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SOCIAL MEDIA: IS IT TIME? 
Thinking of using Social Media Optimization (SMO) to propel your business to the next level? 

The whole picture can be quite intimidating! With hundreds of sites — Social Networking, Blogs, 
Microblogs, Bookmarking, Photo/Video sharing, etc — to choose from, there are a lot of 
questions to be asked. 

• What are the "best practices"? 
• How do we measure the ROI? 
• Where do we start? 

These are only a few of the questions that can be serious deterrents to getting your business' 
SMO campaign underway. There is one more that always comes up during the initial phase: 
"How can using Social Media fuel profits without affecting our bottom line?" 

Chances are, if you are here reading this information, you already believe the time to take action 
is now! Don't wait another day; you probably already have some catching up to do! We'll start by 
defining what Social Media is and move on from there. 
 
SOCIAL MEDIA: WHAT IS IT? 
Seems like a simple question, right? What is Social Media... easy! Per Wikipedia, it is: 
 
    “Social media is media designed to be disseminated through social interaction, created using highly accessible and 
scalable publishing techniques. Social Media supports the human need for social interaction, using Internet- and web-
based technologies to transform broadcast media monologues (one to many) into social media dialogues (many to 
many). It supports the democratization of knowledge and information, transforming people from content consumers 
into content producers. Some define Social Media as “a group of Internet-based applications that build on the 
ideological and technological foundations of Web 2.0, and that allow the creation and exchange of User Generated 
Content.” 
 
That makes sense... no? Still seems a little complicated, doesn't it? The thing is, you can ask 100 
people what Social Media is and get just as many answers. So how are we supposed to make 
sense of it all? By pointing out the two items that most of those answers will (or at least, should) 
have in common: Communication and Interaction with the masses! 
 
Why is "Interaction" underlined, you ask? The answer is simple; that one word, "interaction," is 
what makes the difference between standard media and SOCIAL media.  
 
WHAT WE DO 
We effectively manage all of the Social Media outlets (facebook, MySpace, LinkedIn, Twitter, your 
blogs and several social bookmarking sites — Digg, Reddit, Furl, delicious, etc) that best fit your 
business model and message. This is done with several goals in mind: 

• Create, maintain, cultivate and grow your online following. 
• As a result of the above - Increase your Visibility, Credibility and Positive Image. 
• Create the back links and organic SEO necessary to both move you up on search 

engines and create increased traffic. 
 
Without being technical: we manage your Social Media marketing efforts, provide online image 
management and increase your search rankings through organic SEO. 

If you are looking for a "cookie cutter" campaign, one that works 100% of the time, we have to 
apologize; you won't find it here (or anywhere, for that matter). The key to creating an effective 
campaign: CUSTOMIZE it to your business, your objectives and to the message you are trying to 
portray to the world about your product or service! We have successfully helped many 
individuals/companies expand their business and increase their exposure online because we 



understand how and, more importantly, why you should use Social Media — we'll let you in on a 
little secret: It's NOT marketing! 
 
WHAT DOES IT TAKE TO MANAGE? 
Social networking is, on one hand, inexpensive; on the other, it requires a daily update of your 
strategic objectives, a significant commitment of time, technical knowhow and the creative ability 
to harness resources — not only to make it work, but to maximize its effectiveness. Bottom line, 
somebody has to keep up with (and manage) your effort over time, from both a communications 
and tools perspective. Our value to you in Social Media management comes through: 

• Setup and/or customization of accounts in major social networks (facebook, MySpace, 
YouTube, Twitter, niche social sites, etc.) 

• Content updates, response maintenance, measurement, cross-promotional linking and 
advertising management 

• Create contests, campaigns, social apps and/or viral engagement strategies within social 
networks 

 
 

Social Media 

We mange your strategy by using the best practices for your: Content, Fan Activities, Community 
Development, Managing Member Activity, Audience Correspondence. 

 

Reputation Management 

We will analyze existing search results on the major search engines and deploy comprehensive 
strategies that will promote positive messages, stories, sites and links. Further, we will 
continuously optimize results to proactively address evolving search engine algorithm changes, 
ensuring effective long-term returns and continued protection and management of your online 
reputation. 

 

Organic SEO 

We strategize and educate on how to get backlinks (links to your site from other pages) through 
blogs, conversations and discussions within channels that are relevant to your industry and social 
bookmarking sites. All distributed content will be edited to be SEO friendly. You will see results in 
both overall traffic to your website and/or blog, and in the increase of positive coverage 
throughout the major search engines. 
	  
THE BIG QUESTION: ROI? 
What results can you expect, and at what cost? That's the burning question! Unfortunately, the 
answer isn't so "black and white." If you interview ten "Social Media Consultants" and ask what 
the return on investment is, chances are you'll get smoke and mirrors — a deflection, a partial 
answer about marketing and obtaining a large "following." How do we know this? Well, we have 
done it! In order to create our results-driven program, we interviewed dozens of so-called 
"Experts" — we picked their brains and tore their service offerings apart. Our reputation has been 
established because of the unique service that we offer; one that makes sense both from a ease 
of management and a client satisfaction perspective. 

So what can we tell you that will set us apart? First, I'll ask you a question — what are your 
objectives when it comes to using the internet in relation to your business? If your answer is "to 



market to the masses on the internet and increase revenue," we have a lot of work to do! Social 
Media is NOT to be primarily used for marketing. Let me repeat that: Social Media is NOT to be 
primarily used for marketing. Why do you think MySpace has fallen off so fast? They allowed 
companies to inundate their users with marketing campaigns and advertisements. Seemingly 
overnight, MySpace went from having a huge lead to seeing virtually no growth over several 
years. Now they are so far behind (unless your target demographic is 13-17 year olds) that they 
aren't even spoken about by many consultancies. 

You may be asking: If you are not to use these huge online hangouts for marketing, what's the 
point? 

• Customer Relationship Management 
• Improving Customer Experience 
• Obtaining Customer Feedback 
• Providing Customer Service 

 
• Visibility and Organic SEO 

 
Bottom line, Social Media is mainly about BUILDING RELATIONSHIPS. How do you turn a 
customer who buys something from you once and forgets about you into an evangelist? By 
managing your relationship with that customer in a way that provides them with the best customer 
experience — in a way that allows that customer to have a voice, know their feedback will be 
taken into consideration and by providing them with stellar, accurate and precise customer 
service should they have any questions or concerns. 

You might be wondering why "Visibility and Organic SEO" is set apart from the other points. The 
reason for that is because these two items are a byproduct of the first four. Did you know that 
every different facebook page gets counted when a search engine is ranking your site? If you 
have 100 people linking to your site on their profile page, not only will all their friends learn about 
your product or service, but also that counts as 100 new links to your page that all the search 
engines will see – thus improving both your visibility and your search rankings. 

From here, it's really very simple: The better your visibility, the higher your search ranking is for 
the space you're looking to occupy. The better the customer reviews about your product or 
service are, the more business you will generate. Period. 


