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WASH YOUR HANDS WITH SOAP AND WARM WATER FOR AT LEAST 20 SECONDS.

Protect Employees and Volunteers
There is no evidence that companion animals can 
spread COVID-19 or that infection would be serious 
for them. The virus spreads primarily from person 
to person. The health and safety of employees/vol-
unteers should be the focus of every animal shelter.
• Employees and volunteers who are sick or show 
signs of respiratory illness should not work until 
they are symptom free.
• Wash your hands frequently for at least 20  
seconds with soap and warm water before eating, 
after using the bathroom, coughing or sneezing, 
and touching surfaces. Use an alcohol-based hand 
sanitizer with at least 60% alcohol if soap and water 
are not available.
• Frequently sanitize common areas with EPA  
registered products for use against COVID-19 that 
are safe to use in and around livestock.

Overview 
A production sale is often times the primary  
income of the livestock business for the year.   

A production sale offers customers an opportunity 
to come to your facility to interact with you, your 
families and staff, your livestock and each other.  
In light of the current health situation regarding 
COVID-19, we suggest implementing the following 
practices at your production sale:

Reccomended Practices
• Have hand washing stations and plenty of hand 
sanitizer available.
• Wash hands often with soap and warm water for 
at least 20 seconds, especially after going to the 
bathroom; before eating; and after blowing your 
nose, coughing or sneezing.
• Use an alcohol-based hand sanitizer with at least 
60% alcohol if soap and water are not  
readily available.
• Avoid touching your eyes, nose and mouth.
• Stay home when you are sick.
• Clean and disinfect frequently touched objects 
and surfaces.
Meals
• Consider not having an open type (buffet style) 
meal.  If you want to serve a meal, consider indi-
vidual boxed type service.
• Have individually packaged items available rather 
than open choice settings. Bottled water and can 
soda are good options and for snacks, individually 
packaged muffins rather than boxed dozen donuts

Preparing for Communication to Public
Have someone prepared and ready to deal with a 
member of the press
• Be polite! Yes, you may be on private property  
but a kind response will go much further than a 
harsh one!
• Be prepared to show them around the facility.  
Don’t let them wander.
• Be prepared to tell them what you have done to 
help your customers protect themselves.
• Be prepared to tell them how important it is  
to have your sale even in light of the COVID-19  
situation.
• Have a trusted, well-spoken customer ready to 
share a positive comment with them on why they are 
attending the sale.


