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The 115th AAA Annual 
Meeting will focus on the 
theme of Evidence,
Accident, Discovery.

The annual meeting will raise issues central 
to debates within both anthropology and 
politics in a neoliberal, climate-changing, 
social media-networked era: What counts as 
evidence? What does evidence count for? What 
are the underlying causes and foreseeability of 
violence and catastrophes? How is misfortune 
interpreted, and causality, attributed in cases of 
humanly-preventable harm? And in the give and 
take of relationships on which anthropological 
evidence typically depends, Who gets to claim 
that they discovered something? We welcome 
proposals that debate these and other questions 
stimulated by the conference theme, in the 
opportunity that our annual meeting provides 
for “big tent” debate.
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Featured Anthropologist Biographies

TrisTAn HArrEnsTEin
I am currently working on my masters degree at the University of West Florida specializing in 
historic archaeology and public education.

JonATHAn MArion
My ongoing work explores the interrelationships between performance, embodiment, 
gender, and identity, and I also research, present, and write about visual ethics, theory, and 
method in social research.

susAn KrEsnicKA
I am a cultural anthropologist with over 14 years of experience in the commercial sector. My 
focus is on using ethnography to answer media and entertainment questions, most recently 
as head of the Research & Insights Group at Troika, an LA-based branding and marketing 
agency. I’ve led major ethnographic projects on a range of topics, from consumers’ changing 
relationship with technology to changing media consumption in everyday life. Currently, I’m 
leading a yearlong study on fans and fandom.

AAron sAMs
I am a biology/evolutionary anthropologist working in anthropological genomics. I 
investigate the evolution of complex traits related to diet and immune function using a 
combination of living and ancient human genomes.

Young Hoon oH
I am a Ph.D student at University of California, Riverside. I am currently conducting fieldwork 
with Sherpas, the Himalayan guides in Nepal, as they climb the highest mountains. It’s tough 
to climb and live with them up on the Himalayas, but amazingly fruitful and fun.

sArAH MillEr
I am an applied archaeologist working for the Florida Public Archaeology Network in St. 
Augustine, Florida. Every day I get to help educate the public on the state’s buried past, assist 
local governments, and assist the state’s Division of Historical Resources.

FuJi lozADA
I am a sociocultural anthropologist who examines contemporary issues in Chinese society 
ranging from: food production (aquaculture) and the environment; religion and politics; 
food, popular culture, and globalization; sports and society; and the cultural impact of 
science and technology.
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Who Attends?
The 115th AAA Annual Meeting is the premier event for 6,500+ anthropologists—both academic 
and practicing, providing you with a unique opportunity to network, showcase products/services, 
and meet potential new clients. 

Make your plans to directly reach 6,500+ of the world’s decision-makers and influencers in 
anthropology - academics, educators, administrators, and students from across the United States 
representing over 2,300 different institutions of higher learning. 

Many attendees are key decision-makers within their institutions.

2,300 institutions
6,500 Attendees
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  Northeast  24%
  Midwest   13%
  West   17%
  South   22%
  International 24%

  
  Professionals                66%
  Students                 32%
  Retired                 2%

Attendee Demographics by Region
S
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Professionals
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Demographics

Professionals vs. Students
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2,300 institutions
6,500 Attendees
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More Attendee Demographics
115th AAA Annual Meeting attendees cover a broad range of anthropological disciplines and can 
come from such organizations as:

American Museum of Natural History
Archaeological and Cultural Education   
  Consultants
Beta Research Associates, Inc.
Brown University
Columbia University
Cornell University
Duke University
Ecole des Hautes Etudes
  en Sciences Sociales
Economic Science Institute
Emory University
George Mason University
Harvard University
Indiana University
Johns Hopkins University
Max Planck Institute for Social Anthropology
MIT (Massachusetts Institute of Technology) 
NASA Johnson Space Center
New School for Social Research

New York University
Nissan Research Center
Northwestern University
Princeton University
Rice University
Royal Anthropological Institute
Rutgers University
Smithsonian Institution
Stanford University
The Institute for Social Studies ISS
UCLA (University of California Los Angeles)
University College London
University of Illinois Urbana-Champaign
University of Maryland
University of Michigan
University of Oslo
University of Oxford
University of Pennsylvania
University of Toronto
University of Washington

Photos courtesy of AAA/Josh Gold Photography



Why Exhibit at the 115th AAA Meeting?
Join us for the leading anthropological annual meeting of the year and network with 6,500 
anthropologists. 

AccEss
More than 6,500 anthropologists, both academic and practicing, will be in attendance! 
Complimentary post-show attendee list is given to all exhibitors.

