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mission, vision & values

T

he National Breast Cancer Foundation’s mission
is to save lives through early detection and to provide mammograms for those in need. Our mission
includes increasing awareness through education,
providing diagnostic breast care services for those in
need, and providing nurturing support services.
The vision of nbcf is to be a God-honoring charity serving
those who may be affected by breast cancer. We strive to help
the helpless and give hope to those without hope.
Our core values are compassion, integrity, and wisdom.
Compassion for those with whom we interact. Integrity in
what we say and how we fulfill our commitments. Wisdom,
knowledge, and understanding in our approach to addressing
challenges and opportunities.
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letter from Founder

the Land

	Never
Forgotten

“

Never has there been so much unearthed optimism
and ability to guide women toward a future of
living healthy lives.”

Our National Mammography Program provides funding in all fifty states through our network of hospitals for
women who cannot afford mammograms and diagnostic
services. We also support 12 mammography units and
22 Patient Navigation programs across the nation, all of
which save lives and give hope to the hopeless.
NBCF’s educational resources continue to give every
woman the opportunity to form her own Early Detection
Plan with monthly reminders to schedule mammograms,
clinical exams and breast self-exams. With the Early
Detection Plan, an army of over 2 million survivors will
have a beacon of hope that may save their lives.
Our mass of volunteers has been activated through
community outreaches in a 50-state partnership with
Convoy of Hope, a disaster relief organization. NBCF
distributes educational materials and offers free services
to needy women.

T
janelle hail

hirty miles off the coast of Cape Cod, Massachusetts, lies a 14-mile stretch
of land that formed into an island 5,000 years ago as it was cut off from the
mainland by a glacier. The island of Nantucket became a converging point
where land met sea and tied to the far reaches of the world. The quest for oil
drew a melting pot of people in the 1800’s as Nantucket, a migration point
for whales, became the whaling capitol for world commerce.

founder and ceo

Sankaty Head Lighthouse, the oldest lighthouse on the island, guided travelers of
commerce and those with an entrepreneurial spirit from all over the world. Without
that lighthouse, ships would have wrecked, courses would have been miscalculated,
and industry would not have advanced.

NBCF, the Lighthouse on a Hill
The National Breast Cancer Foundation (NBCF) has become a beacon of light
to millions of women converging to a place in history where breast cancer has
affected one in eight women. NBCF is a place where women can go for answers
to escape from a deadly disease that destroys precious lives and threatens to rip
families apart.
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Through NBCF’s worldwide beams of light, we partner
with some of the finest scientists and researchers in
the world. We provide breakthrough research funding for The University of Texas MD Anderson Cancer
Center, which is ranked No. 1 best hospital for cancer
care by U.S. News & World Report. NBCF has also broken
new ground with Worldwide Innovative Network of
personalized cancer by being an original funder of a
breakthrough clinical trial that matches tumor biology
and therapeutics in individual patients.
NBCF enters 2014 with hopes of finding a cure for breast
cancer through targeted research funding. Never has
there been so much unearthed optimism and ability to
guide women toward a future of living healthy lives.

Nantucket Transformed
Over the years, Nantucket transformed itself as
industry changed, and the Industrial Revolution
required new ways of finding oil resources. At first,
deep depression set in on the people of Nantucket,
and they feared that they would die on their tiny
island. But, they reinvented themselves, and the town
became a tourist destination. Out of this colony emerged
some of the greatest literary minds and inventors of all
time. Ralph Waldo Emerson, Henry David Thoreau, and

Herman Melville, who was inspired to write Moby-Dick,
were among the many famous lecturers in the Nantucket
Antheneum. Lucretia Coffin Mott empowered women
with her courageous message opposing slave labor. Walter
Folger, a self-taught mathematician, scientist, and astronomer, invented the Folger Clock, an astronomical clock
that continually directed travelers through treacherous
waters. Captain Christopher Burdick was the first man
to chart the last continent on earth, Antarctica. Charles
Henry Webb, journalist and publisher, helped launch
the career of Mark Twain, a then unknown writer. James
Folger went to the West and started a famous coffee
business for miners. Before the reign of Donald Trump,
Rolan Massey became a real estate tycoon, purchasing
property throughout Manhattan.
People spoke of Nantucket as what America would be
if winnowed down to 50 square miles. Inventors,
literary geniuses, astronomers, artists, bellwether for
conservationists, fishermen, refugees from religious
persecution—a curious blend of talented people emerged
out of Nantucket, a place which Herman Melville called,
“An elbow of sand, a beach without a background.”

