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Lifeskills, created with Barclays week-long campaign 
on ITV to promote work experience opportunities 
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Fast-turnaround ads from ITN Productions to air during LifeSkills Work Week 

LifeSkills, an education programme and work experience matching service from Barclays, is 

running a week-long campaign on ITV following two young people embarking on work 

experience as part of LifeSkills Work Week June 17-21.  

 

The daily adverts devised and made by ITN Productions, the commercial creative hub of ITN, 

will be shot in a documentary style giving a first-hand insight to people taking part in 

LifeSkills Work Week. The deal, brokered and implemented by Maxus, will see a different 

creative filmed each day on location, fed back to ITN using the company’s broadcasting 

infrastructure, edited and then broadcast in the ad spot during that night’s ITV News at Ten 

on weeknights and in peaktime drama at weekends. Turnaround time for each spot will be a 

matter of hours. 

The fast-turnaround production will tell the story of two young people undertaking a week’s 

work experience - one placed by LifeSkills at Pailton Engineering, a manufacturing company 

in Coventry, and another at London-based fibre broadband provider Hyperoptic. 

Through telling the stories of these two young people and their placement companies, the 

campaign will attract participants and employers to the LifeSkills programme. The creative 

will feature interviews with those close to the two people on work experience, film them as 

they first walk into the workplace and then get reaction from them and their colleagues 

during the week. The spots will be broadcast on ITV from Sunday 16 June until Sunday 23. 

LifeSkills, is a free, curriculum-linked programme designed to give 14-19 year-olds and their 

teachers access to the skills, information and opportunities they need to help them towards 

getting the jobs they want. Launched in March this year, LifeSkills aims to offer 50,000 work 

experience opportunities in 2013. 

http://www.creativematch.com/directory/maxus-uk/
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LifeSkills Work Week is a central point of the programme, offering prizes that include once in 

a lifetime opportunities to learn from some of the most successful leaders in business, media 

and sports globally. During the week, young people will have placements at a wide range of 

companies including Facebook, West Ham United Football Club, ITN, and Barclays. 

The campaign runs on ITV following ITV and ITN Productions winning a competitive process 

managed by Maxus. The TV activity is supported by a social media presence at 

Facebook.com/yourlifeskills where additional multi-media content will feature. 

Kirstie Mackey, Head of LifeSkills, Barclays, said: “This new broadcast drive will bring to life 

the scale of our ambition when it comes to highlighting the importance of work experience for 

young people today. We want to inspire them by showing just how valuable work experience 

can be as an opportunity to gain the skills they need for successful careers.” 

“A campaign like LifeSkills will benefit from an impactful focus on telling the stories and 

sharing the daily experiences of the people involved,” said Derek Dyson, Executive Producer 

at ITN Productions. “ITN’s rich heritage in storytelling and our expertise in live broadcasting 

will help execute this in a way that really connects with audiences. We’re looking forward to 

marking LifeSkills Work Week and expanding its reach by delivering an end-to-end creative 

product through compelling fast-turnaround daily spots.” 

“Placing LifeSkills within an ad spot during the News at Ten delivers greater campaign 

credibility and this specific placement emphasises its newsworthy nature,” said Tom Green, 

account director, Maxus. “It also allows the commercial content to flow seamlessly within the 

separate news context and is a pin sharp way to reach the target demographic. Opening up 

the News at Ten with an ad spot was made possible because of the good working relationship 

Maxus enjoys with ITV.”   

 
 
 
 


