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No matter how often I go to Japan, I look forward 
to it each and every time with the same giddy 
anticipation I had the first time I went. Maybe it’s 
the vibrant automotive culture, maybe it’s the 
delicious dining options, or maybe it’s the eclectic 
fashion community – Japan has always been a 
source of inspiration and excitement for me. I’d 
wanted to do a Japan-themed issue for a number of 
years now, but the topic was so rife with possibility 
that it was overwhelming. How could I share 
everything that I love about Japan in just one issue? 

The short answer is: it wasn’t easy. Our team of writers, 

illustrators, photographers and designers collaborated with 

teams at home and abroad, met new faces and made new friends, 

worked around the clock and went around the world – all to share 

our passion for, and fascination with, Japan. And we couldn’t be 

more pleased with the results.

Every story will take you on a journey, whether it’s exploring the 

streets of Tokyo looking for the perfect cheap and delicious meal, 

slipping into a pair of selvedge denim made on a hundred-year-

old loom, or watching the f licker of lights on the decotora as they 

brighten up the night. Our aim is not to tell fantasy travel stories, 

but real stories of our favourite aspects of Japanese culture 

and the people who comprise it. We hope reading about their 

dedication and warmth inspires you to take a trip of your own, to 

seek out the place where your own passions reside. 

That’s what I love most about traveling – the f leeting magic of 

meeting new people, seeing new things, realizing longstanding 

dreams, and experiencing the transcendent. What’s more, I love 

to collect souvenirs – to me, they’re pure memories, retaining a 

sliver of that magic to savour as the years go by. So consider this 

little (big) print book our souvenir to you, a series of stories from 

our time in Japan, and a snapshot of Japan as it is right now. We 

also understand that with some stories, seeing is believing. That’s 

why our magazine is packed with digital extras, like videos and 

slideshows, all unlocked with the Layar app, to bring you that 

much closer. 

Some say that the best way to know where you’re going is to know 

where you’ve come from. Here at Scion, we’re proud to call Toyota 

our family. We take delight in our heritage, and our connection 

to Japan endures. After all, each and every Scion model is 

manufactured there, and we’re fortunate to be able to tap into the 

rich history Toyota has of building ever better cars. 

What lies ahead is as exciting as what came before. I’d like 

to thank you, our readers, for allowing us to create an issue 

dedicated to Japan. We love doing what we do, but you all make it 

what it is. 

domo arigato, 

LISA MARIE ChEN, Editor-in-Chief 
editor@scion.ca

Have a comment or suggestion for our next  

issue of Scion Magazine? Write to us or send  

me a tweet @sciontistLC
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the sports 800 was toyota’s 
first production sports 
car. With a light-weight 
aerodynamic body, it not 
only produced a maximum 
speed of 155 km/h but also 
achieved excellent fuel 
economy. this made it a 
popular choice for many 
young drivers. 

THE FIRST
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O
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the release of the 2000 gt 
was an important milestone 
for toyota. it was the first 
time a Japanese sports car 
could rival any other made 
elsewhere in the world. in 
fact, it made its screen debut 
in the James Bond film “You 
only live twice.” A total of 
337 units were made before 
production ended in 1970. 

THE AURA
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When the fifth generation 
Corolla switched their 
layouts to front-engine, 
front-wheel drive, the sports 
models retained the front-
engine, rear-wheel drive 
(Fr) layout. Because of this, 
the Corolla gt-s, better 
known as the Ae86, became 
the perfect car for a real 
driving enthusiast.

THE LEGEND

A
E

86

The year 2014 marks Toyota’s fiftieth year in Canada so that means there has been 
a lot of talk around the office about heritage. While Scion has not been around for 
the past half a century, we certainly have strong ties to our parent company. Even 
our name means descendent of, so it’s no wonder that our halo car – the Scion FR-S,
comes from an extensive line of Toyota performance vehicles. Outside of North 
America, the FR-S is sold under the name Toyota 86, a nod to the AE86, the car 
that inspired it. To find out more, we took a trip to Toyota City in Nagoya, Japan 
to chat with TETSUyA TADA, Chief Engineer of the Scion FR-S. 

FR
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CREATING A MASTERPIECE

was to go study Toyota cars from back 
in the day. We also spoke with car 
enthusiasts all over Japan, Europe and 
North America to learn about their 
sports car scene. In Los Angeles, we 
met with a famous Toyota group called 
“Club 4AG” and its founder Moto 
Miwa. It was incredible to see guys 
working on their old Toyota Corolla 
AE86 ’s at the track – their passion and 
enthusiasm really inspired us.

Some people might not remember but 
Toyota has a long-standing heritage 
of building performance vehicles. 
The Toyota Sports 800 provided 
inspiration for the hardware. With a 
boxer engine, FR layout, a true sports 
car but also very fuel-efficient. In fact, 
the “Yotahachi” won endurance races 

Back in 2007, I was working on a 
minivan called the Wish and was 
called in by my director. At the time, 
I thought I was going to get in trouble 
but he said to me, “enough minivans 
for you, we are thinking of creating a 
sports car and we need your help.” My 
heart started to race when I realized 
that at that very moment, my dream 

opportunity had come along. 

WOW! SOUNDS LIkE YOUR WISh 
CAME TRUE!

Haha, absolutely! 

SO WhAT DID YOU DO NExT?

Well it’s been a while since we released 
a sports car so the first thing we did 

SO TADA-SAN, hOW LONG hAvE YOU 
bEEN AT TOYOTA? 

I first started to work for Toyota in 
1987 – wow, I almost forgot… it seems 

like so long ago!

IT CERTAINLY DOES! AND OF ThOSE 
YEARS, WhAT WAS ThE MOST 
INTERESTING PROjECT YOU’vE EvER 
WORkED ON?

That would definitely be the Scion 
FR-S / Toyota 86. I’ve been a chief 
engineer at Toyota for a while and I’ve 
worked on many cars including the 
first Scion bB/xB and xA, but I never 
thought I’d have the opportunity to 
create a sports car. 

many times because the tank didn’t 
have to be replenished as often. While 
we were designing the basic style for 
the FR-S, I brought in a Toyota 2000 
GT just to have in the room. Not to 
copy it, but to ensure that the FR-S 
design would embody the same spirit. 
When it comes to sports cars, lifestyle 
and an essence of “play” is important. 

So we referred back to the AE86. 

Ah, ThE GOOD OL’ hAChI-ROkU!

Yes! Everybody loves the AE86. I 
owned one when I was younger. Over 
the years, tuning shops from all over 
the world created parts for it and with 
their help the car gained popularity 
and would go on to win many races. 

Team 86 along with tada-san, drew inspiration from toyota’s 
past line up of sports cars to develop the Scion FR-S. the 
concept was to create a sports car that would be built around 
a driver that was looking for a fun driving experience. 

ChieF eNgiNeertetsuYA tAdA
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I WAS INvOlvED WITH SCION AT THE 
BEGINNING AS THE CHIEF ENGINEER OF THE 

xB AND xA AND NOW I’m BACk WITH THE 
FR-S. mY WISH IS TO CONTINUE DEvElOPING 
SCION WITH THE SAmE DESIRE AND PASSION 

THAT WENT INTO IT AT THE START. 

toyota x citiZen

tada-san showed off 
his timepiece during 
our interview. toyota 

collaborated with 
Citizen to create a 
limited edition line 
of watches inspired 
by the 86. Features 
include dials and 
sub-dials in the 

likeness of the 86’s 
speedometer and 

tachometer, as well 
as a stopwatch 

function accurate to 
1/1000th of a second.

tetsuYA tAdA
ChieF eNgiNeertetsuYA tAdA

did yoU knoW?

tada-san’s first 
car was a toyotpet 

publica, which 
was only released 
in Japan. it had a 

horizontally-opposed 
cylinder engine and 

was the basis for the 
sports 800. 

WE WANTED TO ENSURE THAT WE 
CAPTURED THE ImAGINATION OF THE 

OWNERS AND lET THEm kNOW THAT THEY 
CAN REAllY mAkE THIS CAR THEIR OWN.

1983
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TOYOTA
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TOYOTA
2000 GT

1970

TOYOTA
CELICA

TOYOTA
SPORTS

800

1950A TIMELINE OF 
PERFORMANCE 

A LOOk bACk AT TOYOTA’S
SPORTS CAR hERITAGE

TOYOTA
SUPR A

1993

TOYOTA
FT-1

CONCEPT

2014

TOYOTA
MR2

1991

LEXUS
LFA

2010

SCION
FR-S

2012

lot of discussions up front and while 
there were differences, what we had 
in common was the desire to build 
something special and have a lot of fun 
doing so. In the end, we had become 
“Team 86” and our feelings became 
one. So I definitely think we created a 

very fun car. 

IT’S AMAzING hOW A CAR CAN bRING 
PEOPLE TOGEThER! SPEAkING 
OF COMING TOGEThER, WhAT DO 
YOU ENjOY MOST AbOUT ThE 86 
COMMUNITY?

Well, it’s not just one community. In 
Japan, we have a fan club that focuses 
entirely on washing 86 ’s. These folks 
aren’t interested in racing, instead 
they get together every week (even 
if their car isn’t dirty) to wash their 
cars. They even have an exclusive 86/
FR-S cleaning set that’s available on 
Amazon. It’s got 6 cleaning brushes 
that address specific concerns for the 
shape of the FR-S. There are also other 
owner groups that center around food, 
shopping, performance, and pets, it’s 
really a car that brings out the owner’s 

passions. 

INTERESTING! WE ShOULD GET 
OUR hANDS ON ONE OF ThOSE 
bRUShES… WhY DO YOU ThINk 
FR-S OWNERS ARE SO PASSIONATE 
TOWARDS ThEIR CARS?

When it comes to customization, I 
think back for the last 10 years where 
automakers worldwide built their cars 
as “perfect” right off the line. So they 
would encourage owners not to modify 
or customize their cars. If the owners 
had done anything, the dealers would 
often not honour their warranty. 
But when the FR-S went on sale, 
we let people know that we wanted 
them to build their very own unique 
vehicle. That this would be a car that 
would evolve with the owner. In fact, 
we made our prototype available 
to tuning shops and aftermarket 
accessory makers before the car was 
available for sale so that they could 
start creating parts for it. We did so 
many things. We wanted to ensure 

Even now, there are so many groups 
around the world that have come 
together because of the AE86, it 
was the dream model for any auto 
manufacturer. So I thought, the next 
time I build a car, I would want it to 
be loved like the AE86, loved by car 
enthusiasts from around the world, 
have it customized by generations of 
tuners and have it evolve alongside the 
owner. This was the car we wanted to 
create, a car to be based on the AE86. 
That’s why we called it the Toyota 86 
in Japan and why the 86 badge is on 

every Scion FR-S. 

hOW WAS IT WORkING WITh 
SUbARU?

Often it’s difficult working with other 
companies. Especially when it comes 
to designing cars, every company 
has their own approach. We had a 

that we captured the imagination 
of the owners and let them know 
that they can really make this car 
their own. So I think the passion 
stems from this. Recently 86 owners 
came together and participated in 
a parade for the Hiroshima Flower 
Festival. Each car carried 47 flowers, 
to represent all 47 prefectures in 
Japan, to Fukushima to show their 
support for the people. This brilliant 
and thoughtful idea came from a 
Hiroshima 86 owner. We would have 
never thought to organize such a lovely 
event, but we sure are proud of owners 

and what they do with their cars.  

hOW IS ThE 86 COMMUNITY IN 
jAPAN DIFFERENT ThAN ThE SCION 
FR-S COMMUNITY IN CANADA?

I think the passion and love for their 
cars are the same with FR-S owners 
everywhere. One difference is the 
number of spin off groups that the 
owners meets have generated. We 
have a Scion FR-S group for fans of 
food, fashion, travel, and music. They 
organize events of their own and pop 
up all over the country. I would love to 

bring this to Canada!

WE’D LOvE TO hAvE YOU IN CANADA! 
I kNOW ThERE ARE A LOT OF 
OWNERS WhO WOULD LOvE TO MEET 
YOU. hOW DOES IT FEEL TO bE SO 
POPULAR? WhAT I MEAN IS ThAT 
MOST PEOPLE NEvER kNOW WhAT 
OR WhO A ChIEF ENGINEER IS OF A 
CAR, bUT PRACTICALLY EvERYONE 
hAS hEARD OF YOU.

