
HEALTH-BASED BUSINESS CONT'D - - - - - - - - - - - - - - - - - - - - - - • - - • - • • • - • • 
Ruthie Burd, The Lunch Lady Group Inc. 

Concord, ON thelunchlady.ca Established 1993 Employees: 250+ Revenue: $3,000,000 - $9,999,999 

The Lunch Lady has grown to be Canada's le<1der in 
providing catered hot and cold lunches to kids at school. 
Through nearly .50 franchises, students in more than 800 
schools in five provinces are served lunch every 
school day. 

Company highlight: The Lunch Lady has received a 
number of industry awards including the  Board 
of Trade Entrepreneurship Award 
and others from the Canadian 
Franchise Association. YVe donate 
a portion of the sale of each lunch 
to every school we serve; last year 
we helped Canadian schools raise 
more than $.500,000. 

the 
Lunch 
Lady 

Winning statement: \iVe pride 
ourselves on giving busy parents 
peace of mind while providing 
meaningful work for over 32.5 staff 
and franchisees, many of whom are 
also moms. Our food is fun, healthy 
and kid-approved. 

On being a mompreneur: I 
originally started The Lunch Lady so 
that I could enjoy time with my growing family. The Lunch 
Lady meant a lifestyle change and it has allowed me to do 
meaningful work that improves the well being of children in 
school conununities across Canada. 

COMMUNITY-BASED BUSINESS • - • - • • • - • • - • - - - - - - - - - - • - - - - - - • • - - - - - -
Ann-Marie Burton, momstown.ca 

Revenue:Burlington, ON momstO\vn.ca Established May 2007 Employees: 10-49 $50,000 - $249,999 

momstown.ca is the ultimate online Winning statement: Every day I am proud of the fabulous 
nenvork for neighbourhood moms work momstown is doing and the company that is being 
wanting to connect for wpport, created. Through our 18 regional chapters, it's truly 
conversation and fun! We also plan amazing to see moms and kids connecting at a national level 
25+ kid-focused events monthly because of platforms we've built. 

moms town.co in each of our regional chapters 
On being a mompreneur: \Ve love based on the national education 
realizing that we CAt'J do this and curriculum. 
tl1at we're actually part of a cool 

Company higWight: Ann-Marie and co-founder Christi new generation of women who are 
Rasheed were stay-at-home-moms who wanted to launch making things work, for both career 
a more organized moms' group. Three years later, they and family, on our terms and for 
now run a social media and event company that bas grown ourselves. 
along with social media while staying true to their original 
miSSIOn . ..-- -..-.--.-.---.-.-----.-.-- - --.-.. -.-.. --.. -.  
Candace Derickx & Laurie St-Julien, Best Tools for Schools 

Ottawa, ON Established Revenue:toolsforschools.ca Employees: 1-9October 2008 $100,000 - $499,999 

Best Tools for Schools provides 
customized school kits that 
parents can purchase online. 
The kits are based on individual 
teacher supply lists from the 
schools we senfe. 

Company highlight: In our 
first year, Best Tools for Schools primarily served schools in 
Ottawa but we have since expanded and now senfe schools 
across Ontario and in Quebec. 

Winning statement: We have developed our philanthropy 
alongside our business plan and give back in a number ofways 

including: giving $4 from the sale of each kit back to schools 
to help with fundraisil1g; giving parents the option to donate 
a kit to ,1 child in need; and providing kits to high needs 
schools through our Supplies for Smaller Scholars program. 
\iVe are also a partner with Child and Youth Friendly Ottawa. 

On being a mompreneur: \Ve are proud of how well our 
business has been received and of our desire and measures 
to help kids and schools. \Ve 
invest our time equally in 
both these pursuits. Being 
a Nlomprelleur allows us to 
succeed on our own terms. 
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