AWArEnEss
Ensure that your company name and products are remembered by keeping your name and 
products in front of attendees at all times.

EDucATion
Learn the latest trends and best practices at our conference. As an exhibitor, you can have 
access to ALL educational sessions and receptions. For every 10’ x 10’ exhibitor space, three (3) 
full conference registration badges are included.

insigHT
Learn what new issues anthropologists are facing in academia or in the field. Discover their 
concerns and how you can help to resolve their problems.

PuBlicATions sHoWcAsE
Showcase your books or journals to our academic base interested in pursuing their education, 
and who are interested in publishing their own work.

TEcHnologY & ProDucT DEMonsTrATions
Provide attendees with innovations in their field. Give them hands-on demonstrations that will 
allow them to see how technology can revolutionize their work.

6 www.americananthro.org • 115 th AAA Annual Meeting •  November 16-20, 2016

Who should exhibit? 
  • Book and Journal Publishers
  • Classroom Technology Solutions
  • Fellowships
  • Field Schools
  • Foundations and Think Tanks
  • Funding Foundations and Grantmakers
  • NGOs and Government Organizations 
  • Polling and Data Centers

• Recruiters and Job Services
• Research Databases  
• Research Tools and Analytics   
• Survey Tools and Programs
• Textbook Publishers   
• University Graduate Programs 
• University Presses

Photos courtesy of
AAA/Josh Gold Photography
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Past Exhibitors
A Thread of Hope Guatemalan Fair Trade
AAAS Science & Technology Policy Fellowships
Adam Matthew
AIMS, Aleut Management Services
Alexander Street
American Antrhopological Association
Association for Anthropology & Gerontology 
   (AAGE)
Berghahn Books
Bloomsbury Publishing
Brill
Cengage Learning
CICY- The Yucatan Center for Scientific Research
Cornell University Press
Crow Canyon Archaeological Center
DAIICHIGOSEI CO., LTD.
Documentary Educational Resources
Dreamer’s Inc./Esher Foundation
EarthRights International - Global
     Greengrants Fund
France Casting & National Museums of Kenya
Harvard University Press/Peabody
     Museum Press
Haymarket Books
Human Relations Area Files
Indiana University Press
Institute for Field Research
Left Coast Press, Inc.

MSU Press
National Science Foundation
Oxford University Press
Palgrave Macmillan
PARC, a Xerox company
Penguin Random House
Princeton University Press
Research in Germany
Rowman & Littlefield
Rutgers University Press
Seritex, Inc.
Society for Applied Anthropology
Springer
Stanford University Press
Transperfect
TRIO
University of Illinois
University of Nebraska Press
University Press of Colorado
Vanderbilt University Press
VERBI Software
VoxLox
W.W. Norton
Waveland Press
Wenner-Gren Foundation for  
   Anthropological Research
Wiley

Photos courtesy of AAA/Josh Gold Photography



Exhibit Booth Package 
Each booth comes with:
  • 3 full conference attendee badges per 10’ x 10’ space
  • Listing and 25 word company description in the
       Final Program (Deadline August 6, 2016)
   • Post Show Attendee List
   • 7” x 44” exhibitor identification sign
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Exhibit Booth set up: 
    Wednesday, November 16         1:00 PM - 5:00 PM

Exhibit Hall Hours: 
    Thursday, November 17      9:00 AM - 5:00 PM
    Friday, November 18       9:00 AM - 5:00 PM
    Saturday, November 19       9:00 AM - 4:00 PM
Dismantle: 
    Saturday, November 19       4:00 PM - 8:00 PM

signature: $3,000
Premium: $2,600
standard: $2,200

Photos courtesy of AAA/Josh Gold Photography
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Floor Plan

signature: $3,000

Premium: $2,600

standard: $2,200
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sponsorship levels
PlATinuM            $10,000+
Choose one option. You will receive the benefits of the option chosen and you will be listed as 
a Platinum Sponsor on all marketing materials and signage.

lanyards
Place your logo all lanyards given to each attendee, exhibitor, and staff member. Mobilize 
your company’s logo throughout the annual meeting. Attendees will be photographed 
during the annual meeting and as such, your company’s logo will appear in future 
promotional and marketing materials for the annual meeting.

symposia
One workshop will be available each morning of the annual meeting from 8am-9am. These 
are highly attended events that will provide you with the opportunity to showcase your 
programs, career opportunities, products, or services. You will automatically expand your 
reach and will directly reach attendees. The American Anthropological Association will 
provide a room, AV and marketing support. Catering costs are covered by the sponsor.

