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opened, and generate higher response from those who open and 
read your e-mails … 
Convert more readers into actual buyers when they finally see your 
sales letter …
And fuel your ability to make ongoing, long-term sales and profits …

All of which makes you MUCH MORE MONEY. 
Now, in this free report – The #1 Way to Electrify Your Copy – I want 

to show you one of the very best ways to “juice up” every line of copy you 
write. This secret is simple to apply, and the impact it will have on your 
writing and results is almost immediate. 

All You Have to Do Is Tap Into the 
Power of Colloquial Words, 

Phrases and Speech!
I’ll explain more about what this means – and how to do it – in just a 

second. But for now just know that I’m also going to be “exposing” one of 
the hottest marketers alive today: Frank Kern. 

You’ll learn exactly how HE uses this exact same secret to make a 
fortune for himself – PLUS, you’ll gain access to: 

■

■

By the time you read this, nearly 
20,000 people will have downloaded 
and read The Great Copywriting 
Conspiracy.  

I definitely hope that YOU are one 
of them!

If so, then you saw why copy is 
the single most important factor in 
your online success. Better copy 
helps you … 

Drive more quality traffic to your 
site … 
Increase opt-ins on your 
squeeze page … 
Get more of your e-mails 

■

■

■

“Tony Flores is one of the few young guys 
who really ‘gets’ classic salesmanship and 
its vital importance in great copywriting. 
Not long after I kicked him out of one of 
my mentoring programs years ago (he got 
good VERY quickly) -- he began to tear up 
the copywriting scene while working with 
legends like Clayton Makepeace.

Now I discover he’s developing killer new 
products, writing winning sales letters and 
orchestrating big money product launches. 
Good energy, smart, savvy, talented, expe-
rienced ... and he’s done his time apprentic-
ing under the best.  That’s what you look 
for in a damn good writer.” 

John Carlton 

www.marketingrebel.com
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The #1 Way to Electrify Your AdsOver 1500 stunningly effective 
words and phrases you can use 
to market virtually any product or 
service in the world …
The single easiest, fastest way 
to make your copy more fun and 
personal-sounding …
A proven secret for putting an 
exciting personality into your copy, 
FAST …
How to say more — MUCH MORE 
— with far fewer words …
Quick and easy ways to unlearn 
those horrible, response-killing 
“academic” writing habits they 

■

■

■

■

■

force-fed you in school …
Three reasons why your prospect has ADD, PLUS what you must do 
NOW to keep his attention … 
And much, MUCH MORE! 
There’s so much more I could tell you about this powerful process, but 

I’ll just let you read it all in the pages that follow. Be sure to take notes and 
apply everything you learn here – as soon as you possibly can. 

Tony Flores

P.S. Weigh in on the report, go to 
http://www.makepeacetotalpackage.com/copywriting-coach/ 
and join the conversation!

■

■

Tony Flores never fails to blow me away!

I’ve never seen anyone who can hold a 
candle to Tony when it comes to teaching 
marketing and copywriting methodology.

Tony, my friend, you have a unique set of 
gifts: Your ability to identify the strategies 
and tactics that are invisible to just about 
everyone else — and your unparalleled 
knack for clearly communicating that all-
important information in a way that makes 
it so easy to understand, digest and USE.

I’m proud to have you as my friend and 
partner.

– Clayton Makepeace
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Oh the times, they are a changin’!  

Never at any point in history has there been this many powerful tools available 
to copywriters, marketers and business builders. 

In fact, when Clayton started, he had just a few books to go by. Now, so much 
of the copywriting process has been broken into clear, step-by-step detail — it’s the 
best time ever to be breaking into this industry. Improving and perfecting your writing 
has never been easier!

Case in point: This premium is the single-fastest way to start mastering many of 
the most magical and powerful expressions in the English language, phrases like … 
stacking the deck … lightning fast … have your cake and eat it too … taken to the 
cleaners … a king’s ransom … like money in the bank … worth it’s weight in gold … 
and so many more. Once you do that, you can then begin putting them into every 
piece of sales copy you ever write. 

And you won’t just be “putting” them in your copy. You’ll be doing it in way that’s 
exactly like the masters do. This one skill is something that normally takes many 
years — sometimes even decades — to master. And now you’ll be able to get it 
down in a matter of weeks or months.

So what led me to spend so much time on this all-too-often-overlooked subject? 

Mostly, it was studying Clayton’s biggest winners in the financial market. That’s 
where he did $60 million on a 150,000 name list - and $22 million in a 6-week e-mail 
campaign.

If you look closely at Clayton’s hottest, most successful promotions in that 
industry, you’ll find TONS of colloquial expressions and clichés peppered throughout 
his copy. Not just one or two per page as many writers assume … but all throughout 
his web promotions!

I know. This was surprising as heck to me too. But when I started to analyze the 
impact of using all of these little phrases … boy did my eyes open! 

More Big Benefits than You Ever Imagined

You see, there are so many benefits to mastering the use of these powerful 
phrases and making them a permanent, automatic part of your writing vocabulary. 
Most people don’t spend the amount of time that I do studying successful mailings 
and promotions, and as a result, they don’t always see all the little subtleties of great 
sales copy. 

The #1 Way To 
Electrify Your Ads!
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This one is an undiscovered diamond for sure. As I started to look at how often 
these magical phrases were used … where they were placed … and the effect they 
created in the reader … I realized how amazingly beneficial they are for copywriters. 

 Without further ado, here are seven of the best ones I discovered …

Big Benefit #1: 
Arguably the Single Best Way  

to Make Your Writing More Personal

The next time you talk to a close friend or anybody in an informal setting, notice 
how often you hear expressions like … easier said than done … no time flat …  long 
shot … and more. You’re almost guaranteed to hear at least one in every informal 
conversation and often you’ll hear many more than that. 

Why do we use these kinds of phrases? Several reasons. Part of sharing in 
a common culture and language is the use of shortcuts. Whenever possible, we’ll 
look for ways to say more and mean more — with fewer words. And we also do 
this because, in sharing common cultural understanding and speech patterns, the 
extended meaning of certain phrases is often immediately apparent. They allow us 
to communicate more efficiently.

As proof of this point, one of the best ways to tell if you’ve got one of these 
magic phrases on your hands is whether it would be understood by a foreign 
language student just entering into the US. For example, even the meanings of 
simple expressions like “bear in mind” or “the lion’s share” would not be immediately 
apparent to somebody who wasn’t already pretty darn familiar with this language or 
culture. 

And here’s where it gets really interesting: When we hear these kinds of 
expressions, it triggers notions of similarity and familiarity in our minds. We assume 
that the person using them is speaking to us informally, and this person shares the 
same cultural understanding and speech patterns as we do. 

The more someone sees you as similar to them, the more they’re prone to like 
you. And that means the more likely they are to be persuaded by you. 

So when your prospect hears you use these phrases and expressions, there’s 
an instant light that goes off in his mind, that starts to tell him, “Hey, this guy is similar 
to me. We share the same language. He must be a friend.” In this way, a more 
powerful bond is created. 

And as a result, you’ve just considerably upped the chances of actually 
persuading him. He likes you now and is not opposed to hearing about what you 
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have to sell. If you do this right, he’ll eventually be willing to fork over his hard-
earned dollars for your product or service. 

Big Benefit #2: 
You’ll Go One Step Further,  

Tapping Into the Astonishing Power of Personality

More than this, you start to create the feeling of genuine personality in your 
copy. This is worth it’s weight in gold (notice that last phrase!), because people are 
attracted to … enjoy communicating with … and ultimately love, love, LOVE buying 
from people with some real friggin’ personality. 

What’s the explanation for this? One of the biggest problems with advertising 
is that most of it is blindly targeted to the masses — and therefore it lacks that ever-
important personal touch. In a sense, this approach feels disrespectful to us because 
we’re being treated like a number or statistic. Not like a real, flesh-and-blood person. 
There’s a very machine-like feeling to almost any form of mass advertising, whether 
it’s a billboard, commercial or a spam message. 

So that’s the primary reason why we have strong resistance to impersonal 
advertising. Fundamentally, we desperately crave the feeling of others taking the 
time to get to know us, our needs, desires, feelings and innermost thoughts. When 
we sense this connection, we’re ten times more open to hearing what that person 
has to say — even if their primary goal is to sell us something. That’s how badly we 
want to be acknowledged, understood and cared about.  

And think about this: When a person goes out to their mailbox, what’s the 
thing they’re most excited to find? Personal stuff, right? Other than a big fat check, 
personal stuff is the most exciting thing we can get in the mail: A nice letter from a 
good friend or family member — or better yet, a package from them with something 
nice. 

The same goes with e-mails. Personal e-mails always take precedence.

In these types of situations, we feel trust, warmth and openness. If that person 
we knew actually wanted to sell us something, we’d be like putty in their hands. In 
this sense, they’ve got a huge edge over the impersonal and distant salesperson. 

The bottom line is that the more personal and the more friend-like you can make 
your sales message, the more trust and receptivity you’ll create in your prospect. 
This increases your chances of converting him into a real-life customer faster than 
just about anything else. 

And these words and phrases help you do just that! 
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Big Benefit #3: 
You’ll Quickly Ramp Up the Visceral Impact of Your Writing

Often, the best colloquial phrases trigger strong emotions and feelings. They 
say so much more in fewer words and they’re often used in emotional or mentally 
intense situations. Other times, they bring vivid imagery to mind which stimulates 
more active, and emotional parts of your prospect’s consciousness. Because they’re 
so incredibly “loaded” with added meaning, imagery and feeling — you’ll quickly 
snap up more sales bang for your buck. 

Remember: The amount of emotion your copy carries will depend on what 
you say and how you say it (the words you choose in your copy). Choose the right 
words and your copy will feel highly emotional … your prospect will become more 
emotional when reading it … and he’ll be far more likely to respond in this intense 
emotional state. 

Just look at a passage from one of Clayton’s financial mailers (colloquial 
phrases are in bold): 

*****

More importantly, millions of disillusioned investors simply took what 
was left of their money and went home. It will be a cold day in hell 
when they trust Wall Street again, or are tempted to throw good 
money after bad in stocks. Many of them couldn’t even do it if they 
wanted to. Their life savings are gone, their retirement nest eggs in 
ruins. 

Others are still just clenching their teeth and holding on for dear life 
— hoping, praying for a miracle that will raise their decimated stocks 
from the dead. 

But the ranks of these die-hard optimists are thinning. And each 
new revelation of earnings fraud, corporate chicanery and brokerage 
corruption will drive many more away from Wall Street. 

*****

Notice colloquial expressions in the passage above.  And more importantly, 
can you feel the impact that these powerful little paragraphs have? The imagery 
and emotional impact here is so much stronger than you find in the normal financial 
market fare. 

The bottom line is this: Putting these expressions into your vocabulary, along 
with the other tools you’re getting from us, can’t help but supercharge the emotional 
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impact and strength of your writing. All you need to do is practice using them!

Big Benefit #4: 
You’ll Say More — MUCH MORE — With Far Fewer Words

I’ve mentioned this benefit earlier in the report, but it’s good to look at this 
benefit from a different angle. Even in long copy, you actually want it to be as short 
and tightly written as possible. 

Remember: Your job as a copywriter is NOT to write lots of copy just for the 
sake of length — that’s the surest way to the poorhouse! Instead, you want to make 
it as short as possible while still … making a complete case for why your product is 
unique and superior to the alternatives … all the powerful ways it will benefit your 
prospect … and why it’s in your prospect’s best interest to act NOW. 

The fewer words you can use in this process — while still making a complete 
case for your product or service — the better off you’ll be. Your prospect will read 
faster … he’ll get to the close and order form more often … and you’ll make many 
more sales as a result. 

So how do you use these phrases and expressions to achieve this effect? 
Here’s one thing you can do: Go back over what you’ve written and look to replace 
boring, cumbersome word choices with more active and potent expressions you see 
in this report. 

But I have to warn you: This isn’t always the most practical way to proceed. 
In my opinion, the most effective approach to mastering these phrases is one 

you’ll learn in just a few minutes. By actively working with the strongest ones in this 
premium, they’ll become a subconscious part of your writing vocabulary and you’ll be 
able to naturally include them in your copy. 

