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This book is dedicaTed To The 
power of young people To make 
our communiTies, counTry, and 
world a beTTer place.
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underneaTh eVeryThing we 
are, underneaTh eVeryThing 
we do, we are all people. 
connecTed, inTerdepen-
denT, uniTed. and when we 
reach ouT a hand To one, we 
influence The condiTion of 
all. ThaT’s whaT iT means To 
liVe uniTed.
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HOW TO
LIVE UNITED:
JOIN HANDS.
OPEN YOUR HEART.
LEND YOUR MUSCLE.
FIND YOUR VOICE.
GIVE 10% GIVE 100% 

GIVE 110% 
GIVE AN HOUR. 
GIVE A SATURDAY. 
THINK OF WE BEFORE ME. 
REACH OUT A HAND TO ONE AND 

INFLUENCE 
THE CONDITION OF ALL. 
GIVE. ADVOCATE. VOLUNTEER.

LIVE UNITED™ ®
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Shape the experience

liVe uniTed 
a credo.  a mission.  a goal.  
A constant reminder that when we as individuals 
think outside ourselves, we have the power to 
change the world for the better.  When we reach out 
a hand to one, we influence the condition of all.  But 
more than that, LIVE UNITED is a call to action: to 
give, to advocate, and to volunteer.

This kit includes everything you need to launch LIVE 
UNITED on your campus—from key messages to cus-
tomizable templates for posters and other collat-
eral.  We’ve also included some fun stuff, like advice 
for special events and design advice for official LIVE 
UNITED tee shirts.

On behalf of the millions of United Way volunteers 
across America and around the world, we want to 
thank you for inspiring the next generation of com-
munity leaders.  Together, united, we can improve 
the education, income and health of our communi-
ties—and advance the common good.
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creating the opportunitieS 
for a good life for all  

by focuSing on: 

educaTion       income         healTh
helping children:
youTh achieVe Their  
poTenTial

school readiness

academic  
achieVemenT

producTiVe  
and engaged  
young adulTs

promoTing financial 
sTabiliTy and  
independence

greaTer financial  
sTabiliTy

increased income

increased saVings  

financial asseTs 
for long Term 
sTabiliTy

improVing  
people’s healTh

healTh care  
coVerage and  
preVenTion

maTernal healTh  
and infanT well being

healThy youTh 
and adulTs

g o a l  a r e a s
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United Way advances the common good by creating 
opportunities for a good life.  It takes a quality edu-
cation to get a stable job, enough income to support 
a family through retirement, and good health.  

Advancing the common good is less about helping 
one person at a time and more about changing  
systems to help all of us. It’s the idea that we are all 
connected and interdependent; the idea that we all 
win when a child succeeds in school, when families 
are financially stable, and people are healthy.  

As you come up with ways to engage people on your 
campus, it’s important to remember the areas of 
education, income and health.  Make sure there’s a 
logical connection between the activities you pur-
sue and one or more of these issues.  In other words, 
be sure that you’re creating opportunities to give, 
advocate and volunteer in the areas of education, 
income and health.

advancing the common good
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meSSage Strategy

our message
 In order to recruit people and organizations and in-
vite them to be part of the change, we must speak 
with a unified voice.  The messages that make up 
our message platform have been rigorously tested 
to clearly and effectively bring our invitation to the 
world.

Below each of the three message drivers below are 
bullet points with additional information.  You don’t 
have to – and probably shouldn’t – say all of this 
when you talk about Student United Way.  An “eleva-
tor speech” with basic talking points is found later 
in this book.  The more detailed information below 
can be helpful when you are writing a longer piece, 
such as copy for a website, a speech, or an op-ed.

adVancing The common good
United Way advances the common good by creating 
opportunities for a better life for all.  
• When one of us on campus reaches out a hand to one, 

we influence the condition of all.
• We all win when a child succeeds in school, when  

families are financially stable and when people have 
good health.

