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YaYa LeGrand had been running her wholesale, private-label wine distributor for 
several years when she realized she could use some professional insight to take it 
to the next level. 

Sales were strong for the North Miami company. LeGrand knew effective marketing 
and social media would help elevate her brand in the local market, but she was 
leery of investing big dollars to hire a marketing firm. Then last year, she heard 
about a business branding workshop hosted by SCORE, the Service Corps of 
Retired Executives. 

So in October she invested $40 to attend a daylong marketing seminar hosted by 
SCORE's Miami chapter. She learned, for example, how companies like McDonald's 
and Apple make their brands stand out, how to use social media, and why 
consistent messaging is important. 

"I'm always looking for ways to bring more exposure to my brand," said LeGrand, 
CEO and founder of YaYa Wines & More. "The instructor brought to the table things 
that I wasn't doing that made an impact on how I approach my marketing. I was 
able to get all that information in a few hours and at a low cost." 

Nonprofit mentoring group SCORE was founded in 1964 to educate entrepreneurs 
and small businesses. It now has more than 360 chapters nationwide. A partner of 
the U.S. Small Business Administration, SCORE's more than 13,000 volunteers 
provide free counseling, coaching and mentoring to entrepreneurs on topics across 
more than 60 business categories. 



LeGrand is a perfect example of a SCORE client, said Oscar Rospigliosi, chair of the 
Miami SCORE chapter and a volunteer there since 2010. Whether with a startup, a 
fledgling business or a corporation with several million dollars in retail sales, clients 
know they lack certain business knowledge and want to learn it for themselves, he 
said. 

"A lot of them are looking for new, innovative ways to market themselves or learn 
what they need to know about running their business," he said. "It's not reinventing 
the wheel; it's just helping them expand their business." 

The client roster has changed in recent years. Realizing college students need to 
learn more about entrepreneurship or even how "create their own jobs," the Miami 
chapter has partnered with local colleges and universities to develop coursework 
and provide speakers on topics including marketing, management and finding 
customers or funding. 

SCORE doesn't make loans, and it won't do the work for clients. Volunteers will 
serve as advisers; chapters often create committees to work closely in guiding 
businesses of all sizes. 

Volunteer expertise and workshops vary. Miami Dade SCORE also offers courses in 
import/export, federal contracting, working with U.S. Customs and Border 
Protection, business etiquette, even leasing.  

The Broward Chapter partners with Hollywood-based Hispanic Unity of Florida to 
offer Spanish-language workshops to help Hispanic clients understand the nuance 
of translated business terms, like "plan de negocio" for business plan and "flujo de 
caja" for cash flow, or technical terms found in QuickBooks, said George Gremse, the 
chapter chair. 

"Business terminology is not intuitive. It's that technical language that, when 
you hear it, doesn't translate," he said. "But when they hear it from a bilingual 
teacher, they can grasp it pretty easily." 

Gremse is a classic SCORE volunteer. Before retiring, he was a travel industry 
executive, including president/COO of Alamo Rent a Car. Whether at the offices 
in downtown Fort Lauderdale or Hollywood, Gremse and other volunteers bring 
their expertise for someone wanting to invest $40,000 to start a barbershop or 
grow their $5 million company, he said. 

A growing number of SCORE volunteers are active in the workforce, said Jerry Steinberg, chair 
of SCORE Palm Beach in West Palm Beach. (SCORE South Palm Beach serves the Boca Raton 
area.) Nationwide, SCORE recognized that many of its volunteers have little knowledge of 
modern business tools such as emerging technology or social media, said Steinberg, whose 
youngest volunteer is 38 and oldest is 84. 
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No matter the age, the mandate is the same, he said. Volunteers cannot join hoping to network to 
land clients as customers for their own businesses. They also must commit to about 25 hours a 
month teaching any of the 90 workshops held annually or mentoring some of the 2,000 active 
clients – or 600 new clients who join his chapter each year, he said. 

Clients can stay as long as they're reaping value from the engagement, Steinberg said. 

"We meet with the client as long as the client feels we can be helpful," he said. "When you work 
with someone like that for months or even years, you see they've made significant progress in 
achieving their dream. That's extremely rewarding. That's why all of our mentors do it." 
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