Ha! Well, I never really think of it 
that way. I just started to post things 
I thought my friends might want to 
know and then my friends’ friends 
would ask questions. At first I started 
to answer all of them the best I could, 
then all of a sudden I started making 
many new friends who had even 
more questions making it difficult to 
answer all of them. So I’ve had to post 
less and less these days and resort to 
pressing the “Like” button. I think 
it’s really great that through social 
media, the distance between the user 

and the developer is getting so short. 
When we’re creating the next car you 
can bet we’ll be dropping hints to our 
Facebook friends, looking for opinions 
and listening to stories. I think it’s 
an amazing source of inspiration and 

direct feedback so please keep it up!

NOW bACk TO PASSION, WhAT ARE 
YOU MOST PASSIONATE AbOUT?

Most men who are interested in 
sports cars are usually into watches 
and cameras. Like this watch I’m 
wearing, it’s a collaboration between 
Toyota and Citizen and is inspired by 
the speedometer of the FR-S. I’m also 
really interested in photography and 
I’m really excited about an upcoming 
opportunity to chat with a developer 
from Nikon to talk about car building, 
camera building, and our passion for 
other well built things. 

WhAT DO YOU LOvE MOST AbOUT 
YOUR jOb?

developing sports cars can be 
challenging but I enjoy it so much! 

ChATTING WITh YOU. bEFORE WE 
GO, IS ThERE ANYThING YOU’D LIkE 
TO SAY TO YOUR CANADIAN FANS?
I would love to meet all of you some 
day! It would be great if we could 
all drive our FR-S ’s together to 
some event. Canada is so beautiful 
and I think the styling of the FR-S 
complements the Canadian landscape! 
It’s my dream to one day take my wife 
in an FR-S across the country to see 
all of the different cities… just maybe 

not in the winter. 

What I love most is the customers’ 
reaction to the cars that we build.  
Sometimes they can be negative but 
more often than not it’s positive. It’s 
truly inspiring and motivating. I feel 
like this is my destiny. I was involved 
with Scion at the beginning as the 
chief engineer of the xB and xA and 
now I’m back with the FR-S. My wish 
is to continue developing Scion with 
the same desire and passion that went 
into it at the start. 

I’M PRETTY SURE I SPEAk FOR ThE 
REST OF CANADA WhEN I SAY WE’RE 
LOOkING FORWARD TO WhAT’S 
NExT! IT’S bEEN SO MUCh FUN 
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SHAUNA ROE

MASARU TATSUKI

ART

 “TENKAMARU; IN A TUNNEL”, ToCHIgI, 2005

WhILE IT MAY NOT bE ThE MONSTROUS 
EIGhTEEN-WhEELERS WE SEE IN ThE 
MOvIES, it’s the closest you’ll come to 

the real thing, and no less impressive.  

These vehicles are known as decotora, or 

“decorated trucks,” and each tells a story 

that runs deeper than its unbelievably  

f lashy surface. 

Decotora emerged in Japan in the 1970’s 

with semi-trailers that f launted hand-

painted murals of traditional Japanese 

scenery. Since then, younger drivers have 

evolved the style further, incorporating 

elaborate displays of hundreds of lights, 

robot-like chrome body kits, moving parts, 

and airbrush paint jobs. On the inside you’ll 

find luxurious – often designer – textiles 

blanketing the inner cabin, and a chandelier 

hanging above the driver’s seat is practically 

illustrAtioNs BY shiNgo shimiZu

Ahh, the open roAd - nothing but blue sky, 
the wind in your hAir, And if you’re in JApAn, 
perhAps A trAnsport truck resembling 
optimus prime in your reAr-view mirror. 
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“RyUKoMARU; DRIvERs THE MIyAUCHI BRoTHERs (yoUNgER BRoTHER), IN FRoNT oF HIs HoUsE”, IBARAKI, 2004

 “A Boy WITH A DECoCHARI”, gUNMA, 2006

a standard decotora feature. And in the 

shipping container, you’ll find… produce, 

cardboard or other unglamourous goods. 

These are still freight trucks, after all. 

drivers spend millions of yen and their 

entire careers perfecting their trucks, and it 

shows. While garnering attention is almost 

guaranteed, it’s not why they’re so dedicated 

to their trucks. We spent some time with 

Tatsuki, a photographer who has invested 

over a decade understanding the world of 

decotora, and learning the real motives 

behind this unique art form.

Tatsuki was first introduced to decotora by a 

truck driver he had been assisting in between 

film production gigs. “[He] was obsessed 

with these decorated truck magazines. I 

used to f lip through them and realized that 

this was something I wanted to capture 

on film,” Tatsuki explains, “I knew that if I 

wanted to take better photos of decotora, I 

had to understand the drivers intimately. I 

needed to know their stories and understand 

their lives.” That’s why he spent the next ten 

years following the drivers to meet-ups and 

learning the story behind every decotora 

masterpiece.

Since then he has shot over 200 trucks, no two 

ever the same. Every truck has a name, often 

of the owner’s wife or children as a way for the 

drivers to feel closer to their families while 

on the road. They often feature the names of 

those who have worked on the truck. Every 

visual added symbolizes something different 

- for instance, a tiger or dragon offering 

strength or protection from harm. No inch 

or tiny embellishment on a truck is random; 

there’s a reason for every detail. “Decotora is 

really a reflection of the owner,” says Tatsuki.  

decotorA touches on something 
much deeper thAn pAint: pAssion 
isn’t Just A luxury, or An option 

– it’s A necessity. 

decotorA  super semis
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sCAN With lAYAr

MaSarU tatSUki - Covered the decotora scene in Japan for 10 years, and has exhibited his works in various galleries in tokyo and photobook “decotora, 
1988 - 2007 Japanese Art truck scene” published by little more.

“KURosHIoMARU; DRIvER THE MIyAUCHI BRoTHERs (oLDER BRoTHER), WITH HIs WoMAN”, CHIBA, 2007

“RyoTAMARU; DRIvER MR. KUWAyAMA, BEHIND A WHEEL”, NAgANo, 2006“MIDNIgHT EMpERoR”, sHIgA, 2002

friendS hiroMichi yaMaWaki 
and kiMitaka kiSaki have 
BroUght decotora off the 
highWayS and onto the streets 
of tokyo with a redesigned 
toyota Century that serves 
pebble-baked sweet potatoes. 
the creators describe the Yotta 
car as a contemporary art unit 
that embodies another form of 
Japanese culture, other than 
the typical geisha or samurai. 
kimitaka told us that the concept 
for the Yotta car came from the 
desire to partner two unlikely 
elements. “the toyota Century 
is known in Japan as the car 
that transports diplomats, 
especially the prime minister and 
the emperor. We took that, and 
added the sweet potato, which is 
representative of the laborer.” And 
like any decotora vehicle, the guys 
made it their own by including 
imagery from their childhood, 
paired with elegant features and 
original music. 

YOTTA
[osAk A, JApAN]

It is their face to the world, recognizable 

even in the darkest of nights… a 

collection of memories and cherished 

aspects of the owner’s life story.”

As always, the inevitable question: why? 

Why would anyone spend so much time 

and money souping up a delivery truck? 

A closer look into the day-to-day lives 

of the drivers makes it clear. The open 

road is a lonely place, where drivers 

spend endless hours performing a 

seldom-respected job and enduring days 

away from their families. It’s easy to feel 

isolated from others, and it’s hard to 

find any way to express your personality 

from the inside of a cramped cabin. 

Decotora touches on something much 

deeper than paint: passion isn’t just a 

luxury, or an option – it’s a necessity. 

When we can’t find any close at hand, 

we build it straight from scratch. 

Decotora may have originated in 

Japan, but it’s one branch of a global 

phenomenon. In Pakistan, ‘jingle’ 

trucks and buses embellished with 

traditional Indian designs, chains and 

pendants light up the street. Haitian 

bus drivers convert drab vehicles into 

‘tap-taps’, while Ecuador’s roads star 

‘chiva’ buses. And if you know where 

to look in Canada, you’ll see a pickup 

truck made of solid ice. Whoever 

calls the road their home, they will 

invariably make it their own.

We spoke with driver and decotora 

artist Ryuji Miyauchi, who explained, 

“for me, it’s a way of life. It’s my purpose 

for living. I put everything I have into 

this. When I started truck driving, 

it was just a job, but now it means 

everything to me.” Thirty-eight years 

ago, Ryuji and his brother Yokihiro 

created Kuroshiosendan, a forty-person 

group of drivers who share a passion 

for decotora. The brothers describe the 

group as though it’s a family. Together 

they give back to their communities  

and take care of each other’s families. 

Their passion now extends far beyond 

the trucks; decotora has become a 

cherished lifestyle.   

Though the art form has been on the 

decline in the last few years, Tatsuki is 

confident that decotora – or something 

like it – will live on. “drivers will 

continue to find a way to express 

themselves and remind the world that 

they’re at work.” Yokihiro wants to 

continue driving for as long as he can, 

and isn’t giving up on decotora anytime 

soon. “It’s very much a part of Japanese 

culture. I really want to show more of 

this style to the world. Just because 

people don’t respect or understand  

what you do, it doesn’t mean you 

shouldn’t do it.” 

decotorA  super semis

“it’s very much A pArt of 
JApAnese culture. i reAlly wAnt 

to show more of this style to 
the world. Just becAuse people 

don’t respect or understAnd 
whAt you do, it doesn’t meAn  

you shouldn’t do it.” 
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ThE LETTER-NUMbER COMbINATION 

AE86 is revered and respected within any 

car enthusiast circle. The universally loved 

Hachi-roku, a literal Japanese translation 

of the letters eight and six, was produced 

between 1983 to 1987 and unintentionally 

became a modern classic. It was Keiichi 

Tsuchiya, founder of competitive drifting, 

that brought fame and glory to the little 

budget-sports car by being “The Little 

Hachi that Could.” Long before Fast and 

the Furious dubbed their lead villain “dK,” 

even before the popular manga turned anime 

Initial D inspired fan-fictions and a big 

budget movie, the real “drift King” reigned 

high in his Toyota Sprinter Trueno AE86. 

Released nearly three decades ago, the 

Hachi-roku stood as a beacon of rebellion. 

Bare bones, balanced, quick-revving, light, 

sporting a rear-wheel drive, and easily 

turnable to any degree desired, it was hard 

to imagine that this was the formula for 

automotive immortality. While the rest 

of the world’s cars increased in price and 

pomp, the Hachi-roku was an affordable, 

lightweight, and reliable entry-level vehicle 

that was sold both domestically in Japan and 

overseas. Not only did the AE86 find success 

on the street and the track, but the car also 

won the hearts of mechanics everywhere for 

its rear-wheel drivetrain while challenging 

Words jOvER PAPAG

86
photo BY ANtoNio AlveNdiA 

TUNER 

1918 SCION.CA  



photos: BoWls Films, ANtoNio AlveNdiA, peter tArACh, J. kirBY pABlo

bodykits, but their cars hardly look similar. 

Miura’s decision to build kits for the FR-S 

stemmed from his excitement for the long-

awaited return of the Hachi-roku, “it’s been 

a while, in Japan, and perhaps for the rest of 

the world since a car came along that was well 

priced and fun to drive.”

If the FR-S is truly on the path to becoming 

the AE86’s spiritual successor, it also must 

get other people besides professional racers 

and tuners to be as enthusiastic towards it as 

its predecessor. For those of us who still fawn 

over the nostalgia of the AE86, we certainly 

remember that the Hachi’s love was most 

evident online, even during the pre-Facebook 

days. There were dozens of Geocities sites and 

web forums for AE86 owners and fans. One 

in particular, Club4AG.com, created by Moto 

Miwa of California, still remains, outlasting 

sites like Friendster. The AE86 has managed 

to build a community of its own that is still 

as enthusiastic today as it was in the ‘90s, 

something that has translated to the FR-S. 

Because ultimately, it’s still the customization 

that gets its owners excited about being behind 

the FR-S’ wheel.

“The Internet helped spread the popularity 

of the AE86, it became a cultural icon for the 

tuning community and our site became the 

source for those curious to learn more,” says 

Miwa. “[The FR-S] is a completely different 

car, for the modern world, but it does carry 

every bit of the blood, and speaks to the driver 

in the same language as the original. That is 

the language that isn’t based on catalog figures, 

specs, and marketing, but with the way you 

need to interact with the machine, and reap the 

fun that is hidden within, that only dedicated 

sports car enthusiasts can learn to feel and 

gain over time, and get addicted for a lifetime.”

their imaginations with the option of a 

fully customizable engine. The Hachi-roku 

became an extension of its possessor and the 

poster-boy for complete driving freedom, 

forever changing the relationship between 

manufacturer and owner.