NBCF’s Future
There are organizations larger than NBCF, but none
with a greater core of vision to send light across the
nation and around the world. Our intention to save lives
is deliberate and our strategy tireless. In a nation facing
uncertainty, NBCF is a lighthouse of safety and surety—
a place where communities can thrive and people can
renew and reinvent their lives and future. Behind the
unfaltering vision is an army of sponsors who believe
that women should have a right to live, hospitals that
will go to any length to help the hopeless, and volunteers
who will fight for the rights of all women. Whatever
the future of our nation holds, NBCF will continue to
enlighten and guide, always remaining steady with the
way we manage our finances and execute our programs.
Thanks to all who are an intricate part of our success!
The lives saved are the hope for our future. What
greatness awaits our country!

4

review of Programs

Beyond The Shock®
Making an Impact with Harley-Davidson

1

#

breast cancer
app in itunes for
2012-2013

10,382
TOTAL USER ACCOUNTS

T

his past year, Harley Davidson sponsored
Beyond The Shock (BTS) to promote
the importance of early detection and
education about breast cancer. HarleyDavidson produced four BTS “Hear Now” stories
that highlighted the impact of Beyond The Shock
and promoted the program to its customers
and constituents. Since this partnership began,
Beyond The Shock has had 1.2 million more
views and now hosts over 10,000 users.

2,024,334
TOTAL PAGE VIEWS

2,184,180

Helping women
fight breast cancer now

T

he best way to fight breast cancer
is to have a plan that helps women
detect the disease in its early stages.
Our Early Detection Plan (EDP) allows
women to create a plan that sends reminders
to do breast self-exams and schedule clinical
breast exams and mammograms based on age
and health history. As part of Breast Cancer
Awareness Month 2012, we partnered with
P&G and several other sponsors for a largescale EDP promotional campaign that
resulted in over 60,000 app downloads.
Our goal is to have 100,000 EDP users by
December 2014.

TOTAL VIDEO PLAYS

Available for iPhone and
Android phones.
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National Mammography
Program

12

(NMP)

W

e partner with medical facilities across
the country to support our mission
by providing free mammograms and
diagnostic breast care services to
underserved women. The National
Mammography Program requires that medical
facilities within our network have the capacity
to continue treatment after an abnormal finding
or diagnosis of breast cancer.

81

number of
facilities

Supported by NBCF

129,174

in the U.S.

number of screenings

25,863
free mammograms &

breast diagnostic services
2012-2013

“

The NMP has played a major role in our community by
providing screening mammograms to women who would
otherwise not have been able to obtain them. The NMP
has been a real life saver. ”
Gary Whitman, M.D.
Mobile Mammography Medical Director
The University of Texas MD Anderson Cancer Center

Provided by these units

Mobile Mammography Units

The Dana-Farber Cancer Institute Mobile
Mammography Unit is able to provide services
to at least 550 women in Boston, Massachusetts
community health centers.

NMP Services
18%	Diagnostic 4,629

$1,936,553

10%

total NMP Spending

57%	SCREENING 14,740
Clinical Breast exams 2,722

10%	ultrasound 2,486
5%

7

Mobile
mammography
Units

Computer aided diagnostic 1,286
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Navigator Program

An NBCF Patient Navigator has the following duties:
•
•
•
•
•

NURSES GUIDING THE WAY

W

hile NBCF provides free breast
care services through its National
Mammography Program (NMP), sometimes the underserved are unaware
that the program even exists. Through
the NBCF Patient Navigator Program at medical
facilities within our network, NBCF is able to
promote the NMP to those who need it most. The
NBCF Patient Navigator Program is a proactive
approach to help patients overcome the barriers
of cost, fear, and misinformation surrounding a
disease and its prevention. By helping underserved
women to navigate the healthcare system, navigators provide the vision that gives them hope.

The role of economic and racial disparities is one
of the biggest challenges facing breast cancer
patients today. Women of African-American and
Latina descent have a much higher mortality rate
of breast cancer. Studies have shown that this is a
result of socio-economic barriers and the lack of
access to quality healthcare. The role of patient
navigation is to eliminate these barriers. NBCF
currently supports patient navigation programs
in 22 hospitals across the country. Our funding is
directed to the salaries and program expenses of
trained, qualified Patient Navigators in non-profit
hospitals that treat uninsured, low income patients.

Educating underserved women about the importance of screenings.
Eliminating barriers of financing, transportation, childcare, and language to women receiving screenings.
Answering questions about a diagnosis of breast cancer.
Ensuring the patient keeps treatment appointments regardless of barriers.
Following-up with survivors.

