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Overview

• Based on the premise that everyone has 
unique likelihood of participating

• Decision to participate typically made when 
asked to participate…

• What language do we use at survey 
introduction to get best cooperation???
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The following organizations The following organizations 
supported this research:supported this research:

Greenfield Online
Survey Sampling International
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BackgroundBackground

Extension of Previous Study 
(Moskowitz, Martin 2006)

Experimental Design
(poor cooperation as a communication problem)

Applicable to Panelists
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Methods
Typical info. in survey requests

6 Categories (each with 6 phrases): 

Introduction, 
Importance, 
Subject matter, 
Burden, 
Incentive/Benefit, 
Security/Privacy
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Example: Category

Security/Privacy (2 out of 6):
1     “Your answers will remain completely 

confidential”

2    “We safeguard your confidentiality, 
click below to read our privacy policy”
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Methods: Example I
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Methods: Example II
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Methods

Your Opinion CountsYour Opinion Counts! (+2%)

WeWe’’d like to ask you questions about home d like to ask you questions about home 
improvementimprovement (-1%)

Your answers will remain completely confidentialYour answers will remain completely confidential
(+3%)

Participate and earn a free gift card from Home Participate and earn a free gift card from Home 
DepotDepot (+22%)
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Findings 07’

Category: SUBJECT

Winner
We’d like to know your 

thoughts about gasoline 
prices (+5%)

• Loser
We’d like to ask you 

questions about Space 
Tourism (-4%)
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Findings 07’

More Results: (Category - SUBJECT)

-4We'd like to ask you questions about space tourism

5We'd like to know your thoughts about gasoline prices

3We'd like to know your thoughts about dairy products

2We'd like to know your opinion about the Internet

2
We'd like to know your opinion about prescription 

medications

-1
We'd like to ask you questions about home 

improvement
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Findings 07’

Category: TIME/BURDEN

Winner
This survey is super-short, 

we promise (+5%)

• Loser
We only need to ask you 

about 25 questions (+1%)
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Findings 07’

More Results: (Category –
TIME/BURDEN)

5This survey is super-short! (we promise)

4We only need to ask you about 10 questions

4
Shorter than the typical survey!  Takes only 10 minutes of 

your time 

3This survey will only take a few moments of your time

2
Your time is very important to us, this survey should only 

take a moment to complete

1We only need to ask you about 25 questions
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Findings 07’

Category: INCENTIVES 

Winner
Participate and earn a free 

gift card from Home 
Depot! (+22%)

• Loser
Earn frequent flyer miles 

on the credit card of 
your choice (-12%)
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Findings 07’
More Results: (Category - INCENTIVES)

22Participate and earn a free gift card from Home Depot!

18Participate and win one of 3 cash prizes 

17
Participate and $5 will be credited to the credit card of 
your choice

-5Get a free copy of the results after you participate!

-6
The results of the survey will be published in the New 
York Times!

-12
Earn frequent flyer miles on the credit card of your 
choice 
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Summary/Next Steps

Great variation in incentives, subject 
matter, survey burden

Greater differences once segmented
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Thank you!

Questions? 

Patrick Glaser
Director of Respondent Cooperation

CMOR
Phone: (212) 480-2464
Email: pglaser@cmor.org


