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MISSION
National Breast Cancer Foundation’s mission is to
save lives through early detection and to provide
mammograms for those in need. Our mission
includes increasing awareness through education,
providing diagnostic breast care services for those
in need, and providing nurturing support services.

VISION
The vision of NBCF is to be a God-honoring
charity serving those who may be affected by
breast cancer. We strive to help the helpless and
give hope to those without hope.

VA L U E S
Our core values are compassion, integrity, and
wisdom. Compassion for those with whom we
interact. Integrity in what we say and how we
fulfill our commitments. Wisdom, knowledge,
and understanding in our approach to addressing
challenges and opportunities.

3

LETTER FROM

FOUNDER & CEO

JANELLE HAIL
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My Story
I was only 34 years old when I heard the words, “Janelle, you have breast cancer.” It was one of the most difficult moments of my life.
At the time of my diagnosis, I knew very little about breast cancer, and access to information was limited. Yet, there were so many
unanswered questions that flooded my mind. Why did I get breast cancer? I had no family history, exercised regularly, and maintained
a healthy diet.
My doctor offered few treatment options, and I was left to make a difficult decision about my body with little or no information.
Fortunately, my breast cancer was detected early, and I survived.
In 1991, I founded NBCF with a vision to give those affected by breast cancer a voice. I wanted NBCF’s voice to share the message of hope
and encouragement in the face of disease, and I wanted that message to be heard.
Today, NBCF is one of the leading breast cancer organizations in the world. Our message of hope has helped save the lives of thousands
of women by providing mammograms and educating others about the importance of early detection.

NBCF offers Help for Today…Hope for Tomorrow.®
As a breast cancer survivor, I know what it means to have a story to tell. Now, as the Founder & CEO of NBCF, I am compelled to listen,
hear, and give voice to the stories of those affected by this disease. Through NBCF’s mission, our goal is to give:
Stability in Changing Times
Though the economy may change, NBCF remains steadfast. We
work hard to maintain stability during our changing times. Our
stability is a result of our value system and how we treat people.
We view our sponsors and the women we serve with compassion
and understanding. We listen to learn what needs to be done and
fill in the gap in areas of greatest need. Together, our team unites
to serve women.

A Voice for People
NBCF is the voice of the people we serve. We help women make
educated decisions about their health care and provide resources
for those in need.
A Voice for Sponsors & Donors
We listen to what our sponsors and donors say and how they want
to be seen. We provide trust and fiscal responsibility and give our
charity partners peace of mind.

As you review our 2010 Annual Report, we extend our appreciation
for your consideration of our mission. Please join us in offering
hope and giving voice to the stories of breast cancer and consider
how you may want to join with us this year in the fight against
this disease.

A Voice for Hospitals
We listen to their needs and respond to the changes in policies and
government. We hear their desire to help all patients, regardless
of income level, and we provide them resources to be able to offer
equal access to healthcare.
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REVIEW OF PROGRAMS
Founded in 1991, the National Breast Cancer Foundation, Inc. (NBCF) has endeavored to save lives through early detection
and to provide mammograms for those in need. This mission includes increasing awareness through education, providing
diagnostic breast care services for those in need, and providing nurturing support services.
In the face of economic uncertainty, NBCF has continued to see growth and development in our donor support and program
spending. This is an extraordinary accomplishment, an achievement that reflects the dedication and support of our donors,
corporate sponsors, hospitals, and the people we serve.

ILLUMINATING VOICES
Words mean more than what is set down on paper. It takes the human voice to infuse them with deeper meaning.
												