• These results / changes have benefits that ripple out to 
the community as a whole.

educaTion income & healTh
Our focus is on education, income, and health – the build-
ing blocks for a good quality of life.
• Education Helping Children and Youth Achieve Their 

Potential
• Income Promoting Financial Stability and Independence
• Health Improving People’s Health

liVe uniTed
United Way recruits people and organizations who 
bring the passion, expertise and resources we need 
to get things done.
• We invite you to be part of the change.
• You can give, you can advocate and you can volunteer.
• That’s what it means to LIVE UNITED.
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public Service announcement

scripT

underneath everything We are, underneath 
everything We do, We are all people. con-
nected, interdependent, united.

and When We reach out a hand to one, We 
influence the condition of all.

that’S What it meanS to live united. 

usage
These 30 and 15 second PSAs are a great way to kick 
off any event.  You can also use them as the intro to 
a video that you’ll show on campus or run them on 
your school tv channel.  Please note, however, the 
spots may not be run in paid media.
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HOW TO
LIVE UNITED:
JOIN HANDS.
OPEN YOUR HEART.
LEND YOUR MUSCLE.
FIND YOUR VOICE. 
GIVE 10% GIVE 100% 
GIVE 110%.
GIVE AN HOUR. 
THINK OF WE BEFORE ME. 
REACH OUT A HAND TO ONE AND

INFLUENCE
THE CONDITION OF ALL.

GIVE. ADVOCATE. VOLUNTEER.
LIVE UNITED

®

Want to make a difference? Help create opportunities for everyone in your community. 
United Way and students are creating real, lasting change where you live, by focusing 
on education, income and health. That’s what it means to Live United. For more visit 
www.LIVEUNITED.ORG/CAMPUS

® ®

United Way of Anytown
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print

aVailable formaTs
Print ads are available in InDesign format.  

how To localiZe
Student United Way clubs can localize the ads by 
incorporating a campus identifier local lock-up for 
the masterbrand.  In the full page execution, you 
can also include the name of your college or univer-
sity and student organization in the copy block (see 
example, left).  Another fun way to localize these 
ads is to use your own LIVE UNITED portraits, featur-
ing recognizable faces from your community.
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NATIONAL SPONSORS

FIND OUT HOW AT: liveunited.org/campus

GIVE AN HOUR. GIVE A SATURDAY. 
THINK OF WE BEFORE ME.
REACH OUT A HAND TO ONE AND
INFLUENCE  THE CONDITION OF ALL.

United Way
of Anytown

Learn more about
Student United Way
LIVE UNITEDTM

TUESDAY, FEBRUARY 12TH
Buckeye Room, Memorial Union

Special Guests: 
President Mary Smith and 
United Way CEO John Ryan
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Signage

aVailable formaTs
We have a number of templates you can use to get 
started with posters and other signage.  Remember, 
you’ll need very high resolution images for posters 
and other signage.  The larger the signage, the 
higher resolution you will need.  Keep high resolu-
tion in mind when taking pictures and setting up 
LIVE UNITED portraits.

posTers
Posters can be used to spread the word in a variety 
of ways.  Posters go up on bulletin boards, on dorm 
doors, on kiosks throughout the city, at computer 
labs, outside cafeterias, and in whatever high-traffic 
areas you can think of.  Your posters can advertise 
special events, your regular meetings, and spread 
the word to LIVE UNITED.

This example promotes the kick-off meeting of a 
Student United Way’s semester, but you can see 
how it could easily be modified for other events just 
by changing the text. You could use this poster de-
sign to advertise a United Way Day of Action to im-
prove a child care center, a “penny wars” fundraiser 
for financial stability in your community, or a health 
fair to spread the word about youth fitness.  There 
are a lot of easy update options with this poster and 
the other templates.  You can use this picture or 
substitute one of your own, too.

banner
Many student groups use banners to put up on their 
outreach tables, at events, and at approved loca-
tions on campus for general publicity.  You can use 
the design elements included in our templates to 
put together a simple but effective banner.  If you 
have questions, check out the general guidelines 
provided later in this book.
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GIVE. ADVOCATE. VOLUNTEER

