
Q&A From How to Get Entire Neighborhoods Aware of and Using Your Business  

Learn About EDDM (Every Door Direct Mail) 

 

Q: Where can I find vendors? 

A: Here is a link to the USPS online vendor guide: 

http://mailingindustryproductguide.com/Listing/Index/Every_Door_Direct_Mail/EDDM_Printing/6552/110.  

Q: As an insurance company, we can write in the entire state, however, many people like to deal locally. Is EDDM a 

good marketing solution for me? 

A: EDDM is perfect for helping insurance companies prospect locally - giving the mailer a personal, neighborhood 

feeling. 

Q: With kids and less and less time I find myself using the smart phone more. I don't have time or space to carry direct 

mail. 

A: What’s interesting about this comment - and something we've definitely seen as a trend - is that with the shift of 

businesses using email marketing (usually to save money), the mailbox is a little less cluttered and recipients can focus 

more on the material they do receive. 

Q: Who are Epsilon and DMA and how well respected are they? 

A: Epsilon is global agency that harnesses the power of rich data, world-leading technologies, engaging creativity and 

transformative ideas to ignite connections between brands and customers. DMA is the Direct Marketing Association, the 

world’s leading independent organization for data-driven marketers. Both groups routinely conduct market research in a 

variety of areas. 

Q: A section of my target market is travelers and frequent flyers, how can I reach them? 

A: If your prospects are not geographically concentrated, then traditional direct mail - where you purchase or rent a list 

of specific individuals based on criteria - is probably your best approach. Common criteria such as age and income might 

not drill down deep enough ... you could look into renting a list of subscribers to travel and lifestyle publications for 

example. 

Q: I have an on line boutique, what do you suggest? 

A: As we mentioned during Q&A, online businesses could examine characteristics of their best customer profile and see 

if they share any common traits. Are there clusters in the same general area (whether that's a state, city or 

neighborhood)? Is a certain gender or age group more represented? By learning more about your best customers, you 

can then create a strategic plan to try to attract more like them.  

Q: My business is online.  Can I use EDDM to send direct mail nationwide? 

A: Yes, EDDM is a service that can be used to mail to all US locations with carrier routes. 

Q: We just started using www.nextdoor.com for email advertising and controlled marketing. Ever heard of it or other 

type systems? 

A: We're familiar with several email providers - not specifically Nextdoor.com though. 

Q: Can we use flyers? 

A: Flyers that meet the USPS size requirements for Mail Flats would qualify for EDDM. 

Q: Can you use EDDM for commercial businesses AND residential?  

A: Yes, you can send EDDM pieces to residential carrier routes only, or to residential and business carrier routes. 

http://mailingindustryproductguide.com/Listing/Index/Every_Door_Direct_Mail/EDDM_Printing/6552/110


Q: Are commercial addresses included in EDDM? 

A: Yes, business carrier routes are included in EDDM - but only when sending to both residential and business carrier 

routes. 

Q: Can I use a standard size post card? 

A: A 4 x 6 postcard does not meet the USPS requirements for product size to be mailed using EDDM. That is what most 

people consider "a standard size post card." A popular size that does qualify is 6.25 x 9 - which is still ends up being very 

affordable once you consider the reduced rate of postage for the EDDM service. Here is a link to the USPS website for 

the specifics about a mail flat: http://pe.usps.com/text/dmm300/301.htm#1033434  

Q: Are the costs covered in the webinar all of the costs we can expect or there is need for registration? 

A: Most websites will require you to register at some point in the process, but there shouldn't be a cost associated with 

just using the mapping tool or customizing a product. Cost comes into play when you are actually ordering a product to 

be printed, shipped or mailing and of course postage. 

Q: Can you explain what a mailing permit is? 

A: Some businesses have their own mailing permit with the USPS. This allows them to use an indicia on the printed piece 

in place of where you would usually see a stamp. EDDM BMEU vendors typically have mailing permit that allows them to 

print a corporate indicia and process mail for many different customers.  