We hope to grow the Patient Navigation program from 22 funded Patient Navigators to 30 in 2014. It is the ultimate goal
of NBCF to have Patient Navigators in all 50 states.

NBCF Services
47.5%	outreach 47,374
35.5%	mammograms 35,417
5.5%	biopsy/work-up 5,456

“

A key component of this comprehensive care is the patient
navigator program, which provides patients with the guidance,
resources and comfort they need from diagnosis through
treatment and into recovery and survivorship.”

4.5%

Abnormal results 4,555

4.5%

survivorship/follow-up 4,454

1.5%

diagnosis 1,483

$753,567
total Nbcf Spending

1%	treatment 1,043

Pablo Velez, PhD, RN,
Chief Executive Officer
Sharp Chula Vista Medical Center

22

Patient
Navigation
Programs

99,782
patient navigation

services to women in need

9

15

days

Time between screening
& diagnostic follow-up

Parkland Hospital’s Navigator Program
was started by NBCF in July 2012 and has
eliminated a language barrier and decreased
the time between screening and diagnostic
follow-up from 109 days to 15 days.

“

I really thought that when bad things happened, no one would help. I
lost my job and can’t get re-hired. But I got my mammogram today and
I feel like a whole woman. I feel like someone cares what happens to me.”
Duke University patient
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Breast Health
Education

Pink Ribbon
Red Ribbon® Initiative

C

P

ink Ribbon Red Ribbon® builds
on existing healthcare programs to
integrate cervical cancer prevention—including increased access
to HPV vaccinations, screenings, and
treatment, as well as breast and cervical
cancer education in sub-Saharan Africa
and Latin America. The primary goal of
the partnership is to reduce deaths from
these growing women’s cancers in developing nations.

onvoy of Hope was founded in 1994
and has served more than 55 million
people through international children’s
feeding initiatives, community outreaches, disaster response, and partner
resourcing. Each year in the United States,
Convoy of Hope holds up to 50 community
outreaches with the help of thousands of
volunteers who serve tens of thousands of
guests. At each outreach free groceries, job
and health fairs, and activities for children
are provided.

Women in developing nations are often
uncomfortable and unable to seek and
access testing and treatment for cervical
and breast cancers due to the stigma that
is often associated with these diseases. In
sub-Saharan Africa and Latin America,
these cancers are two of the leading causes
of cancer death in women, making it a
priority to develop opportunities for
women to receive the care they need.
Pink Ribbon Red Ribbon is attempting
to fill that gap by building on the President’s Emergency Plan for AIDS Relief
platforms, infrastructure and resources.

In 2013, NBCF partnered with Convoy of Hope
at six community outreaches. At each outreach,
NBCF staff and volunteers helped women sign
up for Early Detection Plans, educated them
about the importance of early detection, and
pre-qualified patients for screenings at local
hospitals. In many of the outreaches, NBCF
provided free screening mammograms for the
uninsured through its NMP medical facilities.
Convoy of Hope is a 501(c)3 faith-based nonprofit.

6

number
of Outreach

Events

379

3,121

COH/nbcf volunteers

Early detection plan

Across the
United states

with CONVOY

of
11

HOPE

sign-ups

4,182

285

women served

Women pre-qualified
for mammograms

In July 2012, NBCF representatives
travelled with President George W. Bush
and Mrs. Laura Bush to Zambia and
Botswana. Through this partnership,
NBCF has committed support to create
and fund a full-time National Health
Promotion Manager position to expand
access to breast cancer education, promote advocacy and increase awareness
of breast cancer for women in Zambia.

Kevin HaiL (NBCF CHIEF OPERATIONS OFFICER), Amanda Hail, President George w. Bush,
Mrs. Laura Bush, Douglas Feil (NBCF VP of Programs) in Kabwe, zambia

“

These cancers are two of the
leading causes of cancer death in
women, making it a priority to
develop opportunities for women
to receive the care they need.
Pink Ribbon Red Ribbon is
attempting to fill that gap.”
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medical facilities

ALABAMA

KENTUCKY

OKLAHOMA

TEXAS

Montgomery - Alabama Department of Public Health

Lexington - University of Kentucky Markey Cancer Center
Louisville - James Graham Brown Cancer Center at the

Oklahoma City - OU Breast Institute

Bellaire - Rose Galleria
Dallas - George W. Bush Foundation
Dallas - Parkland Hospital Foundation
Houston - The University of Texas M.D. Anderson Cancer Center