Exhibit Hall networking and charging lounge
This comfortable and practical space in the exhibit hall will provide attendees an area to 
relax, recharge, network, and network in person and on social media. A step and repeat 
with the AAA logo and your logo will allow attendees to take group shots or selfies! be 
provided. The lounge will be branded with graphics of your choice. AAA will provide the 
furniture and equipment necessary to furnish the Exhibit Hall Social and Charging Lounge.

golD                 $7,500
Choose one option. You will receive the benefits of the option chosen and you will be listed as 
a Gold Sponsor on all marketing materials and signage.

Directional signage (7 signs)
Advertise with company graphics and logos on seven (7) directional signs, which will 
be located throughout the convention center. These double-sided signs measure 
approximately 1 meter wide x 3 meters tall. The entire back side of the sign is for your 
advertising graphics.

Mobile App landing Page
The Mobile App Landing Page will be viewed by attendees every time they open the app. 
Your custom graphics and hyperlink of your choice will be displayed on this splash page.  
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silVEr                 $5,000
Choose one option. You will receive the benefits of the option chosen and you will be listed as 
a Silver Sponsor on all marketing materials and signage.

onsite Program
Placed into each tote bag, the onsite program is viewed by attendees throughout the 
meeting.  
Advertise in these select locations:
   • Back Cover Color
   • Center 2 Page Spread Color

BronzE                $2,500
Choose one option. You will receive the benefits of the option chosen and you will be listed as 
a Bronze Sponsor on all marketing materials and signage.

Branded Floor stickers
Help lead attendees to the exhibit hall with unique and highly visible floor stickers. These 
five (5) sickers will feature graphics of your choice and your booth number. Approx. size is 
2’x2’.

Tote Bag insert
Take your message directly to attendees by placing your company flyer in each conference 
tote bag. Expose your latest product or publication, or entice attendees to visit your booth 
in the exhibit hall.
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A la carte options
The following options offer additional advertising.

on-site Program Advertisement
 Inside Front Cover Color   $2,000

 Inside Back Cover Color   $1,800

 Center Full Page Color    $1,500

 Full Page B&W     $1,200

Banner Ads               $1,500 for 3 months
Display a hyperlinked ad to be displayed on the AAA meetings page, where registered and 
prospective attendees will see your ad each time they visit the AAA website. With an average of 350 
visitors per day, you are ensured visibility. The banner ad will be 175 pixels wide by 200 pixels tall.

E-blasts                  $1,000
Customize an e-blast with text (maximum 500 words), one logo, and one graphic that the American 
Anthropological Association will send to all attendees prior to the annual meeting. This is an exclusive 
opportunity that will feature ONLY your company. All e-blasts must be approved by AAA. There is an 
option to send an e-blast pre and/or post annual meeting.

Mobile App Home Page Advertisement           $1,000
Advertise your mobile app on the home page of the mobile app. Graphics of your choice will be 
displayed and will be hyperlinked to a website of your choice.  

Advance registrant Mailing list             $1,000
Target your market early. A mailing list of our advance registrants will be available November 1, 
2015. Mail your postcard, brochure, or flyer to all pre-registered attendees. This list contains mailing 
addresses and is for one-time usage only.

spy For A Prize         $750 (10 available)
Spy for A Prize is a fun game for both attendees and exhibitors to drive traffic to your exhibit booth. 
Attendees will be provided 3D viewing glasses. A sign with a “hidden” word and your logo will 
be placed in your exhibit booth. Attendees have to visit your booth to view the “hidden” word to 
complete the sentence. Attendees who complete the sentence correctly will be entered to win a 
variety of prizes. 

Mobile App Push notification                 $500
Send a notification on the mobile app that will reach attendees. AAA reserves the right to minimize 
the number of push notifications sent each day. (Maximum 75 words)
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AAA 2016 SUPPORT CONTRACT 
American Anthropological Association
115th AAA Annual Meeting
November 16 -20, 2016
Minneapolis, MN
Minneapolis Convention Center
Hall C

RETURN THIS APPLICATION TO:
FAX: (888) 908-2732 
or MAIL: American Anthropological Association
2300 Clarendon Blvd, Suite 1301 
Arlington, VA 22201
Questions? Phone: 301-200-4616 ext. 106
EMAIL: aaaexhibits@sponsorshipboost.com

     COMPANY INFORMATION

Company Name: ____________________________________________________

Contact Name:______________________________________________________

Title: ______________________________________________________________

Address: ___________________________________________________________

_________________________________________________________________

City, State, Zip: ______________________________________________________

Phone: ____________________________________________________________

Email: ____________________________________________________________

     PAYMENT
Full payment is due at the time of contract submission. Your exhibitor 
opportunity or advertising con�rmation email will outline any additional 
speci�cations, deadlines, restrictions, or inclusions depending on chosen 
item(s). Any company that cancels all or part of an exhibitor opportunity 
will not receive a refund and AAA will retain as liquidated damages all 
monies paid.