~Maya Angelou

Everyone has a voice and a story to tell. Oftentimes, our voices, quiet and singular, go unheard. In 2010, NBCF set out to
tell the story of those wanting to be heard--the women in need that cannot afford mammograms, the hospitals and medical
facilities that provide them, and the donors and sponsors that want to help.
Voices require illumination, to be ignited by a shared desire to move a story forward. NBCF’s story is about illuminating
voices through the message of early detection of breast cancer. When a life is affected by breast cancer, NBCF is there to
listen, to hear, and to bring help for today and hope for tomorrow. When a hospital, medical facility, or a scientific researcher
develops a way to save a life by providing early detection diagnostic services, NBCF is a reliable source of support. When a
sponsor or donor decides to make a difference and help those in need, NBCF is a trustworthy steward.
NBCF’s program growth this year demonstrates the accomplishments of our collective voice and the success of our story. We
would like to thank our sponsors, donors, supporters, and advocates that have joined us in illuminating the voices of those
affected by breast cancer.
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EARLY DETECTION PLAN®
In October 2008, National Breast Cancer Awareness Month, NBCF launched the Early Detection Plan® (EDP), an interactive
tool to help remind women to schedule breast self-exams, clinical breast exams, and mammograms utilizing a flexible
reminder system with email notifications, calendars, and text messages.
Breast cancer has become one of the leading health crises for women in the United States. One in eight women will develop
the disease in her lifetime. Though the survival rate for breast cancer is high, it significantly increases when the disease
is detected in the early stages. According to the National Cancer Institute (NCI), when breast cancer is detected early, the
five-year survival rate is 98%. That is why there are more than two million breast cancer survivors today in the United States.
It takes seconds to create a plan and utilize NCI’s screening recommendations. These include:
R i s k P r o f i l e : Wo m e n w i t h a
mother, sister, or daughter with
breast cancer are considered at
h ig h e r r i sk o f de ve lopi ng t h e
disease in their lifetime.

Clinical Breast Exam (CBE): An
examination of the breasts to check
for lumps or other physical changes
by a qualified nurse or doctor. A
CBE should be performed every
one to three years depending on
age and family history.

Br e a s t S e l f– E x a m ( BSE ): A
self-examination of the breasts
to check for lumps or ot her
physical changes. A BSE should
be performed monthly for women
over the age of 20.

M a m mog ra m : A n X-ray
ph o t og r aph o f t h e b r e a s t a nd
the primary tool in diag nosing
breast ca ncer. Women over the
age of 40 should schedule annual
mammogram screenings. Women
b e low t h e ag e o f 4 0 m ay a l s o
need to schedule mam mog ram
screenings if they have a family
history of breast cancer.

Since the program was initiated, thousands of women across the U.S. have
created an EDP and joined the movement to detect breast cancer early.
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Dr. Hung with Research/Development Team
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RESEARCH
NBCF works with some of the finest scientists in the nation to help find the cure for breast cancer.
For seven of the past nine years, The University of Texas M. D. Anderson has been ranked #1 Best Cancer Hospital by U.S.
News & World Report. NBCF funds world-renowned cancer researchers, Dr. Mien-Chie Hung, Dr. Melissa L. Bondy, and Dr.
Gary L. Johanning, as they develop novel molecular/gene therapy strategies for human cancer.
In 2009, NBCF committed to a two-year initiative to support early detection and breast cancer basic research programs.
Now in its second year, NBCF’s support focuses on the following areas:

Breast Cancer Basic Research Program
Mien-Chie Hung, Ph.D.

• Developing drug treatment, Endo-CD, a powerful anti-angiogenesis
and chemotherapy agent
• Clarifying the effect breast cancer has on obesity

Molecular Characterization of Early Stage Breast Cancer Patients
Melissa L. Bondy, Ph.D.

• Study to identify the major molecular, pathological, clinical, and
patient-centered risk factors that contribute to the failure of treatment
• Study how these factors contribute to relapse in women with breast cancer

Finding Biomarkers for Early Breast Cancer Detection
Gary L. Johanning, Ph.D.