ALASKA
Anchorage - Alaska Department of Health

ARIZONA
Kingman - Kingman Regional Medical Center

OREGON
Portland - Adventist Medical Center

New Orleans - LSUHSC Foundation- Department of Health

MAINE

Scarborough - Maine Medical Center Cancer Institute

ARKANSAS

MARYLAND

Little Rock - University of Arkansas for Medical Sciences/

Baltimore - Johns Hopkins Avon Foundation Breast Center

Winthrop P. Rockefeller Cancer Institute
North Little Rock - Baptist Health Breast Center

MASSACHUSETTS

PENNSYLVANIA
Philadelphia - Fox Chase Cancer Center
Philadelphia - Thomas Jefferson University Hospital
Pittsburgh - Allegheny General Hospital
Pittsburgh - Magee-Womens Hospital

UTAH
Salt Lake City - University of Utah Hospital and Clinics

VERMONT
Brattleboro - Brattleboro Memorial Hospital
Springfield - Spring field Hospital Foundation

RHODE ISLAND

VIRGINIA

North Providence - St. Joseph Health Services of Rhode Island

Covington - Alleghany Highlands Free Clinic

Grand Rapids - Spectrum Health Foundation
Pontiac - POH Riley Foundation (McLaren Oakland)

SOUTH CAROLINA

Washington

Greenville - Bon Secours St. Francis Health System, Inc.

MINNESOTA

SOUTH DAKOTA

seattle - Fred Hutchinson Cancer Research Center 	Seattle Cancer Care Alliance

Rochester - Mayo Foundation-Rochester

Pierre - South Dakota Department of Health
Sioux Falls - Sanford Breast Health Institute

WEST VIRGINIA

Jackson - Mississippi State Department of Health

TENNESSEE

WISCONSIN

MISSOURI

Milwaukee - Froedtert Memorial Lutheran Hospital, Inc.

Bridgeport - St. Vincent’s Medical Center

Knoxville - University of Tennessee Medical Center, Cancer Institute
Nashville - Vanderbilt Medical Center

D.C.

Chesterfield - St. Luke’s Breast Care Center
St. Louis - St. Anthony’s Medical Center

CALIFORNIA
Arcata - Humboldt Community Breast Health Project
Arcata - Mad River Community Hospital
Chula Vista - Sharp Chula Vista Medical Center
Los Angeles - Los Angeles Christian Health Centers
Los Angeles - White Memorial Medical Center

COLORADO
Loveland - McKee Medical Center

CONNECTICUT

Washington, DC - Sibley Memorial Hospital

DELAWARE

Boston - Dana-Farber Cancer Institute

MICHIGAN

MISSISSIPPI

Helena - Montana Department of Public Health
Kalispell - Northwest Healthcare

FLORIDA

NEBRASKA

Boca Raton - Boca Raton Community Hospital
Jacksonville - Mayo Foundation
Miami - Liga Contra El Cancer/League Against Cancer
Stuart - Martin Memorial Diagnostic Center

Omaha - Nebraska Medical Center

HAWAII

Hackensack - Hackensack University Medical Center Foundation

Boise - Saint Alphonsus

ILLINOIS

Laconia - LRGHealthcare

NEW JERSEY
NEW MEXICO
Albuquerque - University of New Mexico Hospital

NEW YORK
New York - American-Italian Cancer Foundation

Chicago - Swedish Covenant Hospital
Hoffman Estates - St. Alexius Medical Center

NORTH CAROLINA

INDIANA

Charlotte - Presbyterian Cancer Center
Durham - Duke University

Indianapolis - St. Vincent’s Foundation
Kokomo - Howard Regional Health System

NORTH DAKOTA

IOWA
Des Moines John Stoddard Cancer Center

KANSAS
Westwood - University of Kansas Cancer Center, 
	Breast Cancer Prevention Center

Cheyenne - Wyoming Department of Health

Carson City - Nevada Health Centers
Henderson - St. Rose Dominican Hospital, WomensCare Center

NEW HAMSHIRE

IDAHO

WYOMING

NEVADA

Augusta - University Health Care Foundation
Gainesville - Good News Clinics
Savannah - St. Joseph’s/Candler- Candler Hospital

Honolulu - The Queen’s Medical Center/Women’s Health Center

Bridgeport - United Hospital Center

MONTANA

Dover - Bayhealth Foundation

GEORGIA
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	University of Louisville

LOUISIANA

Fargo - Sanford Medical Center Fargo

OHIO
Cincinnati - TriHealth c/o The Bethesda Foundation
Cleveland - Cleveland Clinic
Cleveland - University Hospitals Case Medical Center
Columbus - OhioHealth Foundation
Zanesville - Genesis Healthcare System
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Global Initiatives

The University of Texas
MD Anderson Cancer Center

SHINING LIGHT around the WORLD

LIGHTING the WAY

“

It is the first clinical trial
offering a choice of therapy
guided by each patient’s
individual biology for 100% of
patients included in the study,
with the goal of accurately
predicting the most effective
targeted experimental therapy
or standard chemotherapy for
each patient.”

