
CHINESE COMMUNITY IN NORTH TEXAS 
 

QUICK OBSERVATIONS 

 

 

Country/region of origin People’s Republic of China/Republic of 

China/Hong Kong 

Population (Community Leaders) 40,000 

Population (Census 2000) 30,473 

Main reasons for migration Political instability, came to study and stayed, more 

opportunities 

Years in this region 1-10-years 

Primary areas of residence Plano, Richardson, Garland, Fort Worth, Carrollton, 

Arlington 

General level of education Graduate degree 

Employment Professional, technical 

Principal religions Christianity, Catholic, Buddhist 

Languages Mandarin, Cantonese, Taiwanese, other dialects 

Media (newspaper or radio) 4 free weekly newspapers and two for sale 

newspapers 

Community newsletter  

Cultural organizations  

 

Around 60, plus 40 schools and churches 

 

 

Since 1950, around 250,000 ethnic Chinese immigrants have come to America as college or graduate 

students.  85% of all immigrants from Taiwan, as well as “intellectual immigrants” from Mainland China 

have remained in this country (U.S. News & World Report, July 10, 2000). 

 

The local ethnic Chinese population is quite diverse, having its origins in urban China, Taiwan, Hong 

Kong, Singapore, Indonesia, Malaysia and Vietnam.   New Americans from the People’s Republic of China 

are more recent and organizations representing these groups are less developed, have fewer members and 

have less influence in the region. 

 

The DFW Taiwanese Chamber of Commerce is the most powerful local organization, being comprised of 

numerous prosperous civic and business leaders who contribute considerable time and money to 

community and cultural affairs and to charitable efforts.  Taiwanese Americans in the Metropolis are 

becoming highly politically involved, and 2002 marked the election of the first Chinese American to public 

office in North Texas, when restaurateur Joe Chow was elected to the Addison City Council. 

 

Most Chinese have selected the DFW Metropolis for their place of residence after settling first in another 

area of the United States. 

 

The majority of Chinese immigrants in North Texas work as professionals in scientific or technical areas.  

Many are owners or employees of small businesses.  500 Chinese restaurants have opened across the 

Metropolis.  There is also a significant number who are physicians, lawyers, accountants, and professionals.  

They tend to be less active politically as compared to Hispanics, African Americans, Jews and other ethnic 

groups. 

 

Chinese residents in the Metropolis generally travel home every 2-5 years.  Most maintain close 

communication with their family members back home.  Fourteen Chinese weekend schools (4 of which 

form the Sun Ray network of non-profit parent-based programs in several rented schools) stress Chinese 

culture and the achievement of high academic skills. 

 



Because of the diverse background of the Chinese Americans in the U.S. (and North Texas), it is difficult to 

generalize about their characteristics.  Chinese from Mainland China tend to socialize closely together and 

have certain political points of view favoring China.  People from Taiwan are very fragmented depending 

on their background (Taiwan-born versus Chinese-born).  Moreover, ethnic Chinese from Hong Kong and 

Southeast Asian countries have different viewpoints and needs than those from China or Taiwan.  As a 

result, this community is significantly fragmented and does not speak with one unanimous voice. 

 

 

OTHER SOCIAL CHARACTERISTICS 

 

 

Age Distribution Primarily middle-aged (34-60 years old) 

Percentage of men and women 50% men and 50% women 

Ties to country or origin Close relatives remain, phone monthly, send money 

regularly 

Frequency of travel to country of origin Some travel once a year and some do not at all 

Estimate of undocumented 5-10% 

 

 

 
Material Source: DFW International 
aweiss@airmail.net 

 

 

OUTREACH STRATEGIES 
 

The uniqueness of each country of origin relates directly to strategy.  Generalizing for 1st generation 

Chinese can make a big mistake.  Second and third generation may have more ability to be homogeneous. 

Youth outreach events (camp, sports, etc.) 

 

 

HOW DO YOU OPEN THE DOOR TO CONVERSATIONS ABOUT FAITH? 

 

Share your everyday relationship with God…answered prayers, Scriptures that comfort 

Ask about how needs are met through their faith…loneliness, courage, direction 

Offer to pray for their needs 

Give books/videos that tell a faith story 

Discover their interests and find Christians in that field to share their story 

Look for Bible stories or principles that teach a value they respect 

       Understand religious background and country of origin 

 