• Test sera from women without cancer for circulating serum levels of Herv-K Viral RNA
• Test sera from women without cancer for the presence of serum antibody titers against Herv-K
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National Mammography
Program
National Mammography Program
The National Mammography Program (NMP) provides free mammograms and diagnostic breast care services to underserved
women nationwide through medical facilities within our network. The NMP network included 85 medical facilities in 47 states
across the country in fiscal year 2010. The NMP mandates strict adherence to the FDA’s Mammography Quality Standards
Reauthorization Act and provides medical facilities with funding for mammography screenings, network consultation and
management, educational resources, and measurable outcome tools to track patient and program success.
NBCF is committed to successful programming and medical facility support by providing user-friendly methods of evaluating
progress. Time is a valuable asset to medical facilities, and lengthy, complicated reporting methods can be too burdensome.
Also, The Health Insurance Portability and Accountability Act (HIPAA) prohibits medical facilities from sharing certain
information without patients’ permission. Therefore, NBCF has created the following measurable outcome tools to track
program success:
Tracking Results
Medical facility representatives report progress bi-annually. Some of the statistics tracked include:
• Number of breast care services provided
• Number of women served
• Number of abnormal findings and/or malignancies detected
• Methods used to promote early detection educaton and mammography programs
• Capacity to continue treatment after abnormal finding or diagnosis of breast cancer
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PATIENT NAVIGATION
What is Patient Navigation?
It has been said that many people struggle with the health care system at a time when they are fighting for their lives. This struggle is
an unfortunate reality that patient navigation seeks to remedy. Patient navigation is, quite simply, helping patients navigate the health
care system, easing the struggle, and proactively helping patients overcome obstacles on their road to recovery. Patient navigation may
involve helping a newly-diagnosed breast cancer patient find her way through a treatment center. It may also be helping the uninsured
and economically disadvantaged overcome the barriers of cost, fear, and misinformation surrounding a disease and its prevention.
Why do we need Patient Navigation?
According to the Kaiser Family Foundation, there are over 50 million uninsured in the United States. Of those uninsured, about
one–quarter go without needed care due to cost. In regard to breast cancer, early detection is critical to survival. Yet, due to cost, many
uninsured women avoid the recommendations of early detection methods, such as annual mammograms and clinical breast exams.
Oftentimes, these women are diagnosed in later stages when it is more difficult and costly to treat the disease. Patient navigation works to
educate women about the importance of early detection and overcome the barriers associated with its methods. In a 2004 study, Harlem
Hospital Cancer Control Center reported that increased access to care through free screening and early detection produced a survival
rate of 70% over five years compared to 39% in the previous study when patient navigators were not in place.
While NBCF provides free mammograms through its National Mammography Program, sometimes those in need are unaware the
program even exists. Through patient navigation, NBCF works with medical facilities to promote their free mammogram programs to
those that need it most.
How is NBCF using Patient Navigation to save lives?
Throughout 2009-2010, NBCF has helped develop patient navigation programs with some of the top medical facilities in the country.
NBCF supported six patient navigation programs at the following medical facilities:
Baptist Health Foundation (AR)

Magee Womens Foundation (PA)

Johns Hopkins Kimmel Cancer Center (MD)

Mayo Foundation (MN)

LA Christian Health Centers (CA)

University of Kentucky Markey Cancer Center (KY)

At each of these facilities, NBCF is making a difference in patient navigation by providing the support needed to remove the barriers that
inhibit optimal health care. This includes decreasing:
• Percentage of patients lost to follow-up
• Average time from suspicious finding to follow-up appointment
• Average time from suspicious finding to diagnosis and/or treatment
Patient navigators within this program are also working to decrease the appointments missed for patients and improve the overall
coordination among departments within the facilities.
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An NMP Success Story
Kathy, a recipient of a free mammogram through NBCF’s National Mammography Program, recently shared her story and
thanked NBCF for helping her take the first step in diagnosing breast cancer. After discovering a lump, she knew she needed
to get a mammogram, but was deterred by the cost. “I just want to say a huge thank you for all the donations for free
mammograms. I am a 51-year-old mother of three. I want everyone to know this wouldn’t be happening if it wasn’t for the
free mammogram and services provided by you. We have fallen on hard times, but I am blessed knowing that there are funds
for this.”

