There are so many online tools to promote your homes,
here is a selection of ways that | will market your home online.

Don’t forget that 78% of buyers start their search for a home on the internet! (NAR 2004)

The Advantages of the Keller Williams Listing Service

KW is at the forefront of technology, developing a listing system where agents can provide what consumers
want: more photos, room sizes, maps, and more. Plus, KW gives us (the agents) the power to decide where
the listing goes. KW has negotiated on behalf of you, the seller, to place your home on major search en-
gines for maximum exposure. The first agreements were with Trulia and Google.

Just some of the 75,000 websites where your home will be marketed:
74,000 Agent websites
650 Market Center websites
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And the competitors websites, including:
PrudentialProperties.com
Remax.com
NewEnglandMoves.com
ColdwellBanker.com
Century21.com