WORLDWIDE INNOVATIVE NETWORKING CONSORTIUM

T

he Worldwide Innovative Networking (WIN)
Consortium in personalized cancer medicine was
initiated two years ago by the Institut Gustave
Roussy (France) and The University of Texas MD
Anderson Cancer Center (USA). WIN is a firstof-its-kind, non-profit, non-governmental organization
headquartered in Paris.
WIN’s mission is to achieve rapid and efficient translation
of ground-breaking early diagnostic and personalized
cancer medicine discoveries into the standards for
clinical care and to significantly improve the outcomes
and quality of life of cancer patients.
The WIN Consortium aims to initiate research
projects each year in a global consortium guided by an
independent scientific advisory board, and make an
impact on personalized cancer therapy around the
globe by increasing the number of patients having
access to innovative, global clinical trials in the area of
genomic-based cancer therapeutics.

Winther Trial
NBCF financially launched the WIN Consortium’s
WINTHER Trial, which represents a breakthrough
concept to match tumor biology and therapeutics in
individual patients.
The WINTHER Trial (WIN Therapeutics) is an
academic and international clinical trial that applies
a systems biology concept to achieve a fundamental
change in the standard of care for cancer patients. It
is the first clinical trial offering a choice of therapy
guided by each patient’s individual biology for 100% of
patients included in the study, with the goal of accurately
predicting the most effective targeted experimental
therapy or standard chemotherapy for each patient.
The European Health Directorate awarded WINTHER
its highest ranking, recognizing the trial as an
advanced concept in personalized cancer therapy. This
trial will be conducted simultaneously at four academic
cancer centers: The University of Texas MD Anderson
Cancer Center (USA), Institut Gustave Roussy (France),
Vall d’Hebron (Spain), and Chaim Sheba (Israel).
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I

nspired by America’s drive generations ago
to put a man on the moon, The University
of Texas MD Anderson Cancer Center has
launched an ambitious and comprehensive
action plan, called the Moon Shots Program,
to make a giant leap for patients – to dramatically
accelerate the pace of converting scientific
discoveries into clinical advances that reduce
cancer deaths.
This initiative focuses on:
•
•
•
•
•
•

Breast & Ovarian
Leukemia (CLL)
Melanoma
Leukemia (AML/MDS)
Lung
Prostate

The nation’s No. 1 hospital for cancer care, with
its unparalleled resources and capabilities, is
uniquely positioned to accelerate the end of
cancer. It’s closer than you think. What’s learned
from these initial cancer “moon shots” will
ultimately lead to cures for all types of the disease.

“ The nation’s No. 1 hospital
for cancer care, with its unparalleled
resources and capabilities,
is uniquely positioned to accelerate
the end of cancer. It’s closer
than you think.”

MD Anderson’s Breast/Ovarian Cancer Moon
Shot is a coordinated effort to attack two deadly
cancers at the same time by combining the latest
treatment technology and genetic knowledge to
identify the most promising new treatments and
move them into a clinical setting in a faster, more
efficient way.
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Our Fundraisers

“

1,236

E

ach year, thousands of people across the country host an NBCF
fundraiser and give their time, energy, and resources to help
women now. NBCF fundraisers are created by people that have
been personally touched by this disease. That’s why we work
hard to make the fundraising experience easy and impactful. NBCF fundraisers are able to create their own online fundraising
page where they can set goals, encourage their family and friends to
participate, and track each donation. Every dollar raised supports
NBCF’s mission to save lives.

I will never forget the feeling I got when I heard
the news that my sister had been diagnosed with
breast cancer. Hollis is the nicest and most loving
person that I know. I couldn’t think of anything I

TOTAL FUNDRAISERS

could do for my sister to fix this situation we have
been forced to deal with so I decided to commit

$1,555,263

to running a race in Hollis’ name.”
Rawson Livezey

Amount raised
for 2012-2013

FUNDRAISERS BY STATE

21

1

10

3

6

3
12

131

5

58

1
10

17

7

9
6
77

Laurel Lee
Laurel is a second-year dental student, synchronized
swimmer, and a granddaughter. Twenty years ago,
her grandmother passed away from breast cancer.
This year she remembered her by becoming an NBCF
fundraiser, and surpassing her fundraing goal
of $2,000.

