
 

 

 

Why BBB does what it does 
Picture this: you walk into a store with owners or workers you trust. You hire a business you 

know will get the job done right for an appropriate fee. You raise your kids in a community 

where you know they’re safe. 

No, it’s not the 1950s. It’s the community the Better Business Bureau envisions — the driving 

force behind the non-profit organization’s work. The BBB is working toward building trust and 

ethics in the marketplace so people can shop and enjoy their communities without fear or 

anxiety. 

The organization envisions a shopping experience that isn’t an exercise in examining deals, 

store policies, and quality of products. It doesn’t chip at the consumer’s soul when they get to 

the counter and know they’re overpaying hard-earned money to a company for which money is 

no object. 

 



 

It’s the business owner and consumer connected by a relationship of trust — the owner 

understands how hard the customer worked for their earnings, and the customer understands 

the owner is trying to make a living. Neither is trying to take advantage of each other but 

instead considering ethics and the other’s position. 

In a corporate world, not many owners are on site or available but ethics are still possible in 

these businesses. The BBB is working to ensure more places of business, and more 

communities, feel secure in this bond of trust. 

To the naysayers, who don’t think ethics will grow in today’s marketplace, the BBB says 

otherwise. It has seen it happen as a result of its work. The BBB has advised business owners in 

ethical practices, resolved marketplace disputes when consumers and owners couldn’t see eye 

to eye, and ensured accredited businesses adhere to a code of conduct that makes the 

marketplace a better place for everyone. While this is only some of what the BBB does, it’s 

enough to show it, and others, that an ethical marketplace is possible. 

The BBB believes in this concept. And belief in an idea is more powerful than money or 

resources. Because belief doesn’t stop where money may. 

If the BBB can cultivate a trustworthy marketplace, it can grow a safe community. By ensuring 

low-income families aren’t cheated, and teaching ethics that consider social issues, the BBB can 

help curb problems that plague certain neighbourhoods. 

The Better Business Bureau’s people care about their community, praising the good and 

working on the issues. 
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To learn more about the BBB, visit www.bbb.org 
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