NEWS

ABOUT US

CONTACT US

CALENDAR

UNITED WAY OF ANYTOWN

GALLERY

INFLUENCE THE CONDITION OF ALL. LIVE UNITED
®

Student United Way
United Way of Anytown
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the Web

sTudenT uniTed way websiTes
Here’s a possible design for a Student United Way 
website. We tried to keep it simple and easy to 
update. Remember to localize your name on the 
web or social media, just like you do with a poster 
or anything else (Student United Way at the Uni-
versity of Florida, for example). Many Student 
United Ways will choose to have build web pages 
connected to their campus or local United Way’s 
website.  

design noTes
The web design incorporates the Student United 
Way wordmark, as well as the campus identifier and 
a localized United Way brandmark.  Please refer to 
page 34 for United Way’s color palette, but feel free 
to add images of your school mascot or university 
seal as a watermark.

informaTion archiTecTure
Information is organized on six basic pages, plus a 
link to your local United Way.  The first page pro-
vides opportunities to give, advocate and volunteer.  
We’ve also suggested pages for news, a general 
overview of Student United Way, contact informa-
tion, a calendar and event photos.
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viral / interactive

consTanT conTacT
Ask your local United Way about using the free 
Constant Contact account, which includes a 
Student United Way template similar to the one to 
the left.  United Ways looking for information on 
Constant Contact can visit this page of United Way 
Online (login required): http://online.unitedway.
org/site/vopenfile.cfm?fid=3018953. 

social media
We have all heard of YOUTUBE, right?  Well, it and 
other video sharing sites—plus social networking 
sites like Facebook—are a great way to spread the 
word about what your Student United Way and 
local United Way are doing.  But when you post vid-
eos or other communications on the web, they can 
go anywhere and everywhere.  Very quickly.  This 
spread can be a good thing, but we ask you to fol-
low these simple ground rules to have the most 
successful experience.  
• Make sure to get the okay from your sponsor United Way.  

Their sponsorship lets you use the United Way name and 
logo, so it is important to coordinate efforts with them.  

• Localize your communication with “Student United Way 
at <insert campus here>” and, when it comes up, “United 
Way of <Anytown>.”  There are hundreds of United 
Ways…and soon to be hundreds of Student United 
Ways…across the country and world, and your 
communication should be clear about which you are.

• Remember that your audience is everyone!  Be sure you 
represent young people, your campus, and United Way 
in the best possible way.  Even if you make a video 
intended just for students, other community members 
are bound to see it.  Avoid anything that would 
embarrass you, your school, or United Way.  If you are 
uncertain, ask your United Way and campus advisers. 
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the Shirt

The official shirT
The official LIVE UNITED tee shirt is made by American 
Apparel.  It features a small United Way brandmark on 
the sleeve.  These shirts are currently available at the 
United Way Store in male and female cuts.

The eVenT shirT
Also available from the United Way Store are lower-
cost LIVE UNITED shirts, great for special events.  
The cut is more traditional, and there's a larger 
brandmark on the back.

cusTom shirTs
The United Way Store can also create customized 
shirts with your campus identifier or your brandmark 
with a corporate logo.  For production reasons, only 
The Event Shirt can be customized.  All LIVE UNITED 
shirts should be white with black lettering. Putting 
the LIVE UNITED shirt in school colors in not allowed.

uniTed way sTore
www.unitedwaystore.com
800.772.0008
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the elevator Speech

Have you ever been asked to “say a few words” 
about United Way?  If not, you soon will be as your 
Student United Way takes off.  The elevator speech 
is a quick and effective way to bring together all the 
pieces of United Way and what it is to LIVE UNITED.  
It may sound funny, but practicing your elevator 
speech will help you be comfortable when talking 
about United Way to your friends, during class pre-
sentations, and speeches to student groups, dorm 
floors, fraternities and sororities, and more.  Prac-
tice makes perfect!  Like how many floors you go up 
in an elevator, the elevator speech can be short—a 
couple sentence description—or longer, like the full 
text you see below.

united Way advanceS the common good by 
creating opportunitieS for a better life for 
all.  our focuS iS on education, income, and 
health – the building blockS for a good 
quality of life.

united Way recruitS people and organizationS 
Who the bring the paSSion, expertiSe and 
reSourceS We need to get thingS done.