That 86 experience is one that many car 

companies, including Toyota, have tried to 

replicate over the years. But can a god-like 

figure like the AE86 really have a spiritual 

successor? I mean, did Buddha have a 

spiritual successor? Maybe not, but it’s 

those archetypal figures that spawn similar 

schools of thought from people clamouring 

for the same fulfillment. Fast-forward to 

today and it’s the emergence of the Scion 

FR-S, a car built with a belief system similar 

to that of the AE86, that has been dubbed 

its spiritual successor. 

The FR-S is not an exact replication of the 

AE86 (the FR-S doesn’t share the same 

chassis or engine family as the original 

AE86), but the spirited handling, steering, 

and transmission response embody the 

spirit of the Hachi-roku beautifully. 

Takahiro Kataoka of Kuhl Racing describes 

his fondness towards the FR-S purely in 

terms of building something from the 

ground up. “I was attracted to the beauty of 

[the FR-S’] bodyline. It’s a car that was built 

to be customized, similar to the original 

AE86,” says Kataoka. “It’s such a joy to 

customize a car like this, especially since 

there are so many parts available.” 

Hiromitsu Kishi of Toyota Area 86, shares 

the sentiment. “When we started working 

on the 86 / FR-S, we weren’t just building 

a car, we were creating an experience,” says 

Kishi. “One that brings people together and 

creates opportunities to elevate it.” 

Although the Hachi-roku originated in 

Japan, it’s popularity outside of the country 

is what made it the highly sought after 

gem as it’s known today. Oftentimes, the 

barometer of a car’s “legendary” status is 

how popular it becomes with drivers outside 

its country of origin. Under those terms the 

FR-S is off to a good start. 

In cities like Montreal, driver Ian Nerida 

Yu states that “seeing all of the FR-S’ 

being modified motivated me to seize the 

opportunity to really build something 

unique,” while Reggie Mah of Vancouver 

says, “I built my FR-S for me and only me. 

It’s my vision of what a Scion FR-S should 

be.” Both Ian and Reggie’s cars sport 

Kei Miura’s world-famous Rocket Bunny 

JUne Berry cafe

tucked away between rice 
paddies and farmland, June 
Berry Cafe stands as a cozy 
rest stop for travelers in and 

out of toyota City. But this 
is not your average coffee 
shop. owned by the wife of 
takaho Furukawa, toyota’s 

Chief exterior designer, 
this little cafe is best 

known for its “86” home 
roasted coffee. patrons 
can enjoy sipping on the 

hachiroku-inspired blend 
while marveling at original 
paintings and drawings of 

Furukawa hung throughout 
the cafe. Area 86 manager 
hiromitsu kishi told us it’s 

a popular meet up point 
for 86 / Fr-s owners, 

evident by the visitor sign-in 
poster by the door. it’s a 

must see if you are ever in 
Nagoya and if you are not a 
coffee person, we’d highly 

recommend the mango 
parfait. Yum. 

KEI MIURA

roCket BuNNY 
kyoto

“When we started working 
on the 86 / Fr-s, we weren’t 
just building a car, we were 

creating an experience, one that 
brings people together and creates 

opportunities to elevate it.”

HIROMITSU KISHI 
AreA 86 
Nagoya

IAN 
NERIDA YU

tANoshi 
montreal

“the Fr-s is an ideal  
platform for a race like this  

since it’s so easy to drive fast and  
hard at the limit. its forgiving nature 

makes it enjoyable and fun at race pace, 
something that many other very fast  

and capable cars lack.”

PETER TARACH 
speed ACAdemY 

toronto

ATSUSHI 
ITO

Weld overdose 
Yokohama

TAKAHIRO 
KATAOKA

kuhl rACiNg 
Nagoya
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One such enthusiast is Peter Tarach who 

participated in one of Canada’s most 

exciting automotive events. “Ever since 

I found out about Targa Newfoundland, 

a 5-day endurance rally where you race 

through the city streets, it’s been on my 

bucket list. Finally, my dream came true 

and we participated with the perfect car,  

the Scion FR-S,” says Peter when we caught 

up with him upon his return to Toronto. 

“The FR-S was the ideal platform for a 

race like this since it’s so easy to drive 

fast and hard at the limit. Its forgiving 

nature made it enjoyable and fun at race 

pace, something that many other very fast 

and capable cars lack. Add the long time 

heritage that stems from Toyota’s AE86 

that I’ve grown up loving and the FR-S 

made my Targa experience that much more 

exciting and memorable.” In addition to 

memories, Tarach and his co-driver david 

Pratte, returned with some new hardware 

taking home third place in the Modern 

division and sixth overall, as well as the 

Manufacturers Cup for Scion.

That obsession is also reflected in people 

like Antonio Alvendia, who organizes the 

largest AE86 and FR-S gathering in North 

America called 86 Fest, drawing about 3500 

together for all things 86 and FR-S, a maven 

of the #86life. “It’s like belonging to a secret 

society at times,” says Alvendia. “I’ve been 

to Japan, Germany, Belgium, UK, Greece, 

Spain, Canada and all over the United 

States meeting 86 owners. The thing about 

86 culture is that no matter where you are in 

the world, these cars have a way of bringing 

people together and uniting them as a 

community. There are very few things in life 

that are like that.”

That statement may be true today, but it 

certainly wasn’t conceivable 25 years ago. 

And still, the reality is there really was 

nothing quite like the Hachi-roku. But 

maybe 20, 30, or even 40 years from now, 

people will be saying there was nothing 

quite like the FR-S. 

86 LIFE

 “i built my Fr-s for me  
and only me. it’s my vision of  

what a scion Fr-s should be.”

REGGIE MAH 
NightruNNer 

vancouver

PAT CYR

sCioN rACiNg 
toronto ED YEE

Zerotu 
vancouver
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ShiBUya 109

Better known as 
the mecca of the 

gyaru fashion world, 
shibuya 109 is both 
department store 

and popular meet up 
point for locals and 

tourists alike. inside, 
more than 100 shops, 
each with their own 

distinct look, feel 
and scent. it’s an 

experience all on its 
own and a must-see 
for anyone visiting 

tokyo. 

What Was your first? Was it a draWing of a 
darling deWy-eyed kitten? a picture of a girl 

dressed partly like alice in Wonderland, 
partly like a candy shop? Waiting at an airport 

While an airbus With hello kitty plastered 
all over it for no reason taxis by? everyone 

remembers their first encounter With kaWaii, 
the Japanese aesthetic of innocent cuteness. 
but While most of us only experience it from 
a distance, for a groWing number of people 

WorldWide, kaWaii is a Way of life.

86 LIFE

photo: keviN kiNg uY

kIM
URA U’S STORE: ‘kOkO kIM’ @ ShIbUYA 109

FASHION
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sCAN With lAYAr

“priNCess girl” 
 excessive pastels, frills and  

supersized hair

“Costumed triBe” 

 Full bodied hooded animal pajamas 
styled after animals or cartoon characters

“extremelY tANNed” 

 Artificial tans, bleached hair and  
colourful makeup

“YouNg sChool girl”

 school uniforms, loose socks, loafers 
and designer bags

“old mouNtAiN WitCh”

 extremely dark tans, bleached hair and 
panda-style makeup

#k aWa ii

A LOt Of JAPAneSe SPIrIt hAS been 
LOSt. but I beLIeve thAt KAWAII 
CuLture IS CAPAbLe Of brIngIng 
bACK the ‘genKI’ (SPIrIt) Of JAPAn.  

here Are A FeW deFiNiNg looks 
For the diFFereNt suB-groups 

uNder the gYAru gAl stYle:

 I beLIeve It’S mY LIfe’S mISSIOn tO SPreAd 
thIS Cute CuLture ALL Over the WOrLd AS 

muCh AS I CAn SO thAt the next generAtIOn 
WILL feeL COnfIdent tO WeAr theIr PASteL 

ArmOur Of SeLf-exPreSSIOn And reSPeCt.

illustrAtioN: oliviA truoNg

In fact, the Ministry of Foreign Affairs 

has appointed the world’s first “Kawaii 

Taishi” (cute ambassadors) as an act of 

cultural diplomacy. The business of cute 

is getting serious.  

We met one of the ambassadors, Kimura 

U, at her recently opened boutique inside 

Shibuya 109, the holiest of department 

stores for devotees of kawaii. The singer-

turned-model-turned-fashion designer 

has built an entire career from kawaii. 

To her, “kawaii is a magical word that 

puts a spell on girls. For me, kawaii is a 

basic word that I’ve known since I was 

a child. My clothes prepare girls to face 

the world and to make their lives a little 

more exciting.” With her signature pink 

hair and anime-inspired designs, she is 

on a mission to spread kawaii around the 

globe. But her undertaking goes deeper 

than pastels and is linked to the recent 

disasters in Japan: “a lot of Japanese 

genki (“spirit”) has been lost. But I 

believe that kawaii culture is capable 

of bringing back the spirit of Japan. 

Through fashion, I want to encourage 

everyone to get curious about Japan and 

come to visit us to learn more.”

Kimura U describes her style as moe-

hara, a word she made up combining 

the Akhibara neighbourhood’s anime 

style (moeru) with a Harajuku spirit. 

She was inspired by her travels noting 

that “foreigners take it all in at once. 

Everything was just kawaii.”  

The kawaii aesthetic is far from uniform 

– there are thousands of dedicated 

gyaru (transliterated from the English 

word “gal”), each with their own take 

on kawaii. Outside Shibuya 109, we 

got to hang out with the girls of Black 

Diamond, a gyaru group with over 250 

members from all over Japan. With their 

long nails, big hair and dark tans, Black 

Diamond do everything in the name 

of kawaii. For member Mayuchibitan, 

“kawaii is self-satisfaction. It might be 

defined differently by everyone, but at 

the end of the day, being kawaii is being 

who you want to be.” While her friends 

and family weren’t too crazy about her 

look at first, over time they appreciated 

that it was a form of self-expression, 

and have become more 

supportive. Today, she is 

regularly featured in fashion 

magazines, a guest on several variety 

shows and one of the featured vocalists 

on Black Diamond’s debut album. Yes, 

they even sing.

Kawaii job options aren’t limited to 

fashion and showbusiness, though – Gal 

Café 10sion (as in “tension”) is a gyaru-

themed café where customers can learn 

about the latest trends in fashion, ask 

the girls for life advice or how to achieve 

a kawaii look with a gyaru makeover. 

Their staff actively post on social media 

encouraging locals and tourists alike 

to visit the café, which has become a 

regular hangout for gyaru like Black 

Diamond. But do not expect a formal 

welcome: keigo (honorific Japanese 

language) is not allowed, and gyaru-

go, kawaii’s own slang-heavy, rapidly-

changing dialect, is the lingua franca. 

  #KAWAII #CAnAdA

Though the fashion may seem extreme, 

the motivations are not. Though visually 

unique, gyaru subculture is like any 

other – its members just happen to all 

be into the same thing (but with their 

own personal twist). We spoke to a few 

Canadian gyaru to get a sense of what 

kawaii means to them.

Mami Wilson is a Toronto-based graphic 

designer who hosts regular Google 

hangouts and in-person meet-ups with 

other Canadian gyaru girls. Her interest 

in gyaru began in 2007 when she saw 

the style featured in a manga magazine, 

and soon found her way to a whole new 

social circle. She explains, “it makes me 

feel happy and confident now. I have 

met so many new friends in Canada and 

internationally. The Ontario gyaru are 

good friends now – we are like a family.” 

She describes her style as “a mix of 

elegant, cool and sexy.”

Lacebunnie is a Montreal-based blogger 

who produces Japanese-inspired hair 

and beauty videos for her YouTube 

channel. Her style is a mix of gyaru, 

Harajuku, and Korean fashion. “I like 

to dress differently from others – it 

makes me feel confident and I like it 

when strangers come up to me and 

compliment my outfit.” Lacebunnie 

hasn’t met or seen any other gyaru in 

Montreal but she has found a community 

online who share in the same passion. 