As a result, your copy will become tighter and more impactful.   

Big Benefit #5: 
You’ll Instantly Make Your Copy More FUN TO READ!

 Think about the difference between talking at a formal job interview or listening 
to a academic lecture … versus talking to a close friend at a bar or the beach. Which 
one is more fun? Which one would you more look forward to? 

The answer is obvious. And by using these expressions, you’ll be making your 
copy a more pleasurable experience for your reader. He’ll find reading your copy 
more enjoyable and, more importantly, he’ll stick with you longer. Higher response 
waits just around the corner. 

Now I want YOU to try something:
If you haven’t done so, take a second to read through the list of phrases 
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included in this report. As you do this, you can’t help but smile, right? That’s an 
almost universal reaction. And it’s because we’ve all heard these expressions at 
some point in time and they trigger pleasant feelings inside — feelings of common 
understanding and connection. They have an unspoken meaning that feels like 
camaraderie and connection.

This is also a big reason why so much of today’s forms of entertainment use 
expressions in their titles. Think about shows like … Arrested Development … King 
of the Hill … Curb Your Enthusiasm … Full House … and many others. When I was 
first researching this, some of the top films were named … Déjà Vu … Deck the 
Halls … Tenacious D (a basketball expression) … Flushed Away … Stranger than 
Fiction … and so on. 

This reveals another powerful possibility: It’s very effective to use these types 
of phrases when naming your product … your premiums … in your headlines and 
subheads and anywhere else it makes sense to use them. For example, some of the 
premiums I’ve seen recently are named … Beat the System … Live the Good Life … 
China Bull in the Energy Shop (playing off the “Bull in the China Shop” expression) 
… These Ugly Ducklings Lay Golden Eggs … Windfall Profits in Today’s COPPER 
BUYING FRENZY … Beat Alzheimer’s and Have a Beautiful Mind … Undiscovered 
Defense Diamonds Portfolio … and more. (Of course, these titles make more sense 
when you see the subhead and copy, but you get the point.) 

So when it comes time to name your product, service or any part of your offer, 
why not play around with any of the phrases you think might fit. Who knows — you 
may make your product sound much more interesting and appealing. Plus, you’ll sell 
more because of it!

Big Benefit #6: 
You’ll Avoid One of the World’s Deadliest Copy Killers,  

Without Breaking a Sweat
So what’s this deadly copy killer? Before I reveal that, consider this …
Your average prospect wakes up each morning next to his boring spouse … 

eats a boring breakfast … drives off in his boring car on a boring drive to his boring 
job … works with boring people in a boring office … eats a boring lunch … comes 
back home in his boring car to his boring house … you get the point.

Can you guess what the problem is? 
If you said “boredom” … you guessed right! 
The simple fact is this: Most people are bored out of there minds and they will 

absolutely not tolerate any more boredom than they already have to each day. As 
David Ogilvy once said, “You can’t bore your prospect into buying your product.” 

And this is true today more than ever, because … 
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We live in a overly stimulated society. Everywhere we are bombarded with 
all kinds of lights, flashes, cars, new things to buy, new programs to watch, 
websites to check out and so much more. Our brains are on sensory overload 
and are being stretched to the max. 
People expect to be entertained. Nowadays, entertainment is heavily 
coupled with advertising. People watch free TV shows and are advertised to 
heavily during that process. And even then, they’ve discovered ways to sneak 
around the advertising using devices like TiVo. Given this, what makes you 
think that your prospect will be pitched for your product without also being at 
least somewhat entertained? It’s rare that we ever allow this. 
Our attention spans are shortening. This doesn’t mean that your prospects 
won’t read long copy, but it DOES mean that the thread that keeps them 
reading is more easily broken today than ever. Your prospects are used to 
jumping from website to website … newspaper article to article … and TV 
channel to channel … all without a moment’s hesitation. And the problem is 
that you only get one chance — you don’t have another channel that your 
prospect can go to. You’ve got to keep him reading YOUR sales letter until 
he’s ready to order. This is no small task. 

On that other hand, remember that we like talking to friends. We like spending 
time with people who’ve got energy and personality. It’s outside the ordinary and 
makes life more fun and interesting. In these kinds of situations, our attention 
spans and interest level get much higher. It’s why we can spend an hour watching a 
comedian or hours chatting with buddies or girlfriends. 

Doesn’t it make sense to harness this same dynamic into your copy? Now you 
can. And the liberal use of powerful phrases you find in this premium is one of the 
most effective ways to do it.  

Big Benefit #7: 
You’ll Rapidly Unlearn Many of the Bad Writing Habits  

that College Tricked You Into Forming
One of the biggest advantages of working through this process is that you 

rapidly unlearn so much of the ineffective ways of writing — stuff you probably 
learned in high school and college. There’s a reason many of the best copywriters 
come from sales backgrounds, or were high school dropouts. Educationally 
speaking, these guys are about as far from Harvard as it gets. 

Not that they aren’t smart. 
In my experience, the best copywriters are incredibly brilliant wordsmiths, critical 

thinkers and understand human nature on a very profound level. It’s just that they 
were often never trained and given all the “rules” for how you’re supposed to write. 

And as a result, they ended writing much more like we all talk — direct, 

1.

2.

3.
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personally, and informally. Plus, they were never encouraged to complicate things in 
order to make their argument sound smarter or well-thought-out (how it often works 
in college) … nor were they ever discouraged from using the word “you” in their 
writing … or criticized for using many of the informal phrases that you’re learning 
here. 

Personally, I came from this kind of academic background. And it took me a little 
while to shed all of the informal, “lofty” writing habits that I’d unfortunately picked up. 
And I had to work at it many hours each day. 

It wasn’t easy.
Chances are, you’re in a similar boat. And that’s where the process of mastering 

these words will help you step on the gas as a copywriter and marketer. In reading 
over and practicing them, you’re forced to quickly adopt a more direct, more 
personal tone and style. The more you do this, the quicker your results. 

When you come to the point where you are using these phrases automatically at 
the right places, you know that you’re well on your way to having mastered the art of 
informal speech.  

A Case Study In Colloquial Speech: Frank Kern
If there was ever a person to typify the point I’m making here about the power of 

informal, colloquial speech – it’s Internet Marketing Superstar Frank Kern. 
While I’m sure there are more 

profitable marketers online right now 
– I believe Frank is the most loved and 
popular. 

Not only has Frank helped 
orchestrate some of the most 
successful launches in the history of the 
Internet, his own Mass Control, www.
masscontrolsite.com, launch ranks right 
up there with the best. In fact, I’m part of 
the program and think it’s incredible. 

It’s made me more money than 
just about any other Internet marketing 
product I’ve studied. 

In fact, I’m so enamored with 
Frank’s stuff that I would pretty much 
buy ANYTHING he puts out – without 
even weighing the decision. No need for 
sales copy … just give me the offer and 
make it easy for me to buy! 
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And I’m not alone in this regard. Frank has created an almost cult-like following 
online. If he tells people to do something … to take advantage of an affiliate offer … 
or to, as he likes to say, “buy my sh$%” – then people just do it. 

Almost instantly. Without thinking twice.
And they do it en masse. 

So How Did Frank Create This Effect?
Well, one way he does it is by being the funnest, least formal communicator in 

the Internet marketing space. 
Considered by many to be the best e-mail copywriter on the Internet (although 

dollar-for-dollar, even Frank admitted recently that Clayton might be tops), Frank’s 
e-mails read like silly personal messages to close friends.

Not only do they employ many of the phrases you’re getting in this report 
– there’s an incredibly relaxed tone and style to his e-mails. Here’s one he sent out 
about his friend Mike Filsaime’s offer: 

*****
Subj: WARNING: hidden catch in the “free” offer.
Hey - you know all the promos you’re getting about
Mike Filsaime’s “free” offer?
Do you think anyone took the time to actually GET the stuff and investigate it 
before they sent you blatant promos for it?
Well, I got it ... and I went through the offer with a fine tooth comb. And I made 
this video for you that reveals the “catch”.
It’s here on my blog.
Have a good weekend,
Frank
P.S. Don’t hassle me about how bad I look in this video! I didn’t have time to 
get my professional team of stylists in to bring me up to our usual “Hollywood” 
standards :-)
Here’s the video. 

*****
Notice the phrases “hidden catch” and “fine tooth comb.” And how relaxed 

the wording is with expressions like “Hey” and teasing the reader by saying “Don’t 
hassle me!” 

This e-mail beat out all the other affiliates – and it’s the kind of talk normally only 
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reserved for close friends. Yet Frank does it in just about every single e-mail to his 
list. This creates an iron-clad bond that no one else can compete with.

As further proof, here are a bunch of quotes from Frank’s e-mails using these 
kinds of expressions: 

*****
Seriously. There are a gazillion other affiliates promoting it and they’re pulling 
out all the stops with the cool bonuses they’re offering.

*****
Here’s my link. Do with it what you will. I’m going surfing now :-)

*****
Eben *thinks* he’s going to grill me about Mass Control ... and I’ll let him get 
away with it for a while, but then
IT’S TIME TO TURN THE TABLES

*****
P.P.S. I realize you were on my list long before this Mass Control hoopla 
started.  And I appreciate you being one of my “Long Haul” subscribers.
So if you’d like an early link so you don’t have to deal with all the launch 
shenanigans, just e-mail me and say “gimme the early link” ... and I’ll hook 
you up.

*****
You don’t have to do arm twisting and you don’t have to convince anybody of 
anything.
And ultimately you work less, make more money, and have happy customers 
who buy from you over and over.
Hard to beat, really.
So ... with that said

*****
P.S. WARNING - do *not* let other people in your market see this before you. 
If they use it against you, you’re hosed.

*****
StomperNet has apparently decided to go hog wild and start giving away 
the farm.
Check out how cool this video is. It’ll just start playing and it’s not a pitch.  
Doesn’t even have an opt-in form
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http://www.stompernet.net/gn2/
OK - pizza time.

*****
I think you get the point. If you simply add these kinds of expressions to your 

copy – and then develop your own relaxed informal style – you can enjoy similar 
results. 

In fact, you’ll tap into a “hidden power” I’ve never seen discussed in copywriting 
and marketing circles. 

What Happens When You’re One  
of the “Cool People” In Your Market

One of the ancillary, yet HUGE benefits of communicating informally like this 
and using lots of colloquial expressions is that you appear to be relaxed – like you’re 
not trying that hard. 

You’re not a salesman – you’re just a cool dude (or chick.) 
And guess what? When you think back to your high school days --  it’s easy 

to remember how important it was to be one of the “cool people” – to be accepted, 
loved and included in all the fun stuff. 

No matter how old we get … EVERYONE wants to be friends with the cool 
people. Everyone wants their approval, their attention. And as a result, the cool 
people enjoy a much greater ability to influence and persuade than others. 

Now think about Internet marketing. Can you name a “cooler” person than Frank 
Kern? He’s a surfer dude who barely tries and makes millions on the Internet. He 
doesn’t ever appear to be “trying” in any way – even when he “sells” you something 
it’s like he’s just sharing. 

Yet all this amazing stuff happens around him. 
And if you go to an Internet marketing seminar, you’ll always see big crowds of 

people hanging around, dying to make friends with Frank. 

The Emotional Benefit that Never Gets Old
Are you starting to see the light?
In addition to Frank’s valuable marketing advice, what else do buyers of his 

products receive? 
If you guessed “coolness” – then you guessed right! 
Each time they buy from him, they feel better about themselves – they feel more 

accepted, more “in” … they feel like they just reinforced their image of the kind of 
person they want to be. 
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Many people – especially those who don’t end up using the product itself – buy 
it just to experience this kind of feeling. 

That’s the effect of communicating confidently and in a relaxed, fun manner. 
Gone are the days of coming across like a pushy, “try hard” salesman everyone 
hates. 

And here are the days of you selling more – while chilling out and being more of 
your true self. 

The trick is to relax … use this kind of speech … and embody the kind of person 
your prospect wants to be. 

Just like Frank Kern does. 
One Last Example that PROVES  

the Power of these Phrases — Once and for All
Hopefully by now, you’re convinced that colloquial expressions breathe energy 

and life into your copy. They are like nothing else in this regard.
But just so there’s no doubt in your mind, I’m going to prove it one last time. 