2010
85
2009
74

2008
65

2007
41
2006
29
2005
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NUMBER OF FACILITIES

NATIONAL MAMMOGRAPHY PROGRAM
NUMBER OF FACILITIES
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MEDICAL FACILITIES
IN OUR NETWORK
Adventist Medical Center (OR)

James Graham Brown Cancer Center (KY)

Sharp Healthcare Foundation (CA)

Alabama Department of Public Health (AL)

Johns Hopkins Kimmel Cancer Center (MD)

South Dakota Department of Health (SD)

Alaska Department of Health (AK)

Jupiter Medical Center Foundation (FL)

Alleghany Highlands Free Clinic (VA)

Liga Contra El Cancer/League Against Cancer (FL)

Allegheny General Hospital (PA)

Los Angeles Christian Health Centers (CA)

Altru Health System (ND)

LRGHealthcare (NH)

American-Italian Cancer Foundation (NY)

LSUHSC Foundation (LA)

St. Anthony’s Medical Center (MO)

Baptist Health Foundation - Little Rock (AR)

Mad River Community Hospital (CA)

St. John Hospital & Medical Center (MI)

Baptist Health Foundation - North Little Rock (AR)

Magee-Womens Foundation (PA)

St. Luke’s Hospital (MO)

Bayhealth Foundation (DE)

Martin Memorial Diagnostic Center (FL)

Bethesda Foundation (OH)

St. Rose Dominican Hospitals (NV)

Mary Rutan Hospital (OH)

Blessing Hospital (IL)
Bluefield Regional Medical Center (WV)

Massachusetts General Community
Health Association (MA)

Boca Raton Community Hospital (FL)

Mayo Foundation - Jacksonville, (F)L

The Queen’s Medical Center (HI)

Breast Cancer Connections (CA)

Mayo Foundation - Rochester, (MN)

The University of Texas M. D. Anderson Cancer Center (TX)

Breast Cancer Resource Center (TX)

Mayo Foundation - Scottsdale, (AZ)

Thomas Jefferson University Hospital (PA)

Charleston Breast Center (SC)

MetroHealth Foundation, Inc. (OH)

Clarian Health Partners, Methodist∙IU∙Riley (IN)

Mississippi State Department of Health (MS)

Cleveland Clinic Foundation - Huron (OH)

Montana Department of Public Health (MT)

Cleveland Clinic Foundation - Lakewood (OH)

Nebraska Medical Center (NE)

Duke University (NC)

Nevada Health Centers (NV)

University Hospitals Case Medical Center (OH)

Fairfield Medical Center Foundation (OH)

Northwest Healthcare (MT)

University of Colorado Hospital (CO)

Fred Hutchinson Cancer Research Center (WA)

OhioHealth Foundation (OH)

University of Kentucky Markey Cancer Center (KY)

Froedtert Memorial Lutheran Hospital (WI)

Oklahoma University Medical Center (OK)

University of New Mexico Hospital (NM)

Genesis Healthcare System (OH)

OSF Saint Frances Medical Center (IL)

Good News Clinics (GA)

Parkland Hospital Foundation (TX)

Hackensack University Medical Center (NJ)

POH Riley Foundation (MI)

Henry Ford Health System (MI)

Presbyterian Cancer Center (NC)

Howard Regional Health System (IN)

Providence Medical Center (AK)

White Memorial Medical Center (CA)

Howard University Hospital (DC)

Saint Alphonsus (ID)

Wyoming Department of Health (WY)
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Southeastern Ohio Regional Medical Center (OH)
Spectrum Health Foundation (MI)
St. Alexius Medical Center (IL)

St. Vincent Foundation (IN)
Swedish Covenant Hospital (IL)

Winthrop P. Rockefeller Cancer Institute (AR)
UCSF Carol Franc Buck Breast Care Center (CA)
University Health Care Foundation (GA)

University of Utah Healthcare (UT)
Vanderbilt Medical Center (TN)
VCU Medical Center (VA)

A VOICE ILLUMINATED
Azevedo selected the National Breast Cancer Foundation,

2010 Winter Olympic Bobsledder Emily Azevedo was just a
child when she found out her mother was diagnosed with
breast cancer.

Inc. (NBCF), whose mission is to save lives through early
detection and to provide mammograms for those in need.
During training week, the team painted their bobsled pink

“The doctors gave her a 50-50 chance of living five years if
she had chemotherapy,” said Azevedo. “She is now a 25year survivor and continues to teach me daily that nothing
is impossible.”

and included the NBCF logo. Their awareness campaign
before the Olympics also captured the attention of the
media, and Azevedo became a heroic advocate for the
message of early detection.

