globally renowned partner 
and provider that is high in demand – as the 
following examples illustrate.

Versatile combinations
In the middle of Josefstadt in Vienna, the 
‘Das Hamerling’ senior residence can be 
found – a combination of high-quality own-
er-occupied apartments and care home. The 
comprehensive range of services available to 
all its residents – whether property owners 
or care home occupants – includes, for ex-
ample, optional around-the-clock support by 
care personnel, a doctor’s surgery and 
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healthcare wing, a fitness studio, a restau-
rant and much more besides. 

There were specific requirements laid down 
by the architects with respect to the access 
and security solutions to be provided for this 
project. The doors to the community areas 
and apartments had to be equipped with 
conventional mechanical locks while the en-
trance doors to the main buildings, the under-
ground garage access points and the commu-
nity area access points within the care home 
were to be provided with mechatronic cylin-
ders to ensure flexibility in the issue of user 
rights and that such accesses could be tim-
er-controlled and calendar-limited. However, 
it was also important that everything was 
based on a system that could be operated, 
so to speak, with a single key – and that the 
opening and closing of the doors, whether 
mechanical or mechatronic, should in all cas-
es be performed using the classic key-in-lock 
procedure, in keeping with the habitual ac-
tions of elderly people.

The architect’s choice fell upon various prod-
uct solutions from dormakaba: the mechani-
cal Kaba Penta master key locking system 
combined with LEA chip keys, the V4 mecha-
tronic cylinder and the Evolo digital cylinder, 
readers and programming tools. This proven 
combination not only offers a reliable and 
secure locking system, it can also – in parti-
cular – be flexibly modified or expanded as 
 required. And if a key should become lost, the 
access permissions can be quickly and easily 
modified to maintain security.

The Head of Building Management at the 
University Hospital St. Pölten, Christian 
Müllner, takes a similar view: “With the 
 solution from dormakaba, we have at our 
disposal a reliable and secure locking system 
that will grow in line with our requirements.” 
That is why a Kaba Penta locking system 
was also selected here as the solution for a 
new build constructed in 2016 to increase 
the capacity of the Lower Austria hospital. 
This customer also benefits from the modu-
larity and upward compatibility of the sys-
tem, which offers maximum flexibility and, 
above all, long-term investment security.

Individual access authorizations with  
robust built-in security
Care homes and senior residences on the 

other side of the Atlantic also put their trust 
in products from the dormakaba Group. A 
case in point is the Galloway Ridge resi-
dence in North Carolina (USA). This facility 
allows the 415 residents to live their lives 
– whether independently or under care – in 
an environment offering leisure facilities 
and wide-ranging support. On the park-like 
site, there are several restaurants, a library, 
a media center, a transport service and vari-
ous sport and leisure facilities. The residents 
can live either in apartments or in free-
standing houses known as villas. As part of 
the renovation work carried out last year, 
the locking system was also put under the 
microscope, leading to the seven-year old 
locks being replaced with a more up-to-date 
solution. The aim was not only to improve 
the security attributes but also to install a 
system that was easy to use. The managers 
of Galloway Ridge therefore decided on 
 dormakaba’s RezShield System in combina-
tion with Kaba 79 RFID locks – solid escutch-
eons offering high security. Linked to the 
RezShield software, the networked system 
ensures that access authorizations can be 
individually issued and modified whenever 
required, with convenient and secure central 
management, monitoring and control. 

Modern senior residences such as Galloway Ridge  
in North Carolina offer occupants a pleasant and 
secure retirement
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With a runway expansion and new facilities, the 
60-year-old regional Charlottesville–Albemarle 
 Airport was recently equipped for further passen-
ger growth. A key aspect is security, which has been 
guaranteed with the aid of a dormakaba solution. 

With 275,000 passenger departures in 2015, 
 Charlottesville–Albemarle Airport (CHO) in Virginia 
(USA) is a small public airport. From here, most 
travellers head to aviation hubs such as Charlotte, 
North Carolina, Chicago, Illinois, and the world’s 
busiest airport in Atlanta, Georgia. By comparison, 
nearly 50 million passengers boarded planes at 
Hartsfield–Jackson Atlanta International (ATL) in 
the same year.

Small but busy
But Charlottesville’s numbers are deceptively low – 
in reality, passenger traffic at CHO has been soar-
ing over the last years. The airport has reacted by 
expanding its single runway and, more recently, by 
enhancing the passenger experience with new-and-
improved rest rooms, a new restaurant and bar, a 
new retail store, additional parking and other facili-
ties – all of which make processes at the airport 
more efficient and more secure. 