5

61
65

48
65 20 42
8 44
14
13
36
14
6
19
9 19 39
10

11

10
25

2

13

16

37
26 10
56
4
39
2

57

Rollin’ 4 Cancer
Californians Jack, Dan, John, and Roger
went on a cross-country roadtrip to the
Super Bowl to raise awareness and benefit
NBCF. With a decked out limo,
they covered 6 states and 12 cities in
two weeks and were able
to rasie over $5,000.

Texas A&M
In October, Texas A&M cavalry, yell leaders,
officers, company K-2, and the K-2 moms
gathered together to support NBCF
and K-2 unit mom and alumna,
Jane Haywood. Jane is an 8-year
breast cancer survivor.
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Run for Hollis:
		Rawson Livezey
				FUNDRAISER OF THE YEAR

W

hen Rawson Livezey’s sister, Hollis, was
diagnosed with breast cancer, he made a
pledge to run the October 2012 Atlanta
half-marathon in her honor. He started a
fundraiser for the National Breast Cancer
Foundation to get friends and family involved in the
“Run for Hollis.” Within days, Rawson’s fundraiser
went viral. Inspired by Hollis, Rawson’s family and
friends joined the fundraiser, even creating bracelets
with “Holliboo Is My Hero” in honor of Hollis.

Rawson did not run his race alone. The Run for
Hollis team had over 70 runners in the October 2012
Atlanta half-marathon. Rawson gathered great support
behind Hollis and his fundraiser. With stories like these
we begin to realize that breast cancer doesn’t just affect
one woman. It affects families, marketplaces, and our
communities. We salute Rawson Livezey on his quest
to honor his sister in her battle against breast cancer.
As of July 2013, Rawson has raised over $25,700 and
continues to be a loyal friend to the NBCF family.
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Financial
Review

W

ith a competitive global market where there
are hundreds of thousands of charitable
giving choices, we are so grateful that you
have chosen and entrusted NBCF to guide
your funds toward meaningful and effective
programs that are helping women now.
NBCF is proud of our accomplishments this year. We
were able to expand our Breast Health Program held
in low-income areas throughout the United States,
delivering on-site breast health education services and
helping women sign up for the Early Detection Plan.
We also launched our new NBCF.org website, offering
a more interactive, engaging and informative place to
learn more about breast cancer.
We have worked hard to keep our programs strong
and sustainable. Over 25,000 diagnostic services and
screenings were provided at 64 facilities, 22 Patient
Navigators supported almost 100,000 women and
another 5,000 women were served through our targeted efforts with Convoy of Hope. We are thrilled to boast
an 83% program spend, while spending only $.09 to
raise every $1, and manage a reserve balance of over
$5 million to ensure a safe harbor and help us weather
any storms that may arise.
Our efforts to be good stewards and ensure that we
navigate our funds appropriately are emphasized
by our focus on the donor and the needs of our
constituents. We are constantly monitoring websites
such as Charity Navigator and GreatNonprofits to
ensure that the things that are important to you are
being updated and shared through these unbiased
third party organizations. Our commitment to transparency is evident through our receipt of the highest
4-Star rating and Top Rated 2013 status from each
organization, respectively.
We thank you for selecting us as your charity of choice,
for believing in our mission, and for giving us the
opportunity to serve so many women, families, and
friends who are looking for answers and hope.

19

25,000+
Diagnostic services &
screenings provided
at 64 facilities

22
9¢

$13.1m

Total Spending
83% PROGRAMS $10.8m

Total Spending

FUNDRAISING &

to fulfill our mission

17% MANGAGEMENT $2.3m

Patient Navigators

supporting
approximately

100,000 women

amount it
costs us to

raise $1.00

Fundraising
$2.3m & Management
Fundraising $1.1m

$10.8m Programs
research $0.7m

•

university of texas
md Anderson cancer center

•

Early Detection &
Diagnostic services

•

Navigation services

•

Beyond the shock®

•

early detection plan

•

breast health education Program

•

Awareness & materials

management $1.2m
Patient Services $3.6m

Education $6.5m
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Statement of Financial Position

2013

2012

Assets
Cash and Investments
Royalties Receivable
Property and Equipment
Other Assets
Total Assets

$5,870
763
780
839
$8,25 2

$7,469
476
855
85 1
$9,65 1

$287
360
$647

$618
400
$ 1,0 1 8

Liabilities
Accounts Payable
Promise to give Others
Total Liabilities
Net Assets
Unrestricted
Temporarily Restricted
Total Net Assets