Here’s an example from a different promotion written by Clayton: 
*****

Panic sales of vacation homes are already beginning to hit the 
market like a ton of bricks: In the roaring 1990’s, millions of affluent 
Americans bought second or even third homes — most of them 
vacation palaces in the mountains or on the beach.
Now, with the stock market slip-sliding away, job insecurity new highs 
and real estate values peaking, a huge number of those “unnecessary” 
homes are beginning to go up for sale — bloating supply and driving 
local home values into the ground. The number of existing homes on 
the market in September rose 8% from the same period a year ago. 
And mortgage rates pretty much have only one way to go from here 
— UP: When that happens, you’ll probably see a short-term rise in 
demand for homes as last-minute buyers try to lock in low interest 
rates. 
But that will just be a tiny blip compared to what will happen next: 
sky-high real estate prices combined with rising interest rates will kill 
— absolutely slaughter — consumer demand. And prices will fall off a 
cliff.  

*****
Notice the energy and momentum you feel while reading it. It seems to move 

quickly and just has a certain intensity about it. And look at how often he uses 
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phrases like we’re talking about (ton of bricks, slip-sliding away, tiny blip, driving into 
the ground, fall off a cliff). 

Now, go to another financial package (hopefully you’re on mailing lists and 
getting different packages in the mail) and read one of those. Here’s an example I 
found:

*****
China will intrude upon those dreams of yours — let me assure you of 
that. But I have shown you how to take advantage of this upheaval and 
shield yourself from that likely fallout. Most advisors would quit there, 
but I don’t. 
Consider this fact: 76 million people are migrating out of suburbia. This 
is a trend that is likely to be accelerated by the uncertainty that comes 
with China’s growth, but even if it isn’t, you will still be made wealthy by 
it. 
With housing in a bubble in some areas, should we avoid housing 
stocks and REITs? Without a doubt, values will plummet in the worst 
areas (i.e. mostly in California, where there are more real estate agents 
than there are houses for sale!) But housing markets are very local, 
and where the rush out of suburbia and into the countryside is in full 
force, real estate will continue to prosper.  

*****
 Can you see — and more importantly — FEEL the difference?  It seems to 

move slower doesn’t it? Then observe how much fewer colloquial phrases are used 
in he copy. 

The writing in Clayton’s package is livelier than the other writer. It reads faster 
and it’s more enjoyable to read. You don’t get bored as easily. 

Can you see the connection to your response? I certainly hope so! 
When you make your copy read faster and more enjoyably, you increase your 

readership. More readers making it to the end of your package quite simply means 
higher response and more dinero in your pocket. Pretty simple, huh? 

Techniques for Putting This Material Into Action
Okay, so you’re now thoroughly sold on the importance of mastering all of these 

little words and phrases — and being able to drop them at will throughout your sales 
copy. 

But how do you go about doing that? For many of the great writers like Clayton, 
it took many years of continually using these phrases more and more over time. 
It wasn’t something that he (or others) consciously practiced, but just inevitably 
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happened the more copy he wrote. With this, he got better and better at finding that 
highly personal, energetic voice for his copy.

But here’s the problem you and I face. Without conscious practice, it may take 
you years or decades to really begin using many of the phrases effectively in your 
writing. I don’t know about you, but I think that’s way, WAY too long to wait. Why not 
intentionally practice with them each day and speed your learning curve many times 
over? 

Here’s a simple process that I recommend: 
Start with the A-list phrases and commit to mastering them. As you know, 
these are the ones that are most suitable for winning promotions. Just getting 
them down will put you way ahead of the competition. 
Practice crafting three sentences — the type of sentence that you’d use 
in actual copy — with each A-list word. Think about each sentence and get 
comfortable using the word. This is a technique that they teach SAT students, 
to make a word part of your vocabulary. It works because — when you’re 
forced to craft an actual sentence using it — your brain considers it important 
enough to store for future use.  
 
In a sense, you’re burning a “neuro-pathway” for the word in your brain. This 
makes it available for use the next time there’s an opportunity in your copy.  
 
As an added bonus, this exercise is fun and challenging to your mind!
Keep your eye out for these kinds of phrases whenever you study 
a winning promotion. We all know the importance of studying a control 
promotion each and every day. But that process is so much more effective 
when you look for specific things to observe. In this case, notice the following: 
When, where and how often colloquial expressions are used. Watching how 
the pros do it on a regular basis will start putting this into your brain and 
writing much more quickly. 
Keep moving through the lists. That’s the reason I’ve prioritized and ranked 
each list of the words. All can be used, but some (i.e. the A-list) are much 
more naturally suited for copywriting and those are the ones you should make 
absolutely sure you master. The rest are more like icing on the cake. Getting 
good with them will benefit you, but only to a point. Still, practicing with all 
of them makes a fantastic way to build your sales vocabulary and shift your 
overall style of writing. 

Once you do that, you’re ready for another secret to mastering this kind of 
speech and word usage …

1.

2.

3.

4.
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It’s Time to Run Out and Start Buying the Hottest Tabloids!
In collecting some of the examples for this premium, we went through both 

successful direct mail packages and issues of the National Enquirer. If you’ve heard 
any of the copywriting gurus talk, you know that nearly all of them recommend that 
you read and study this publication.

Why? So many reasons. But for our purposes in this chapter, the Enquirer is 
one of the best places to see the art of fun, informal writing. The Enquirer has a 
pretty simple mission: To grab attention, stimulate interest, entertain through fun 
reading — and most importantly … get you to BUY it based on the success of the 
elements. 

And it’s successful. Damn successful, in fact. I’ve heard that more people read 
the Enquirer than any other publication on earth. It’s writing for mass society, the 
everyday person. And it hits home like nothing else. The National Enquirer is the 
ultimate example of giving people what they really want — not what they say, think 
or try to get you to believe. 

And what people really want is to be talked to informally … to be surprised, 
shocked, pleasured and freed from the clutches of boredom … to be connected with 
interesting people and personalities … and more, of course. But this is what the 
Enquirer offers. And this is what you’ll begin to offer your prospects as you master 
the secrets of colloquial speech.   

Case in point: As you read through the examples below, and certainly if you start 
subscribing to the Enquirer, you’ll notice a very liberal use of the phrases featured in 
this premium. Especially when you get to the gossip columns and the extremely fun 
parts of each issue. This simple fact confirms everything we’ve written about here 
… Namely, that adding and mastering these phrases will skyrocket the momentum, 
entertainment value and response that people have to your sales copy. 

(As a side note, I recommend that you subscribe to the Enquirer so that it 
automatically comes to you every week. This is about 1/3 of the newsstand price, 
and it will save you the time and hassle of having to pick it up at the store. At around 
50 bucks for the year, it’s well worth the money!)

How These Magical Words and Phrases Look in Action
In this section, we’ll be going through different examples from winning copy 

and how they successfully used these phrases. You’ll see — first hand — how the 
different expressions deliver each and every benefit you’ve discovered in this free 
report. 

Alright, let’s down to it. Here are some specific uses for them …
You can use them to dramatize the importance or impact of something. 
In each of the examples below, you’ll find that the bolded expressions magnify 
and dramatize the effect of what the writer is saying. They communicate the 

1.
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point with greater urgency and power than if regular words were used instead. 
… You get a notice from your bank that your adjustable-rate-
mortgage payment has just surged by 50% because the largest 
federal government borrowing in history has just driven interest 
rates through the roof …
And finally, I invite you to send for my comprehensive library of 
America’s most powerful money-making, money-saving tools—tools 
I personally designed to get you through this crisis without a 
scratch — FREE. 
As investors begin to realize just how much trouble the financial 
sector is in … as the number of failed banks continues to rise … 
and especially when a big-name bank bites the dust, what little 
is left of investor confidence will be SHATTERED. Millions will 
stampede for the stock market exits. And the stock market will 
collapse like the feeble house of cards that it truly is. 
At a time like that, cash is king. Millions of families will dump 
everything in a last, desperate attempt to get their hands on cash. 
Nearly every other store of value gets hammered to the ground. 
Now with another banking crisis about to hit the headlines, the 
other shoe is about to drop — HARD. 
For a full 21 days, take a break from counting carbs and calories 
and just count the pounds melting off your body! For a full 21 days, 
say goodbye to cravings and overeating and welcome back to 
melt-in-your-mouth satisfaction! For a full 21 days, feel a burst of 
new energy that lasts all day!
But your body reacts just like the caveman’s. Your pancreas cranks 
out a jolt of insulin. The insulin injects glucose into your cells. And 
the next thing you know, your blood sugar is out of whack.
Or, if he was really lucky, he might have escaped with a diagnosis 
of high blood pressure — and a lifetime sentence of drugs that 
may cause skin rashes, insomnia, depression, kidney damage and 
even rob him of his sexuality. 
I’ll help you light a fire under your portfolio with more 
SPECULATIVE investments that soar up to 307% — even in this 
bear market: If you’re comfortable investing part of your nest egg in 
more speculative investments, we can REALLY kick your wealth-
building into high gear.
But get this: Felix Valencia is a small man (barely 5’5”) who looks 
like he’s been in training to be a couch potato. He doesn’t have 
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six-pack abs, or shirtsleeve-splitting biceps, or hands than can 
squeeze coal into diamonds. 

When you look specifically at the impact of the bolded words and phrases, 
you see the effect much more clearly. It’s undeniable and once you write with 
them, you won’t be able to imagine how you ever got along without them. 
The next secret? 
Use these phrases for ultra-powerful transitions between paragraphs. 
The phrases you see bolded below are all the first lines of paragraphs from 
control copy. When you use them in this way, the paragraph starts off with 
greater momentum and impact. And there’s a tighter connection between it 
and the previous paragraph.  
 
Use this list below frequently until you burn these little phrases into your 
subconscious memory. Over time, they’ll become automatic and you’ll 
naturally begin paragraphs with them at exactly the right times.  

A steal, I hope you’ll agree. But you don’t even have to pay that 
much. 
All along, the answer was right under your nose with alerts like this 
one that I’ve been sending you. 
All in all, this exclusive combination of antioxidants gives your eyes 
extra protection against damaging free radicals, ultraviolet rays and 
oxidative stress.
And that’s not all. When you send for your FREE report, you’ll also 
discover why …
And that’s only just the beginning. Right now, we’re looking at 
14-to-1 ROI on a little investment that nobody thought …
Are you with me? Here, let me show you …
As a bonus, the company’s key ratios — return on equity, return on 
assets, and return on investment — are about ten times those of its 
industry! 
As these dominoes fall, they will send shockwaves through 
the world’s financial markets … crush consumer confidence and 
spending … flatten stock prices across the board … and take 
scores — perhaps hundreds — of other companies down the tubes 
with them. 
Bear in mind this key fact: After nearly every crash out there has 
been a deceptive bear market rally that did nothing more than lure 
investors into the trap. 