A UC-Davis school record holder in the 100-meter hurdles,
Azevedo credited her mother as a source of strength and
inspiration in her pursuit for Olympic gold.

“This team has defined itself with its willingness to give
back,” said Darrin Steele, USBSF CEO. “The USBSF spends
a great deal of time and effort asking for support in order
to sustain our organization. These athletes have reminded

“My mother has dedicated her life to breast cancer
awareness and advocating early detection,” said Azevedo.
“For as long as I can remember, October marks a house full
of pink ribbons. I am sure my mother has saved many lives
by raising awareness, and my hope is the recognition on
our Bodyn bobsleds will help save many more.”

us that we also have the means and the responsibility to
give back to those organizations that have special meaning
to our federation.”
NBCF Spokesperson and COO, Kevin Hail, said of Azevedo,
“I was inspired not only by her tenacious dedication to the

As part of the U.S. Bobsled & Skeleton Federation’s (USBSF)
desire to give back and share their story, several of the
athletes, coaches, and staff identified charities that had
special meaning to their lives.

sport, but also by her desire to use the Olympic spotlight
to talk about an issue that affects the lives of millions of
women across the world.”
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FINANCIAL REPORT
Financial Highlights

81% Programs
13% fundraising
6% management

NBCF has continued to grow thanks to the generosity of our supporters,
sponsors and benefactors. We realized an increase of contributions and
royalties of 11% over the previous fiscal year.
While we are not immune to the recent global economic challenges,
our conservative approach to financial controls minimized the negative
effects of the markets. In spite of investment losses, we realized an
increase in overall revenue of 21% over the previous fiscal year.
NBCF’s program spending is directed toward three focus areas in
order to completely fulfill our mission of helping to save lives through
early detection and awareness. In fiscal year 2010, 56% of our program
spending was directed to the awareness of breast cancer, 33% was
directed to early detection, including providing mammograms through
our National Mammography Program, and 11% was directed to
research.

SPENDING 2010

How Others See Us

56% AWAreness

Charity Navigator, America’s premier charity evaluator, has given
NBCF its highest four-star rating for the past six consecutive years. This
rating is based on NBCF’s ability to responsibly manage its finances and
operations. For 16 consecutive years NBCF has also been included in the
Combined Federal Campaign, the world’s most successful workplace
charity campaign, of which only 2,257 charities out of 1.8 million qualify.
We continue again this year to dedicate 80% of expenses to support our
programs.
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33% early detection

11% research

PROGRAM 2010

FINANCIAL STATEMENTS
Statement

of Financial Position (in thousands)

as of June 30,

Assets
Cash and Investments
Royalties Receivable
Property and Equipment
Other Assets
		
Total Assets

2010

2009

$5,610
1,617
334
160
$7,721

$2,841
2,314
474
94
$5,723

$105

$79

-

26

$105

$105

7,616

5,618		

Liabilities and Net Assets
Accounts Payable
Notes Payable

		
Total Liabilities
Net Assets-Unrestricted
Total Liabilities and Net Assets

$7,721

$5,723

2010

2009

Statement of Activities (in thousands)
for the year ending June 30,

Revenue
Contributions and Royalties
Investment Income and Gains/(Losses)
Other Income
		
Total Revenue

$10,004
153
(11)
$10,146

Expenses
Program Services
Management and Administrative
Fund Raising
		
Total Expenses
Change in Net Assets
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$9,052
(646)
1
$8,407

$6,562
539
1,047
$8,148

$5,551
712		
736
$6,999

$1,998

$1,408

FINANCIAL STATEMENTS

	
Statement

of Cash Flows (in thousands)

for the year ending June 30,

2010

2009

$1,998

$1,408

152

148

Cash Flows from Operating Activities
Change in Net Assets
Adjustments:
		 Depreciation and amortization
		 Investment (gain) loss

(49)

738

		 (Increase) decrease in prepaid expenses & receivables

(18)

(259)