7,296
309
$7,605

8,4 1 3
220
$8,633

Total Liabilities and Net Assets

$8,252

$9,65 1

Statement of Activities

21

(in thousands)

AS of JUNE 30,

(in thousands)

FOR the YEAR ENDING JUNE 30,

2013

2012

Revenue
Contributions and Royalties - Unrestricted
Contributions and Royalties - Temporarily Restricted
Investment Income and Gains/(Losses)
Total Revenue

$ 1 1 ,886
89
1 35
$ 1 2, 1 1 0

$ 1 3, 1 74
220
1 74
$ 1 3,568

Expenses
Program Services
Management and Administrative
Fund Raising
Total Expenses

$ 1 0,823
1 ,227
1 ,088
$ 1 3,1 38

$1 2, 1 82
93 1
1 ,055
$1 4,1 68

Change in Net Assets

($ 1,028)

($ 600)

Statement of Cash Flows
FOR the YEAR ENDING JUNE 30,

(in thousands)

2013

2012

Cash Flows from Operating Activities
Change in Net Assets
Adjustments:
	Depreciation and Amortization
	Investment (Gain) Loss
(Increase) Decrease in Prepaid Expense & Receivables
	Increase (Decrease) in Payables & Other Liabilities
Net Cash Provided by Operating Activities

($ 1 ,028)

($600)

202
(1 8)
(276)
(323)
($ 1,443)

1 22
13
19
720
$274

Cash Flows from Investing Activities
Proceeds from Investments
Purchases of Investments, Property and Equipment
Net Cash Provided by (Used in) Investing Activities

$4,47 1
(3,0 1 5)
$ 1,456

$2,250
(1 ,66 1 )
$58 9

Net Increase (Decrease) in Cash and Cash Equivalents
Cash and Cash Equivalents at Beginning of Year
Cash and Cash Equivalents at End of Year	

$13
1 ,097
$ 1, 1 1 0

$863
234
$ 1,09 7

Supplemental Disclosures:
Acquisition of Property & Equipment through Operating Lease

-
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sponsor circle

Major Benefactors
*$1,000,000+

President’s Circle
$1,000,000+

Emerald Level
$250,000+

Platinum Level
$100,000+

Gold Level
$50,000+

Silver Level
$25,000+

Bronze Level
$10,000+

ACE Cash Express & Netspend

Gannett Video Enterprises

100, LLC

Del Frisco’s Restaurant Group

Adidas

American Greetings Corporation

AHAVA

Honey Dew Associates, Inc.

CharityUSA.com

ACE Cash Express & Netspend

FUJIFILM U.S.A., Inc.

Aminco International, Inc.

Apio, Inc.

Alegria by PG Lite

Hyper Pet

The Dannon Company, Inc.

CharityUSA.com

FUZE & Honest Tea

AugustineIdeas

Columbia Sportswear Co.

American Beverage Corporation

Interlachen Country Club

Gannett Video Enterprises

Dick’s Sporting Goods, Inc.

Comcast

American Golf Foundation

Leatherman

PatientPoint Network
Solutions, LLC

Harley-Davidson Motor
Company, Inc.

AutoTex Pink / WEXCO

Parade Magazine

Badia Spices, Inc.

Dillard’s, Inc.

Atlantic Coast Media Group, LLC

Lemus Construction

Bradshaw International

Domaine Chandon

Members of BadgerandBlade.com

Llywelyn’s Pub

Evian

FGX International

Beemster Cheese

Giovanni Cosmetics, Inc.

FW Media Inc.

Belcam

Major League Soccer / Los
Angeles Galaxy Foundation

HanesBrands, Inc.

Gina Group

Mr. Kerry Besecker

Harland Clarke Corp.

Intradeco Apparel

Bodybuilding.com

J. Lohr Vineyards & Wines

James Avery

Bond Manufacturing

Jamba Juice

Kellogg North America
Company

Company, Inc.

The Procter & Gamble Co.
*Accumulative over 3 consecutive years

The Hillman Group, Inc.

Hungry Howie’s Pizza

Knouse Foods

Parade Magazine

Mary Kay Inc.

The Procter & Gamble Co.

Medline Industries, Inc.

Talladega Superspeedway

Mimi’s Café
Motorsports Authentics, LLC
Pilot Corporation of America
Process Pink Payments
Sabika, Inc.
Security Equipment Corp.