2.
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Best of all, this stock is a steal! 
Better yet, join me for two years. Not only will you lock in the 
lowest available price for the maximum time, you’ll immediately 
save $190 off the regular price. 
Bottom line: If you trust any of the economic forecasts now coming 
from Wall Street and the investment media, you’re going to be badly 
burned — again!
But the good news is, you CAN heal once you feed your body the 
right nutrients …
But wait, there’s more. If you act now, you’ll get all seven FREE 
bonuses … the 50% discount … 
By the way … in addition to any gains in the stock price, you also 
get an annual dividend of about 2% per year — $0.70 per share. 
Case in point: Apple. A great company — with stock up 56% in the 
last year. 
Don’t be fooled by false rallies! The disturbing new developments 
I’ve told you about in this report simply can’t help but drive the Dow, 
the S&P 500 and the NASDAQ down another 30%… 40%… 50% 
or even more. 
First things first. The Great Bank Panic will not wait for you to sit 
back and spend months researching stocks. It’s already happening 
right now and there’s no time to waste …
For starters, I want to send you four money-making, money-saving 
tools that are truly worth their weight in gold. 
Here’s the kicker: These rats are telling you to buy, buy, BUY … all 
while they’re dumping their stock like there’s no tomorrow.
How on earth can you trust anything a broker says? More 
importantly, how can you know the TRUTH about stocks and funds 
you still own or are thinking about owning? 
I could go on, and on, and ON. The simple fact is, hundreds of 
formerly solid U.S. companies are in similar peril — they can’t hope 
to ever pay back all the debts coming due. 
If any of this rings true for you, I have a fascinating proposal for 
you …
If history has taught us anything, it’s that no bull market lasts 
forever. And this current one is on its last legs …
In a nutshell, you get all the unique tools you need to make 

■
■

■

■

■

■

■

■

■

■

■

■

■

■

■

■



�� www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

more profitable — and safer — investment decisions with 100% 
objective, conflict-of-interest-free analysis, guidance and ratings …
It gets even better. This simple secret also boosts your heart 
health considerably. In fact …
It’s no secret that, environmentally speaking, China is toxic. 
It’s only a matter of time until every US aircraft carrier, destroyer, 
missile cruiser, and submarine … 
Legend has it that some of the world’s most powerful sex-
enhancing herbs grow deep in these lush, green rainforests. 
Let me get right to the point. I don’t care how many antioxidant 
supplements you’ve tried …
Like him or hate him, Tom Cruise was right about the devastating 
effects of anti-depressants. 
Little wonder: Based on our timely advice, $9,000 invested in put 
options to sell IBM shares could have raked in 544% profit in the 
crash …
Mark my words: When corporations start defaulting en masse … 
when derivatives plays begin blowing up … when just ONE large 
bank nears failure, investors will be terrified and you’re going to see 
the Dow crash to 5000 and probably lower.
Needless to say, everyone in uniform — with the exception of the 
Boy Scouts — is clamoring for these advanced weapons.
No doubt about it: TRW is about to get some of the fattest 
government contracts ever! 
No wonder revenues are expected to soar this fiscal year with 
earnings up over 16%. Buy this stock NOW and get set for double-
digit profits.  
Now, wait just a minute. Do these jokers honestly believe that …
Once upon a time — during the cold war — the US had only one 
adversary capable of threatening our security …
Right before your eyes, the fizzling bubbles will turn into an 
amazing sex fuel with a tasty, natural berry flavor. 
Right off the bat, you get FOUR valuable gifts with your two-year 
membership:
So far, so good. And that’s what gives us the assurance that this 
growth will continue in the next 12 to 18 months …
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So there you have it: I’ve just given you the secret that will protect 
and insulate your wealth more thoroughly than anything else …
Sound far-fetched to you? Well, it’s not. According to a theory 
advanced by a Harvard professor in 2002 …
Speaking of which: The #1-rated best investment advice on the 
planet costs just $995 per year. 
The rest is history. I LOST the war, obviously. Index funds now 
account for 80% of the trading volume on the exchanges. And stock 
picking has become a vanishing art. 
The simple fact of the matter is this: Not acting now will cause 
you to miss one of the greatest profit opportunities of the last 25 
years …
There’s only one place to go from here and it’s down. That’s 
why so many of these crooks are issuing “BUY” ratings — and why 
investors are going to get slapped harder RIGHT NOW than any 
time in the last decade …
Time and time again, I’ve found this to be true in the area of 
healthy eyes. 
Trouble is, with CEO’s STILL effectively bribing broker’s to hype 
their companies’ stocks, it’s darned-near impossible to know whom 
to trust today. 
When the dust settled, CTCR — an independent analyst rating 
service — said that my advice would have made more money 
during the crash of 1987 than those following any other advisor they 
tracked. 
Which just goes to show: There is indeed a free lunch at Wall 
Street. Free lunch and an all-you-can-eat free buffet, too! 

You can use them in a headline, a subhead or the headline for a spread. 
For all the reasons and benefits you’ve already discovered, these phrases are 
some of the very best ways to grab attention and communicate. 
 
Check out the examples below …

U.S. elite forces adopt Dr. Whitaker’s “SPEED-OF-LIGHT PAIN 
CURE!”
As the latest “safe’ COX-2 inhibitor bites the dust, NOW WHAT? 
I say it’s going to be a DEAD CAT BOUNCE! 

Whichever way you want! In truth, there’s no limit to what you can do 
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with all these powerful words and phrases. The more they become a part 
of your regular vocabulary, the more automatically you’ll apply them to a 
variety of situations. 
 
As proof, let’s close with an entire series of examples from different controls 
and also from the National Enquirer. In going through them, you’ll get a sense 
of all the different ways they’re being used by some of the world’s best writers.

Add insult to injury – To add insult to injury, you have to PAY 
income tax on the money you’re losing.
Against all odds – Against all odds, Rosemarie Siggins has had 
a second baby even though she has half a body.
All the way to the bank – Twelve months from now, you can either 
be crying - or laughing all the way to the bank. The choice is 
yours.
Aspirin a Day – Straight talk about the “aspirin a day” craze.
Bald-faced lies - Four bald-faced federal lies now threaten 
to demolish what’s left of your income, your investments, your 
retirement and your financial security.
Barely scraping by – A whopping 12.8% of the workplace is either 
unemployed or barely scraping by in menial, part-time jobs.
Battle Royal – BATTLE ROYAL – New night, big stars as Grey’s 
Anatomy goes to war with CSI.
Belly up – I’m talking about giants like Ford, Campbell Soup, etc. 
etc. … and hundreds of others that are so shaky, they could go 
belly up at virtually any moment.
Bleeding red ink – Ford, Verizon, Maytag, Allied Waste, Nextel and 
Kellogg – are bleeding so much red ink, that their very survival is 
now in question.
Brushes up – Julia brushes up on her smile. Celebs really are just 
like us – they brush their teeth on the balcony of their multimillion 
dollar beach houses!
Bury the hatchet – Paris and Nicole bury the hatchet. No, not in 
each other!
By a longshot – This is the greatest betrayal of individual investors 
yet – by a L-O-N-G shot!
Cherry on sundae – Now here’s the cherry bomb on this sinister 
sundae: Many of the insurance companies that collapsed were top-
rated by the so-called impartial rating agencies.
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Coup de grace – And so, ironically, corporate sales and profits 
plunge with each successive cut in prices? The result is a self-
administered coup de grace.
Cracking up – Hollywood cracking up! Daniel Baldwin’s run-in 
with two cars & the cops. Jude Law whacked in the rear.
Crest of a wave – Why Jen’s on the crest of a wave! No wonder 
Jennifer Aniston looks so happy doing re-shoots of her new movie: 
The Breakup.
Dead Broke – The Pension Benefit Guaranty Corporation is now 
DEAD BROKE.
Deliver the goods – Demi Pregnant. Demi can deliver the goods 
… Baby Joy. Expectant parents Ashton and Demi.
Double-whammy - And so, ironically, corporate sales and profits 
plunge with each successive cut in prices? The result is a self-
administered coup de grace. And a double-whammy at that. Sales 
volumes plummet while revenues are dropping even further.
Drive to its knees - They would absolutely kill what’s left of 
corporate earnings … send loan defaults soaring … and drive Wall 
Street to its knees.
Drop in the ocean - But I’m convinced we’re about to make all 
those astonishing gains look like a drop in the ocean.
Early bird – Early Bird Bonus Gift: I’m responding within 10 
days, so please make sure you also rush my free copy of “Small 
Changes, Big Cures.” 
Early grave – If you drink tap water, you’re sending yourself to an 
early grave!
Everything in sight – Talk queen binges on everything in sight!
Feast your eyes – Feast your eyes on these returns from 2001 
to early 2004: A 59% profit on the S&P 500 … A 138% profit on the 
Dow …
Finishing touches – It’s also why I’ve just put the finishing 
touches on “Rake in Profits …”
Forgotten man – Jack Warden died a forgotten man.
God forbid – And if, God forbid, you encounter a major medical 
problem, you’ll know precisely which treatments to talk with your 
doctor about.
Good luck charm – “You’re my good luck charm!” “I feel sorry for 
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those who lose money … and blame it on bad luck.”
Hammer to a pulp – They would absolutely kill what’s left of 
corporate earnings … send loan defaults soaring … hammer bank 
profits to a pulp …
Hand in glove – I introduce you to investments that fit times like 
these hand in glove.
Hanging by a thread – They’re choking on debt, cash starved, and 
hanging by a slender thread.
Have your cake and eat it, too. How to have our cake and eat 
it, too. Adding just 60 to 100mg of CoQ10 to your daily regimen 
can protect your muscles – including your heart muscle – from the 
symptoms of CoQ10 deficiency.
Highway robbery – Annuities often charge HUGE front-end loads 
– as much as 15%. That’s pure highway robbery.
Hit the jackpot - But, as oil’s price rises … other natural resources 
will also hit the jackpot.
Hoodwink – Washington and Wall Street are conspiring to 
hoodwink you!
House of cards – The economy would collapse like a house of 
cards.
Island of Sanity – Safe Money Report is an island of sanity in an 
insane market.
Kept in the dark – Hubby kept in the dark as fallen star tries to 
kick crack.
Lion’s share – Put the lion’s share of your money into a portfolio 
designed to safely deliver substantial returns without exposing your 
core holdings to risk.
Lions, tigers, and bears - Lions, tigers, and bears … Three men 
tell why they love living with animals!
Miss the boat – Why cardiologists miss the boat when treating 
heart disease, plus the natural vitamin breakthrough that heals your 
heart.
Mr. Right – Why Katie (Couric) can’t find Mr. Right. 
Needle in a haystack – It’s exactly like searching for a needle in 
a haystack. That’s why they work night and day to complete their 
research.
On brink – Christie on brink of breakdown. Husband is a convicted 
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drug dealer!
On the house – If I can’t do all of this and more for you, everything 
I send you is completely FREE: 100% On The House!
On the up and up – After years of yo-yo diets, the talk show 
queen’s weight is on the up and up … again!
One red cent – “I didn’t lose a penny in the bear market!” Thanks 
to Marty and his advice, I didn’t lose one red cent in the entire bear 
market.
Out of the woodwork – Because natural health is such a big 
business, the natural health shysters are coming out of the 
woodwork.
Raise a glass – Raise a glass to the world’s highest outdoor café.
Ready to pop -  The pregnant mom (Katie Holmes) was “ready 
to pop” when she joined family and close friends at the party on 
March 25, just before she was due to give birth.
Saved my butt – You saved my financial butt, and the financial 
legacy I hope to leave my children someday.
Scot-free - But Uncle Sam gets away with this kind of crooked 
accounting, Scot-free.
Shell game – This financial shell game has wrecked the lives of 
millions of Americans.
Skating on thin ice – the answer: Even before the attacks, they 
were skating on the thinnest of ice, with very little hard cash on 
hand to pay their bills coming due.
Sneak Preview – The Stock Market pain you’ve suffered over the 
past three years is only a sneak preview of the troubles to come!
Spice up – Madonna has surgery to spice up her marriage.
The Rolls Royce – Our unsurpassed track record is just one of 
many reasons we are known as the Rolls Royce of financial 
ratings services.
The straw that breaks the camel’s back – In this environment, 
ANY increase in interest rates would be the straw that breaks the 
camel’s back.
To the cleaners – We’ve already had five explosive rallies in this 
bear market, and each one took millions of hopelessly optimistic 
investors to the cleaners …
Toast – Much of Medicare is toast too! All of the demographic 
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problems that afflict Social Security also plague Medicare - only the 
estimated financial shortfall is three times worse!
Too much of a good thing – Too much of a good thing can 
make you feel LOUSY!
Too much on her plate – FRIED. Too much on her plate. Jessica 
Simpson is running herself ragged with a heavy workload …
Truth is stranger than fiction – Mark Twain once said, “Truth is 
more of a stranger than fiction.”
Unglued - As a result, mortgage rates have started to climb and the 
mortgage refinancing boom is coming unglued.
What’s wrong with this picture? - What’s wrong with this 
picture? Everywhere you turn nowadays, you hear politicians, 
bureaucrats and Wall Street types crowing that the economy is 
improving … the bear market is over … and that it is time to buy 
and hold again.