We invite you to be a part of the change.  you 
can give, you can advocate and you can volun-
teer.  that’S What it meanS to live united.

Student united Way at <your campuS> WorkS 
With <your united Way> to make a difference 
on our campuS and in our community.  i got 
involved becauSe <inSert a very brief 
Story>.  We are looking for other StudentS 
to help <inSert your aSk and paSS around 
Sign-up Sheet>.

thank you for your time.
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get amped

Here’s the rundown for a high-energy occasion.

music
*Please note this is just a playlist.  United Way 
Worldwide has not negotiated copyright agree-
ments to include this material in videos of any kind.

United Ways do have access to an official LIVE 
UNITED song found here: https://online.unitedway.
org/site/uwaservices/brand/liveunited/advertis-
ing/music.cfm.  United Ways can find a variety of 
other branding materials at http://online.united-
way.org/brand (login required).

 We Belong - Pat Benetar
 You Get What You Give - New Radicals 
 What's Going On - Marvin Gaye
 Waiting on the World to Change - John Mayer
 One Love - Bob Marley
 Beautiful Day - U2
 Move Your Feet - Junior Senior

decor
 Logos, lots of them
 Live United balloons
 United Way podium mount
 LIVE UNITED banner
 Large screen with projected LIVE UNITED portraits

The flow
 Show the PSA
 Tell How I LIVE UNITED Stories
 Invite others to tell LIVE UNITED stories, too
 Welcome Participants
 Talk About Advancing the Common Good
 Give a Community Impact Report 
      (Education, Income and Health)
 Show the Video
 Call to Action
 Say thank you!
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videoS

i don'T JusT wear The shirT, 
i liVe iT
Ten new stories of people who LIVE UNITED, this 
time with additional emphasis on education, 
income and health. Choose from the pre-produced 
video packages or create one of your own with a 
video master. 

Downloads are available at…
http://online.unitedway.org/site/uwaservices/
brand/liveunited/webvideo/video.cfm 
 
DVDs are available from the United Way Store.
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Trade gothic condensed
abcdefghiJklmnopQrsTuVwXyZ
abcdefghijklmnopqrstuvwxyz
1234567890

trade gothic bold condensed
abcdefghiJklmnopqrStuvWxyz
abcdefghijklmnopqrstuvwxyz
1234567890

32



 live united art direction

general arT direcTion  
guidelines for prinT
Now that the campaign has been seeded conceptu-
ally, it’s more important to show people “living the 
shirt” verses just “wearing it”. This changes the ob-
jective of the work from the previously-seen display 
of someone heroically wearing the shirt to someone 
in their element, showing what they do WHILE wear-
ing the shirt. We should use all cues available to 
convey this, from wardrobe styling to propping the 
environment. 
• Environments should be immersive, populated and 

energized.  No static, empty rooms or solitary, quiet 
portraits of individuals. 

• The individual will maintain a looking-at-camera 
portrait pose, but will be relaxed, positive and 
integrated in his/her environment. 

Trade goThic condensed 
headlines and subheads
This strong, bold font was selected because it is 
attention grabbing.  It should be used for head-
lines and subheads only. 
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Meta Book Roman 
Meta Book Italic 
Meta Bold Roman 
Meta Bold Italic

Arial Regular 
Arial Italic 
Arial Bold 
Arial Bold Italic
Times New Roman Regular 
Times New Roman Italic 
Times New Roman Bold 
Times New Roman Italic