One challenge at Charlottesville airport was that 
the existing facilities were not designed to handle 

so many passengers, and arriving passengers 
jammed the exit lanes at times. “We used to have 
revolving doors that dated back to 1995,” explains 
Melinda Crawford, Executive Director, CHO. “We 
needed newer technology that would increase pas-
senger throughput.” At the same time, the new 
solution had to guarantee security. 

A secure barrier between landside and airside
Whether it is a major hub such as Atlanta or a 
small regional airport such as Charlottesville – 
without proper control, neither staff nor passen-
gers can safely move from landside to airside, 
which includes runways, taxiways and the apron. 
That is why both entry and exit lanes are usually 
well-guarded. In Charlottesville, the revolving doors 
were watched over by security guards. In 2016, 
CHO implemented the Exit Lane Breach Control 
solution from  dormakaba to guide the flow of arriv-
ing passengers at the air terminal and prevent 
 unauthorized entry. Half-height or full-height double 
swing doors automatically open and close – based 
on a programmed flow or interlock mode – as 
 passengers exit through the corridor. Advanced 
sensors monitor, alert, and notify security staff 
about people entering from the wrong side, suspi-
cious pass-throughs, and unattended objects – all 
 without the need for a guard.

Securing airport access
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Forget about cranking and push-
ing walls into place – now there 
is no need to break a sweat: with 
fully automated, state-of-the-
art partition walls, rooms can be 
effortlessly divided up or resized 
at the touch of a button.

When a single venue hosts dif-
ferent groups of people for vari-
ous events and meetings, flexible 
spaces are a major benefit. Take 
exhibition halls and conference 
centers, for example: now, with 

movable partition walls, these 
venues are well-equipped to 
 cater to both small and larger 
groups. 

Good sound insulation is essen-
tial when it comes to ensuring 
that a panel discussion in one 
room is not disrupted by the 
champagne reception right next 
door. In offices, automatic, 
soundproofed partition walls can 
be used to create the right work 
environment for every situation, 
ensuring confidential informa-
tion does not get out into the 
world. Outside the office, mov-
able walls can be deployed to 
make flexible use of the space 
available in hotels, community 
centers, and schools.

Rearranging rooms 
is no sweat 
Even just a few 
years ago, in-house 
technicians would 
break a sweat push-
ing heavy walls into 
position and sound-
proofing them using 
cranks against the 
floor and ceiling rails 
– just as we used to 
crank car windows 
up and down a few 
decades ago. But 

with the latest movable wall sys-
tems from dormakaba, users can 
easily move walls into position. 
And there is no need to worry 
about collisions: the systems au-
tomatically detect obstacles and 
immediately come to a halt.

Maximum convenience
The company offers two fully 
automatic movable wall sys-
tems: Variflex 88/100 Comfort-
Drive from Dorma Hüppe, and 
 Acousti-Seal Encore Automated 
with Presto automation from 
Modernfold. Both systems pro-
vide sound insulation and are 
available in wood, glass and 
mixed-surface finishes. In partic-
ular, the Variflex system allows 
wall elements to be moved inde-
pendently for maximum  flexibility 
– for example, they can be spaced 
out with gaps in between each 
partition, or with a single pas-
sage for cleaning staff to enter 
and exit through.

At the touch  
of a button

Good sound insulation 
is essential.
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A smooth  
journey  
to good  
health

The new Royal Adelaide Hospital, South Australia’s 
largest-ever infrastructure project, is setting new 
standards in patient care. 

After six years of construction and with a design 
and build budget of 1.85 billion Australian  dollars, 
the new Royal Adelaide Hospital has just reached a 
significant milestone that has triggered the testing 
and training period. Tailored to the needs of pa-
tients and medical staff, the 800-bed hospital will 
soon open as one of the world’s most advanced 
hospitals.

The institution, which was ‘royalized’ in 1949, has 
deep roots in Adelaide’s history as the capital of 
South Australia. In the 1830s, Colonel William Light 
designed Adelaide’s grid system, as well as the 
 Adelaide Park Lands, a 930-hectare park site, 
which surrounds the city like a green belt. In the 
northern part of this belt, the foundation stone for 
Adelaide Hospital was laid in 1840. Since then, it 
has grown to become South Australia’s largest 
 accredited teaching hospital. 

Greener in every sense 
Only two kilometers from the original Royal  Adelaide 
Hospital, the new hospital was developed in a 
 public-private partnership. It occupies an area of 
175,000 sqm, plus 76,000 sqm for car parking, has 
40 technical suites, and can admit over 80,000 
 patients each year. State-of-the-art technology 
– such as patient-weighing beds, ‘hot lifts’ from 
the helipad to the emergency department, and 
automated guided vehicles for equipment and 
 supplies – help provide the best possible care for 
patients. Moreover, the hospital contains a food 

court, a  retail precinct, a gym, a crèche, teaching 
zones and non-dedicated work spaces. With plenty 
of green space as well as the latest environmentally 
friendly practices, such as passive solar design or 
natural air ventilation, the new hospital is green in 
more than one way.

