
         
 

#Land4All – Starting on Twitter 

Prepared by Joshua Lynsen / jlynsen@lta.org 

What is Twitter? 

Perhaps best described as micro-blogging, Twitter is a concise way to share your experiences, 
observations, thoughts and priorities. It helps you reach new audiences, boosting your own brand 
and your organization’s profile along the way. 

How does all that happen? 

Through regular postings, called tweets, you can share up to 140 characters worth of text, photo 
links, video links, newspaper article links, etc. You can also attempt to bring people into the 
conversation by invoking their Twitter handle (i.e. @LTAlliance) or join larger, ongoing 
conversations by using subject-based hashtags (i.e. #landtrust). The more value you bring, the 
greater your audience and influence becomes over time. 

How do I get started? 

Downloading the app to your phone, establishing your Twitter account and rounding out your 
profile takes about 15 minutes. Search for “Twitter” on your phone’s app store to get started. 

OK, but what exactly am I supposed to tweet? 

In general, the litmus test when considering what content to share is: “Would you find value in 
this content if someone shared it with you? Then there’s an audience for it on Twitter.” Anything 
that has recently caught your eye (an article about a land trust’s accomplishment), emotionally 
moved you (a video showing inner-city teens awed by their visit to a land trust) or might otherwise 
be something you share during a cocktail hour (your best photo from a recent land trust event) 
are all great examples of eligible tweets. Pontification (such as “I support land trusts and you 
should, too”) generally does not play well. Much like with your writing, your Twitter voice emerges 
over time. And it’s OK for that voice to evolve. 

Am I supposed to share personal information? 

You’re not obligated to share personal information, but you are obligated to be human. The more 
open and relatable you are in your tweets, the more you’ll be recognized as a person as opposed 
to some stuffy executive. If you want to share a photo of your birthday cake, go for it. As with all 
online interactions, though, just remember to be smart and not include your Social Security 
number with that birthday cake photo. 
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Of course. Are we done now? 

 No. 

Fine. So who else from the land trust community is using Twitter? 

A wide array of land trust organizations, staff and supporters are on Twitter, including the Land 
Trust Alliance, Mark Tercek of The Nature Conservancy and many more. If you look at these 
accounts, you’ll notice how the tweets are not strikingly profound. Instead, the tweets are largely 
driven by the more functional desire to share information and images. 

But I don’t have a big audience on Twitter. I’m just starting and I already feel behind! 

Don’t worry. The more value you add over time, the larger your audience will become. Don’t get 
caught up in what some people call “vanity metrics.” Various studies have found that 82% of 
Twitter users have less than 350 followers, and the average Twitter user has about 200 followers. 
Much like with fundraising or advocacy, it’s more about the strength of your connection to the 
audience than the number of people in it. 

What else do I need to know? 

Replying is when you send a public message directed at someone, often in response to a specific 
tweet they sent. Retweeting is when you essentially “hit the forward button” on someone else’s 
tweet and share it with your followers. It’s commonly regarded as a way of conveying “I agree 
with this thought.” Favoriting a tweet is a way of bookmarking a tweet you might want to 
reference later, but note there’s an inference that you agree with said tweet. Twitter users can 
see what tweets you have favorited. Deleting a tweet you mistakenly post is possible, but this 
should be done rarely and as soon as possible. Deleting should not be seen as a way of undoing a 
tweet you later regret. If you think you might regret a tweet, you should not post it. 

Is that everything? 

No, but it’s enough to get started. And it is time to get started. 

But… But… 

If you have a question, first check the Twitter Help Center at support.twitter.com. If you need 
some inspiration, look to your peers on Twitter, ask friends who are established on Twitter or 
simply put yourself in the position of your audience, asking “What would I like to see in my Twitter 
feed?” Your tweets should reflect you, your experiences, your observations, your thoughts and 
your priorities. 

But…! 

If you still have a question or problem, email Joshua at jlynsen@lta.org. 
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