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the artist website used to be the 
center of communication 

with fans

news
concert schedules

ticket sales and merchandising
community (forum, fanclub)

 etc.
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fans are no longer in your domain

direct interaction with the stars
real-time

100% engagement

Monday, March 8, 2010



5 ©LiveReport | version 1.0 | 2010

because connections are made 
elsewhere

loss of advertisement
loss of sales 

loss of branding
YOU lose engagement
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reclaim the communication

aggregate the content
facilitate stars and fans
tap into existing habits

launch a MobyNow Platform
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MobyNow
Real-time content around 
socially engaged groups 
(music, sports, tv formats, 
radio, events, niches, 
brands, people) in one 
platform. 

Keywords
Instant - target group – flywheel- social media aggregator - 
real-time - engagement - measurability - moderation – 
interactivity – fun - filtering 

The Real-Time Web:
What is shared at this moment?
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Mobypicture - Share your Adventures
Moby helps you share your adventures 
in the easiest, most convenient and context rich 
possible way. 

social sites

MobyNow

mobile platforms

shoot&share
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Shoot & Share -  Realtime across ALL your social sites

shoot photo

record video

record audio

add description

add tag

push location
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Post your content on your social sites
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drives a lot of traffic to the content

1369 
views

Monday, March 8, 2010



12

Lars Boom - cyclist RaboProteam

2047 views 1737 views1465 views 1963 views 1504 views

11711 viewsRobert Gesink - cyclist RaboProteam

2351 views 1638 views3130 views 2500 views 2092 views

8716 views
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Rabosport MobyNow

All cyclists on one platform – Rabo branded – 
no ads of competitors or teeth whitening banners…

RaboProteam Press / organization
/ competition

FansContinental team
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Social Flywheel
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LARS BOOM

Rabo Proteam

Biografie 

Lars boom lorem ipsum dolor sit amet, 
consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean 
massa. Lorem ipsum dolor.

Statistieken

1678 1678
Twitter Mobypicture 

5454 48370
Posts x bekeken

Kaart

Meld je aan

Rabo Wielerploeg            Launch Map               Live Report

Everybody is getting ready for a long day

2788 followers

 retweets

commentsmedia traffic
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Rabosport MobyNow 
Look, feel and functionality
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Rabosport Live 
Report

Features
1. Header
2. Mediastream
3. Livestream
4. Map
5. Statistics
6. Tagcloud
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17

1. main navigation
2. mediastream
3. filter content
4. advertisement space
5. latest geo post
6. show / hide tweets
7. filters

1

2
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4

4
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Userpage
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1. mediastream from group
2. filter content
3. real-time stream individual user
4. photo, video, audio & tweets
5. blog posts
6. user bio
7. user statistics
8. map widget
9. favorites
10. grab widget
11. favoriting, commenting & other 
interactivity
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Itempage
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mobypicture postings
twitter updates
facebook status updates
blogpost entries
foursquare checkins

inline media viewing
interactive features for fans
cross posting (flywheel)

Nieuwe fiets
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Fanpage
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set-up services
manage favorites 
log-in with twitter or mobypicture 
use #hashtags to create groups
view postings on map
follow users
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(concept) 3FM MobyNow
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MobyNow Widget

• latest tweets
• latest media
• latest geo post
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MobyNow
Concept for co-branded platform 
for 3FM, a Dutch radio station. 

• branded header and style
• on air - visual radio
• map view
• customized user icons
• statistics
• tag cloud
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(concept) RTL Boulevard MobyNow
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MobyNow
Concept for co-branded platform 
for RTL Boulevard
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MobyNow
Concept for co-branded platform 
for RTL Boulevard

• branded header
• on air – live broadcast
• map view
• customized user icons
• statistics
• tag cloud
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USP’S

1.  Why can’t you build this yourself? (You can build the aggregation, but not the distribution) Because you’re not 
part of the distribution chain. Moby is. Moby controls where the content on the social sites links to.

2.  Moby is integrated in 500+ third party applications/sites. Services with individual niches would never be 
implemented, simply because these tools focus on a wide audience, not a segmented one. Moby is totally 
opening up for these niches.

3.  Moby has a very large and extremely fast growing userbase. Users already use our platform to share their lives
(adventures).

4.  You don’t want to focus on technology, but we do. The real-time web is just emerging and Moby focusses on 
being the central hub. You want to focus on your core competences.

proven technology with network integration
reconnects fans
reclaim your content
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About Mobypicture
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since september 2007
5 FTE, 3 mobile developers

550+ API developers
150K users (1K+ new users p/d)

30M+ views per month (grows 25% p/m)
clients like: MTV, Sanoma, T-Mobile, Rabobank, Telegraaf

top 40 Techcrunch Europe - most promising startups
Red Herring Award 2009

Vodafone Mobile Clicks 2009 (runner up)
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FEATURE SUMMARY EXAMPLE

photos you can post your photo postings to all the major social sites

audio you can upload audio recordings

video you can post video (youtube, vimeo, blog, hyves, twitter, facebook etc.) http://www.mobypicture.com/user/mathys/view/242008

geo your content is geolocated (if you want)

maps we have map views for users and groups http://mobypicture.com/group/sneeuw/map

events event related content is automatically grouped or geofenced and is aggregated http://www.mobypicture.com/group/lowlands/event/187

friends you can check who of your friends of all your social sites are also on Moby and follow their adventures http://www.mobypicture.com/manage/connect

all social sites--- you can post content to a large, ever growing amount of social sites, not just Twitter! http://www.mobypicture.com/services

backchannels we have live reporting features like a backchannel for tweets and mobys http://www.mobypicture.com/group/dwdd/backchannel

twitter commenting we post comment on Moby also to your social sites

mobile site we have a neat mobile site http://i.mobypicture.com

500+ API implementations over 500 applications or sites use our APIs to either show or post content to all the social sites on our platform. http://api.mobypicture.com

no ads we don't serve any distracting annoying ads

no login required you don't have to register with us to view the content

new release coming up with amazing new UI, more services and really some smart great new features

feedback We're open for feedback, love to hear your thoughts and are there to help (via twitter, uservoice, e-mail etc.) http://moby.uservoice.com/forums/8298-general

all the celebs are using it Follow the celebs and don't miss out a thing

widgets We offer embeddable widgets. For groups, your stream etc. (for your own website or social network to show)
http://mobypicture.com/my/widget and 
http://mobypicture.com/group/sneeuw/widget http://
mobypicture.com/group/autospot/widget

calendar You can easily check out what you were doing when and where at what day (like a visual diary) http://mobypicture.com/user/mathys/calendar/
2010-01-01

apps we have apps for iPhone, Android and Nokia Share... and next month we´ll launch BB, Java and Windows Mobile

Why Mobypicture?
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Thank you
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