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Marketing economics  

 
 
 
 
 
 
 



700 M Users on Facebook 
Social media is instrumental in creating brand identity 
 
 
 
 
 
 
 







Deeply engaged users 



Useful   

 
 

o  Information 
o  Reviews within peer groups 
o  Connection and interaction 
o  Small business opportunity 

 
 
 



Facebook is a new medium 
  
o  You can 
o  Engage  
o  Increase your reach 
o  Word of mouth  
o  Can’t use the same message 
 

o  You cannot 
o  Use the same message 
o  Ignore feedback 
o  Lets somebody else handle it all  

 
 
 
 
 
 
 
 
 
 
 



Build the list   

Social networks allow you to reach farther 
 

o  Viral capacity (friends of friends) 
o  Local organic engagement 
o  Consistent conversion opportunity 
o  More revenue 

 
 
 



Get started 
Take initial steps  
 
o  Create a personal account 
o  Invite your friends 
o  Create a page for your business 
o  Encourage friends to 'like' business 

 
 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 



Why should I “Like” you on Facebook? 

Better have an answer! 
 
Most common reasons for “liking”: 
 
o  Promotions 
o  Events and new programs 
o  Exclusive information 
o  Give feedback 

 
 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 



Promotion options  
 
Contest: prize winner judged on skill 
 
Lottery: fee paid for chance to win (buy a ticket to win) 
 
Sweepstakes: game of chance for which no consideration 
is required to enter 
 
 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 



People like to participate 
Companies that run sweepstakes on average 
have 50% more fans ~ Forrester Research 

          
 Sweepstakes capture our imagination 

Everyone likes to win something  
 
 
 
 
 
 
 
 
 
 
 
 



Sweepstakes = growth 
Why it works  
 
o  Cost effective way to build your social network 
o  Entrants share information  
o  Invite other participants 
o  Create engagement through winning 

 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 



Running sweepstakes  
What's important 
 

o  Winners 
o  Timing 
o  Branding 
o  Execution 
o  Rules 

 
 

Every campaign should be designed to increase brand 
awareness and build your list 

 
 



Sweepstakes rules 

Legal mumbo jumbo 
 
o  State 'no purchase is necessary' 
o  Entry details 
o  Time limit for entry 
o  Limits on number of entries 

 
 
 
 
 
 
                                                   
 
 

  
 

 
 
 
 
 
 
 
 
 



Social media promotions 
Rules for sweepstakes on Facebook 
 
 
 
 
 



3rd party sweepstakes players 
Know your options 
 
o  Who  
o  What  
o  How much 
o  Expectations 
o  Ownership 
o  Contract specifics 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



 Sweepstakes goals 
Know your objective  
 
o  Build brand 
o  Increase prominence in Facebook Newsfeed 
o  Increase interaction with fans 

 
 
 
 
 
                                                   
 
 

  
 

 
 
 
 
 
 
 
 
 



Plan for success 

3 things to consider when creating sweepstakes 
 
o  Prize 
o  Fan Base 
o  Follow-up 

 
 
 
 
 
                                                   
 
 

  
 

 
 
 
 
 
 
 
 
 



Execution 



Execution (cont'd) 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Growth 

 
 
Use Sweepstakes to drive 
other marketing list growth  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 



The best... 

     have 4 common elements ... 
 

o  A great, engaged Facebook page 
o  A strong offer 
o  Heavily promoted in all mediums 
o  Bonus-engagement right after the sweepstakes  
 
 
 

 
 
 
 





Make it personal 

Create solid impressions with each campaign 
 
o  Local brand identity 
o  Usability 
o  Accessibility  

 
 

  
 
 
 
 
 
 
 
 



Common Mistakes   

Most common issues with sweepstakes for small 
business 
 

o  Lame Facebook page and posts 
o  Not addressing entrants fears of security 
o  Limiting types of entrants 
o  Limited promotion 
o  Poor execution of contest 
o  Poor follow up after the contest 

 
 
 



Complete Online Marketing Package  

CoverBoom Online Marketing Suite 
o  Events / Promotions display on existing website 
o  Email Marketing  
o  Social Media Integration 
o  Sweepstakes on Facebook 
o  BoomTime Deals  
o  Instant Gift Certificate  
o  Your brand delivered online 

 
 
 
 
 
 
 