		 Increase (decrease) in payables & other liabilities

34
$2,117

Net cash provided by operating activities

(45)
$1,990

Cash Flows from Investing Activities
		 Proceeds from investments, property and equipment
		 Purchases of investments
Net cash provided by (used in) investing activities

$773

$(1,055)

(5,160)

1,215

$(4,387)

$160

Cash Flows from Financing Activities
Principal payments on note payable

$(26)

Net increase (decrease) in cash and cash equivalents

$(5)

$2,296

$2,145

Cash and Cash Equivalents at Beginning of Year

2,841

696

Cash and Cash Equivalents at End of Year

$545

$2,841

Supplemental Disclosures:
		 Cash Paid for interest

2

2

		 Leasehold improvements from operating lease

-

53
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SPONSORS CIRCLE
Major Benefactors: $1,000,000+

Diamond Level: $500,000+

accumulative over 3 consecutive years

CharityUSA.com
NetSpend and Ace Cash Express

Carl’s Jr. and Hardee’s Restaurants
CharityUSA.com
Gannett Video Enterprises
National City Corporation
NetSpend and Ace Cash Express
SO.CAP.USA Hair Extensions

Emerald Level: $250,000+
National City Corporation
SO.CAP.USA Hair Extensions
The Procter & Gamble Company
Winn Dixie Stores, Inc.

President’s Circle: $1,000,000+
Carl’s Jr. and Hardee’s Restaurants
Gannett Video Enterprises
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Platinum Level: $100,000+

Hy-Vee, Inc.
Icon Eyewear
Massimo Zanetti Beverage
Oneonta Trading Corp.
Pactiv Corporation/Hefty
Reynolds Foil, Inc.
Select-A-Vision
Spenco Medical Corporation
Sunny Marketing Systems, Inc.

BIC USA, Inc.
Columbia Sportswear Company
Ghirardelli Chocolate Company
Harland Clarke Corp.
Honey Dew Associates, Inc.
Hungry Howie’s Pizza
Knouse Foods
Kraft Foods Global, Inc.
Medline Industries, Inc.
Torrid

Bronze Level: $10,000+
3L Corporation
AMD Lasers, LLC
Blueline/Rediform
Bradshaw International, Inc.
Car-Freshner Corporation
Chiefs Childrens Fund
Custom Direct, LLC
Domaine Chandon
eQuilter.com
Five Rivers Wines
Foreign Source, Ltd.
Gina Group
gloProfessional
Harrah’s Operating Company, Inc.
Harris Teeter
J. Lohr Vineyards & Wines
King.com
Network For Good
Nurtur, LLC DBA Aveda Institute
Porter Novelli
Shlom & Littman
Shopkick/Causeworld
Supervalu, Inc.
Team Beans, LLC
The Navigators
Wexco Industries

Gold Level: $50,000+
American Greetings Corporation
Columbia Pictures
Dick’s Sporting Goods, Inc.
MagLite® Flashlights
Northern Plains Potato Growers Association
Otis Spunkmeyer, Inc.
Process Pink Payments
Security Equipment Corporation
Smithfield Deli Group, Inc.
The Yankee Candle Company, Inc.
Voyageur Canoe Outfitters
Yahoo! Inc.

Silver Level: $25,000+
Aiken Equine Charities Ltd.
B&G Foods, Inc.
Bond Manufacturing Company, Inc.
Cold Stone Creamery, Inc.
Coleman Cable, Inc.
Edible Arrangements International, Inc.
Giovanni Cosmetics, Inc.
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THANK YOU FOR HELPING
US SAVE LIVES
When we consider the delicacy of life and the privilege of reaching women who could die
without our assistance, we are grateful to all of those who make our work possible. To our
sponsors, we thank you for upholding NBCF with financial support and helping us advance
the message of early detection to your circle of influence. To the medical facilities that receive
our funding, we thank you for your life-giving dedication to serve women in need. To the
women we help, we thank you for sharing your stories and helping us illuminate the voices of
those affected by breast cancer.
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2600 Network Blvd., Suite 300
Frisco, Texas 75034
www.nbcf.org