Q: What about door hangers? 

A: Door hangers are another great way to do local marketing in neighborhoods. When integrated into your marketing 

mix, they can help generate greater awareness and build repetition of your brand and business.  

Q: Could you explain scheduling again? 

A: Scheduling is important to ensure you have allowed enough lead time to develop your strategic plan, prepare your 

creative, determine your audience and choose your marketing approach (neighborhood mailing with EDDM or 

traditional direct mail to a list). If you're using a vendor, be sure to find out how much time they will need to print, prep 

and ship or mail your campaign. And don't forget to factor in actual mail time to reach your recipients. If you have other 

marketing pieces, you'll also want to consider the timing of those too. 

Q: Can we have varied messages by route? 

A: You can mail the same creative piece (marketing message) to one or more carrier routes. If you want to vary the 

message, you would place separate orders with different creative - selecting the carrier routes you wish to receive the 

different pieces. 

Q: How far in advance would you do an EDDM campaign before store opening? 

A: You could actually schedule several EDDM mailings over a period of time to build excitement around your store 

opening. Key milestones might be at groundbreaking/construction, when hiring staff and then just prior to opening. Be 

sure to allow enough time for the production and delivery to recipients, so that your piece is still reaching recipients 

about a week before opening. 

Q: Have any early learning facilities used this marketing strategy successfully?  I'm in the process of developing a 

business plan for an early learning facility.  I would appreciate some creative strategies for ECE. 

A: We've had several education-focused businesses use EDDM as a way to create awareness about their presence in the 

neighborhood and specialized programs.  

http://pe.usps.com/text/dmm300/301.htm#1033434


Q: What is the web site to use the EDDM Mapping Tool? 

A: You can go to the USPS site: https://www.usps.com/business/every-door-direct-mail.htm or visit us at 

EDDM2Go.com/SCORE.  

Q: Do you have any comment about whether a whether a recipient will pay attention to a piece that is addressed to 

them specifically? 

A: Research shows that personalization to the individual will boost response rates. But it's still important to consider if 

the costs associated with this type of personalization is necessary based on the business, offer and relationship to the 

individual (if one exists) and that the ROI justifies taking that approach. There are ways to make an EDDM piece feel 

more personalized by adding language such as "To Our Friends" within the piece. 

Q: Could I use my own designer and printer and then use EDDM for mailing at 0.16 cents per 6.25" x 9" postcard? 

A: Yes, if you use your own local printer, then you would be using EDDM Retail. You would need to prepare the mail 

according to USPS guidelines, take it to the local facility and pay postage directly there. Here is a link to the USPS website 

with more details: https://www.usps.com/business/every-door-direct-mail.htm.  

Q: How does a printer mailer become an EDDM vendor? 

A: Not every printer offers EDDM products and services. In fact, not every printer handles mailing. Some just print and 

ship material to customers. There is a significant amount of additional work needed to understand the requirements and 

execute these campaigns with the same cost and time efficiencies as with traditional direct mail.  

Q: Does the online mapping tool quantify the number of businesses and residential addresses within a shaded area? 

A: Yes, the online mapping tools break out the number of residential and business recipients within the carrier route. 

Q: Is there a minimum quantity to send? 

A: The USPS has set the minimum EDDM quantity at 200 pieces. Each EDDM BMEU vendor may have different print 

minimum quantities, so you'll want to check on that individually. EDDM2Go.com has a minimum print quantity of 500 

pieces. 

Q: It was mentioned that we can target other demos (age, families, etc.) - where does that information come from (as 

opposed to just residential vs. business found in the mapping tool)? 

A: The source of that data would be a great question to ask the vendor you choose to work with. EDDM2Go.com 

receives its carrier route data from a company called Maponics - the same source as the USPS uses. 