Privacy for all patients
The hospital’s sustainable nature helps create a 
healing environment for patients, as do artworks 
throughout the building, private rooms for up to 
700 overnight and 100 same-day patients, and 
short routes between treatment and recovery 
 areas. It is all about ensuring a smooth journey to 
good health – and dormakaba is playing its part 
with suitable door controls and other automated 
features. In total, dormakaba delivered more than 
4,100 TS93 door closers. Additionally, nearly 300 
ED100/250 automatic swing door operators and 
more than 90 EL 301/401 automatic sliding door 
operators ensure patient comfort as they walk on 
crutches, or are transferred on beds or in wheel-
chairs. Other dormakaba products in the hospital 
include levers and safety sensors for internal and 
external doors.

Royal Adelaide and BIM 

The new Royal Adelaide Hospital was 
planned and built using BIM (Building 
Information Modeling; see page 14). 

Watch how construction progressed 
on YouTube: https://goo.gl/LEPcRg
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Elegant glass partitions and 
 versatile entrance systems 
 enhance visitors’ experience  
at  Museo Egizio in Torino.

The Museo Egizio in Torino (Italy), 
is not only one of the world's 
leading museums, for old Egyp-
tian culture dating back to the 
 Pharaohs, it is also the only insti-
tution of its kind – outside of 
Egypt with the Cairo Museum – 
that is dedicated solely to 
 Egyptian art and culture.

Every year, many thousand 
 visitors come to the Piedmon-
tese capital Torino to dive into 
Egyptian history and culture. To 
make the museum experience 
more attractive to its guests, 
the  Superintendent for Archae-
ological Heritage of Piedmont 
commissioned a series of reno-
vation and upgrading works in 
2014 – including to optimize the 
management of visitor flows, 
and to offer modern partition 
options without interfering with 
the buildings historical architec-
ture, dating back to 1824. 

Isolarchitetti, the Torino-based 
company which oversaw the 
modernization of the museum, 
contacted dormakaba regarding 
the specific requirements for the 
different kind of partition and 
access solutions needed. To 
achieve a high level of transpar-
ency, while maintaining a sepa-
ration of the different  areas, a 
horizontal glass partitioning 

 system including both fixed and 
movable elements, such as glass 
double doors for the visitors, was 
fitted within the entrance area 
with its nineteenth-century 
staircase. 

Furthermore, on the so-called 
Hypogeum floor – the hall in-
tended for public reception 
 services – a thin-frame telescop-
ic automatic door was installed 
to better manage the flow of 
visitors, which also met all the 
requirements for an escape 
route. In the entrance area, a 
new automatic sliding door for 
emergency exit offers easy 
 access to the museum, without 
barring the view of the inside.

These solutions are particularly 
flexible and offer versatile access, 
while being totally adaptable to 
the specific design requirements.

Access to 
Egyptian heritage 
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The popular Congress Center 
 Alpbach was reaching its capaci-
ty limit. So in 2016, it was ex-
panded – with an extension that 
blends discreetly into the beauti-
ful landscape and offers the high-
est standards of comfort.

Timber-cladded houses, balconies 
with hanging baskets full of gera-
niums, and a breathtaking view of 
Gratlspitz mountain, towering 
almost 1,000 meters: tens of 
thousands of conference guests 
come to the idyllic Kitzbühel Alps 

in Alpbach (Austria), every year. 
These include the Nobel 
Prize-winning physicist  Erwin 
 Schrödinger, who liked it so much 
when he visited that he decided 
to spend his final years here. 
Schrödinger was an attendee of 
the European Forum  Alpbach. 
Every August, this conference 
attracts 5,000 visitors – more 

than double the population of 
Alpbach – to the Congress Center 
Alpbach, which opened its doors 
in 1999. To make more room for 
conferences, meetings, and trade 
shows, Alpbach Tourism tasked 
the Innsbruck-based architectur-
al firm DIN A4 with its expansion. 

More space for tables  
and  technology
The extension opened in August 
2016, providing an additional 
6,000 sqm. The new build com-
prises a two-storey underground 

parking garage, an assembly 
room that can be divided up mul-
tiple ways, and three seminar 
rooms. Just like the ‘original’ 
building, the extension is almost 
entirely built into the green 
mountainside. The only visible 
parts are a skylight structure 
and air vent – and the glass 
south façade, which floods the 

new  Europa  Foyer with daylight. 
The entrance also lets in plenty 
of light: guests arrive through a 
glass ES 200 2D sliding door with 
protection leaf.

