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LONDON CYCLING CAMPAIGN 

 

Campaigns Coordinator 

Job Description & Person Specification 
 
 

Salary & Benefits 
 
LCC grade point 30 (£31,607  p.a. as of September 2016, pro rated if appointed part-time), plus employer 6% 
contribution to the LCC pension scheme, season ticket loan and childcare vouchers 
 
 

About LCC 
 

With over 40,000 supporters (of whom 12,000 are fully paid-up members) and 32 borough groups, London Cycling 

Campaign is the largest urban cycling campaign in the world. For almost 40 years we have campaigned for better 

provision for cycling in London. 

 

We work to reduce the barriers that prevent people enjoying the freedom and convenience that cycling brings, and 

believe that making cycling the number one transport choice for everyday, local journeys will generate immense 

quality of life, environmental, health and economic benefits for the capital. 

 

In parallel with our campaigning, LCC works in partnership to directly promote cycling with businesses, local 

authorities, community groups, schools and other institutions, as well as providing a range of led-rides for people of 

all ages and backgrounds. 

 

 

Main Purpose of the Role 
 
LCC has a track record of success. Our 2012 Love London, Go Dutch mayoral election campaign won a new and far 

more ambitious approach to cycling from London’s previous mayor, Boris Johnson, and his successor Sadiq Khan 

promised to continue and expand on this following our  recent Sign for Cycling campaign. We also created the Space 

for Cycling  campaign in 2014, which has been taken up by cycling groups across the country and abroad, and our 

ongoing End Lorry Danger campaign has been influential with both industry and the authorities in improving lorry 

safety. 

 

Our Campaigns Co-ordinator has a vital role to play to make sure we build on that success, and will be the Campaign 

Teams’ “all rounder”. Working with our specialist Infrastructure Campaigner and Senior Policy Officer, and under the 

overall campaigns strategy set by the CEO, s/he will make sure LCC’s campaigns are properly planned and delivered; 

just as importantly, s/he will be the main point of contact within the staff team for LCC’s grass roots activists, 

contribute fully to LCC’s media work and external representation, and lead the delivery of campaigns-related 

supporter communications 

 

 

Accountabilities 
 
Reports to: Chief Executive 

Manages: Campaigns Assistant, volunteers 

Team: Campaigns Team (CEO, Infrastructure Campaigner, Senior Policy Officer, Campaigns Assistant) 

Relates to: Cycling Projects Team 
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Key Responsibilities of the Role 
 
Campaigns 
 

 In collaboration with the CEO and the rest of the team, develop campaign plans (including campaigns 
communications and key messages) 

 Create and manage project plans for the timely and effective achievement of agreed objectives. 

 Author/source campaigns articles for LCC’s website, e-news and London Cyclist magazine 

 Build and send regular campaign emails to members, supporters and local groups via Engaging Networks 

 Use Engaging Networks to set up campaign actions such as ‘email to targets’ and data capture 

 Ensure a strong, timely, social media presence for campaigns work and related news by producing and 
coordinating campaigns content in liaison with the Marketing Officer 

 In collaboration with the Campaigns team, help to scope potential reactive campaigns options  

 Assist in authoring and disseminating media releases as well as being a media spokesperson for the 
organisation 

 Represent the organisation externally  on campaigns matters  

 
Activism & Mobilisation 
 

 Manage LCCs relationships with, and provide excellent support to our 32 Local Borough Groups, acting as a 
first point of contact 

 Work collaboratively with the Infrastructure Campaigner to support local group campaigning activity 

 Create (or commission) and disseminate resources and materials to support campaigns and grass roots 
mobilisation 

 Ensure good channels of communication between local groups and the central office are maintained 

 Identify activist development needs and help address them 

 Assist others, particularly the Cycling Projects Team, to help them deliver groups-based cycling promotional 
activities (e.g. major led-ride contracts) 

 
Personnel Management & Administration 
 

 Managing budgets 

 Managing Local Group, Media and Activist contacts on our CRM database (Civi) 

 Maintaining up to date contact and activity information for media, other relevant contacts, as well as groups 
and activists 

 Managing office volunteers to support this post 

 Delegating work and tasks as necessary to other Campaigns Team staff to ensure the delivery of Campaigns 
team objectives and projects 

 
Supporting LCC’s work in general by: 
 

 Sharing with colleagues the day-to-day workload of the office, such as responding to public enquiries 

 Assisting colleagues in their own areas of work, as necessary 

 Performing other tasks as may reasonably be requested by the CEO/line manager to further LCC’s aims 

 Conducting out-of-hours work as may reasonably be requested by the CEO/line manager (for which TOIL 
may be claimed) 

 Carrying out all duties in accordance with the ethos and policies of the organisation. 
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PERSON SPECIFICATION 
 

Essential 
 

 3 years’ experience in a public-facing campaigning role (whether or not in the charity or NGO sector) 

 Demonstrable competence of using email broadcasting tools, including segmentation, split testing and 
managing supporter journeys 

 Substantial experience of writing effective copy for a range of audiences, including  for websites, blogs, 
broadcast emails, campaigns materials and social media 

 Substantial experience of exploiting online media to catalyse action and mobilise supporters 

 Demonstrable competence to work within a membership-based organisation and with grassroots activists 

 Excellent, proven ability to create, implement, monitor and adapt project plans; co-ordinating people and 
other resources efficiently and effectively 

 Demonstrable competence in public speaking, and engaging/speaking through the media (extensive 
experience not required) 

 Commitment to achieving the aims of the London Cycling Campaign 

 Not active in a public-facing role for a political party at the time of appointment 

 

Desirable 
 

 Familiarity with cycling issues in an urban setting 

 Familiarity with working with politicians and government (at either the local/regional or national level) and 
with officials 

 Familiarity with organising events (e.g. workshops and PR/campaign events) 

 Familiarity with managing office-based volunteers 

 Experience of using Engaging Networks and CRM database systems 

 Knowledge of Adobe software, such as InDesign and PhotoShop 