Q: Can you comment again on what size post card seems most effective.  What are the postage charges for that size in 

carrier route mailings? 

A: The postage cost for EDDM does not vary by size of product. When using EDDM Retail, the postage is $.16 per piece. 

The most common postcard size is 6.25 x 9 - however, we have many customers who prefer 6.25 x 11 or 8.5 x 11 as a 

slightly larger size that stands out more in the mailbox. 

Q: Is Vistaprint an example of a company who provides this service? 

A: It would be best to contact Vistaprint directly to confirm what services they offer, but we are not aware that they 

offer EDDM services at this time. 

Q: Is the EDDM tool on EDDM2Go.com the same as the one in usps.com?  

A: No, we developed a proprietary mapping tool very similar to the one found on the USPS website. In fact, we use the 

same data source for the carrier route information. 

  

https://www.usps.com/business/every-door-direct-mail.htm
http://eddm2go.com/SCORE
https://www.usps.com/business/every-door-direct-mail.htm
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Q:  How does repeated mailing affect response?  

A: Greater frequency has been shown to generate higher response rates. It's been said consumers sometimes need as 

many as 7 exposures to your marketing message and offers before responding. 

Q: You talked about postage being as low as 16 cents - is that through retail? And where can that be found? 

A: Yes, the USPS postage rate for EDDM-Retail is $.16 per piece. Here is a link where you can learn more: 

https://www.usps.com/business/every-door-direct-mail.htm.   

Q: How do we find all approved vendors and the approved templates? 

A: Here is a link to the USPS online vendor guide: 

http://mailingindustryproductguide.com/Listing/Index/Every_Door_Direct_Mail/EDDM_Printing/6552/110. For the 

templates, you would want to visit individual websites of the EDDM BMEU vendors. Our website is 

EDDM2Go.com/SCORE.  

Q: What is the response rate we should expect? For example ,for a grand opening to 4 zip code area? 55+ or older 

mapping...say 7,000 mailings. 

A: Response rates vary greatly based several factors, such as whether your piece includes an offer, the time of year it is 

being mailed and how appropriate the product or service is to the recipient. In general, direct mail tends to generate a 

1-2% response. 

Q: If postal hours and days are changed as they were contemplating discontinuing Saturday mail, will that affect 

EDDM? 

A: The USPS would need to address any questions regarding mail delivery and the EDDM program specifically. 

Q: Is there any way to send small packages in some similar way?  

A: If your piece met the size requirements for height, length and thickness, it would qualify. It would be a good idea to 

speak with your local USPS contact should you have specific questions. Here is a link to the USPS website for the 

specifics about a mail flat: http://pe.usps.com/text/dmm300/301.htm#1033434.  

Q: I have access to ReferenceUSA, which I can use to directly access my target audience...how then would I benefit 

from EDDM?  

A: ReferenceUSA would be a resource to help you learn more about specific targets and potentially purchase or rent a 

mailing list. You might be able to use those learnings to more closely examine certain geographic areas where you feel 

there are a large percentage of good prospects. You could then do local neighborhood mailings with EDDM in those 

areas.  

Q: What techniques or tools are available to validate EDDM? 

A: The USPS may have some research on the EDDM service on their website: https://www.usps.com/business/every-

door-direct-mail.htm.  We have several customer testimonials available on our website: EDDM2Go.com/SCORE.  

Q: I need to send a mailer to boat dealers.  Is there a filter for this? 

A: Boat dealers would be a business prospect and better suited to traditional direct mail - where you would rent or 

purchase a list specifically of those individuals. Even if you could identify a specific geographic area where boat dealers 

are typically located (i.e., around marinas and coastal waterways), your messaging would be too specific to send to both 

residential and business recipients within those carrier routes. 

Q: Are the preferred providers paying the post office for the ability to advertise themselves as 'providers'? 

