
 

 

 

 

#TheSmartTalk FAQs Tip Sheet 
Q&A 

What is The Smart Talk? 
The Smart Talk is a new, free resource for families that helps parents engage their children in 
conversations about using technology and agree on digital behavior ground rules together. It’s 
available at thesmarttalk.org. 
 
How does it work? 
The Smart Talk digital tool is designed to be an interactive experience between parent and child 
through a series of questions and conversations. After agreeing on healthy limits together, a 
personalized, official family agreement can be stored on the computer or printed out and posted on 
the family refrigerator or other high-traffic home area. The guided tool navigates topics such as 
safety and privacy, screen time, social media, apps and downloads, texting and calling, reputation 
and respect, and online videos and cameras. 
 
Why did you decide to do this? 
Our goal is to help build the next generation of digital citizens. We know that parents are struggling 
to manage their children’s behavior around devices, and we want to empower families to make 
smarter, safer choices online and to help build the next generation of digital citizens. 
 
What advice do you have for parents? 
One frequent question parents ask is what the right age is to give their child a smartphone or other 
device. Experts at Common Sense Media say that the answer really depends on the child. Instead, 
they recommend asking yourself questions such as: 
• Does your child show a sense of responsibility, such as letting you know when they leave the 

house? Do they show up when they say they will? 
• Does your child tend to lose things, such as backpacks or homework folders?  
• Does your child need to be able to contact you at any time for safety reasons? 
• Would having easy access to friends benefit your child for social reasons? 
 
Why is LifeLock involved? Aren’t you an identity theft protection company? 
Research we conducted with Forrester Consulting shows that Millennials demonstrate the riskiest 
behaviors online as compared to other age groups. LifeLock is deeply invested in securing identities 
and wants to help protect the next generation establish safe behaviors at an earlier age. 
 
 
 



 

 

 
 
 
 
 
Why did you partner with the National PTA? 
The announcement marks the second year in a row that LifeLock has partnered with National PTA®, 
the nation’s oldest and largest child advocacy association, to encourage families to create an open, 
evolving conversation about positive, safe decisions online. The Smart Talk digital tool draws on 
research and content developed by Common Sense Media, the nation's leading nonprofit, 
nonpartisan organization dedicated to helping kids, parents, and teachers thrive with media and 
technology. We’re proud to partner with National PTA.  

Key Talking Points 
 

1) Kids are spending countless hours using devices and on the Internet. 
a. In fact, according to a recent survey by Pew Research Center, 92 percent of teens 

report going online daily, with 24 percent of those teens go online “almost 
constantly”.1 

b. Much of this is fueled by smart phones and personal devices. Over a quarter of 9 year 
olds (30 percent) have smartphones, and by the time kids reach 12 a majority (58 
percent) of them have a device. As soon as kids reach their mid teen years, nearly all 
(over 80 percent) have a smartphone. 2 
  

2) As a result, parents are struggling to find the balance that allows their children the 
opportunity to build friendships, learn, and have fun with technology while staying 
safe and developing healthy online lifestyles. 
 

3) LifeLock and National PTA teamed up to create The Smart Talk digital toolkit which 
gives families a roadmap to set collaborative ground rules that help strike a healthier 
relationship with technology.  

a. Ad while technology agreements are fairly common among families with 79 percent of 
parents surveyed saying they had one in state, only 6 percent of them are written.3 

b. The Smart Talk provides an interactive experience that results in an official family 
agreement that can be printed and posted at home after parents and children 
mutually agree on healthy limits. 

 

                                                           
1 Pew Research Center, Teens, Social Media & Technology Overview 2015, April 9, 2015 – paragraph 2, sentence 1 
2 Commissioned study conducted by ResearchNow on behalf of LifeLock, adults 18 and older were surveyed online between July 20-24, 2015. 
(Slide 9 of Parent Technology Survey Summary) 
3 Commissioned study conducted by ResearchNow on behalf of LifeLock, adults 18 and older were surveyed online between July 20-24, 2015. 
(Slide 11 of Parent Technology Survey Summary) 

http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/


 

 

 

 

 

c. Among families that report having technology agreements, written agreements tend 
to have a higher success rate than verbal agreements.4 
 

Additional Messaging/Statistics: 
• Most families have agreements that cover some important topics, but other equally 

important subjects are not covered. 
o The most important element of an agreement, as reported by families, is safety and 

privacy, which is covered in most agreements.5  
o Specifics about apps, downloads and screen time also tend to be in most agreements. 

5 
o What’s not covered? Reputation and respect as well as the use of online videos or 

cameras – two topics that parents agree are other important areas to consider. 5 

                                                           
4 Commissioned study conducted by ResearchNow on behalf of LifeLock, adults 18 and older were surveyed online between July 20-24, 2015. 
(Slide 12 of Parent Technology Survey Summary) 
5 Commissioned study conducted by ResearchNow on behalf of LifeLock, adults 18 and older were surveyed online between July 20-24, 2015. 
(Slide 13 of Parent Technology Survey Summary) 