United Way of Anytown

Anytown United Way

United Way

United Way Blue
Pantone 287

C:100 M:74 Y:0 K:0

R:16 G:22 B:127

United Way Light Blue
Pantone 287C at 52%  

or Pantone 659

C:55 M:40 Y:0 K:0

R:124 G:129 B:184

United Way Red
Pantone 179

C:0 M:85 Y:89 K:0

R:254 G:35 B:10

United Way Dark Gray
Pantone Cool Gray 11

C:0 M:0 Y:0 K:80

R:54 G:54 B:54

United Way Light Gray
Pantone Cool Gray 4

C:0 M:0 Y:8 K:27 
or C:0 M:0 Y:0 K:27

R:186 G:186 B:186

Black
Black

C:0 M:0 Y:0 K:100

R:0 G:0 B:0

color palette
The United Way color palette is 
comprised of colors used in the 
United Way brandmark. In addi-
tion, two grays, black and white 
are included for added flexibility 
and one-color scenarios. On this 
page you will find specifications 
for reproducing the United Way 

colors in a variety of ways.

United Way Gold
Pantone 143

C:0 M:34 Y:86 K:0

R:255 G:150 B:0

White
White

C:0 M:0 Y:0 K:0

R:255 G:255 B:255

Student United Way

Symbol 
square

½ 
square



Student united Way brand guidelineS

uniTed way brandmark 
and campus idenTifier
The most fundamental elements of the Student 
United Way brand guidelines are the United Way 
brandmark and your campus identifier.

The United Way brandmark must always appear as 
shown on this page or in one of the color variations 
described in United Way’s Brand Identity Guidelines.  
Never attempt to redraw, rescale or re-color the 
brandmark.  Do not add other graphic elements or 
extract elements to be used as supporting graphics.

Each Student United Way group may determine which 
campus identifier it wishes to use, whether it be the 
college or university seal, the school mascot, or some 
other official logo that represents the student body.

Both elements should be displayed together, equal in 
sized with ample space surrounding them.  They may 
be arranged appear either side-by-side or stacked.  If 
they are side-by-side, the United Way brandmark 
must always be on the right; if they are stacked, the 
United Way brandmark must be on the bottom.  

sTudenT uniTed way wordmark
All communications must also include the Student 
United Way workmark.  This text treatment should 
be MetaBold-Roman and may only appear in United 
Way Blue, black or white.

 Meta and Trade Gothic Fonts
 Meta and Trade Gothic Condensed are the official 

Student United Way fonts.  Trade Gothic Condensed 
should be used primarily for headlines, whereas Meta 
should be used for subheads and text.

 Impact Graphic
 The United Way Impact Graphic is a motif that creates a 

distinct visual presentation across print and ditigal 
media.  Please refer to the United Way Brand Identity 
Guidelines for specifications.

 Images
 The main photographs in any communications should 

include people.  It is important to show diversity in 
ethnic background and gender.
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Student United Way

Thank You Card BACK

 THANK
 YOU! United Way of Anytown

Thank You Card FRONT; blank inside
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Say thankS

Thank you noTe
It’s cool to say “thank you.”  It builds relationships, 
it shows you care, and it looks professional.  The 
inside of the cards in this design are blank so you 
can add your own personal message, an important 
part of saying “thanks.”
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united Way brandmark
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united Way brandmark

The United Way brandmark is one of our most valu-
able assets, and a carefully managed brand iden-
tity program helps carry our message to the world.  
Refer to the Brand Identity Guidelines and Brand 
Architecture, version 2.0, for all of the rules and 
regulations.  You should contact your local United 
Way for the guidelines and the localized version of 
the brandmark.
 

our brandmark wiTh liVe uniTed
The way we visually represent our new tagline is an 
important component of our brand identity system.  
The guidelines have been updated to provide  
specific instructions on which font to use and  
correct placement.  Remember that LIVE UNITED 
must always appear with the brandmark.
 
As is true with the brandmark, you should be  
judicious about where you use LIVE UNITED. 
 
LIVE UNITED is the only acceptable format for the 
tagline.  Creating variations such as “VOLUNTEER 
UNITED” is strongly discouraged.
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be The change ThaT you wanT 
To see in The world.  gandhi.
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© 2010 United Way Worldwide
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