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Welcome to The Inkredible Five, Winter 2014. Each season, the 
Movable Ink team looks back at recent campaigns and honors five 
innovative brands for creating agile email marketing campaigns that 
stood out in the inbox.

In the following pages, you’ll see five exceptional emails that 
incorporate time-sensitive offers, real-time social media feeds, live 
geo-targeting, video, and image personalization to create eye-catching 
and relevant campaigns.

Here, in no particular order, we recognize our favorite email campaigns 
of Winter 2014. Congratulations to these five companies for getting 
creative and delivering unique and engaging email experiences.



“
”

 By personalizing products 
with each subscriber’s name and 
wedding date information, The Knot 
helped shoppers visualize their 
potential purchases. The ‘click-to-
call’ option on mobile is an example 
of device-level optimization at its 
best.

To promote special Black Friday deals 
on personalized wedding products, 
The Knot customized product images 
with each subscriber’s name, partner’s 
name, and upcoming wedding date. 
The email was fully optimized for mobile 
users, featuring a “click-to-call” button 
to enable shoppers to place a phone 
order directly from the email.

the knot

Albert Hwang
Solutions Engineer, Movable Ink



Mark Bielicky
Sales Director, Movable Ink

“
”

 By using time-sensitive call-
to-actions, Finish Line was able to 
show the best options remaining
for delivery and gifting, no matter 
when the recipient decided to 
open the email. It’s a customer 
courtesy, and a clever way to help 
time-strapped holiday shoppers.

As delivery options for online orders 
became more limited in the days 
leading up to Christmas, Finish Line 
dynamically updated the creative of this 
email message so that the most current 
shipping deadline was always shown. 
Once the online delivery deadline had 
passed, the call-to-action changed to 
promote e-gift card purchases and 
in-store pick-ups.

FINISH LINE



“
”

 This campaign is an excellent 
example of how to make an email 
as real-time and relevant as possi-
ble for each customer. Including an 
educational video about an in-store 
promotion along with a local map of 
nearby stores was a smart way to 
drive offline Black Friday sales.

AMERICAN 
SIGNATURE
American Signature Furniture used 
an animated countdown clock to show 
how much time remained until the start 
of in-store Black Friday sales. Once 
the clock hit zero, the creative changed 
to announce that doors were open. 
An embedded video and map of each 
subscriber’s nearby store locations 
enhanced the email experience.

Lindsay Buckley
Sales Operations Manager, Movable Ink



RadioShack’s Cyber Monday 
“24 Deals in 24 Hours” campaign 
encouraged recipients to revisit the 
email each hour to see the latest deal. 
A live countdown clock showed how 
much time remained until the next 
offer was revealed.

Eric Szuhany
Senior Account Manager, Movable Ink

“

”

 The real-time experience of 
this email was amplified by incorpo-
rating social media. Subscribers 
were encouraged to tweet their 
guesses for the next deal using a 
tweet with a pre-populated contest 
hashtag that launched from a single 
click in the email. A live feed of 
RadioShack’s latest tweets offered 
hints about the upcoming deals.

RADIOSHACK 

10:00 AM

2:00 PM



Anne Terry
Account Manager, Movable Ink

“
”

 Deciding to support a cause is 
a very personal decision. By adding 
subscribers’ names into the creative 
of this re-engagement campaign, 
Movember made every message 
highly personalized and more likely 
to resonate with each recipient.

Movember encouraged past 
participants of its global men’s 
health awareness campaign to 
sign up again by personalizing each 
image at the moment of email open 
with the subscriber’s name. 

movember



Movable Ink is the leading provider 
of Agile Email Marketing technology. 
Since the channel’s inception, email 
has been frozen in time at the moment 
when a marketer hits the “Send” 
button. With Agile Email Marketing 
from Movable Ink, email can now 
be dynamically updated in real-time 
based on each individual recipient’s 
time, location, device, social context, 
and even the weather. Innovative 
brands, such as American Eagle 
Outfitters, Seamless, Finish Line, 
and Lilly Pulitzer use Movable Ink to 
enhance customer engagement and 
increase marketing ROI.

The company is based in New York 
City and is backed by Intel Capital,  
Contour Venture Partners, 
Metamorphic Ventures, ff Ventures, 
Kima Ventures and email veterans 
such as Bob Pittman, Andy Russell, 
Josh Baer, and Alan Laifer.

To nominate an agile email marketing campaign 
for the next edition of “The Inkredible Five,” 
forward the email to ink5@movableink.com.
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