PAYMENT METHOD

o Check: Please make payable to AAA. Mail to address listed above.

o Credit Card: Please charge $ __________________________________
                 o Visa           o MasterCard           o American Express

_________________________________________________________

  Card #

_________________________________________________________

  Exp. date                                                                                     CSV code

_________________________________________________________

  Name on card   

_________________________________________________________

  Authorized Signature 

_________________________________________________________

  Billing Address 

_________________________________________________________

  City/State/Zip

     AUTHORIZATION
This contract must be submitted with authorizing signature, agreeing to 
abide by all terms, conditions, and speci�cations and agreeing to the 
commitment total tallied above. Any questions regarding a speci�c 
opportunity in advance of submission may be directed to AAA Exhibits 
Manager, contact information above.

_________________________________________________________
  Authorized Signature 

_________________________________________________________
  Title                                                                                           Date

http://www.americananthro.org/TOTAL:                      $: ___________________

     SPONSORSHIP OPPORTUNITY CHOSEN
Item: _____________________________________________________________

                                                                Price: _________________________________

Item: _____________________________________________________________

                                                                Price: _________________________________

Item: _____________________________________________________________

                                                                Price: _________________________________

Item: _____________________________________________________________

                                                                Price: _________________________________

     BOOTH PREFERENCE
Based on the �oor plan, and the currently available booths, please provide your top
three booth preferences:

Third
choice

First
choice

Second
choice

     EXHIBIT BOOTH

Booth price: _________ x No. of Booths __________ 

                                       = Total Booth Price: _________________________________



AAA ADVERTISING AND SPONSORSHIP POLICY
TERMS OF AGREEMENT

All items exhibited, advertised, sponsored, and/or sold under the auspices of the American Anthropological Association (e.g., at 
the Annual Meeting, in AAA publications and on AAA’s websites, or in direct mailings to the AAA membership) must be of a 
nature that they can reasonably be considered to be (1) “tools of the trade” by anthropologists acting in their professional 
capacities as faculty, students, and/or practitioners; (2) of bene�t to individual members (e.g., insurance o�ered at competitive 
rates because of group membership); or (3) of bene�t to the AAA while insuring that individual members have adequate 
information regarding costs to subscribers (e.g., credit cards, a portion of whose pro�ts go to the AAA).

The character of the exhibits, advertisements, sponsorships, or sales is subject to the approval of the Executive Director or her/his 
designee. The AAA reserves the right to refuse any application for exhibit space, advertising, sponsorship, or sales, and to curtail or 
cancel any such exhibit, advertisement, sponsor, or sale which, in the sole judgment of the Executive Director, does not conform 
to these guidelines. This policy applies to unacceptable displays, advertisements, or sales of novelties and souvenirs, as well as the 
personal conduct of exhibits or their representatives.

The Executive Director will apply the following standards in judging the suitability of sponsorship, exhibitors, and advertising 
content:

•  The organization or service has business integrity, which would reflect well on the Association, its members and its Board 
of Directors.

•  The product or service advertised has value to AAA members.

•  The Association reserves the right to refuse advertising submitted for the purpose of airing either side of controversial 
social, ethical or professional issues. 

•  The AAA undertakes to comply with the letter and the spirit of Title VII of the Civil Rights Act of 1964, the Age 
Discrimination in Employment Act of 1967, the Veterans' Re-employment Rights Act Handicap Bias, the Vietnam-Era 
Veterans' Readjustment Assistance Act of 1974, and the Americans with Disabilities Act of 1990. As such, the Association 
endeavors to not discriminate on the basis of age, race, color, religion, gender, sexual orientation, national origin, physical 
or mental disability, veteran status, marital status or the numbers and ages of dependent children in its own employment 
practices and will not knowingly permit its publications and website as ad media, to be used by others in support of 
discriminatory practices.

•  Advertisers will be encouraged to use gender-neutral terms in ad text because the use of certain pronouns, i.e., him or her, 
in ad text could under certain circumstances be taken to imply discrimination (not necessarily job discrimination) on the 
basis of gender.

•  AAA reserves the right to decline advertisements from companies advertising products and services that could be 
considered competing with the AAA Member Benefits Program. Examples include, but are not limited to, affinity credit 
cards, telephone long-distance services, financial programs, car rentals, hotels and magazine services.

____________________________________________________________________ 
Authorized Signature 

____________________________________________________________________ 
Date


