
signature sea-green turtle embroidered 
on the back of the shirt.

“The idea was that we would make a sea 
of pink shirts so that our loved ones can 
see us all the way from Heaven,” says 
Stephanie Kline, a Waterfront Properties 
real estate specialist whose aunt recently 
passed away from cancer.

The South Florida Affiliate of Susan G. Ko-
men was incredibly touched by the sea of 
pink and the real estate firm’s commitment 
to cancer support. The Komen branch was 
recently given a $10,000 donation from 
Waterfront Properties. For the folks at Ko-
men, it’s a donation that undoubtedly will 
be put back into the local community. 

“Seventy-five percent of the money we 
raise stays in the community,” says Dayve 
Gabbard, executive director of the South 
Florida Affiliate of Susan G. Komen. “These 
are donations that will go toward breast 
cancer screening and assistance for our 
own neighbors.

“We know Waterfront is a very philan-
thropic company and we are so thankful 
for them and the programs they are af-
fording us,” she continues.

According to the Susan G. Komen orga-
nization, there will be 232,340 new cases 

of invasive breast cancer diagnoses and 
39,620 deaths from breast cancer this 
year alone. For Gina Pelcher, a Waterfront 
Properties realtor, these numbers – and 
Waterfront’s commitment to wear pink – 
touch her profoundly. Pelcher lost both 
her grandmother and great-aunt to the 
disease, at a time that Ambassador Nancy 
Brinker, founder of the Komen Race for the 
Cure, refers to as “cutting, burning and poi-
soning” those suffering from breast cancer 
due to the limited information available. 
And to see her employer go forth nearly 
60 years later and encourage all 100-plus 
employees wear the pink polos, Pelcher 
was near speechless. 

“I don’t think there is anyone these days 
who can say their lives haven’t been 
affected by cancer in some way,” Pelcher 
says. “I sincerely hope that all the walks, 
promotions and of course, donations, 
and everything else will help to remove 
the word ‘cancer’ from our everyday 
vocabulary.”

And how does Kilfeather, a man who 
is beating cancer, feel about wearing 
a carnation pink polo? 

“Ha! I think it’s a manly color,” Kilfeather 
laughs. “And I am happy to wear it now 
and any other time to raise awareness 
for this cause.”

Waterfront Properties and 
Club Communities is creating 
a sea of pink to support breast 
cancer awareness.
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“After my cleaning, the dentist, Dr. Bruce 
Lien, asked me if something bad had hap-
pened to my mouth, if I had any trauma 
to it recently. I said no, not really. I mean, 
there was a little bump back there, but I 
didn’t think it was a big deal.”

Turns out that couldn’t have been any 
more wrong. The dentist was suspicious 
over the bump and examined it along with 
the oral surgeon. A biopsy was ordered. 
And, it came back positive.

The “bump” turned out to be major 
trouble: squamous cell carcinoma in the 
tongue and throat. Kilfeather was shocked. 
At 48 years old, he had cancer.

The rest of the numbers aren’t any less 
scary. Thirty-eight rounds of radiation 
therapy. Three rounds of chemo. Sixty 
pounds lost.

Throughout his six months of treatment, 
Kilfeather had his family and friends by his 
side. Another team of people were also 
there: his family at Waterfront Properties & 
Club Community. As a real estate agent at 
Waterfront Properties, Kilfeather knew he 
wasn’t facing this disease on his own: He 
had 100 coworkers who were there along 
with him.

“It’s beyond words,” Kilfeather says of the 
support he received from his employer. 
“They supported me and encouraged me 
the whole way. Throughout my entire 
treatment I knew Waterfront was never 
giving up on me returning to my full form. 
To be affiliated with an organization
 like Waterfront that does this is 
beyond words.”

Waterfront Properties, known for its 
unrivaled luxury real estate service and 
specialized team of associates, has long 
been supporting cancer research and 
leading community events, like the recent 
Oct. 19 Making Strides Against Breast 
Cancer Walk, co-captained by Waterfront 

Properties members Lorea Thomson and 
Stephanie Kline. 

“Sadly, too many friends and family mem-
bers have been touched by some form of 
cancer,” Lorea Thomson says. “October 
is breast cancer awareness month, and 
we felt it was an opportune time to get 
involved again in any way possible.”

Managing Partner Rob Thomson has even 
chaired several American Cancer Society 
galas and events as a tribute to those who 
have suffered through the illness, including 
his own family members. Thomson’s ties to 
ACS run deep, as he’s chaired eight of the 
10 first galas in North Palm Beach County 
and started the “Event in the Tent” soiree 
at Ritz-Carlton.

Perhaps one of the most visually touch-
ing tribute and show of cancer support 
solidarity is Waterfront Properties’ most 
recent decision to have all 100-plus mem-
bers of their team wear pink polos during 
the entire month of October, breast cancer 
awareness month. In addition, Waterfront 
Properties made a donation to the Susan 
G. Komen foundation in October. As 
Thomson puts it, “we’re doing more than 
showing support; we’re looking to raise 
awareness and be proactive with it.”

Distributed by Waterfront Properties, the 
chic polos are a beautiful shade of carna-
tion pink with a deep pink ribbon sewn 
on the left sleeve – and the company’s 

A SEA OF 

Pink
W hen Waterfront 

Properties Agent 
James Kilfeather 
sat in the dentist 

chair for a routine cleaning three 
years ago, he had no idea how 
un-routine life was about to get.

Rob Thomson
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“It’s really meaningful to be involved, and 
even more meaningful to pursue and be a 

part of what Waterfront Properties is doing 
to help. It really means a lot to be a part 

of this organization.”

– Brewster Kemp
 

“I think it’s wonderful what Waterfront 
Properties is doing. Cancer is just nasty. It’s 

such a vicious disease. I am proud to be part 
of a company who is dedicated to raising 
awareness and takes an active role in the 

fight against cancer.”

– Michelle Rinaldi
 

“The camaraderie at Waterfront just makes 
you feel really welcomed. It’s definitely 

a warm, welcomed feeling to see everyone 
come together and to know that you can 
openly talk about cancer with anyone on 

the team here – and they will listen 
and give you support.”

– Carlos Diaz
 

“Every dollar, every word spoken and written 
ones, and every individual prayer lifted up 

for those suffering and losing loved ones to 
cancer is invaluable. To work with a group 

of people that wholeheartedly want to 
markedly impact the lives of others in this 

way is a blessing and an honor.”

– J. Michelle Brand

- By Nila Do 

Quote/Unquote
What do Waterfront Properties and 
Club Community agents have to say 
about their company’s dedication to 

raising cancer awareness and its 
charitable efforts?


