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LONDON CYCLING CAMPAIGN 
 

Member Recruitment and Marketing Officer  

Job Description & Person Specification 
 

About LCC 
 
For over 30 years the London Cycling Campaign (LCC) has campaigned to improve cycling in London. We work to 
reduce the barriers that prevent people enjoying the freedom and convenience that cycling brings. And we believe 
that making cycling the number one transport choice for everyday, local journeys will generate immense quality of 
life, environmental, health and economic benefits for the capital. In parallel to campaigning, LCC works in partnership 
with businesses, local authorities, community groups, schools and other institutions to promote cycling.  
 
Main Purpose of the Role 
 
The fact that LCC is a mass membership organisation gives us influence with decision-makers; our membership 
currently stands at more than 12,000 and we aim to expand that number significantly so as to add even more weight 
to our campaigns.  Our membership programme is also a major income stream and we have ambitious aims to grow it 
further to provide the financial resources we need to campaign effectively. 
 
The Member Recruitment and Marketing Officer is a key position in the marketing and membership team with an 
integral role to play in achieving our growth objectives. The post holder is responsible for planning and delivering 
member recruitment campaigns, developing opportunities to promote and market membership and maximising 
online and face to face conversion. 
 
In particular the post holder will be responsible for creating membership offers and marketing them to supporters, 
overseeing member recruitment activities at events, and optimising digital content and social media for member 
recruitment. S/he will also contribute to activities including the annual London Cycling Awards, fundraising appeals, 
quarterly London Cyclist magazine, and weekly members’ e-newsletter. 
 

Accountabilities 
 
Reports to:   Marketing Manager 
Responsible for: Member Recruitment 
Manages:   n/a 
Team:  Marketing and Membership Team (Marketing Manager, London Cyclist Editor, Senior 

Membership Officer, Membership & Marketing Officer) 
Relates to:  Cycling Projects Team, Campaigns Team 
  
 

Marketing and Communications 
 
- Assist the Marketing Manager in planning the annual membership and marketing strategy. 
- Contribute to raising awareness of the organisation, its activities and successes, ensuring that LCC is presented 

positively and our marketing and communications objectives are achieved.  
- Work with the Marketing Manager to ensure LCC implements its brand guidelines consistently and follows 

marketing best practice. 
- Cultivate relationships with relevant media and journalists to promote LCC and its communications objectives. 
- Assist and advise the campaigns and projects teams on marketing and communications from time to time. 

 
Member recruitment 
 
- Oversee delivery of the member recruitment project plan. 



2(3) 

LCC Member Recruitment & Marketing Officer - JD & Person Spec. (May 2015) 

- Oversee delivery of member recruitment marketing activities across email, display, social media, events, and face-
to-face marketing.  

- Develop offers and marketing plans for agreed target audiences. 
- Source and purchase recruitment incentives for agreed target audiences. 
- Actively search for and develop opportunities to grow the LCC supporter / prospects database. 
- Identify partnership, media and promotional opportunities to recruit new members.  
 

Social Media, Digital Content and Community 
 
- Lead the day to day coordination of LCC’s social media on twitter facebook, and Instagram; present LCC positively, 

communicate its successes, and engage membership target audiences online. 
- Actively grow LCC’s reach and relevance on facebook, twitter and instagram. 
- Collate and send the bi-monthly e-newsletter and use it as a platform for member recruitment; contribute to the 

members’ magazine and repurpose magazine content for the LCC website. 
- Develop and optimise website content to funnel users towards registering, joining or donating to LCC. 
- Utilise adwords, content partnerships and social media to drive traffic to the LCC website. 
 

Administration, Analysis and Reporting 
 

- Monitor member recruitment and supporter registration, and provide monthly reports to LCC’s management 
team. 

- Utilise google analytics to report against agreed web metrics and goals. 
- Manage designated budgets. 
 

General 
 

- Carry out other appropriate tasks as required. 
- Participate in the general work of the office, answering enquiries and promoting the organisation. 
- Work with colleagues on shared projects and activities. 
- Participate in team meetings, supervision and other team activities. 
- Carry out all duties in accordance with the values and policies of the organisation. 
- Carry out any other reasonable duties consistent with the grading of the post as requested by the Chief Executive. 
- Be available to work at out of hours events for which time off in lieu will be granted. 
 

Terms and Conditions 
 
Contract: 4/5 days a week permanent post subject to three month probationary period 
Salary: £30,455 p.a. pro rata 
Pension:      LCC pays a 6% non-contributory pension 
Holidays: 25 days per annum pro rata plus 3 days mandatory leave between Boxing Day and New Year’s Day 
Notice period: 1 month 
Other: LCC is willing to explore all types of flexible working, for example, term-time working or compressed 

hours to fit around childcare or other needs. 
 
 

Person Specification 
 
The skills, knowledge and experiences set out below are those that the organisation are seeking from a candidate who 
will be able to fulfill the role of Marketing and PR Officer. The successful candidate will be the one who best matches 
this specification. 
 

Personal specification Essential Desirable 

Skills & Abilities   

Exemplary presentation and communication skills   

Excellent interpersonal and negotiation skills   
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The imagination, drive and ability to create and seize marketing opportunities   

Ability to make effective decisions, plan and prioritise a substantial workload   

Experience of marketing or PR through Social media    

Experience of Adobe In Design and/or Illustrator   

Experience of web content management tools, html editing and email broadcast   

Experience in CiviCRM   

Knowledge   

Sound awareness of the marketing context in the charitable/not-for-profit sector   

Sound understanding of marketing best practice   

A marketing qualification   

Understanding of online and print communications tools and their application   

Experience   

A history of successfully marketing membership, individual donations or products   

Experience of monitoring and evaluating marketing campaigns   

Experience of managing budgets   

Experience of managing and promoting public events   

   

 
 
 
 
 
 