A-List Words and Phrases – When it comes to colloquial words and phrases, 
these give you the most bang for your buck. Practice writing sentences with them … 
throw them into headlines and subheads … hell, commit them to memory if you can! 
They’ll make you a fortune. 
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A

Abandon ship 

Ace in the hole 

After my own heart 

Another one bites the dust

As far as the eye can see 

As good as gold 

As luck would have it  

B

Back breaker, A 

Back to square one 

Back to the drawing board 

Bad (Bum) wrap, A 

Big picture, The 

Big wig, A 

Bigger they are, the harder they fall, The 

Bite the bullet 

Bite the dust, To 

Black eye, A 

Blow it 

Blow the whistle on 

Boils down to 
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Bombed 

Bottom fell out, The 

Bottom line 

Bottom out 

Bright future, To have a 

Broke the bank 

Buckle down 

Bump in the road, A 

Burn the midnight oil 

Burn your bridges 

Business as usual 

Business at hand 

Busted 

Buy into 

By the book 

C

Cash cow, A 

Cash is king 

Cash it in, To 

Catch on, To 

Caught with your hand in the cookie jar 

Chew on, To 

Clean bill of health 

Clock is ticking, The 

Close call 

Cream of the crop 

Cry over spilled milk, To 

Cut and dry 

Cut corners, To 

D

Dagger (knife) in the heart, A 

Dead cat bounce 

Dealt a fatal blow 

Diamond in the rough 

Dig yourself into a hole, To 

Dirt cheap 

Do or die 

Do whatever it takes

Doesn’t stand (have) a prayer 

Doesn’t stand a chance

Don’t hold your breath 

Don’t judge a book by its cover. 

Don’t put all your eggs in one basket.

Don’t put the cart before the horse.

Don’t throw the baby out with the 
bathwater. 

Drop in the bucket, A 
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Dropping like flies

E

Early bird

Easy as 123 

Easy as ABC 

Eat crow

Eight hundred pound (800 lb) gorilla, The 

Emotional roller coaster, An 

Enchilada, The whole 

F

Fall through the cracks 

Fast buck, A 

Fat chance 

Figure it out 

Filthy rich 

Fine line 

Firing on all cylinders 

First things first 

Fly on the wall, A 

Following in his footsteps

Free reign 

From day one 

G

Get (Start) the ball rolling 

Get cleaned out, To 

Get crushed, To 

Get to the bottom of it 

Get with the program 

Get your clock cleaned

Get your ducks in a row 

Get your feet wet 

Get your foot in the door 

Glimmer of hope 

Glutton for punishment 

Go back to the well 

Go belly up, To 

Go down hill, To 

Go figure 

Go through the roof, To 

Good rule of thumb, A 

Got burned 

Got spanked 

Green with envy 

H

Hammered 
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Hands on 

Handwriting is on the wall, The 

Hard to swallow 

Have a shot, To 

He is money in the bank 

He silenced the critics 

High octane

Hindsight is twenty/twenty (20/20) 

History repeats itself 

Hit the nail on the head, To 

Hit the road 

I

I hate to say this, but … 

Icing on the cake, The 

If history has taught us anything

If I’ve said it once, I’ve said it a thousand 
times 

If you can’t beat them, join them.

If you’re going to talk the talk, you better 
walk the walk 

In harm’s way 

In on the ground floor 

In one fell swoop 

In the cards, It’s 

In the clear 

In the nick of time 

In the red, To be

In the wink of an eye 

Isn’t all it’s cracked up to be 

It ain’t over ‘till it’s over

It’s a game of inches 

I’ve had it up to here

J

Jump on the bandwagon 

Jump the gun 

Just a minute 

Just the tip of the iceberg 

K

Keep your eyes open 

Kick him/her to the curb, To 

Kick some butt (ass) 

King’s ransom, A 

Knock it out of the park 

Knock your socks off, To 

Know where you stand 

L

Las ditch effort, A 



�� www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Last hurrah 

Last, but not least 

Laugh all the way to the bank, To 

Leave no stone unturned 

Lesser of two evils, The 

Let the cat out of the bag, To 

Light at the end of the tunnel, The 

Lights out 

Like a bull in a china shop 

Lion’s share, The 

Long and short of it, The 

Long shot, A 

Looking for a needle in a haystack 

Loose your shirt, To 

M

Make a long story short, To 

Make a mountain out of a mole hill 

Make or break, To 

Make out like a bandit 

Make the grade, To 

Makes my blood boil 

Making money hand over fist 

Milk it (for all it’s worth) 

Mind like a steel trap

Missed the boat 

More than meets the eye 

N

Nail in the coffin 

New lease on life, A 

Newbie, A 

Night and day, Like 

No brainer, A 

No holds barred 

None of your business 

Nothing to sneeze at 

Nothing to write home about 

Now or never, It’s

O

Off and running 

On a roll, To be 

On the cutting edge 

On track, To be 

One in a million 

Out of gas 

Out of whack 

Over and over again 
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Over my head 

P

Pandora’s box, Open (up) 

Par for the course 

Picture’s worth a thousand words, A 

Piece of cake, A 

Plain and simple 

Plunk down, To

Pound for pound 

Pull the wool over your eyes, To 

Put your money where your mouth is, To 

Q

Quick buck, A 

R

Raise the bar, To 

Raking in the money (Raking it in) 

Raw end of the deal, The 

Read between the lines 

Read the fine print 

Reinvent the wheel, Don’t 

Right on the button 

Right on the money 

Right on the nose 

Road less traveled, The 

Roll of the dice, A 

Roll out the red carpet, To 

Rolling in the dough, To be 

S

Say what you will …

Say your prayers 

Scraping the bottom of the barrel 

Shed (some) light on, To 

Shoe is on the other foot, The 

Short changed 

Short end of the stick, The 

Show me the money! 

Slam dunk, A 

Smoke and mirrors 

Smoking gun 

Spinning your wheels 

Split second 

Splitting hairs 

Stack the deck, To 

State of the art 

Stay tuned 

Strike while the iron is hot.
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String him along 

Sucker 

Sugarcoat something, To 

Survival of the fittest 

Sweep it under the rug 

Sweet deal, A 

Sweeten the pot 

Swim up stream 

Swim with the sharks 

T

Take it from me 

Take the world by storm, To 

Taken for a ride 

Takes its toll on you 

Talk is cheap 

Taste of your own medicine, A 

Tell it to me straight 

Test the waters, To 

Thank goodness 

Thank your lucky stars 

That burns me up 

That chaps my hide 

That takes the cake 

That’s for the birds 

That’s no joke 

The pen is mightier than the sword.

The proof is in the pudding

The show must go on

There’ll be hell to pay 

There’s a sucker born every minute 

Throw gas (gasoline) on the fire, To 

Throw in the towel, To 

Throw the baby out with the bathwater, 
To 

Time is money 

Time is running out 

Time out 

Time’s up 

Took off like a bat out of hell 

Took off like a shot 

Tried and true 

U

Under a microscope 

Under the gun, To be 

Up the ante 

Uphill battle, An 
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W

Wait for the ink to dry 

Waiting for the dust to settle  

Waiting for the other shoe to drop 

Wake-up call, A 

Welcome to the club 

We’ll cross that bridge when we come to it 

Wet behind the ears 

What goes around comes around 

What goes up, must come down 

What you see is what you get 

What’s wrong with this picture? 

When all is said and done 

When hell freezes over 

When it rains, it pours 

When you lie with dogs, you catch fleas 

Where there’s smoke, there’s fire 

Win, hands down, To 

Winning combination, A 

Witch hunt, A 

Wolf in sheep’s clothing, A 

Work like a dog 

World of hurt, A 

World of trouble 

Y

You ain’t seen nothin’ yet 

You can take that to the bank 

You can’t have your cake and eat it too.

You could have knocked me over with a 
feather 

You don’t have a leg to stand on 

You got it coming to you 

You make a mountain of a mole-hill.
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B-List Words and Phrases – While not quite as strong or frequently applicable 
to sales copy, the words on this list can still be very effective. Practice them once 
you have an excellent grasp of the A-list. 

A

Absolute power corrupts absolutely 

Ace up his sleeve 

Achilles heel 

Acid test 

Actions speak louder than words 

All bets are off 

All hell breaks loose 

All in a day’s work 

All in due time 

All over the map 

All that glitters is not gold 

Always look on the bright side 

An arm and a leg 

An ounce of prevention is worth a pound of 
cure 

Another day another dollar 

Anything goes 

Asleep at the wheel 

At the drop of a hat 

At the end of the day …  

Ax to grind, An 

Beat the street 

Bank on it, To 

Behind the times 

B

Baby boomer 

Back against the wall 

Back in the saddle 

Back it up, To 

Bad blood 

Bad call 

Bait and switch 

Baker’s dozen, A 

Ball is in your court, The  

Balls to the wall 

Banging your head against a brick wall 

Baptism by fire 

Bear down 

Beat a dead horse, To 

Beat around the bush 
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Beats me 

Been there, done that 

Behind the eight ball 

Bells and whistles, To have all the 

Bend over backwards 

Best thing since sliced bread, The 

Bet it all, To 

Bet the farm 

Bet your bottom dollar, To 

Better late than never 

Better safe than sorry 

Between a rock and a hard place, To be 

Big mouth, A 

Bird in the hand is worth two in the bush, A 

Blew him away 

Blind leading the blind, The 

Blow a gasket, To 

Bought (buy) the farm 

Bring home the bacon, To 

Buck stops here, The 

Buck-a-roo 

Build a better mousetrap and the world will 
beat a path to your door 

By the same token  

C

Call a spade a spade 

Call it a day, To  

Call off the dogs 

Call the shots, To 

Can’t teach an old dog new tricks, You 

Carry the team, To 

Caught with his pants down 

Chain is only as strong as it’s weakest link, A 

Changes hands 

Cheap date, A 

Cheap shot, A 

Cheap trick 

Close early and often 

Close, but no cigar. 

Coast to coast 

Cold as ice 

Cold feet 

Come hell or high water 

Come in under the wire, To 

Cuts to the core 

D

Damned if you do and damned if you don’t 
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Dangle a carrot in front of him 

Dark horse 

David versus Goliath 

Day late and a dollar short, A 

Dead as a doornail 

Dead presidents 

Deal with it, To 

Deer in headlights, Like a 

Dig for gold, To 

Do a one-eighty (180)  

Dog eat dog 

Don’t bite the hand that feeds you 

Don’t count your chickens before they’ve 
hatched 

Don’t put off for tomorrow what you can do 
today.

Don’t rock the boat 

Don’t shoot me, I’m just the messenger 

Don’t sweat it 

Don’t tempt fate 

Drop me a line 

Dumber than a bag of hammers 

Dumber than a box of rocks 

E

Early bird catches the worm, The 

Early to bed, early to rise, makes a man 
health, wealthy and wise 

Easy as pie 

Easy come, easy go. 

Easy does it. 

Ends justify the means, The 

Even a blind squirrel finds an acorn once in 
a while 

Even keel 

Even Steven

Every dog has his day 

Everything but the kitchen sink 

Eye for an eye, tooth for a tooth 

F

Fair weather friend 

Feather in his cap, A 

Federal case, A 

Fine and dandy 

Fits like a glove 

Flash in the pan, A 

Fly by night 

Follow the leader 
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Fool and his money are soon parted, A 

Fools gold 

Fools rush in 

For crying out loud 

For Pete’s sake 

G

Game is on the line, The 

Get a word in edgewise 

Get all bent out of shape

Get all worked up 

Get your arms around it 

Get your head in the game 

Give your right arm, To 

Gloss over, To 

Go fly a kite 

Go for broke 

Go head to head 

Go the extra mile, To 

Go through the motions 

Go together hand in hand 

Go too far, To 

Go with your gut 

God speed 

Good man is hard to find, A 

Good things come to he who waits 

Good to go 

Got a leg up 

Got beat like a drum 

Got lost in the shuffle 

Got off on the wrong foot 

Got schooled 

Guns blazing 

Gut check, A

H

Half-baked idea, A 

Happy camper 

Have the last laugh 

He couldn’t hit the broad side of a barn 

He doesn’t know what time it is 

He learned his lesson 

He who hesitates is lost

He who laughs last, laughs best 

He who lives by the sword, shall die by the 
sword 

He is automatic 

He is clutch. 

He is hot 
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He is money

He lost the handle 

Heaven help us 

Hell in a hand basket, To 

His bark is bigger than his bite 

Hold your horses 

Holding all the cards 

Holy cow 

Hot hand, A 

Hot water, In 

I

I beg to differ

I have no bones about that 

I heard (hear) that! 