Canadian designer Stevienie Ayling has 

been interested in Japanese culture for 

almost as long she can remember, “it 

really started with anime and just sky 

rocketed from there. Japanese fashion 

is a heavy inf luence in my life and has 

really shaped me into who I am today.” 

Stevienie initially started a group with 

two other gyaru but found it difficult 

to meet other people in her area. As a 

result, Stevienie created the Canada 

Gyaru Facebook group. Her goal is to 

connect Canadians who also love gyaru 

and Japanese fashion, and to have a 

place to share tips and tricks with those 

new or interested in gyaru. 

If you’re looking to join the ranks of 

kawaii acolytes, or if you’re even mildly 

curious, look no further than your own 

backyard. Plenty of organized groups 

keep kawaii alive in Canada, helping 

fans connect online and in-person with 

social events and meet-ups. Beyond 

Canada Gyaru, there is SakuranBomb 

in Vancouver, while Yuki Hareem 

organizes regular meet-ups and gyaru 

fashion shoots in Quebec. And, of 

course, quickly-sold-out conferences like 

Anime North, Atomic Lollipop and Fan 

Expo bring Canadian fans together, all 

dressed in their Sunday best.

While it may be a while before the 

Canadian government officially appoints 

a kawaii ambassador, a growing 

community is already doing the job.  

As easy as it may be to write-off kawaii 

as cute f luff, the kawaii lifestyle and 

culture has become an important form of 

self-expression around the world and a 

confidence-builder for tens of thousands. 

Quebec-based designer Robin JooBin 

of Pinkly Ever After explains, “I truly 

feel like myself when I’m covered in 

cute dresses, and I’ve felt inspired by 

others who feel the same. I believe it’s 

my life’s mission to spread this cute 

culture all over the world as much as I 

can so that the next generation will feel 

confident to wear their pastel armour of 

self-expression and respect.” Fuelled by 

social networks, e-commerce (Kimura 

U now ships to Canada, to the delight 

of many), and an increasing number 

of opportunities to dress up, there’s no 

stopping kawaii.   

’s origins are 

a matter of adorable debate. Some 

say it began when illustrator Yumeji 

Takehisa opened a shop selling cards, 

books and dolls aimed at schoolgirls. 

Others say it emerged out of a cute 

style of handwriting made possible by 

mechanical pencils in the 1970s. Yet 

others believe it’s been around for as long 

as the country itself. Wherever it came 

from, in Japan, kawaii is everywhere – 

not just in fashion and school notebooks, 

but adorning things as unlikely as ATM’s, 

temporary fencing, police stations. 

It’s spreading, too. Kawaii is no longer 

a strictly Japanese phenomenon: its 

inf luence is growing globally. Over 

6 million photos have been tagged 

#kawaii on Instagram and if you’ve 

never heard of it before, you will soon. 
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Although JApAn hAs A deep sense of pride in 
its homegrown culturAl identity, pArt of thAt 
identity is rooted in crAftsmAnship. they seek to mAke things better. 

ToyoTa didn’T invenT The car, buT They perfecTed iT. 

NO MATTER WhERE AN INvENTION COMES FROM, 
by meticulously dissecting, studying and rebuilding, it 
becomes authentically Japanese. And what Toyota may 
have done for cars, Japanese brand Workers is doing for 
vintage American workwear. 

How can you make new vintage clothing? How can a 
Japanese company make authentic Americana? At first 
blush, it sounds like branding run amok – which, to be 
fair, is almost as American as rugged denim. “Vintage 
American-made clothing” conjures up memories of brick 
factories, union shops, and an age when Americans owned 
their manufacturing process. In this sense, Japan makes 
a strong case for making more authentically American, 
authentically vintage clothing than America. 

First, it was Toyoda’s (yes, with a “d”) roots as a looming 
company that created and delivered the Type G in 1924, 
the world’s first high-speed automatic loom. At the time, 
the Type G was the world’s most advanced loom, increasing 
textile production twentyfold (another nod to improving 
the status quo). Next, due to the continuing Western 
presence after World War II, Japan (especially its youth) 
would be exposed to Western music, movies and fashion. 
And when James dean wore a leather jacket and pair of 
denim jeans (which, at the time, was only made for GIs and 
miners) in 1955’s Rebel Without A Cause, Americana as a 
fashion statement exploded. 

Wasting no time, the youth of Japan went to great lengths 
to import wearable Americana – denim, railroad jackets, 
work shirts and work boots – many pieces of which are 
still showcased today in vintage stores north of Tokyo’s 
Harajuku district, the Mecca of vintage clothing. The 
clothes themselves – worn as they were – served as a 
blueprint for those looking to reverse engineer them. 
Among these eager reverse-engineers was Takeshi Tateno, 
owner of Workers and one of the people at the forefront of a 
new wave of Japanese-Americana.

“Typical of the Japanese, we discover the ‘merit’ 
of something’s true nature. We then tend to want 
to classify it and study it,” says Tateno. “American 

FASHION

tAkeshi tAteNo, Workers JApAN

JAPANESE BRANDS mAkING WORkWEAR TODAY 

OBSESS OvER THE mOST mINUTE DETAIlS, FROm 

THE mINISCUlE CHAIN STITCHING ON THE FRONT 

PlACkETS OF OlD SHIRTS AND AT THE BOTTOm 

OF RAW DENIm, TO THE STUDY AND USE OF OlD 

SEWING mACHINES AND TECHNIqUES.
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workwear and vintage wear provides such an appropriate 
depth of study. Vintage workwear contains a special sewing 
machine characteristic in addition to having gentle curves 
and a relaxed silhouette. In the 1920s, diverse sewing 
machines were introduced to the market: one dedicated to 
sew armholes, one dedicated to sew the straight grafting 
of the back, one dedicated to put on a chin strap. I was 
fascinated with the expression borne out from those 
results.”

Those in the vintage workwear game realize that 
authenticity is their stock in trade. Exact replication 
– from the materials to the process – is as important 
as the aesthetics. Japanese brands making workwear 
today obsess over the most minute details, from the 
miniscule chain stitching on the front plackets of old 
shirts and at the bottom of raw denim, to the study and 
use of old sewing machines and techniques. This pursuit 
of perfection, what the Japanese call ‘kaizen’, has led 
to clothes that are so close to their original inspiration 
they can be mistaken as having been found in a time 
capsule. In fact, the place where most wares are produced 
– Kurashiki City in the Kojima district of the Okayama 
Prefecture – is a time capsule, using the same looms and 
techniques they have for generations. But authenticity 
isn’t the end of it – adding that Japanese je ne sais quoi 
is, deliberately or not, part of the process. The slimmer 
cuts and new looks that you see today, and techniques 
like natural indigo dyeing and boro mending, were born 
in the Japanese market. It’s what Toyota has labeled the 
‘J-Factor,’ when two ends of a dichotomy come together to 
create something new and surprisingly beautiful.

This is not to say that the Japanese are patting 
themselves on the back. Rather, Japan’s appreciation for 
manufacturing has them constantly looking to the West 
for inspiration, a gaze that has recently shifted to Canada. 

There is a growing trend in Japanese fashion circles called 
‘Cana-Kaji’ (Canadian Casual), roughly centered around 
brands like Canada Goose and Viberg Boot, whose quality 
wares, fine craftsmanship, and proud heritage mark them 
as close kin to Japanese labels.

The Canadians, for their part, are honoured to be so 
esteemed. “Our Branta collection emanated from the 
styles we sold in Japan for many, many years – more 
than a decade, in fact – which featured a black-on-black 
Canada Goose disc. [Japan] recognizes how unique and 
amazing our products are, and have a desire for quality 
and heritage, which we deliver,” says dani Reiss, VP of 
Canada Goose. 

Brett Viberg, co-owner of Viberg Boot, agrees, “we’ve 
been making our boots the same way since 1931, and 
our quality speaks to the Japanese market. In addition 
to being made with full leather, we also use brass nails 
and tacks instead of iron, which rots the boots’ leather 
when it gets wet. We’re gaining traction in the Japanese 
market because we recognize their consumer is more 
fashion-educated. So we keep the same authenticity of our 
product, but we equip them with thicker soles and two-
tone or tri-coloured leather. It’s a process that most brands 
don’t fully understand yet so they admire companies like 
us that do it right.”

The mutual admiration of both markets speaks to a time-
honoured truth: if you can produce a high quality product, 
no matter where you are – Japan, Canada, America – 
people will take notice. It’s not about the country of origin, 
but taking care to deliver the best product possible. It’s 
more than just clothes. Thanks to countless hours of 
diligence from thousands of artisans, stamps like “Made 
in Japan” and “Made in Canada” hold cache worldwide. 
The clothing that comes out of the weave is more than 
just a shirt – it’s the first step of the journey on the road to 
perfection. 

WorkerS  
 location: kurashiki 
 owner: takeshi tateno

reproducing his favourite 
pieces of workwear from now 
defunct collections – from 
chambray to denim jackets to 
flannel and workwear shirts 
– Workers is a throwback 
to a bygone era. its website 
also serves as a historical 
workwear museum – provided 
you can read Japanese. 

the real MccoyS  
 location: osaka 
 owner: kento tsujimoto

the real mcCoys have been 
the go-to brand for American  
and military-inspired replicas 
for the last few years. 
everything from bomber 
jackets to tiger camouflage 
shirts can be found here. 
their space in osaka is a 
mix of Warhol-inspired art, 
western sports memorabilia 
and a collection of vintage 
that continually serves as 
inspiration for their new 
products. 

viSviM 
 location: tokyo 
 owner: hiroki Nakamura

greatly inspired by his travels, 
hiroki Nakamura approaches 
fashion with a nomadic 
fascination. known for its high 
standards, visvim specializes 
in the high-end streetwear 
market, producing high quality 
shoes, boots, and other 
American-style gear. 

HAvE YOU EvER 
WONDERED WHY 
PICTURES FROm 
JAPANESE lOOkBOOkS 
HAvE THEIR mODElS 
STANDING STRAIGHT AND 
STARING BlANklY? IT’S 
NOT AN ACCIDENT. IT’S 
BECAUSE THE TECHNICAl, 
ClINICAl FEEl IS WHAT’S 
BEING SHOWCASED, NOT 
THE mODEl. IN JAPAN, 
STYlE AND ATTITUDE 
AlWAYS COmE SECOND TO 
qUAlITY, AS EmBODIED 
BY (AmONG OTHERS) THE 
FOllOWING BRANDS.

rocK a b i L Ly  i n  T he pa rK 
SUNDAYS  

 YOYOGI PARK, TOKYO 
 
on any given sunday outside tokyo’s Yoyogi park and the 
meiji Jingu shrine near harajuku station, you’ll find a few 
crews who bring new life to greaser Americana on a weekly 
basis. dressed in leather, poodle skirts and polished with 
high ponytails and pompadours, the rockabilly gangs rock 
out to their own stereos blasting a mix of oldies that inspire 
handjiving, twisting and finger-snapping. We guarantee 
you’ll feel like you just walked on to the set of Grease. 

va nQu i Sh 
 RYO ISHIKAWA

 
We stopped by the vanquish office in shibuya 
to talk selvedge denim and learn about ryo 
ishikawa’s latest collection denim by vanquish. 
Collaborating with streetwear legend hiroshi 
Fujiwara of Fragment design, the line features 
traditional indigo dyeing techniques and denim 
sourced from kojima, okayama. his fascination 
with selvedge denim started when he was young. 
“like so many Japanese people, i was really into 
vintage levi’s. it’s probably the reason i got into 
fashion”.   

“JAPAN’S APPRECIATION FOR mANUFACTURING 

HAS THEm CONSTANTlY lOOkING TO THE WEST 

FOR INSPIRATION, A GAzE THAT HAS RECENTlY 

SHIFTED TO CANADA.”

canada gooSe

Canada goose makes the 
best and warmest jackets in 
the world, and that’s what 
people respect, and expect, 
from the Canuck company. 
the aforementioned Branta 
Collection delivers the same 
insulation that Canada goose 
is known for, but with a more 
urban style. incorporating 
loro piana wool and hutterite 
white goose down, Branta 
items are sold in top-of-the-
line stores around the world – 
not unlike Japanese jeans.

viBerg Boot

viberg Boot has been hand 
crafting some of the world’s 
highest quality work boots for 
over 80 years. Founded in 1931 
by ed viberg, the Canadian 
company is now in its third 
generation, still 100% family 
owned and operated. ed’s son 
glenn is still on the factory 
floor, personally working on 
every single pair of boots that 
leaves its doors. there are 
over 200 steps that go into 
producing a pair of viberg 
boots and all of them are 
performed in viberg’s facilities 
by skilled craftspeople.