MALLORY USA, Inc.
ONEHOPE Wine
Rediform, Inc.
RiceTec, Inc.
Ritter Sport Chocolates
Rudy’s Texas Bar-B-Q, LLC
Spenco Medical Corporation
Sunbelt Snacks & Cereals
TIGI Americas
Warner Bros. Entertainment, Inc.

King.com
Kraft Foods Global, Inc.
MagLite® Flashlights
Mush for a Cure
NUK USA, LLC
Pactiv Corporation / Hefty
Sallie Mae
Sunny Marketing Systems, Inc.

Bubba Brands, Inc.
Calvin Klein, Inc.
Cartridge World
Cleaner’s Supply
The Concorde Collection
Conga Women Who Ride
Convoy of Hope

Meglio Pizzeria Inc.
Phoenix Crane Service, Inc.
Potandon Produce, LLC
Precious Moments, Inc.
Santas Best
Sartori
Sevenly, LLC
SG Footwear / Messer Group, Inc.
Sigler Companies, Inc.
Sinclair Wyoming Refining
Company

Creative Thread Concepts, Inc.

Dr. Albert F. Smith and Mahdia
Neubig Smith

CSS Industries, Inc.

Speed Rack

Custom Direct, LLC

Strategic Distribution LP

DHC USA Incorporated

Talenti Gelato E Sorbetto

Donna Bella Milan Inc.

Thirty-One Gifts LLC

Dynabrade

Torrid

Edible Arrangements

Total Woman Gym & Day Spa

International, Inc.

Trinity College Women’s Hockey

eQuilter.com

Uchida of America, Corp.

Fazoli’s

USA Team Spirit

Five Crowns Marketing

VF Services, Inc.

FP Mailing Solutions

Walden University

Gabriel & Co.

Webb Candy, Inc.

Getinge USA

Women’s Ministry Assemblies of God

Employees of Google
Gourmet Home Products

The Yankee Candle Company, Inc.

Handi-Foil Corp.
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board & Officers

Board of
Directors
Board of Directors
Janelle Hail		
Ronald Brooks		
Myra Brown		
Steve Engle, MHA
Gabi Barbarena		
Lance Hamilton		

Janelle Hail

Ron Brooks

Myra Brown

STEVE ENGEL, MHA

GABI BARBARENA

LANCE HAMILTON

Chairman of the Board
Treasurer
Secretary
Director
Director
Director

National Breast Cancer Foundation Officers
Janelle Hail		
Kevin Hail		
John Reece		

“

Chief Executive Officer/Founder
Chief Operating Officer
Chief Financial Officer/Chief Strategy Officer

The mighty lighthouse stands secure,
Undaunted by the restless sea;
Ravaged by the changing tides
And buffeted by winds blown free.”
Becky Jennings
The Lighthouse
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With your help,
	we are helping women now.

Follow, share and contribute
to our stories:

You, your business, church or organization can partner with us by:

1

facebook.com/nationalbreastcancer

Becoming a Corporate Sponsor

Explore how we can best support your sponsorship goals and objectives.
Visit: nbcf.org/sponsor

2

making a donation

3

hosting a Fundraiser

twitter.com/nbcf

Make a secure and private, tax-deductable donation online:
Visit: nbcf.org/donate

instagram.com/nbcf

Help women now by leveraging your marathon, school event, pink party, or any other passion.
Visit: nbcf.org/fundraise

National Breast Cancer Foundation, Inc.® is a 501(c)3 non-profit organization.

pinterest.com/nbcf

nbcf.org
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Thank you

F

or thousands of years, lighthouses have been a point of hope for ships at sea.
Without their powerful concentration of light, sailors would be forced to navigate
an approaching coastline in the dark, their vessels defenseless against the shallow
reefs and shoals. But, it’s not simply the light that saves the day. To be seen from a
distance, the light must shine from a great height. It’s the towering pillar that supports
the lantern room, where lamp and lens unite to form a beam of light that can be seen
from a distance of several miles.
For over twenty years, NBCF has used its light to bring help and hope to those touched
by breast cancer. As a result of increased early detection services and improvements in
treatment options, the survival rate of breast cancer has significantly increased. This is an
extraordinary accomplishment, an achievement that reflects the dedication and support
of our donors, corporate sponsors, hospitals, and the people we serve. We are grateful to
our partners that act as a tower of support for our mission. Thanks to your dedication,
we will continue to provide early detection resources, navigating beyond the fears of this
disease and toward the hope of survival.

May we be diligent and true,
Dedicated to the right
And like the stalwart lighthouse stand
A beacon in the darkest night.
Becky Jennings
The Lighthouse