A: This is a question better suited for the USPS, as we are not privy to their relationships with all vendors. 

https://www.usps.com/business/every-door-direct-mail.htm
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http://www.eddm2go.com/score


Q: Can you recommend any local nonprofits who are currently using EDDM in Miami, FL? 

A: We have had several non-profit organizations use EDDM, including churches and Goodwill stores, as well as political 

mailings. We aren't at liberty to provide contact information directly, but our website has customer testimonials that 

might assist you: EDDM2Go.com/SCORE. 

Q: Can you elaborate on the topic of staggered campaigns? What’s the best way to stagger? 

A: Some customers prefer to stagger mail campaigns to better manage response - incoming phone calls, emails or foot 

traffic, especially if they have limited staff resources.  

Q: Is the postage price the same regardless of where you mail in the US. 

A: Yes, EDDM has a flat postage rate regardless of where in the US you mail to. 

Q: Is there a minimum amount of mail that must be sent in a mailing? 

A: The USPS has set the minimum EDDM quantity at 200 pieces. Each EDDM BMEU vendor may have different print 

minimum quantities, so you'll want to check on that individually.  

Q: What is the maximum number of pieces you can purchase?  

A: The USPS has set a maximum quantity of 5000 pieces per day per local facility for EDDM Retail. There is not maximum 

quantity for EDDM BMEU. 

Q: Is it possible to do this without using a vendor? 

A: Yes, if you already have pieces to mail, or use your own local printer, then you would be using EDDM Retail. You 

would need to prepare the mail according to USPS guidelines, take it to the local facility and pay postage directly there. 

Here is a link to the USPS website with more details: https://www.usps.com/business/every-door-direct-mail.htm.  

Q: I think you said UPS has something similar to USPS is that true? 

A: We're not aware that UPS has a program similar to the USPS' EDDM service. 

Q: As a High School Senior Portrait Photographer, is there a way to select residents with children in the age bracket of 

an upcoming senior? 

A: That specific niche is very targeted, and would require renting or purchasing a mail of households that fit the criteria. 

Q: How does your targeting work? Is it by zip code, by demographics, etc.? How close do we get to our direct 

customers? 

A: The mapping tool allows you to enter up to 5 ZIP codes, select a radius around one ZIP code, or select a radius around 

a physical address. From there, you can determine if you want to target residential only carrier routes, or carrier routes 

with both residential and business recipients. Additional demographic information is available on some mapping tools - 

including age ranges, income and size of household. These details can help you decide if the carrier route has a high 

enough concentration of the quality that matter most to your business. If not, you can choose not to add the route to 

your mailing. 

Q: I need 50 regular clients. How many clients should I target with my mailing to get this amount?  

A: That's a great question but very difficult to answer. So much depends on the type of product or service you’re selling 

(B2C or B2B, price, purchase frequency, etc).  

Q: Does the mail piece need a space for addressing, or does the mail carrier just add the piece to each mailbox?  

A: The mail carrier will not add anything to your printed piece. The USPS has very specific requirements for how the 

postal endorsement must be printed on the piece - and it's different depending upon whether you’re using EDDM Retail 

or BMEU. You can find additional information on the USPS website here: https://www.usps.com/business/every-door-

direct-mail.htm or visit our website at EDDM.com/SCORE. 

http://www.eddm2go.com/score
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Q: if you are using the EDDM tool from usps.com website, how often it is updated?  

A: That would be a question for the USPS, as we can't respond to the maintenance of their website or data feed. The 

carrier route information for our mapping tool is updated quarterly. 

Q: Can you mail to just individual streets within a zip code? I am not sure what a mail route entails.  

A: Yes, you can mail to individual carrier routes within a ZIP code. It is the USPS that designated which streets are 

included in a specific carrier route. You can check out the mapping tool on their website by visiting 

https://eddm.usps.com/eddm/customer/routeSearch.action or our mapping tool by visiting EDDM2Go.com/SCORE.  

 

https://eddm.usps.com/eddm/customer/routeSearch.action
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