 INvENTORY

With locations in vancouver, 
New York, london and ginza, 
inventory has spread to the four 
corners of the globe, bringing 
with it an extensive list of 
brands that amply display the 
Japanese ethic.

 hAvEN  
(vancouver, edmonton, 
toronto)

haven, the Japanese streetwear 
king, currently has three 
locations: edmonton, vancouver 
and toronto. With a wide range 
of pricing, haven stocks well-
known brands such as visvim, 
Neighbourhood, Comme des 
garcons and Junya Watanabe.

vANCOUvER

 bLUE bUTTON ShOP

the Blue Button shop only 
stocks Japanese goods catering 
to the more mature-yet-casual. 
You can find raw Japanese denim 
here, as well as up-and-coming 
workwear brands like orslow.

 NOMAD

the Queen st. shop stocks the 
best in streetwear, including 
Japanese brands Comme des 
garcons and Junya Watanabe. 
Nomad also stocks New York-
made but Japanese-owned 
engineered garments and 
montreal’s Naked and Famous, 
who use Japanese selvedge 
denim when making their jeans.

TORONTO

 bROOkLYN CLOThING  
(Calgary, vancouver)

though not solely stocking 
Japanese goods, Brooklyn 
Clothing carries the finest  
in workwear from around  
North America, including  
viberg Boot.

CALGARY

 TATE + YOkO

every product at tate + Yoko 
is made in Japan, Canada, or 
the us. some of the brands 
you’ll find here are the world’s 
best, including Japan Blue, 
momotaro, kamikaze Attack and 
of course, viberg Boot. 

MONTREAL

RUGGED AND INSPIRED BY 
THE ENvIRONmENT THAT 
SURROUNDS THEm, THE 
mADE IN CANADA TAG 
STANDS FOR THE kIND OF 
STURDINESS IT TAkES TO 
SURvIvE THE HARSHEST 
CONDITIONS. IT’S NO 
SURPRISE THESE BRANDS 
HAvE A HUGE FOllOWING 
IN JAPAN.

lOOkING TO GET YOUR HANDS ON SOmE JAPANESE AND 
JAPANESE-APPROvED GOODS? THERE mAY BE A STORE 
RIGHT IN YOUR BACkYARD. 
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jAPANESE CUISINE IS ChANGING. 
hERE IN CANADA, LONG GONE 
ARE ThE DAYS WhEN “jAPANESE 
CUISINE” WAS jUST A SYNONYM 
FOR SUShI. And in Japan, the 
culinary scene seems to have 
finally escaped the looming shadow 
of michelin stars and traditional, 
multi-course “kaiseki” dinners. 
But that doesn’t mean a country 
renowned for its cuisine has taken 
a gastronomic nosedive – quite the 
contrary, in fact. 

the last several years have seen 
the rise of “B-kyu gurume” – 
literally, “B-grade gourmet.” 

the translation is a bit of a 
misnomer as B-kyu does not 
denote low quality. however, it 
certainly renounces fancy mood 
lighting and stuck-up waiters. 
Furthermore, a large part of 
the appeal of B-kyu gurume is 
how it counters the pretentious 
notions of the high-end A-kyu 
cuisine, liberating food lovers 
from the golden shackles that 
Japan essentially built its dining 
reputation on. its popularity 
has grown to include dedicated 
magazine guides and tv shows. 
there are even major food festivals 
surrounding the movement. 

so what is it, exactly?   
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T hE jAPAN TIMES DEFINES 
b-kYU AS “INExPENSIvE, 
down-home cooking that reflects 
local culinary traditions.” 

“Everyone describes it differently, but for 
me B-kyu is a soulful food. It has to be 
delicious, cheap and made with quality 
ingredients,” says Koji Yamamoto, owner 
of Yakko Izakaya in Osaka. Ramen 
Adventures’ Bryan Macduckston sums it  
up nicely with perhaps B-kyu’s most 
popular qualifier: that it’s inexpensive. 
“When it comes down to it, it’s stuff that 
anyone can afford. Food that’s about (ten 
bucks) is B-kyu. And then ‘gourmet’ means 
they’ve put enough in to make it rise to 
another level.”

At its heart, B-kyu looks a lot like the same 
food craze that has swept Canada in recent 
years: slightly elevated, blessedly cheap, 
and cheerful comfort food. But it would be 
remiss to draw such a simple comparison, 
for there is more to B-kyu than that. For 
one, most restaurateurs loathe the name – 
being called “b-grade” isn’t a review they 
take pride in, even if it’s applied lovingly. 
For a generation of chefs who aspire to 
any respectability, the B-kyu craze is to be 
obliged grudgingly, if at all.

But tastes are changing. For Shinji 
Yamaguchi, who spent years eating his 
way through Japan and now runs Toronto’s 
Gushi street food stall, it’s about fun and 
sheer enjoyment: “B-kyu gurume is not 
fancy, you can eat it aggressively, and it looks 
good and tastes good – like junk food.”

”Junk food,” indeed – if B-kyu had a 
philosophy, it would be decidedly low-brow, 
almost a reaction against the high-concept, 
breathless dining that once held the 
Japanese restaurant world in its grip. B-kyu 
is not: whatever you want is welcome.

 

Some restaurants have concocted such 
gleefully gauche dishes as ramen in coffee 
topped with a scoop of ice cream, or, if you 
ain’t scared of no dish, “The Ghostbuster,” 
in which a f laming marshmallow gets 
dropped into steaming broth. 

Though he’s unlikely referring to this 
extreme sort of novelty, Yamamoto 
appreciates the idea of blending. “My 
favourite thing about B-kyu is how we mix 
in other cultural foods with our traditional 
cuisine to create something new. It’s a dish 
made up of different countries.” 

Still, even the gimmicky side of B-kyu has 
ties with traditional Japanese street food. 
Variations of yakisoba, a fried buckwheat 
noodle dish, have claimed the title at  
many a B-1 Grand Prix – sometimes even 
topped with okonomiyaki, a savoury 
pancake hailing from Osaka. Also popular 
from the region are small, battered, ball-
shaped snacks containing minced octopus 
called takoyaki. 

But of all Japanese street food that falls into 
the B-kyu category, none are as popular 
as ramen, the noodle dish regarded as the 
poster child for B-kyu gurume.

Originally from China, ramen first 
arrived in Japan in Yokohama around the 
early 1900s. The Japanese slurped it up, 
immediately making the dish their own 
with countless variations. For evidence of 
its place in Japanese history, visit the three-
floor Shin-Yokohama Ramen Museum, 
which includes a ramen “mall” that 
replicates the streets of 1958 Japan. 

1958 also happens to be the year Momofuku 
Ando launched instant ramen. The Instant 
Noodle Museum in Osaka tells of the story 
of Ando’s legacy, including the notable 
moment when his company Nissin Food 
first imported their product to North 
America in 1971. 

Many of us grew up with instant noodles 
but it’s hard to say when proper, B-kyu 
ramen officially swept into Canada. 
Vancouver’s Kintaro and Toronto’s Kenzo 

have both been around for over a decade. 
Superstar chef david Chang has been 
causing a stir since 2004 with Momofuku 
Noodle Bar in New York’s East Village, 
which he expanded to Toronto eight years 
later to great fanfare, heralding a spike 

in the city’s ramen shop population. But 
the biggest splash ramen made in North 
America was likely when the Japanese chain 
Ippudo landed in Manhattan in 2008. 

The dish has made it – the great Canadian 
ramen explosion continues unabated. “It’s 
crazy these days. Especially in Toronto, the 
winter’s so cold, so everybody likes the hot 
soup dishes,” says Masaru Ogasawara, the 
hands-on Vice President of Kinka Family 
(the group behind Toronto restaurants 

Guu, Kinton Ramen, Ja Bistro and Yakitori 
Kintori).

Masaru helped build the Guu empire in 
Vancouver and has seen the growth of 
izakayas – the one-stop-shop for B-kyu 
gourmet – from west to east. “A lot of 
my Japanese friends in Vancouver saw 
our success in Toronto, so they moved, 
and started places like Kingyo Izakaya 
and Zakkushi.” The latter specializes in 

kushiyaki (grilled skewers), which Masaru 
also ventured into himself earlier this year 
with Yakitori Kintori. 

Outside of Toronto’s trendy Japanese food 
scene, Okonomi House has been quietly 
pressing their okonomiyaki pancakes 
to returning customers since 1978. The 
unassuming spot is bustling every day 
despite not even having a website, let alone 
Twitter. And their bacon okonomiyaki 
proves the city has been enjoying B-kyu for 

a while – few things ‘reflect local culinary 
traditions’ more than a bacon dish in 
Hogtown. 

Where Vancouver and Toronto may have 
paved the way, Montreal is starting to catch 
up. Popular izakayas Kazu and Imeduke 
have gained a loyal fanbase. And they’ll 
be joined at some point in the foreseeable 
future by a Kinka Family operation, 
Masaru tells us. 

While some Japanese B-kyu foods have 
been well received, others need a little  
more convincing. Takoyaki Montreal  
has been doling out the Japanese street 
food snack to Quebecers at festivals but 
they’ve had to extend beyond the classic 
version of octopus. 

“In places like Gatineau, they’re not used 
to octopus. So we decided to offer different 
f lavours. The main one we offer is shiitake 
mushroom, but garlic shrimp is very 
popular,” says owner Ken Futamura. 

Adjusting the menu to suit customers’ 
preferences is something Gushi’s Shinji 
Yamaguchi is familiar with. Primarily a 
food stall at Market 707 in Toronto, Gushi 
opened two years ago specializing in 
kushikatsu (panko-fried items on skewers). 

“I started doing karaage [Japanese fried 
chicken] at festivals, after which the 
customers came to the stall, asking: ‘can I 
have karaage, can I have karaage’,” he says. 
“People kept saying that, so I began to do it 
at the stall, not just at festivals.” The stall 
now offers karaage almost exclusively (he 
kept the panko-fried hot dog wieners on the 
menu), including one option where you get 
karaage on top of poutine. 

“I hope that it brings more attention to 
Japanese street food and B-kyu gurume. 
Then, I can hopefully start kushikatsu 
again and maybe yakisoba – there are so 

many options!”  

raMen adventUreS

We shared a bowl of noodles with ramen blogger Brian macduckston 
who explained, “the best part of b-kyu is its accessibility.” his blog 
ramen Adventures provides a hefty serving of visual deliciousness for 
those interested in learning more about ramen and offers reviews on 
local restaurants for locals and visitors alike.  ramenadventures.com

raMen MUSeUM

We dropped by the shin-Yokohama ramen museum 
while we were in Japan. it’s the world’s first food-
themed amusement park and houses nine regional 
ramen shops showcased in a Japan streetscape 
replication from 1958, the same year momofuku 
Ando invented the first instant ramen. 

really canadian 
B-kyU

We recently 
discovered a new 

spot in toronto called 
patois that serves up 
a mash-up of cultural 

cuisines. From 
their Jamaican jerk 
chicken prepared on 

a portuguese- 
style rotisserie, 

Japanese wakame 
Waldorf salad, to the 
double-stacked beef 
burger on Chinese 

pineapple buns. 

patoistoronto.com

t  = ToRoNTo   v  = vANCoUvER 
M  = MoNTREAL  

YAkITORI kINTORI t  
 Yakitori 
 yakitorikintori.com

the latest from the team behind 
toronto’s guu izakayas, kinton 
ramen and Ja Bistro, this house 
of skewers serves more than just 
delicious chicken (‘tori’ = ‘bird’) 
but also pork and seafood options, 
along with other tasty tapas. 

GUShI t  
 karaage 
 gushiisgushi.com

part of market 707, shinji 
Yamaguchi’s brand of boneless 
Japanese fried chicken is made 
for the masses – you can have 
it on top of rice or fries, with 
various options ranging from 
traditional Japanese curry to a 
version with tomato sauce and 
mozzarella. 

OkONOMI hOUSE t  
 okonomiyaki 
 facebook.com/pages/

okonomi-house-
restaurant/137262332953626

Charming and unassuming, 
okonomi house is tucked away 
on Charles street, just off 
Yonge. since 1978, they’ve been 
turning over their Japanese-
style pancakes for many happy 
returning customers.  

