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What Does This Mean? GMi

» Heightened level of anxiety surrounding
online research

— Qver-riding concerns remain:
Panel quality and response rates

MR firms more worried about these issues today
than they were a year ago

— New concerns are creeping up:
Missing or inadequate software functions

Quality of language translations (from increasing
amount of international work done on the Web)

Overall software interface
Data processing capabilities

— Moving against the trend:

The panel industry appears to have come to grips
with at least one of the concerns from last year:
timely fieldwork delivery no longer appears to be a
major problem




Panel Integrity GMI

* GMI panel recruitment
— From 500 unique sources
— 20% traditional, 80% online
— Double opted-in panelists
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Panel Integrity (onta) GMI

« Validation
— Emails checked against PureSample database
— PureSample now includes 1,335,275 deceptive panelists
— One account allowed per household
— Suspicious email addresses blocked
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Panel Integrity (onta) GMI

* Active panel engagement
— Quarterly email newsletters
— Member satisfaction surveys
— Surveys in native language
— Member website updates
— Attractive and easy-to-redeem incentives
— Continued profiling

-




Panel Quality Assurance GMI

* Fraud prevention
— Strict registration and account security
— Panelist fatigue minimized
— Panelists screened before each survey

— Response consistency and length
monitored

— Suspicious domains and IPs blocked
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Panel Quality Assurance onta) G

« Data cleaning

— Panelists with email bounce backs
removed

— Straight-liners purged in real time

— Strict “Three strikes, you're out’  policy
observed

— Bad panelists added to PureSample
database

— Automated tool to catch speedsters
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Panel Quality Assurance onta) G

* PureSample.com
— GMTI’'s panel integrity initiative for the
industry at large
— Similar to a panelist “credit report”

— Public database of bad panelists
Upload bad panelist information
Verify panelist reports
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The Way Forward GMI

* Internet research will continue to revolutionize the business *

* Clients will continue to demand consistent international
research in light of increasing globalization

« What we need in the next 6-12 months:

— Investment to enhance and safeguard
the integrity and validity of online panels

— A continuing dialog between online panel
users, suppliers, thought-leaders and
industry associations worldwide

— Define what pure sample is, what it should
stand for, and what common guidelines the
industry at-large should follow

* Source: ESOMAR 2005
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