Setting up before and clearing 
up after events are busy times: 
 tables and chairs, drinks and 
snacks, cutlery, plates and glass-
es all need to be provided. The TS 
93 GSR cam-action door closer 
– which is used on all external 
and emergency exit doors, as 
well as some internal doors – 
makes these tasks more straight-
forward and convenient thanks to 
EASY OPEN technology and the 
delayed closing action that comes 
as standard with this range. The 
numerous glass doors feature 
high-quality corner fittings, locks 
and floor springs from the 
 Universal range. For additional 
safety, all internal and external 
doors were fitted with a mechan-
ical locking system comprising a 
total of 140 pExtra cylinders. 

The Congress Center Alpbach is 
one of the leading Green Meet-
ing Locations in German- 
speaking countries. It is certified 
to the Green  Globe Standard 
and, since the extension was 
completed, has been honored 
with the Austrian Ecolabel as 
well as a silver ‘klimaaktiv 
 Plakette’ (an environmental pro-
tection certification awarded by 
the Austrian government). The 
TS 93 cam action door closer 
system also helps reduce the 
building’s footprint by complying 
with DIN ISO 14025 for environ-
mental labels and declarations,  a 
non-mandatory standard.

Conferences  
in the mountainside
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My Access is your personal gateway to the 
 dormakaba world – and we want to provide you 
with  stories that are both informative and inter-
esting. That is why we would like to hear what you 
think about My Access.

Are there any specific topics you would like to read 
about? Are the articles varied enough, or is  some-
thing missing? Do you like the layout? Or would you 
prefer something completely different? 

We look forward to hearing from you, whatever the 
topic is. To make it easy for you to send in your 
 feedback, we have  created a survey for you to fill out. 
Simply visit → go.dormakaba.com/readersurvey 
to begin the survey – it will take a maximum of five 
minutes to complete. 

Our goal is to use your feedback to continuously 
improve future editions of My Access.

Thank you for your support!

Your My Access team 

We want  
your feedback!

On the road right now? 
Don't worry – simply scan 
this QR code to  submit 
your feedback.
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Trade shows 2017
Buildtech Yangon 
May 18–20, 2017 
Yangon, Myanmar

Do It Best Hardware 
Spring Market  
May 19–22, 2017 
Indianapolis, USA

ELF Convention 
May 19–21, 2017 
Prague,  
Czech Republic

Untec Congress 
May 31–June 02, 2017 
Lille, France

Ferroforma 
June 06–08, 2017 
Bilbao, Spain

Expo Cerrajera 
Guadalajara 
June 24–25, 2017 
Guadalajara, Mexico

HITEC 
June 27–29, 2017 
Toronto, Canada

Sicherheitsexpo 
July 05–06, 2017 
Munich, Germany

Expo Nacional 
Cerrajera 
July 07–08, 2017 
Mexico City, Mexico

Associated  
Locksmiths of 
America 
July 21–22, 2017 
Rosemont, USA

Security Exhibition & 
Conference 
July 26–28, 2017 
Sydney, Australia

Ace Hardware  
Fall Market 
Aug 17–19, 2017 
Chicago, USA

Orgill Hardware  
Fall Market  
Aug 24–26, 2017 
Boston, USA

The Hardware 
Conference  
Sept 08–10, 2017 
Marco Island, USA

Glass Build America  
Sept 12–14, 2017 
Atlanta, USA

Multifamily Executive 
Sept 18–20, 2017 
Las Vegas, USA

ARCHITECT@WORK 
Sept 21–22, 2017 
Paris, France

True Value Hardware 
Fall Reunion Market  
Sept 25–27, 2017 
Chicago, USA

American Society for 
Industrial Security 
Sept 26–28, 2017 
Dallas, USA

APS 
Sept 26–28, 2017 
Paris, France

Gran Debate de 
Construcción Sanitaria 
Oct 4, 2017 
Madrid, Spain

MLA Expo 
Oct 6–8, 2017 
Telford, UK 

MLAA Conference 
and Expo  
Oct 19–21, 2017 
Geelong, Australia

Do It Best Hardware 
Fall Market  
Oct 24–26, 2017 
Indianapolis, USA

AAPEX 
Oct 31–Nov 2, 2017 
Las Vegas, USA

HX:  
The Hotel  Experience 
Nov 12–14, 2017 
New York, USA

SICHERHEIT 
Nov 14–17, 2017 
Zurich, Switzerland

SICUREZZA 
Nov 15–17, 2017 
Milan, Italy

The Big 5 
Nov 26–29, 2017 
Dubai, UAE