SANTOUkA t v  
 ramen 
 santouka.co.jp/en

this Japanese chain hailing from 
the northern island of hokkaido 
already had a vancouver location 
before arriving in toronto during 
the city’s noodle explosion. With 
a pork broth that simmers for two 
days, it’s no surprise santouka 
sits amongst the city’s best. 

hAPA IzAkAYA t v  
 izakaya 
 hapaizakaya.com

having received multiple 
accolades from various 
vancouver publications, this 
popular chain now has two 
toronto locations as well. Beyond 
the quality of food, hapa’s menu 
reflects sustainable seafood 
practices as part of the vancouver 
Aquarium’s ocean Wise program. 

kINTARO v  
 ramen 
 facebook.com/pages/kintaro-

ramen/104663182929320

easily one of the oldest ramen 
joints in the city, kintaro served 
its first bowl of thick pork broth 
noodles in 1999. there have been 
many ramen shops that have 
sprouted up nearby since then, 
but kintaro still draws lineups. 

zAkkUShI t v  
 kushiyaki 
 zakkushi.com

priding itself on the use of 
Japanese bincho-tan charcoal 
(93-95% pure carbon) that 
remains virtually odorless while 
cooking at a high-temperature, 
flameless heat, the grilled 
skewers at Zakkushi seal in the 
natural flavours of the meat. 

MOGU v  
 karaage & Japanese-style    

   sandwiches 
 eatmogu.com

Yujirou Aoki has been serving up 
his Japanese-style sandwiches 
and karaage at festivals and 
out of his food truck since 
2012. though the sandwiches 
– including a pork katsu option 
(fried pork cutlet) – are the 
mainstays, his karaage has 
gotten fans just as excited. 

jAPADOG v  
 hot dogs with Japanese 

toppings 
 japadog.com

it would be remiss to talk about 
B-kyu gurume in Canada and not 
mention vancouver’s beloved 
Japadog. First a single food stand 
in 2005, it now has four stands, 
a food truck, a brick-and-mortar 
location in the heart of downtown, 
and a thumbs-up from food star 
Anthony Bourdain. 

GUU IzAkAYA t v M  
 izakaya 
 guu-izakaya.com

the original guu on thurlow 
opened just over 20 years ago last 
year, meaning it was around long 
before izakayas (and even small 
plates) were popular. there are 
now eight outposts (with two in 
toronto) and food lovers can’t get 
enough of the flavourful food and 
high-energy environments. 

SAkAbA! M  
 ramen 
 facebook.com/sakabaramen

With its classic anime aesthetic 
and red hues, reputed JuNi 
Chef Junichi ikematsu’s ramen 
bar in the plateau reflects the 
chef’s upbringing in kyoto. the 
menu reaches beyond tradition, 
however, including a lobster broth 
ramen and curry beignets. 

kAzU IzAkAYA M  
 izakaya 
 kazumontreal.com

Without a doubt, kazu reigns 
as king of izakayas in montreal. 
regular lineups, artful 
presentations, and a much-loved 
shrimp burger that screams 
B-kyu are all part of what you can 
expect here.  

IMADAkE M  
 izakaya 
 imadake.ca

imadake is the rowdy brother to 
the quieter kazu, but that doesn’t 
mean it’s not to be reckoned 
with. expect all the full arsenal 
of ramen, yakitori, okonomiyaki, 
takoyaki, karaage and more – all 
made with a focus on sustainable, 
organic and ocean Wise-approved 
products. 

TAkOYAkI MONTREAL M  
 takoyaki 
 facebook.com/takoyakimontreal

making excellent use of an 
industrial-grade takoyaki-making 
machine, ken Futamura and crew 
have been churning out their 
fried dumpling balls at festivals 
in and around Quebec. For 
those wanting something a little 
more refreshing, they also offer 
kakigori, a Japanese shaved ice 
dessert with fruit syrup. 

b-kYU GURUME

 YAkiNiku

kushikAtsu   

odeN   

teBAsAki   

meNtAiko udoN   

CurrY riCe   

 okoNomiYAki  

 tAkoYAki

 rAmeN

 YAkitori

“mY favoUrite thing aBoUt B-KYU iS 
ho w we mix in other cUltUral f oodS 

with oUr traditional cUiSine to 
create Something new. it’S a diSh 
made Up of different coUntrieS.”

“if B-KYU had a philoSophY, it woUld Be 
decidedlY low-Brow, almoSt a reaction 

againSt the high-concept, BreathleSS 
dining that once held the JapaneSe 

reStaUrant world in itS grip.” 

TASTING 
B-KYU

Speak JapaneSe!

When it comes to meals in Japan, it’s tradition to begin each meal by saying 
ITADAkIMASU while clasping your hands together. it’s similar to let’s eat” or “bon 
appétit” and translates to “i humbly receive.” upon finishing, the Japanese use the 
phrase GOChISōSAMA, which gives respect to the person for making the meal.

canadian B-kyU

Combining new tastes and flavours isn’t exclusive to 
Japan. We discovered many delicious creations on our 
search to discover Canada’s food trucks and at local fairs 
and night markets like the thanksgiving Waffle by Fran’s 
restaurant at the Canadian National exhibition (CNe). 

FINDING 
B-KYU 

IN CANADA
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canada iS hoSt to a 
nUMBer of coSplay 
conventionS.  
Some cosplayers wait 
all year to attend and 
connect with friends, 
learn from experts, 
meet their favourite 
artists, enter in 
“masquerades” (costume 
competitions) and buy 
and sell costumery. 
Wherever they happen, 
they’re packed with 
thousands of eager fans, 
and the excitement is 
intoxicating.

atoMic lollipop 
ontario  
atomiclollipop.ca 

Features: Ramen eating 
contest, Pog Federation 
Smackdown, lightsaber 
battle, Kigurumi fight 
club

ai-kon 
manitoba 
ai-kon.org 

Features: Anime music 
video film competition, 
Japanese tea ceremony, 
Aikido demonstrations

otakUthon 
Québec  
otakuthon.com 

Features: Cosplay café, 
karaoke contest, World 
Cosplay Summit contest

anirevo   
British Columbia 
animerevolution.ca 

Features: Cosplay 
Goddesses Jessica Nigri 
and Yaya Han, anime 
cosplay skit contest, 
Anime Idol

people get into anime, they often get 
into Japanese music, food, culture, and 
for some, expressing their nerd-dom 
involves an immersion in the culture 
they are interested in.”

Everyone agrees that the main focus 
of cosplaying should always be on 
having fun. After all, it’s just dressing 
up with other people at what amounts 
to a big party. While any otaku-centric 
convention will do, some purists will 
only dress up at cosplay-exclusive events. 
Fortunately, for the less intense, Canada 
has at least a dozen conventions to dress 
up at – from Anime North in Toronto,  
to Otakuthon in Montreal, to Ai-kon  
in Winnipeg.

“The more area you take up, the better 
your costume… and the harder it is to 
walk,” giggles Lyndsay Woolridge, a 
cosplayer who has been participating 
since she was 12. At Anime North, 
Ontario’s largest cosplay convention,  
her sister and friend have chosen to 
emulate characters from the Black Rock 
Shooter series, which features cybernetic 
warrior women with sci-fi weaponry  
and body armour. 

“We were specifically looking for female 
characters with giant bad ass weapons,” 
she said. While there is no shortage of 
these for guys, it seems that finding the 
right character can be more challenging 
for girls, as their accessories are 
frequently more subdued than their male 
counterparts’ characters.

In fact, choosing your character is a craft 
of its own. It’s not only important to 
dress as your character, but also to take 
on the behavior and mannerism of that 
role. It’s all about playing the part and if 
you’re planning on becoming Sailor Mars 

DRESSING UP AS MANGA 
ChARACTERS FIRST bECAME 
POPULAR AMONG OTAkU (geeks) in 
Japan in the 70s, inspired by North 
American Star Trek fans in full regalia 
at fan conventions. However, the term 
cosplay wasn’t coined until 1983 by 
esteemed director and writer Nobuyuki 
Takahashi (author of Astro Boy 
Encyclopedia, Akira: Mechanics). As 
the story goes, the Studio Hard deluxe 
member was covering the World Science 
Fiction Convention in Los Angeles 
for ‘My Anime’ magazine, and was so 
impressed by the fans, he dubbed their 
behaviour ‘costume play’ – or ‘cosplay’ in 
the Japanese portmanteau style – and 
the term has stuck ever since.

This isn’t just for kids, though. Cosplay 
is an empowering hobby that lets 
participants escape from societal 
pressure to conform. Rather than being 
constrained by the intense outfits,  
they are freed by them, gaining all 
the self-assuredness of their chosen 
character, and feeling bolstered by the 
pride of having built a completely kick-
ass costume. 

Even TV networks are taking notice. 
Syfy’s Heroes of Cosplay is a ‘docu-series’ 
that tracks the progress of a handful of 
experts as they compete their way across 
major conventions. It’s a big step for a 
phenomenon once totally restricted to 
conventions and message boards, and 
while some members of the community 
are not thrilled by the show’s depiction 
of their culture, it’s still a telling sign 
that cosplay is gaining mainstream 
acceptance. 

According to seasoned cosplayer 
VickyBunnyAngel in Toronto, the 
spread of cosplay is tied to the spread 
of Japanophilia in general. “I think 
cosplay has become more popular 
because anime, games and comics are 
becoming more widely incorporated 
into our pop culture. It’s become a much 
more accessible hobby,” she says. “Once 

for a day, you better own it. After all, 
that’s the whole fun.

Erika Szabo, a veteran cosplayer and 
co-host of the anime podcast The Super 
Awesome Mega Fun Anime Show tells 
us, “a lot of people get a confidence 
boost out of doing it, and it’s liberating 
to show off what you’re into, or what 
you’ve created.” Cosplaying is very much 
about individuality: one person’s rules, 
like ‘no store-bought accessories,’ may 
not apply to another. One of Erika’s 
personal rules pertains to wigs. “I hate 
wigs! I look for characters that resonate 
with me, and ones that have similar hair, 
so that I can dye mine to match their 
colour. Personalizing my costume is very 
important to me.”

In addition to individuality, cosplay is 
about the collective as well. Conventions, 
after all, are founded on people being 
into the same thing – meeting people 
who know and love the same semi-
obscure work of art as you is one of life’s 
finest pleasures. Meeting new people 
is one of VickyBunnyAngel’s favourite 
parts of cosplay, “I love meeting new 
people, and having a shared appreciation 
for the art and craft of cosplay – though 
I enjoy the act of cosplay itself the most, 
of course!”

Cosplaying is about more than just 
dressing up. It’s about more than piling 
Worbla and Wonderflex onto your 
clothes. It’s about stepping into the 
larger-than-life worlds you read about. 
It’s about taking a break from yourself 
in a personality of your choosing and 
creation. It’s about meeting and bonding 
with people who share your own select 
interests. dressing up is the means to 
hitting all these bases – the fact that  
you get to look amazing is just icing on 

the cake. 

ART

no one’s fashion sense is 100% their own. We all, to some extent, take 
cues from elsewhere in culture. Some people dress like their favourite 
celebrities. Some people wear their favourite athlete’s jersey. And 
some people – they’re hard to miss – like to dress up like their 
favourite fifty foot tall cartoon robot. Welcome to the world of cosplay. 

UNCONVENTIONAL CONVENTIONS

coSplay Scion? 

While learning more 
about the cosplay 

community we 
stumbled upon  
@cosplayscion. 

seriously. Also known 
as lee scion, she’s 

a gamer turned 
cosplayer who’s been 
making her rounds at 

conventions across 
the country. in her 

words, “my favourite 
part about cosplay is 
being able to attend 

conventions as a 
guest and panelist to 
share all the things 
i have learned with 

those just beginning 
their journey into 

cosplay.”  
 

cosplayscion.com 

“I love meeting new people, 
and having a shared 

appreciation for the art and 
craft of cosplay – though I 

enjoy the act of cosplay itself 
the most, of course!”

Words JESSE SHIP    photos ANDY LEE, ROB BUTTERWICK
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READY TO TAkE A SPIN?  DRop By ANy oF oUR sCIoN DEALERs FoR A TEsT DRIvE ToDAy.

