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Launch Impact Analysis
-http://www.google.com/support/conversionuniversity/bin/answer.py?answer=77264

Has bounce rate increased/decreased for: (confirm how this works for internal pages that aren't highly referred to by search engines)
---the sign up page?

---the top 20 entry pages on PRX org? 

---all piece pages arrived at from search engines?

Bounce rate for new features:

---Splash page

---Playlist pages

---Contacts

---People Search

---Profile Edit page
Dimensions/Segments: 

-Visitors who have returned 3+ times (indicates they're a station or producer)

-[lower priority]Visitors who arrived to PRX having searched for "PRX", "Public Radio Exchange" etc. (or come up with some other useful keyword-based segmentation)

-Visitors using major browsers (Firefox, IE 6 and 7, Safari)

-Date ranges: same time this year and last year

-Date ranges: 3 weeks pre-launch and 3 weeks post-launch
Launch Comparison Metrics(before and after launch)
-Average time on site: increase or decrease
-Changes in the top 20 landing pages (group all piece pages together)
-Listening/auditioning activity – increase or decrease? 

--direct streams is a server-side report

--GA measures: visits to Download Audition MP3 page, time spent on piece profile page, etc.

--See how to use tags to measure actions on a page (e.g. adding to a playlist)
Non-Comparative Metrics (either merge with prior data, or track post-launch only)
By search term: % Search Exits (bounce rate for searches), Results pageviews/search, % Search refinements, etc.

-Change in percentage of visitors using the global search box? The Piece Search Page? The People Search Page? (look at start pages to distinguish)

-What keywords (external) and search terms (internal) are bringing people to the site (then we can make those more prominent)? (internal more important)
-Where do people go from the page of entry (aka landing page)?

-How are the Pieces Tab, Series Tab, and Playlists Tab performing? (how measure content overlays for dynamic content/modules)
-Parts of Help being used? From what site pages do people click Help?

-Visitor loyalty – return visits

-[low priority]How many people visit the Privacy Settings page?

-[low priority]How is the Mini Feed performing?

Segments

-View stats mostly for returning visitors. Can we measure specifically producers and stations? Or, how many return visits suggests a producer/station? (can we use roles? look into User Defined Value)
Goals (4 per profile, but can create lots of additional profiles): https://www.google.com/support/googleanalytics/bin/answer.py?answer=55515&hl=en_US

-How many people who arrive at the sign up page actually create an account?

-How many stations who perform a search actually buy a piece?

-How many people who opt to purchase or extend a membership actually succeed? (PayPal integration)
-How many people who visit the first Create Piece page actually publish a piece? If not, where do they leave off (these are goal abandonment funnels)?
-Playlist related question
-Listening/auditioning to piece >> purchase (need to tag links/actions)
Questions about Google Analytics
-What happens to our 2.0 data when the page URLs change? Will we just see old and new URLs in the same list?
-What are campaigns?
-Why don't I see Jake's custom segments?
-Research overlay percentages

-Can we measure an action (e.g. adding a piece to a playlist)?
-Can we tag specific links in the site code for tracking? E.g. Download this Audition MP3
-who are return visitors?

-Do I need to be an administrator to edit goals?
-Need to understand user-defined values in the Advanced Segments and Custom Reports
Google Analytics Resources
Glossary
http://www.google.com/support/googleanalytics/bin/topic.py?topic=11285
Reporting Basics
http://www.google.com/support/googleanalytics/bin/topic.py?topic=11027
Bounce Rate

http://www.mpdailyfix.com/2007/06/bounce_rate_sexiest_web_metric.html
---The percentage of website visitors who see just one page on your site.

---The percentage of website visitors who stay on the site for a small amount of time (usually five seconds or less).

 Segments

http://www.kaushik.net/avinash/2008/10/google-analytics-releases-advanced-segmentation.html
http://analytics.blogspot.com/2008/11/deeper-look-at-advanced-segmentation.html
Site Search Reporting

http://www.kaushik.net/avinash/2007/10/kick-butt-with-internal-site-search-analytics.html  "(not set) means that the data indicates that 9 people hit the search button with nothing typed into the search box (or the internet gremlins stripped the value in the query parameter, q in my case, and there was no value in it)."

http://www.google.com/support/googleanalytics/bin/answer.py?answer=75817
 Absolute Unique Visitors vs. New and Returning

http://analytics.blogspot.com/2007/01/absolute-unique-visitors-versus-new.html
Goals/Funnels for Dynamic Pages
http://www.google.com/support/googleanalytics/bin/answer.py?answer=55514&topic=11029
Duplicate Profiles

"Keep a master profile that's unfiltered, and a duplicate profile with filters. That way we won't lose data. "For starters, what does setting up duplicate profiles mean? After you set up your Google Analytics, you can go into the Analytic Settings and choose Add Website Profile. You get the choice of adding a profile for a new domain, or for an existing domain. If you choose "existing," you don't have to do any additional work to your site, but you now have a second place to look at the exact same data, and you can play with it any way you want." http://analytics.blogspot.com/2008/09/you-cut-quite-profile.html
Help Forum
http://groups.google.com/group/analytics-help?utm_id=bl
Google Analytics Code Site

http://code.google.com/apis/analytics/docs/gaConceptsOverview.html
GA Authorized Consultants

http://www.google.com/analytics/authorized_consultants.html
Giving Users More Privileges

http://www.google.com/support/googleanalytics/bin/answer.py?answer=55500&topic=11031
Web Site Optimizer
http://tinyurl.com/42nn2a