I need that like I need a hole in my head 

I wasn’t born yesterday 

Ignorance is bliss. 

I’ll be damned 

I’ll be the judge of that, thank you 

I’ll bet dollars to doughnuts 

Ill-fated idea, An 

I’m not getting any younger 

Imitation is the sincerest form of flattery

In a wink 

In the hot seat 

In the joint 

It ain’t over till the fat lady sings 

It ain’t rocket science 

It takes two to tango.

It’s in the bag 

It’s never too late to learn 

It’s not a sprint, it’s a marathon 

J

Jump in with both feet, To 

Just a second 

Just around the bend 

Just fell off the turnip truck 

K

Keep your nose to the grindstone 

Keeps on ticking 

Kick back, To 

Kid in a candy store, A 

Kit and kaboodle, The whole 

Knockout blow 

Knockout, A 

Know it like the back of my hand 



�1www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Know the ropes 

Know the score 

Know which side your bread is buttered on, 
To 

L

Laugh a minute, A 

Lay down the law, To 

Lay my cards (out) on the table 

Leave (Make) your mark, To 

Let bygones be bygones 

Let sleeping dogs lie 

Let the big dog eat. 

Lickety-split 

Like there is no tomorrow 

Litmus test 

Like it’s going out of style 

Loose cannon, A 

Luck of the draw, The

M

Make ends meet 

Make no bones about it 

Make waves, To 

Make your move, To 

Marked man, A 

Marriage of two (2) minds 

Matter-of-fact 

Money doesn’t grow on trees 

Money grubbing 

Money hungry, To be 

Money is the root of all evil 

Money makes the world go round 

Money out (up) the wazoo 

More the merrier, The 

My hands are tied 

My stomach is tied up in knots 

My way or the highway

N

Nail biter, A 

Near and dear to my heart 

Never judge a book by its cover

Never put off until tomorrow what you can do 
today 

Never say die. 

Necessary evil, A 

Necessity is the mother of invention 

Nerves of steel 

Nip it in the bud 
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No go, A 

No if’s, and’s, or but’s about it

No man is an island 

No news is good news

No pain, no gain 

No strings attached 

Not for all the tea in China 

Not just whistling Dixie 

Not playing with a full deck 

Nothing hurts like the truth.

Nothing personal 

Nothing up my sleeve 

Nothing ventured, nothing gained 

O

Off the top of my head 

Oh brother 

Oh my God! 

Oh my goodness 

Old as dirt 

Old ball and chain, The 

Old habits die hard

On a short leash 

On the back burner 

On the ball, To be 

On fire 

Old school 

On the same page 

On the tip of my tongue 

On the up and up 

On your toes 

Once in a blue moon 

One bad apple spoils the (whole) barrel / 
bushel / lot / bunch 

One man’s garbage is another man’s 
treasure 

One man’s meat is another man’s poison.

Open book, An 

Opportunities, like eggs, come one at a 
time. 

Opportunity doesn’t knock twice 

Out of it, To be 

Out of pocket 

Over the hill 

Over the top

P

Pain in the neck 

Pass away, To 

Pass on, To 
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Pass the buck 

Pay lip service, To 

Pay the piper, To 

Pay through the nose, To 

Payback is a b_tch 

Penny saved is a penny earned, A 

Penny wise and pound foolish 

People who live in glass houses shouldn’t 
throw stones 

Perception becomes reality 

Phone it in, To 

Pick of the litter, The 

Pick the low hanging fruit 

Plain as day, As 

Play it by ear 

Play second fiddle to 

Play the field 

Play the hand you’re dealt 

Play with the big boys 

Plenty of other fish in the sea, To have 

Plenty of other fish to fry, To have 

Play ball, To 

Pot calling the kettle black, The 

Pot of gold at the end of the rainbow, The 

Pretty penny 

Practice makes perfect

Pull any stunts, To 

Pull your leg, To 

Put two and two together, To 

Put the pedal to the metal, To 

Put up or shut up

Put your best foot forward, To 

Put your heart into it, To 

Putting the cart before the horse

Q

Quicker than a New York minute 

Quit horsing around!

R

Rain on my parade, (Don’t) 

Rattle your cage, To 

Real McCoy, The 

Rest on your laurels, To 

Revenge is a dish best served cold

Rhyme or reason 

Riding on 

Right up your alley 

Ring a bell, To 
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Rome wasn’t built in a day 

Rotten to the core 

Rough around the edges 

Rough road, A 

Rub salt in the wound 

Rub your nose (face) in it, To 

Rubs me the wrong way 

Run circles around, To 

Run for your money, A 

S

Same song and dance 

Save your breath 

Scratch my back and I’ll scratch yours. 

See eye to eye, To 

See the glass as half empty, To 

See the light, To 

Sees the glass as half full, To 

Sell out (sold out), To 

Sensory overload 

Separate the men from the boys 

Separate the wheat from the chaff 

Sharp as a tack 

Shoe in, A 

Shoestring budget, A 

Shoot from the hip, To 

Shop talk 

Short fuse, A 

Shoot yourself in the foot 

Shooting fish in a barrel , (Like) 

Shooting for the moon 

Sink or swim, To 

Sink your teeth into, To 

Sit tight, To 

Skate on thin ice, To 

Skeletons in the closet 

Show some backbone 

Shut out, A 

Slap (pat) on the back 

Slipped through your fingers 

Slippery slope 

Slow and steady wins the race 

Slow as molasses in January 

Sly as a fox, To be 

Small potatoes 

Small world, isn’t it? 

Snail’s pace, A 
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Snow job, A 

Snowball’s chance in hell, A 

So close, you can taste it 

Smooth operator, A 

Smooth over, To 

Son of a gun, (I’ll be a) 

Sound like a broken record, To 

Sounds like a plan 

Spoon full of sugar helps the medicine go 
down, A 

Spread the word (news) 

Spruce up 

Squeaky wheel gets the grease, The 

Step on it, To 

Stepping on people’s toes

Stick a fork in it (him, me) 

Stick in the mud, To be a 

Stick to your guns, To 

Stick with it 

Sticky subject 

Stop and smell the roses 

Stop on a dime 

Stop the presses! 

Straight arrow, A 

Straighten up and fly right 

Stress out 

Stretch a dollar, To 

Stuck out like a sore thumb 

Solid as a rock 

Someday, you will thank me for this 

Stick it to you 

Strong as an ox 

Stubborn as a mule 

Sweetheart deal, A 

Swim against the tide 

T

Take a step back, To 

Take it easy 

Take it to the limit 

Take it with a grain of salt, To 

Take one for the team,  To 

Take stock of, To 

Take the plunge, To 

Take the wind out of your sail 

Take your life in your own hands 

Taking the scenic route 

Talk shop 



�� www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Talk until you are blue in the face 

That’s a load off my mind 

That’s the way the cookie crumbles 

That’s water under the bridge 

That’s a joke 

That’s a wrap 

That’s bogus 

The apple doesn’t fall far from the tree.

The bigger the better

The bigger they are, the harder they fall.

The first step is always the hardest.

The grass is always greener on the other 
side of the fence

The way to a man’s heart is through his 
stomach.

There is a god 

There is more than one way to skin a cat 

There is no honor among thieves

There is no I in team 

There is no time like the present 

There now, that wasn’t so bad, was it? 

There’s no place like home 

There’s no such thing as a free lunch 

There’s something fishy about that 

Things aren’t what they used to be 

Think outside the box, To 

Third (3rd) time’s a charm, The 

Thorn in my side, A 

Threw a curve ball 

Throw (Toss) your hat in the ring, To 

Thumbs up 

Through thick and thin 

Time after time 

Time and again 

Time flies when you’re having fun 

Time heals all wounds 

Time of your life, The 

Time on your hands 

Times, they are a changing, The 

To be honest with you 

To each his own 

To the victor go the spoils 

Today is the first day of the rest of your life 

Too much information 

Too rich for my blood 

Toot his own horn 

Tooth and nail 
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Trojan horse, A 

Twist my arm 

Two wrongs don’t make a right

Two heads are better than one

Two sides of the same coin

Two’s company, but three’s a crowd

U

Until the cows come home 

Up a creek without a paddle 

Up for grabs 

W

Waiting for your ship to come in 

Wake-up on the wrong side of the bed 

Walk on the wild side 

Walk softly and carry a big stick 

Walking on eggshells 

Wave the white flag, To 

Wham, bam, thank you ma’am 

What a tangled web we weave 

What a way to go 

What’s he been smoking? 

What’s up with that? 

What’s up?! 

Wheel is turning but the hamster is dead, The 

When in Rome, do as Romans do 

When life gives you lemons, make lemonade 

When push comes to shove 

When the cat’s away, the mice play

When the going gets tough, the tough get 
going 

Wing it 

Wipe the slate clean 

World on a string, To have the 

Worm has turned, The 

Y

You can lead a horse to water, but you can’t 
make him drink 

You can say that again 

You can’t put the toothpaste back in the tube 

You can’t stop him. You can only hope to 
contain him. 

You don’t miss the water till the well runs dry 

You don’t put robbers to work in a bank. 

You must crawl before you can walk 

You reap what you sow

You scratch my back, and I’ll scratch yours

You snooze, you loose 

Your goose is cooked 
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C-List Expressions – While you may find exceptions, these are generally the 
weakest of the bunch. They may be used in daily life, but it’s difficult to apply them 
to winning sales copy. Especially the health or financial markets. Of all three groups, 
spend the least amount of time on them.

A

About face 

Above board 

Absence makes the heart grow fonder 

Acorn doesn’t fall far from the tree, The 

Airing dirty laundry 

All bent out of shape 

All dressed up and nowhere to go 

All ears 

All for one, and one for all 

All hands on deck 

All talk and no action 

All that jazz 

All the bits and pieces 

All thumbs 

All work and no play, makes Jack a dull 
boy 

All’s fair in love and war 

All’s well that ends well 

Already got one paw on the chicken 

coop 

Always a bridesmaid, never the bride 

Am I my brother’s keeper? 

An apple a day keeps the doctor away  

An idle mind is the devil’s playground 

An oldie, but a goodie 

Ants in his pants 

Any friend of yours is a friend of mine.

Anyhoo 

Apple of my eye 

Are you a man or a mouse? 

Armed to the teeth  

Around the horn 

As all get out 

As beautiful as the day is long 

As dense as a London fog 

As honest as the day is long 

As horny as a three balled tomcat 

As if!! 

As plain as the nose on your face 
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As snug as a bug in a rug, To be

As tender as a mother’s heart 

As useful as a lead balloon 

As welcome as a skunk at a lawn party 

As ye sow, so shall ye reap  

Ashes to ashes, dust to dust 

Ask me no questions and I’ll tell you no 
lies  

Ass backwards 

At the crack of dawn 

At the eleventh (11th) hour 

At the end of my rope 

At the end of the pecking order 

At the last minute  

At wits’ end  

Atta boy  

Atta girl 

B

Babe in the woods 

Baby blues 

Back from the dead 

Back in a sec 

Back seat driver, A 

Backhanded compliment, A 

Bad hair day, A 

Bad seed, A 

Bad to the bone 

Bags all packed and ready to go 

Ball of wax, The whole 

Balls out 

Bare bones 

Barge right in 

Barking up the wrong tree 

Barn burner, A 

Basket case, A 

Bass Ackwards 

Bat the idea around 

Be in the same boat 

Be it ever so humble, there’s no place like 
home 

Be there or be square 

Beat it! 