B R I T I S H  C O l U m B I A

valley Scion
8750 Young Road

Chilliwack, BC, V2P 4P4

SUn coUntry Scion
1355 Cariboo Place

Kamloops, BC, V2C 5Z3

langley Scion
20622 Langley Bypass
Langley, BC, V3A 6K8

nanaiMo Scion
2555 Bowen Road

Nanaimo, BC, V9T 3L2

JiM pattiSon Scion  
northShore

849 Automall drive
North Vancouver, BC, V7P 3R8

openroad Scion 
port Moody

3166 St. John Street
Port Moody, BC, V3H 2C7

openroad Scion 
richMond

13251 Smallwood Place
Richmond, BC, V6V 1W8

JiM pattiSon Scion 
SUrrey

15389 Guildford drive
Surrey, BC, V3R 0H9

JiM pattiSon Scion 
doWntoWn

1395 West Broadway
Vancouver, BC V6H 1G9

regency Scion
401 Kingsway

Vancouver, BC, V5T 3K1

A l B E R TA

charleSglen Scion
7687 - 110 Avenue NW
Calgary, AB, T3R 1R8

coUntry hillS Scion
20 Freeport Landing NE

Calgary, AB, T3J 5H6

heninger Scion
3640 Macleod Trail S
Calgary, AB, T2G 2P9

SoUth pointe Scion
11500 - 35 Street SE

Calgary, AB, T2Z 3W4

StaMpede Scion
2508 - 24 Avenue NE
Calgary, AB, T1Y 6R8

gateWay toyota Scion
2020 - 103A Street SW

Edmonton, AB, T6W 1A1

Mayfield Scion
10220 - 170th Street

Edmonton, AB, T5S 1N9

red deer Scion
413 Lantern Street

Red deer County, AB, T4E 0A5

lethBridge Scion
3524 - 2nd Avenue S

Lethbridge, AB, T1J 4T9
 

SherWood park Scion
31 Automall Road

Sherwood Park, AB, T8H 0C7

S A S k AT C H E WA N

taylor Scion
655 Broad Street

Regina, SK, S4R 1X5 

enS Scion
627 Brand Court 

Saskatoon, SK, S7J 5L3

m A N I T O B A

croWn toyota Scion
680 - 1717 Waverley Street
Winnipeg, MB, R3T 6A9

O N TA R I O

ancaSter Scion
30 Mason drive

Ancaster, ON, L9G 3K9

aUrora Scion
669 Wellington Street E
Aurora, ON, L4G 0C9

JackSon’S Scion
181 Mapleview drive W

Barrie, ON, L4N 9E8

attrell Scion
110 Canam Crescent

Brampton, ON, L7A 1A9

northWeSt Scion
2 Maritime Ontario Boulevard

Brampton, ON, L6S 0C2

BUrlington Scion
1249 Guelph Line

Burlington, ON, L7P 2T1

caMBridge Scion
2400 Eagle Street N

Cambridge, ON, N3H 4R7

WoodBine Scion
80 Queens Plate drive

Etobicoke, ON, M9W 7K2

gUelph Scion
635 Woodlawn Road
Guelph, ON, N1K 1E9

red hill Scion
2333 Barton Street E

Hamilton, ON, L8E 2W8

kingSton Scion
1911 Bath Road

Kingston, ON, K7M 4Y3

heffner Scion
3121 King Street E

Kitchener, ON, N2A 1B1 

SciontoWn
1065 Wharncliffe Road S

London, ON, N6L 1J9

Maple Scion
88 Auto Vaughan Road

Maple, ON, L6A 4A1

don valley north Scion
3300 Steeles Avenue E

Markham, ON, L3R 1G9 

Markville Scion
5362 Highway 7

Markham, ON, L3P 1B9

Milton Scion
1245 Steeles Avenue E
Milton, ON, L9T 0K2

erin park Scion
2411 Motorway Boulevard
Mississauga, ON, L5L 3R2

MeadoWvale Scion
2950 Argentia Road

Mississauga, ON, L5N 8C5

MiSSiSSaUga Scion
2215 dundas Street E

Mississauga, ON, L4X 2X2

neWMarket Scion
1171 davis drive

Newmarket, ON, L3Y 7V1

oakville Scion
2375 Wyecroft Road

Oakville, ON, L6L 6L4

Bel-air Scion
440 McArthur Avenue
Ottawa, ON, K1K 1G6

MendeS Scion
1811 Bank Street

Ottawa, ON, K1V 7Z6

tony grahaM Scion
1855 Merivale Road

Ottawa, ON, K2G 1E3

BriMell Scion
5060 Sheppard Ave E

Scarborough, ON, M1S 4N3

ScarBoroUgh Scion
1897 Eglinton Avenue E

Scarborough, ON, M1L 2L6

perforMance Scion
262 Lake Street

St. Catharines, ON, L2N 4H1

ken ShaW Scion
2336 St. Clair Avenue W
Toronto, ON, M6N 1K8

Scion on front
524 Front Street W

Toronto, ON, M5V 1B8

yorkdale Scion
3080 dufferin Street

Toronto, ON, M6A 2S6

WietZeS Scion
7080 dufferin Street

Vaughan, ON, L4K 0A1

WhitBy Scion
1025 dundas Street W
Whitby, ON, L1P 1Z1

WoodBridge Scion
7685 Martin Grove Road 

Woodbridge, ON, L4L 1B5

q U E B E C

dUval Scion
1175 rue Ampère

Boucherville, QC, J4B 7M6

park avenUe Scion
8855 boul Taschereau
Brossard, QC, J4Y 1A4

candiac Scion
185 boul de l’Industrie
Candiac, QC, J5R 1J4

carrefoUr 40-640 Scion
100 chemin des Quarante arpents

Charlemagne, QC, J5Z 0B5

châteaUgUay Scion
195 boul St-Jean Baptiste

Châteauguay, QC, J6K 3B9

Scion drUMMondville
10 rue Cormier

drummondville, QC, J2C 0L4

villa Scion
1235 boul St-Joseph

Gatineau, QC, J8Z 3J6

eStrie Scion
6 rue Irwin

Granby, QC, J2G 8E9

Joliette Scion
357 boul Antonio Barrette

Joliette, QC, J6E 3Z3

léveillé Scion
1369 Montée Masson

Lachenaie, QC, J6W 6A6

choMedey Scion laval
3665 boul Saint-Martin Ouest

Laval, QC, H7T 1A7

viMont Scion laval
255 boul Saint-Martin Est

Laval, QC, H7M 1Z1

longUeUil Scion
900 rue St-Laurent Ouest
Longueuil, QC, J4K 1C5

Scion St-JérôMe
16500 monté Guénette
Mirabel, QC, J7J 2E2

chaSSé Scion
819 rue Rachel Est

Montréal, QC, H2J 2H7

hoUle Scion
12305 rue Sherbrooke Est

Montréal, QC, H1B 1C8

Scion préSident
1920 rue Ste-Catherine Ouest

Montréal, QC, H3H 1M4

Scion Montreal nord
6767 Henri Bourassa Est

Montréal Nord, QC, H1G 2V6

Spinelli Scion pointe-claire
10 Auto Plaza

Pointe-Claire, QC, H9R 4W6 

BoUlevard Scion
120 rue du Marais

Québec, QC, G1M 3G2

Scion charleSBoUrg
16070 boul Henri Bourassa

Québec, QC, G1G 3Z8

Ste-foy Scion
2777 boul Versant Nord
Québec, QC, G1V 1A4

SherBrooke Scion
2059 rue King Ouest

Sherbrooke, QC, J1J 2E9

Scion St-eUStache
520 rue dubois

St-Eustache, QC, J7P 4W9

chaMBly Scion
7875 Chemin de Chambly
St-Hubert, QC, J3Y 5K2

déry Scion
250 rue Moreau

St-Jean-sur-Richelieu 
QC, J2W 0E9

Scion gaBriel
3333 Côte-de-Liesse

St-Laurent, QC, H4N 3C2

Ste-thérèSe Scion
120 boul desjardins Est

Ste-Therese, QC, J7E 1C8

troiS-rivièreS Scion
5110 boul Jean XXIII

Trois-Rivières, QC, G8Z 4A7

Woodland Scion
1009 rue Woodland

Verdun, QC, H4H 1V7

N E W  B RU N S W I C k

acadia Scion
22 Baig Boulevard

Moncton, NB, E1E 1C8

Saint John Scion
410 Rothesay Avenue

Saint John, NB, E2L 3V6

N O vA  S C O T I A

o’regan’S Scion dartMoUth
60 Baker drive, Unit A

dartmouth, NS, B2W 6L4

N E W F O U N D l A N D

Scion plaZa
73 Kenmount Road,

St. John’s, NL, A1B 3N7

OvER SIx YEARS AGO, A SMALL TEAM OF CAR 
ENThUSIASTS IN SAN FRANCISCO, CALIFORNIA 
SOUGhT OUT TO CREATE A NEW kIND OF CAR 
ShOW bASED ON ThE PRINCIPLES OF qUALITY AND 
SIMPLICITY. their refreshing approach earned them 
an organic following that launched a cross-country 
tour that prepared them for the ultimate milestone of 
hosting an event in Japan. 

Wekfest Japan featured some of the best show cars 
within the usdm (united states domestic market) 
community in Japan. the cultural trend of Japanese 
car enthusiasts seeking out inspiration from the West 
and applying it to their own builds. this could simply 
be rebadging a toyota Corolla rumion as a scion xB 
to the more adventurous ones who import a scion tC 
back to Japan. 

“i would have never imagined our show would reach 
such heights,” says co-founder ken li while hanging 
out on the show floor of port messe, Nagoya. “it’s 
been a humbling experience as we continue to seek 
growth and develop new relationships in our ever-
changing car community.” 

But at the end of the day it’s about the opportunity  
to come together for a mutual love for cars. Wekfest  
has plans to return to Japan next year but you can 
always check out one of their shows across the us. 
li tells us “it’s been an honour to contribute to bridge 
the gap between Japanese and North American 
enthusiasts. With the support of our followers and 
maintaining our self discipline to be open for change,  
i am confident to say that our tour will be available  
for years to come.” 

wefkest.net 

WekfeSt Japan
WoRDs: LIsA MARIE CHEN   pHoTos: BoWLs FILMs

sCAN WITH LAyAR

 USdM vS JdM 

Just like many North Americans look to Japanese domestic 
markets (Jdm) for inspiration, the Japanese look to the West. 
usdm styles and trends have gained popularity in Japan due 
to the rarity of parts available locally. Which is why most of 
the toyota 86’s were rebadged as scions. We don’t mind at all! 
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Baki protein

this isn’t your usual 
protein supplement. 
this bag caught our 
eye and promises the 
user a ripped body 
just like the anime 
character on the 
package.

Moe cUrry

Anime-inspired curry 
flavoured with fruit 
and jam. the maid 
character says she has 
lovingly prepared this 
curry for her master 
and the recipe contains 
lots of hearts. sounds 
delicious.

Bagel cUShion

Claims to shape your 
bum into the “perfect 
buttocks” while 
providing relaxation in 
the process. use it at 
home, in the office or 
even in the car.

don QUiJote (“doNki”)

A 24/7 chain of stores that pretty much sells everything. 
even if you aren’t in the market to buy, don Quijote, better 
known as “donki” offers a retail experience unlike any 
other. Cluttered shelves and an eclectic mix of products 
that range from groceries and home electronics, to 
costumes, designer watches and random products stacked 
to the ceiling. here are a few things that we found at the 
Akihabara location  

ONLY IN jAPAN
calorie Breath

Just blow on this whistle 
for 5 minutes (30 blows) 
a day, and you’ll burn 
calories. plus it offers 
3 levels of difficulty 
to make sure you’re 
working while you 
whistle.

kani cap

Who doesn’t need this 
crab cap? this was our 
favourite amongst other 
headwear offerings 
including a squid and 
mount Fuji.

raSpBerry kit kat

Woah! this was just one 
of the wild flavours of 
kit kat we discovered in 
Japan. other flavours 
included: green tea, 
chilipepper, wasabi, 
blueberry cheesecake, 
apple and rum raisin.

Maid coStUMe

it’s not unusual to see 
women and men dressed 
up as maids in Japan so 
it’s no wonder we found 
an entire wall of options. 
if housekeeping isn’t 
your thing, there are also 
aisles of costume onesies, 
anime characters and 
celebrity masks.  

ART

reality  — Escape games are incredibly fun, totally 
unique and going global, unfortunately for the 
claustrophobic among us. 

