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400 most attractive public companies 
for global investors. Companies like 
Bharat Petroleum and Reliance Energy 
Limited have achieved a sales turnover 
of more than $10 billion.  Companies 
in India are consistently going global 
in the hope of achieving a large boon 
for international trade. “We encourage 
Indian companies to go global since 
they can compete against the bench-
mark. Companies increase productivity, 
improve their products, and bring their 
foreign experience back home,” says 
the spokesman of the Indian Embassy.

A good example of a potential mar-
ket conqueror both at home and abroad 
is Tata’s inexpensive “people’s” car.  This 
novelty has already gained notoriety in 
the media as the RS 1-lakh car (100,000 
Rupees or $2,275 USD).  This new ini-
tiative will soon give the automobile 
industry another low cost, high quality 
product to add to the business sector. 
The launch of the car is scheduled for 
2008. 

“Since its creation, Tata Group’s aim 
has been to help India prepare for inde-
pendence from British rule and 
create an industrial base for 
India’s independent econo-

my,” says David Good, Tata Group’s rep-
resentative in North America. 

Tata’s seven primary business sec-
tors: chemicals, communications and IT, 
consumer products, energy, engineering, 
materials, and services “operate on the 
principal of giving back to the commu-
nity.” Each year the number of employ-
ees increases by 6.1 percent (as of 2006: 
about 30,000) thus noticeably reducing 
unemployment in the country.  Tata’s 
contributions made up an impressive 3 
percent of total GDP in the same year. 

A MATTER OF INFRASTRUCTURE 
Despite the overall market improvement 
there is still a lot of untapped potential.  
On one hand, India’s skilled workers 
armed with the knowledge of English, 
provide the necessary platform for steady 
socio-economic development.  

On the other hand as Iqbal notes, 
“The agrarian sector remains vastly un-
derdeveloped leaving 50—60 percent of 
the population in poverty.  More should 
be done to improve Indian infrastructure.” 

Irrigation systems, relevant technol-
ogy, application of modern practices, 
and most importantly, the training of the 
farmers remains an issue in modern-day 
India.  

Chabra also acknowledges that 
more effort and resources need to be 
invested in the agriculture sector to re-
duce the vast gap between urban and 
rural India.  Reconstruction is not a pos-
sibility here. Everything is at the ground 
level, but there is no reason for discour-
agement.  

Chabra points to the rapid develop-
ment of the telecommunications field. 

“We provide 600 million telephone lines 
a month to Indian citizens. Roads and 
other communication infrastructures 
are improving. There are many reasons 
for optimism.” 

Economic growth and business de-
velopment indicators do paint a picture 
of a maturing India standing more firm-
ly on its feet as the 60th anniversary of 
its Independence passes.  Both cultural 
and material wealth of this land create 
an immeasurable potential of growth 

and a base for new strips of Sari 
to be molded over thousands 
more millennia to come. 
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