Beat the bushes 

Beauty is in the eye of the beholder 

Beauty is only skin deep 

Bee in her bonnet 

Before you were the gleam in your father’s 
eye 



�0 www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Beggars can’t be choosers 

Bend over 

Better half, My 

Better light a candle than curse the 
darkness 

Better than a kick in the teeth 

Better than ever 

Better the Devil you know than the Devil 
you don’t 

Beware the ides of March 

Big as a house 

Big as life 

Big brother is watching 

Big cheese, The 

Big head, A 

Big heart, A 

Biological clock is ticking, Her 

Bird in a gilded cage, A 

Birds of a feather flock together 

Bite me 

Bite off more than you can chew, To 

Bite your lip 

Bite your tongue, To 

Black as pitch 

Blast from the past 

Blaze a new trail 

Blew his wad 

Blind as a bat 

Blood is thicker than water 

Blood money 

Bloom is off the rose, The 

Blow this joint, Let’s 

Blow your brains out 

Blowing smoke (up my ass) 

Blue Monday 

Body is still warm, The 

Body slam 

Bone chilling cold 

Bone of contention, A 

Bone to pick, A 

Bone up on, To 

Bored to tears 

Born with a silver spoon in his mouth 

Both barrels 

Both feet (firmly planted) on the ground, 
To have 

Bounce back, To 

Bowl someone over, To 
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Box yourself in, To 

Boxed in, To be 

Boys will be boys 

Bragging rights 

Brain drain, A 

Brain dump, A 

Bread winner 

Break a leg, To 

Break the ice, To 

Bring it 

Bring sand to the beach 

Brown nose 

Brush off, To (The) 

Buck naked 

Bump on a log, A 

Bun in the oven 

Burn the candle at both ends 

Bury the hatchet 

Bust your balls, To 

Bust your chops 

Busting a gut 

Busy as a bee, As 

Busy, busy, BUSY

Butterflies in his stomach 

C

Can it! 

Can of whoop ass, Open (up) a 

Can of worms, Open (up) a 

Can’t have your cake and eat it too, You 

Can’t hold a candle to 

Can’t learn to swim without getting in the 
water, You 

Can’t say enough about him, You 

Can’t squeeze blood out of a turnip, You 

Case of the dancer blaming the stage. A, 

Cash in your chips, To 

Cast a very long shadow 

Cat got your tongue? 

Cat nap, A 

Catch (Get) my drift? 

Catch a falling knife 

Catch forty winks, To 

Catching some ZZZ’s 

Cat’s meow, The 

Cat’s pajamas, The

Caught me off guard 

Champagne tastes and a beer budget 
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Change your tune, To 

Chew out, To 

Chewing nails and spitting tacks 

Childs play 

Chill out, To 

Chip in, To 

Chip off the old block 

Chip on your shoulder 

Chomping at the bit 

Christmas comes but once a year. 

Clean sweep 

Clean your clock 

Clear as a bell 

Clear as mud 

Clear the air, To 

Climbing the walls 

Close ranks, To 

Clothes do not make the man.

Clothes make the man

Clue me in 

Cock and bull story, A 

Coin a phrase 

Cold shoulder 

Come across, To 

Come again? 

Come out of the closet, To 

Coming down in buckets 

Coming down the pike 

Compare apple and oranges 

Compare apples to apples 

Complete picture, The 

Cookie cutter 

Cool as a cucumber 

Cool your heels, To 

Cool your jets, To 

Couldn’t find his way out of a paper bag 

Cover my ass 

Cowboy up, To 

Crack down, to 

Crack the nut, To 

Crack the whip 

Cracking up 

Crap or get off the pot. 

Crap shoot, A 

Crime doesn’t pay 

Crocodile tears 
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Cross the line, To 

Cry all the way to the bank, To 

Cry me a river 

Cry uncle, To 

Cry wolf, To 

Curb your enthusiasm 

Curiosity killed the cat.

Cut it out 

Cut off your nose to spite your face 

Cut to the chase 

Cut your losses 

Cute as a button, As 

Cuts like a knife 

D

Dances (Moves) to the beat of a different 
drummer 

Death by a thousand cuts 

Deep six something, To 

Dip your toe in the water 

Do as I say, not as I do.

Do birds fly? 

Do unto others as you would have other 
do unto you 

Do you feel me? 

Does a bear sh_t in the woods? 

Does the Pope wear a funny hat? 

Doesn’t have both oars in the water 

Dog it, To (Dogging it) 

Dog’s life, A 

Doing time 

Don’t bite off more than you can chew.

Don’t do anything I wouldn’t do 

Don’t get your knickers in a knot 

Don’t get your panties in a wad 

Don’t go there 

Don’t have two nickels to rub together 

Don’t judge a man until you’ve walked in 
mile his shoes (boots).

Don’t know him from Adam 

Don’t look back 

Don’t make a fuss 

Don’t pee on my leg and tell me it’s 
raining! 

Don’t use a lot where a little will do. 

Dot the I’s and cross the T’s 

Double whammy 

Down and out 

Down on your/his luck 
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Down the hatch 

Draw a blank, To 

Dream on 

Dressed to kill 

Dressed to the nines 

Drive me to drink, To 

Drive me/you nuts, To 

Drive me/you up a wall, To 

Driving me crazy 

Driving your ducks to a (mighty) poor 
pond 

Drop a dime 

Drown your sorrows 

Duck! 

Dumb as a stump 

Dutch, Go 

E

E ticket ride, An 

Eat lead! 

Eat like a horse, To 

Eat my hat 

Eat, drink, and be merry

Elephant in the room, The 

Emphasize the wrong syllable, To 

Empty flattery 

Even a dog knows the difference 
between being stumbled over and being 
kicked. 

Even the sun shines on a dog’s ass 
some days 

Every dark cloud has a silver lining 

Every man has a fool up his sleeve. 

Every man has one black patch, and 
some have two. 

Everyone has their cross to bear 

Everything (It all) comes out in the wash 

Everything’s coming up roses 

Everything’s hunky dory 

Eyeball someone or something, To

F

Face only a mother could love, A 

Face that would scare a dog out of a 
butcher shop, A 

Fair haired one, The 

Faith will move mountains

Fall guy, A 

Fall head over heels 

Falling off a log, As easy as 

Familiarity breeds contempt.

Family affair, A 
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Fan the flames 

Fancy meeting you here 

Far cry, A 

Fat as a cow 

Fat as a pig 

Fell off my plate 

Few bricks shy, A 

Few fries short of a happy meal, A 

Few sandwiches short of a picnic, A 

Fight like cats and dogs 

Fine as wine, As 

Finer than frog hair 

Fingered 

Fish or cut bait, To 

Fish out of water, A 

Fit as a fiddle 

Fit to be hung 

Fit to be tied 

Flat as a board 

Flat as a pancake 

Fleet footed 

Fling, A 

Flip flop 

Flip your lid, To 

Flog a dead horse 

Flown the coop 

Fly by the book 

Fly by the seat of your pants, To 

Fly in the ointment, A 

Forever and a day 

Forewarned is forearmed

Fork it over 

Fork out 

Free as a bird 

From here to Timbuktu 

From little acorns mighty oaks do grow. 

Full Monty 

Full of himself 

Full of hot air 

Full of mischief 

Funny business 

G

Gadzooks! 

Get a life 

Get a room 

Get an earful, To 
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Get back up on the horse 

Get down, To 

Get it, To 

Get lost 

Get my message? 

Get off, To 

Get out of here 

Get out of my hair 

Get over the hump 

Get the hook, To 

Get up off the mat, To 

Getting hitched 

Give a hoot, To 

Give and take 

Give it a rest 

Give it a whirl 

Give it away 

Give me a hand 

Give the shirt off your back, To 

Give them a finger, and they’ll take the 
whole hand 

Give them a hand 

Give them an inch, and they’ll take a mile 

Go against the grain, To 

Go jump in the lake 

Go out in a blaze of glory 

Go out on a limb 

Go over his head 

Go overboard 

Go postal, To 

God willing 

Going bananas 

Going gang-busters 

Gold digger, A 

Gold is where you find it. 

Golden child, The 

Good beginning makes a good ending, A 

Good call 

Good crack 

Good fences make good neighbors 

Good soldier 

Good things come in small packages

Good to the last drop 

Goofing off 

Got him by the short and curlies

Got swept 

Got the stuffing beat out of him 
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Got under my skin 

Got whooped 

Got your nose all pushed out of shape

Grasping at straws 

Grass is always greener on the other side, 
The 

Grease a palm, To 

Green eyed monster 

Greener pastures 

Grey hairs 

Grin and bear it 

Grinning from ear to ear 

Ground rules 

Groundhog day 

Growing like a weed 

Gunning for 

H

Hand off 

Handy as a pocket on a shirt, As 

Hang in there 

Hang me out to dry 

Hang on every word 

Hang yourself, To 

Happy as a clam 

Hard days night, A 

Hard headed 

Hard stop, A 

Hare brained idea 

Has a leg up 

Haste makes waste 

Hat in hand 

Hate his guts 

Have a cow, To 

Have a heart 

Have a nice day 

Have a stick up your ass 

Haven’t got a penny to my name 

He got mugged 

He has egg on his face 

He is milk toast 

He is toast 

He always gives 110 percent 

He dogged him/her 

He’s got game 

Head over heals 

Heading for the poor house 

Heads up 
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Heard it through the grapevine 

Heart breaker, A 

Heart of gold 

Heart of stone, A 

Heaven’s to Betsy 

Hell raiser, A 

Hen pecked 

Here today, gone tomorrow. 

He’s got a bug up his ass 

He’s got more money than he knows 
what to do with 

He’s got the skills to pay the bills 

High as a kite 

High hopes 

High maintenance 

Highway robbery 

Hindsight is better than foresight.

His elevator doesn’t go to the top floor 

His eyes are bigger than his stomach 

His left hand doesn’t know what his right 
hand is doing 

His mouth is writing checks his body 
can’t cash 

Hit below the belt, To 

Hit every ugly branch falling out of the 

tree 

Hit him right between the numbers 

Hit on, To 

Hit the books 

Hit the bricks, To 

Hit the deck! 

Hit the hay 

Hit the sack 

Hog heaven, To be in 

Hold the phone 

Home is where you hang your hat 

Honesty is like an icicle; if once it melts 
that is the end of it. 

Hook me up 

Hook, line and sinker 

Hop, skip and a jump, A 

Hope against hope 

Hope springs eternal 

Horse around, To 

Horse of a different color, A 

Horsing around 

Hot as hell 

Hot enough for you? 

Hot enough to fry an egg 
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Hotter than a fox in a firestorm 

Hotter than Georgia asphalt 

House divided against itself cannot stand, 
A 

How’s it hanging 

How’s that for a topper? 

Hump day 

Hunker down, To 

Hurl insults

I

I can’t stomach that 

I could whip you with one arm tied behind 
my back 

I never met a man I didn’t like 

I second that 

I want my place in the sun 

I wouldn’t trust him as far as I could spit 

Ice water in his/her veins 

I’d lose my head if it wasn’t attached 

I’d rather be red than dead. 

I’d rather have them say “There he goes” 
than “Here he lies.”. 

Idle hands are the devil’s workshop 

If at first you don’t succeed, try, try again.

If the shoe fits, wear it 

If wishes were horses, beggars would ride 

If you can’t lick ‘em, join ‘em. 

If you can’t ride two horses at once, you 
shouldn’t be in the circus. 

If you can’t stand the heat, get out of the 
kitchen. 

If you chase two rabbits, both will escape 

If you don’t have anything nice to say, 
don’t say anything at all 

I’ll fix you 

I’ll leave you with something to chew on 

In a coon’s age, Not to have seen 
someone 

In cold blood 

In fine fettle 

In for a penny, in for a pound 

In God we trust; all others pay cash. 

In politics, a man must learn to rise above 
principle. 

In the black, To be 

In two shakes of a lamb’s tail 

In unity there is strength.

In your dreams 

In your face 

Inched out 

Indian giver 



�0 www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Is a frog’s ass water tight? 

Is it soup yet? 

Is the Pope Catholic? 

It is good to be king 

It never rains but it pours.

It takes a thief to catch a thief. 

It takes nine months to have a baby, no 
matter how many people you put on the 
job. 

It takes one to know one. 

It takes two to make a bargain. 

It will do 

It won’t fly 

It’s a lemon 

It’s a wash 

It’s all fun and games until someone 
loses an eye. 

It’s all over but the crying 

It’s better than a sharp stick in the eye 

It’s not the size of the dog in the fight. It’s 
the size of the fight in the dog. 