Room-escape video games are nothing new. Games where 
you poke around a closed environment for the objects and 
information you need to proceed have been around for decades 
- remember Myst? However, real-life versions of them are quite 
new (the first was made in San Francisco in 2006) and are 
spreading like wildfire.

10) real eScape gaMe, was launched by sCrAp entertainment 
in Japan in 2007, and now operates around the world. millions of 
people have spent sixty minutes scrambling to figure out how to 
escape a variety of rooms, and despite the 3% success rate, the 
reviews are raves.

michael keenan, manager of real escape game toronto, explains 
the appeal: “it’s problem solving, it’s teamwork, it’s a social game, 
and there’s no limit on who can play - all you need is the ability to lift 
small objects and the creativity to figure out how to use them. there 
are no prizes, only a sense of accomplishment - and even people who 
don’t escape come away with what we call the ‘so-close’ feeling.” 

the response has been huge (batches of tickets often sell out 
within forty minutes of being released), and reg plans to expand to 
meet demand. “We really want to do new rooms around toronto - 
things like escape from Casa loma and escape from the CN tower, 
that involve the city.”

escape games may not be as popular here as they are in Japan, but 
that may soon change. toronto isn’t the only Canadian city getting 
in on the action - vancouver has exit Canada, and kitchener has 
Adventure rooms Canada. Who knows - we may even get our own 
version of real escape game tv, a Japanese “social tv show” where 
viewers solve clues and help the characters foil a terrorist plot. 

Myth —  In Japan, people have more useless doodads than 
James Bond and Inspector Gadget combined.

reality  —  In Japan, the useless doodad is an art form.   
Literally.

Every society has bizarre inventions - but Japan, with its 
penchant for invention, has more than most. So it’s no surprise 
that the country that gave us the square watermelon has also 
given us “Chindogu”, the art of the useless invention.

Chindogu means “weird tool,” and denotes inventions that 
solve a problem, but arguably cause more problems in so doing. 
Most often, they make the would-be user look absolutely 
ridiculous. Chindogu refers not just to the inventions, but to 
the art form of making them, which comes complete with ten 
tenets for true Chindogu-ism. Suffice it to say, true Chindogu 
are not meant to make your life easier, but to make you think. 
And laugh - the Japanese are in on the joke, obviously.

1) the BaBy Mop, a baby’s onesie covered in mop yarn on the 
front. put that baby to good use!  

2) the BUtter Stick, the glue stick filled with butter. rub 
butter with ease and precision - and say goodbye to torn butter 
wrappers!  

3) napkin pantS, the pants with napkins on the thighs. Never 
hesitate to wipe your hands on your pants again!  

4) the hand chopper, the synthetic hand you use to hold 
vegetables while chopping them! don’t slice your hand making 
dinner - slice the handy Chopper!  

5) the riMroller, designed solely to help Canadians’ 
fingernails survive tim hortons’ roll up the rim to Win season.

Myth —  Japanese game shows are insane gong shows where 
everyone who plays is mildly tortured.

reality  — Well, yeah, kinda. But you missed the point.

Japanese game shows are renowned for their bizarreness, their 
apparent cruelty and, most importantly, their watchability. 
Like when a contestant answers a trivia question wrong, a 
man in a sumo costume may skateboard out and pummel them 
in the groin with a sponge sword. That’s just good TV - after 
all, you’ve probably watched that clip. do you think people in 
Japan pass around videos of Jeopardy contestants telling Alex 
Trebek about their pet cats?

Japanese game shows aren’t as fun and outrageous as they 
are by accident. These are must-see viral sensations crafted 
by consummate professionals. Many have been adapted for 
American television - Silent Library being the most notable 
- but without the animating energy and cheekiness of the 
Japanese originals, they are short lived. 

6) Brain Wall, better known as human tetris, and adapted in 
Quebec as le mur, contestants must contort themselves to fit 

a gap in a moving wall, or get dumped into a pool. Yes, it’s that 
simple, and yes, you wish you’d thought of it first.

7) takeShi’S caStle, dubbed (very crudely) into english as mxC, 
takeshi’s Castle is the quintessential Japanese game show. in a 
fantasy world somewhere between American gladiators, Jackass 
and super mario World, contestants are dumped into lakes, 
crushed by boulders, and laughed at by royalty. And yet, they 
remain unflappably cheery, no matter how injured they actually 
are, reminding the audience that it’s all in good fun. 

8) doWntoWn no gaki no tSUkai ya arahende!! the reigning 
champion of Japanese game shows. A variety show fronted by 
comedy duo downtown, it is best known for its game segments, of 
which the most famous is “silent library.” For the uninitiated, sl 
is a game played in a library and in which the contestants must not 
laugh. simple enough, except that this is a Japanese game show, 
which has hundreds of outlandish props and sadistic comedians at 
its disposal. it’s television where practically anything can happen, 
and almost everything does. Also worth Youtubing are “Chinko 
machine” and “Wall of Boxes.”

9) ytv, has an excellent tradition of ridiculous game show 
programming. Beginning with yoU can’t do that on 
televiSion!, maintained by Uh oh! and continuing today with 
JapaniZi going, going, gong!, they have provided years of 
pseudo-degrading entertainment in which the only predictable 
element is the exclamation mark at the end of the title.

Myth — In Japan, people’s idea of fun is being locked in a 
room with no apparent way out.

face MaSkS

one of the things we 
noticed on our trip 
to Japan was the 
number of people 

wearing face masks 
on the streets. We 
chatted with our 

friend ryo ishikawa 
of goNoturN, who 
explained that the 

popularity of wearing 
masks was two-fold. 
First to prevent the 
spreading of germs 

when you’re sick, 
and secondly to avoid 

pollen that affects 
approximately twenty 

million people in 
Japan.

kitty cafeS

most of you have 
heard about Japan’s 

maid Cafes and some 
of you might know 

about cat cafes, but 
did you know you 
could find both of 
these in Canada? 

We think you should 
google “cat café” 

right meow.
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$1000$1000
FIND SCION MAGAZINE AT THESE FINE RETAILERS.

TO R O N TO

M O N T R E A L

VA N C O U V E R

jUST GRADUATED? After years of instant noodles, sleepless nights, 
and flip cup tournaments – a new journey lies ahead. Fortunately, scion 
makes it a little easier to get you moving. Whether you’re a high school, 
college, CEgEp, or university graduate, the scion grad program offers 
a $1000 rebate* towards the purchase or lease of a new scion. start 
the next chapter of your life with some serious savings.

* Recent graduates of qualifying Canadian educational institutions can take advantage of this exclusive offer 
on the purchase, lease or finance of a scion (through Toyota Financial services, on approved credit). grad 
program cash incentive includes taxes and is applied after taxes have been charged on the full amount of the 
negotiated price. see your scion Dealer for full program details. program subject to change without notice.  

FROm THE lECTURE HAll TO THE DRIvER’S SEAT

GR A D  REBATE

lEARN mORE ABOUT THE SCION  
GRAD REBATE AT SCION.CA

his year, our parent company Toyota marked their 50th anniversary in Canada. In 1964, 
the first models found their way onto Canadian driveways. Since then, over 4.6 million 
Toyota vehicles have been owned and loved by Canadians from coast to coast. 

While Scion officially arrived in 2010, our story stems from the heritage of Toyota in 
Canada. The automotive landscape has always been in flux. From bigger and faster, to 
fuel-efficient and budget friendly, the needs of a generation are always changing. So when 

Gen Y entered the scene with high demands and expectations with little room for compromise, it left a 
lot of automakers in the dark. 

Toyota’s commitment to kaizen – the philosophy of continuous improvement – means we are always 
striving to be better and offer Canadians more innovative products. In response, Toyota set out to 
break the rules and stand apart from the large mainstream car brands. Under the code name “Project 
42-10”, which until today was a secret, a small but passionate group sought to offer affordable vehicles 
to Canadians that featured both style and substance – the perfect platform to allow one to express 
their individuality while leaving money to support their passions

Since then, we’ve been connecting with our owners and friends through our shared passions for car 
culture, music, sport, fashion, art, and food. From gigs at Tattoo in Toronto to cheering for Pat Cyr at 
Formula d in Montreal, Scion has been leaving its mark across Canada. We take pride in being able to 
appreciate lifestyles by actively supporting and collaborating with emerging talents and consider it an 
honour to be included as part of our customers’ stories. 

While we might be a small crew working out of Toyota Canada Headquarters, we’re invested in a 
huge way to continue providing today’s new car buyer with a more unique and better alternative line 
of vehicles. Our family of five – FR-S, iQ, tC, xd and xB – all deliver the same quality, dependability 
and reliability one would expect from a Toyota, along with a wide range of customization options to fit 
your lifestyle.

Toyota’s building a foundation today for an even better tomorrow, and Scion is proud to be a part of 
this rich history of bringing innovation and passion to Canadians from coast to coast.

There are exciting things up ahead. Stay Tuned.
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liveStock
deadstock.ca 

1709 West 4th Avenue
239 Abbott Street 

Sr aUto groUp gallery
srautogroup.com 

2060-2633 Simpson Road

fortUne SoUnd clUB
fortunesoundclub.com
147 East Pender Street 

y2 café
facebook.com/y2cafe

85 Forester Street 

indochine kitchen
indochinekitchen.ca

1 Broadway East

Save on MeatS
saveonmeats.ca

43 West Hastings Street

neptoon recordS
neptoon.com

3561 Main Street

aUra night clUB
auravancouver.com

1180 Granville St

the Speed Syndicate
thespeedsyndicate.com 

6879 Antrim Avenue

liveStock
deadstock.ca

116 Spadina Avenue
Unit G1

proper reServe
propereserve.com

498 Queen Street West 

gUU iZakaya
guu-izakaya.com

559 Bloor Street West
398 Church Street 

coSMoS recordS
cosmosrecords.ca

607A Queen Street West 

la carnita
lacarnita.com

501 College Street 

ardor BiStro
facebook.com/ardorbistro

59 Ossington Avenue

WaBar 
wabar.ca

3 Isabella Street 

capSUle
c-apsule.com

69 Yorkville Avenue
Unit 104

patoiS 
patoistoronto.com 

794 dundas Street West 

gong cha 
gong-cha.ca

3636 Steeles Avenue

BriMZ
brimzofficial.com 

321 Queen Street West 

leS MontUreS
lesmontures.com

174 Rue Bernard Ouest

eMpire
thinkempire.com 

251 Ste-Catherine Est
4500 des Gradins Blvd.

BoUtiQUe oXford
boutiqueoxford.com

174 Rue St-Viateur Ouest

oth BoUtiQUe
offthehook.ca

10021 Ste-Catherine Ouest 

tokyo Bar
facebook.com/ 

tokyobarmontreal  
3709 Boulevard St-Laurent

tate + yoko
tateandyoko.com 

9096 Boulevard St-Laurent

Big in Japan
biginjapan.ca 

3723 Boulevard St-Laurent

Scion Magazine iS 

conStantly growing 

our network of retail 

StoreS. if your Shop 

iSn’t liSted and you’d 

like to be on our 

diStribution liSt, 

Send a note to:

info@scion.ca



ABOUT
TOWN

1 ANime North, toroNto  2 pAt CYr @ FormulA d CANAdA  3 kuhl rACiNg, NAgoYA  4 teAm sCioN @ tArgA, 
NeWFouNdlANd  5 purikurA With BlACk diAmoNd, tokYo  6 sled islANd, CAlgArY  7/12 sCioN sessioNs: 
mixtApe series  8 Work Wheels tour, osAkA  9/17/18 Field trip: disCoverY series  10 keisuke moritA’s sCioN 
Fr-s @ WekFest JApAN  11 proJeCt 77 sCioN tC  13 AimgAiN sCioN Fr-s @ tokYo Auto sAloN  14 kimurA u, 
shiBuYA 109  15 roBot restAurANt, shiNJuku  16 AtomiC lollipop, toroNto  

1

10

18

12

13

15

14 17

16

87

9

4

5

6

11

32

PhOTOS roB ButterWiCk,  
BoWls Films, keviN kiNg uY,  

peter tArACh, ANdY lee,  
the super mANiCk, visuAl  

BAss, Bmg CANAdA,  
ZACh slootskY,  

JessikA huNter,  
Christopher  

Jue

 For more info about scion visit FACEBooK.CoM/sCIoNCANADA and follow us on twitter and instagram @sCIoNCANADA  
  learn about upcoming events in your area and coverage from past events by visiting sCIoNsEssIoNs.CA
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