
“Play Together” imagery 
highlights the student-athlete’s 
commitment to working 
together as a team that values 
sportsmanship. 

“Play Hard” imagery highlights 
the student-athlete’s commit-
ment to training in order to 
compete at a high level. 

“Play Smart” imagery highlights 
the student-athlete’s commitment 
to playing fundamentally sound 
basketball. 

Create an advertising campaign that incorporates 
the five attributes of women’s college basketball 
that attract fans to attend games. 



Showing the women’s 
basketball players with their 
families displays these 
student-athletes as relatable 
role models for young children. 

Educate the general public about the institution’s 
women’s basketball team in a way that communi-
cates the positive identity of its student-athletes.



Cross promote with a local event to create added community involvement.

This promotion draws community 
participation while highlighting 
that these student-athletes are 
good role models and citizens.



This interview with the head coach 
shows her commitment to developing a 
team that is committed to a high quality 
of play and competition.  

Coach Martin states that she surrounds 
herself with good people.  She 
characterizes her team as demonstrating 
strong sportsmanship. 

Coach Martin discusses the team’s 
commitment to education, highlighting 
that her student-athletes are sound 
role-models.

Use the coach’s voice as a platform to discuss the positive 
characteristics of her team.



Giving attention to the George 
Washington Academic Support 
Service program illustrates that 
the athletics department is 
committed to developing its 
student-athletes academically 
and athletically, making them 
positive role models for the 
community.

Communicate that the success of women’s bas-
ketball is a reflection on the athletics department, 
institution and community. 



The energetic, positive 
atmosphere in the Smith Center 
is created from mascot 
interaction and supportive fans – 
many of them students.  This 
excitement helps to create a fun, 
family-oriented brand of 
entertainment. 

Create a championship atmosphere by creating an invigorating envi-
ronment at the site throughout the entire sports season.  



Prominently display the tagline all day, every day, 
our game on the cover of your media guide to
help promote and brand women’s college 
basketball.



Use the NCAA activation kit as a valuable marketing
resource. Here a full page women’s college
basketball advertisement was customized to promote
the conferences women’s basketball teams.

This customized print resource
uses photographs to promote
the skills, sportsmanship, and
community atmosphere of
women’s college basketball.



Including the coach’s comments helps 
to emphasize the players’ sound 
fundamentals. 

These player profiles provide a forum to share stories 
of their personal dedication to academics and future 
ambitions; both highlight that these student-athletes 
are good role models.

Use the coach’s voice and the student-athlete’s voice as available platforms to communicate the 
unique attributes of women’s basketball.



Including statistics and records 
reinforces the program's high 
quality of play.

Incorporate the brand campaign into all available collateral.



Honoring academic excellence 
helps to demonstrate how these 
student-athletes are positive role 
models. 

Use collateral – media guides, fan guides, programs, schedule cards and magnets – as a 
platform to help represent the positive image of women’s basketball.  



Identify and promote women’s basketball to a 
target market.  

Youth-targeted community 
outreach employs the voice of 
the student-athlete, a 
promotional ticket element, and 
the media guide to illustrate that 
these women can be amazing 
role models for young children.  
Those who attend a game (with 
the free ticket promo) are able to 
experience firsthand that 
women’s basketball is a 
family-oriented brand of 
entertainment.



Sharing the university’s 
commitment to developing the 
academic and moral quality of its 
student-athletes drives the 
perception that women’s 
basketball players have good 
character and therefore are 
sound role models.

Employ a promotional strategy at the institutional level. 



Oral Roberts’ game-day 
traditions create an energetic, 
family-oriented atmosphere. 

Market women’s basketball 
games as big events using 
cheerleaders, bands, visual 
aids and the media to create a 
championship atmosphere at 
the site throughout the entire 
sports season.



Publishing information on the 
athletic accolades earned by 
student-athletes calls attention to 
the athletic ability, and sound 
fundamental skills displayed by 
the players. 

Use the media guide as a foundation for both a short- 
and long-term marketing campaign by providing 
consistent messaging about women’s basketball.  



This team’s involvement with 
youth organizations and visibility 
within the community facilitates 
awareness about the sport, and 
provides instant credibility to the 
positive image of women’s 
basketball. 

Use student-athletes as key figures to promote women’s college basketball as a valuable 
commodity with the athletics department, the media, and the community.  
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