It’s not whether you win or lose, it’s how 
you play the game 

It’s what’s on the inside that counts 

I’ve got it covered 

J

Jack of all trades

Jack of all trades and a master of none, 
A 

Jerk off, A/To 

Jiminy Christmas 

Jockeying for position 

Joined at the hip, To be 

Journey of a thousand miles begins with 
the first step, A 

Jump down your throat, To 

Jumped his/her bones 

Jury is still out, The 

Just a cotton pickin’ minute here 

Justice is blind

K

Keep a bad dog with you, and the good 
dogs won’t bite 

Keep an (my) eye on you 

Keep it down, To 

Keep it simple stupid (KISS) 

Keep something at bay, To 

Keep you fingers crossed 

Keep your chin up 

Keep your hair on 
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Keep your powder dry 

Keeping up with the Joneses 

Keeps his cards close to his chest 

Kick it, To 

Kick the bucket, To 

Kick your feet up, To 

Kick your heels, To 

Kiss and tell 

Kiss ass 

Kiss my ass 

Knee-high to a grasshopper, To be 

Knife through hot butter, (Like) A 

Knock off, A 

Knock on wood 

Knock the cover off the ball 

Knocked up 

Know what’s up 

Knows it chapter and verse 

Knuckle down 

Knuckle sandwich, A 

Knuckle under, To 

Kodak moment, A

L

Leave well enough alone. 

Left at the altar 

Legend in his own mind, A 

Let’s roll 

Let’s split 

Licking one’s wounds 

Lie down with lions, To 

Life is a bowl of cherries 

Life’s a b_tch 

Light as a feather 

Light in the loafers 

Lightning never strikes the same place 
twice 

Lightning never strikes twice in the same 
place.

Lights are on but there’s nobody home, 
The 

Like a chicken with his head cut off 

Like a coiled spring 

Like butter

Like father, like son 

Like flies on sh_t 

Like oil and water 

Like shooting ducks on a pond 
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Like white on rice 

Line in the sand, A 

Lion’s den, The 

Little of this, a little of that, A 

Live and learn 

Living high off the hog 

Lie like a rug, To 

Lock, stock, and barrel 

Long time no see 

Long ways away, A 

Look before you leap.

Look into your heart 

Look out! 

Look over your shoulder, To 

Looking at the world through rosy 
colored glasses 

Lost a step 

Lower than a snake’s belly 

M

Madder than a wet hen 

Made it by the skin of my teeth 

Made of money 

Mail it in, To 

Main dish, The 

Make a break for it 

Make heads or tails of, To 

Make tracks, To 

Make up 

Man cannot live by bread alone. 

Man for all season’s, A 

Man is like a banana: when he leaves 
the bunch, he gets skinned. 

Man is the only animal who can be 
skinned twice. 

Man’s home is his castle, A 

Many hands make light work 

Many speak much who cannot speak 
well. 

Marking time 

Meet and greet, A 

Melting pot, The 

Memory like an elephant 

Mercy me 

Mexican standoff, A 

Might makes right.

Misery loves company

Mission critical 

Money burns a hole in his pocket 

Money can’t buy you happiness 
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Monkey business 

Monkey with, To 

Monkeying around 

More things change, the more they stay 
the same, The 

More we learn, the less we know, The 

Mouth off, To 

Mud slinging 

Murphy’s law 

Must be seeing things, I 

My bad 

My brain is fried 

N

Naked as a jaybird. 

Naked as the day you were born, As 

Nervous as a cat on a hot tin roof 

Never swap horses crossing a stream. 

Nice guys finish last  

No sh_t Sherlock 

No skin off my nose 

No way, José 

Nod off 

Noodle on, To 

Nose in the air, To have your 

Not by the hair of my chinny chin chin 

Not the brightest bulb (in the box / on the 
tree / in the chandelier) 

Not the brightest crayon in the box 

Not the ghost of a chance 

Not the sharpest crayon in the box 

Not the sharpest knife in the cabinet 

Not the sharpest pencil in the box 

O

Object of desire 

Off the cuff 

Off the dime 

Off the hook 

Off the shelf 

Off your rocker 

Off-kilter, To be (a little) 

On a lark 

On a soap box 

On a wing and a prayer 

On par 

On pins and needles 

On the fly 

On the front burner 

On the level 
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On the make 

On the road again 

On the take 

One good turn deserves another 

Opposites attract

Out of sight, out of mind 

Out of the clear blue 

Out sowing your wild oats 

Out to lunch 

P

Pack it in, To 

Paddle your own canoe. 

Paint yourself into a corner, To 

Paper over, To 

Paper tiger, A 

Pass the hat, To 

Passed with flying colors 

Path of least resistance, To take the 

Pay as you go, To 

Pearls before swine 

Peas in a pod, Like (two) (2) 

Peel (back) the onion 

Pencil it / you / me in 

Penny for your thoughts, A 

Penny pincher 

Pig headed 

Pig out, To 

Pin our hopes on, To 

Pissed to the gills 

Piss-poor 

Plastered 

Poets are born, not made 

Poison the well, To 

Poor as a church mouse 

Pop a vein, To 

Possession is nine-tenths of the law

Pound of flesh, A 

Pound the pavement, To 

Pound the table, To 

Practice what you preach. 

Preach to the choir, To 

Preach to the converted, To 

Press the flesh 

Propped up 

Pull a rabbit out of a hat 

Pulling your hair 



��www.makepeacetotalpackage.com

The #1 Way to Electrify Your Ads

Punch his lights out, To 

Punched in the gut 

Pure as the driven snow, As 

Push the envelope 

Push your buttons 

Put a cork in it 

Put a lid on it, To 

Put a sock in it (Stick a sock in it) 

Put on ice, To be 

Put out some feelers, To 

Put that in your pipe and smoke it 

Put your foot in your mouth, To 

Q

Quiet as a (church) mouse, As 

R

Raining cats and dogs 

Rat hole

Rat on (out), To 

Red carpet treatment,  The 

Red herring, A 

Reopen an old wound, To 

Rifle for an arm, A 

Ring your bell, To (Have your bell rung) 

Road to hell is paved (on all sides) with 
good intentions, The 

Rolling stone gathers no moss, A 

Rollover on, To 

Run it up the flagpole (and see who 
salutes it), Let’s

S

Same bat time, same bat channel 

Save the drama for your mama 

Scarce as hen’s teeth 

Scared of his own shadow 

Second banana 

Second wind 

See the whole field (board), To 

See which way the winds blow, To 

See you later alligator 

Serve up a fat pitch, To 

Set the table, To 

Sh_t or get off the pot 

Sh_t out of luck 

Shape up or ship out 

She’s a peach 

She’s been hit with an ugly stick 

She’s lost her marbles 
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Shoot straight 

Shoot the breeze 

Shot in the dark, A 

Shove off 

Show him the door 

Shut up 

Sick as a dog 

Sick to death of it 

Signed, sealed and delivered 

Silence is golden 

Silenced the crowd 

Sing like a bird 

Smashed 

Smell (a little) ripe, To 

SNAFU 

So ugly, they’d have to sneak up on a 
glass of water to get a drink 

Sometimes you are the hydrant, and 
sometimes you are the dog 

Sometimes you are the windshield, and 
sometimes you are the bug 

Son of a b_tch 

Speak with a forked tongue 

Spitting image 

Squeal on, To 

Stick it out 

Stick it where the sun don’t shine 

Stiff as a board 

Stitch in time saves nine, A 

Stone faced 

Stopping at third base adds no more to 
the score than striking out. 

Stuck-up, To be 

Suck up 

Sugar in his pants (shorts) 

Swallow one’s pride 

Sweat equity 

Sweat the details, To 

Swimming in molasses

T

Tail between his legs 

Take a back seat to, To 

Take a bath, To 

Take a breather, To 

Take a long walk off a short plank 

Take a picture, it will last longer 

Take five (5) 

Take the bitter with the sweet. 

Take the bull by the horns 
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Take the crowd out of the game, To 

Take the easy way out 

Take the gloves off 

Talk (Speak) to the hand 

Talking behind his back 

Tall tale, A 

Tanked 

Teach him to fish 

Teacher’s pet 

Team player, A 

Tear you a new _sshole, To 

Tempest in a teapot, A 

Ten (10) to one (1) 

Tend the garden, To 

Testing one’s mettle 

That dog won’t hunt 

That gets my goad 

That hits the spot 

That which does not kill you makes you 
stronger 

That’s a doozy 

That’s the sixty-four thousand ($64,000) 
question 

That’s the ticket 

The bad workman blames his tools

The best things in life are free 

The bomb 

The cemeteries are filled with people 
who thought the world couldn’t get along 
without them

The only thing we have to fear is fear itself 

The proof of the pudding is in the eating

The road to hell is paved with good 
intentions

The squeaky wheel gets the grease

Their ace 

There ought to be a law against that 

There’s gold in them there hills 

Thick headed 

Thinking with the wrong head 

Third wheel, A 

Thirty thousand (30,000) foot level 

Throw (toss) me a bone 

Throw cold water on 

Throw down, To

Throw the book at him 

Throw to the wolves, To 

Thumb your nose at, To 

Tickled pink 
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Tie the knot, To 

Tight as a drum, Wound 

Tight as the bark on a tree 

Tight wad, A 

Tighten your belt (Belt tightening) 

Timber! 

To toy with 

Toe the line 

Tongue in cheek 

Tongue lashing, A 

Tongue-tied, To be 

Too many chiefs, not enough Indians.

Too many cooks spoil the soup (broth) 

Top banana 

Top dog 

Tore up from the floor 

Touch and go 

Tow the line 

Tread lightly, To 

Trial by fire 

Trip over your tongue 

Truth is stranger than fiction 

Tugging at heartstrings 

Tune out, To 

Turn on a dime 

Turn over a new leaf 

Twiddling your thumbs 

Twist of fate 

Two-faced 

Two left feet 

Two ships passing in the night 

U

Ugly as sin 

Under her thumb 

Under the knife, To be 

Under the table 

Unless you are the lead dog, the view 
never changes 

Up in arms, To be (all) 

Up sh_t creek 

V

Variety is the spice of life. 

W

Waiting with baited breath 

Wake-up and smell the coffee 

Walled garden, A 

Walls have ears, The 
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Walls start closing in, The 

Wash your hands of something, To 

Washed up, To be 

Wasted 

Watched pot never boils, A 

Watching the clock 

Water, water everywhere, and not a drop 
to drink 

Way to a man’s heart is through his 
stomach, The 

Way to go Einstein! 

Way to go Grace 

We may give advice, but we cannot give 
conduct. 

Wear many hats 

Wear your heart out on your sleeve 

Welcome to my hell 

We’ll jump that fence when we get to it 

Well off 

Wet blanket, A 

Wet dream 

What a blast 

What a square 

What a story these old walls could tell. 

What am I, chopped liver? 

What are you stewing about? 

What are you? Chicken? 

What does that have to do with the price of 
tea in China? 

What in tar nation? 

What on earth is wrong with me? 

What rock did you crawl out from under? 

Whatever floats your boat 

Whatever tickles your fancy 

Whatever turns you on 

What’s a little (fill in) among friends 

What’s going down? 

What’s good for the goose is good for the 
gander

When in Rome, do as the Romans do.

When pigs fly 

When pleasure interferes with business, 
give up business. 

Whistling in the dark 

White knuckle ride, A 

Who died and left you in charge? 

Whole nine yards, The 

Who’s the man? 

Why buy the cow when the milk is free? 

Why on God’s green Earth? 
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Wig out, To 

Wise men think alike

Wish upon a star 

Wishy, washy 

With one hand tied behind my back 

With tongue firmly planted in cheek 

Work the crowd 

Work the room 

Work your fingers to the bone 

Worker bee, A 

Working my last good nerve 

Worry wart 

Wound tighter than a spring 

Wrong side of the tracks, The

Y

Yank your chain, To 

You can never go home again 

You cannot judge someone until you 
have walked a mile in their shoes / 
moccasins / boots 

You can’t fit a round peg in a square 
hole. 

You can’t fit a square peg in a round hole 

You can’t swing a dead cat 

You can’t teach an old dog new tricks

You can’t unscramble an egg. 

You have to break a few eggs to make 
an omelet 

You have to take the good with the bad.

You lost me 

You made your bed, now lie in it. 

You make a better door than a window 

Young loins 

Your place or mine 

You’re a good egg 

You’re going to get it 

You’re never too old to learn

You’ve got (the) nerve

Z

Zigged when he should have zagged 

Zoo, What a
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