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SUBLIMATION QUICK STOP

By Kevin Lumberg & TJ Kvilhaug

Many people do use sublimation for 
signage, but we run across quite a few 
who have never thought of it until they 
stumbled across it at a trade show or even 
brought it up as an idea when they called 
in looking for advice. There are a few dif-
ferent materials and application ideas 
that we will talk about, so hopefully after 
reading this you will end up with a few 
new money making ideas.

  
INTERIOR VERSUS EXTERIOR

We talk about sublimation signage 
being for interior only, and for the 
most part, that is true. The problem is 
the elements will eventually fade a subli-
mated sign. When that happens exactly 
varies depending on the conditions and 
location. 

For instance, since we test a lot of our 
materials in the elements to get an idea of 
the lifespan, we put a few different printed 
images on different materials on our roof 
in both Minneapolis and in Phoenix. 
These are two complete extremes, but 
both show us exactly what the material 
will do. Some fade, some warp, some fade 
and warp—it all depends on the material 
and what the conditions are like in that 
part of the country. So yes, the elements 
will win at some point. 

With that being said, there are some 
third party products out there that claim 
to prolong the life, and some do work 
for a short time. Some of the products do 
have UV inhibitors built into them that 
will prolong the life as well. But still, no 
matter what you use, the elements will win 
out over time. This is why interior signage 
works so well with sublimation—you get 
great looking signs without the concern of 
the elements fading or ruining the sign.

MATERIALS
There are a few different materials that 

lend themselves beautifully for interior 
signage. The biggest ones are metals, hard-
boards, FR plastics and our Subliflex. Each 
material has its strengths and weaknesses, 

When you hear someone talking about sublimation, you 
initially assume they are talking about sublimating on the 
usual suspects: mugs, shirts, decorative items, things like 

that. In this article, we are going to talk about the less-used application 
of interior signage. 

Which Way Do I Go?
A NEW TWIST ON SIGNAGE
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Signs like this one are great for displaying the history of a business or even some 
vintage photos of the shop on its walls.
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but in the end gives great results that the 
customer will love. 

As we all know, metal products come 
in different colors as well as thicknesses 
and qualities. The same holds true for 
the aluminum you could use for sig-
nage. The metal is sold in sheets of 
12 by 24 inches or even cut down to 
custom sizes that fit your needs. One 
possible downfall of using metal is that 
it is difficult to cut custom shapes unless 
you have a special die made for the cut, 
which at times can be expensive. A 
majority of the time it is cut with sheer 
so making straight cuts is a breeze. 

Hardboard material is becoming more 
popular in the signage markets. The big-
gest reason is that it can be cut out to 
make custom shapes. This adds a whole 
new option for some customers as they 
can have signage done in full, brilliant 
color as well as any shape they want. 
This allows your customers to stand out 
from their own competitors and makes 
a lasting impression on their own cus-
tomers as they walk into their businesses. 

FR plastic is in the same boat as 
hardboard. It can be custom cut to any 
size or shape needed and still allows for 
bright, vibrant colors. It can also be pur-
chased in a matte or gloss finish, giving 
the signage a completely different look.

Subliflex is also being used as sig-
nage but more so as a tabletop sign. We 
have covered Subliflex in depth in other 
articles, but it is a very thin material, 
almost like a credit card, and has both 
a matte and a gloss side. It is used for 
table markings at banquets or even as 
a sign on a table at a school directing 
parents for conferences. The uses are 
endless with this material.

SIGNAGE USES 
Now that we have covered different 

material options for the signs them-
selves, let’s talk about different ideas 
for sublimated signs. Most of the time, 
I have seen sublimated signage in hotels 
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or schools. They both use it for a variety 
of things within the buildings, mostly 
for directional purposes, or in the hotel 
instance, talking about the property’s ame-
nities and where they can be found. 

You could use the signage for a menu 
board at a small local restaurant since 
smaller places typically keep the same 
menu for a long period of time. It gives the 
restaurant a lot of freedom in the design 
as they can put anything on it and still 
be full-color. Since some of the materials 
are dry-erasable, you could sublimate a 
larger piece with a background and the 
restaurant can use it to write the specials 
for that day. Ideas outside the box will give 
you a leg up on your competition in the 
area—getting a restaurant some signage 
that they love opens the door for more 
product offerings in the future.

You can also use the signage materials 
to display photos or things like that of a 
business’s past. You always see pictures on 
the walls of old employees or owners taken 
during special times or events. Why not use 
that same idea and incorporate it into a sign 
within their business? Maybe use a photo 
collage of all the old photos as a background 
of a sign with the company’s name and logo. 
Pictures of the past and present tell a lot 
about a business and provide a great product 
that will put you at the top of their list for 
anything else they might need to order.

CONCLUSION
The years of signage being overlooked 

as an option for sublimation are over. Signs 
are a huge part of business in general, and 
a well-made, informative sign makes all the 
difference in the world. Instead of having 
people see a dull, boring sign that they walk 
past, make a difference. Make that person 
stop and look at the sign and see how bright 
and vivid the world has gotten. I hope some 
of the ideas in this column help you get 
your foot in the door and start showing 
customers a new twist on that old sign.

Kevin Lumberg is a Sublimation Sales Special-
ists and TJ Kvilhaug is a Large Format Subli-
mation Account Manager at Johnson Plastics. 
Visit Johnson Plastics on the web at www.john-
sonplastics.com. For further information, Kevin 
can be reached at 800-869-7800 ext. 5737 
or by email at kevinl@johnsonplastics.com. TJ 
can be reached at 800-869-7836 or by email 
at tomk@johnsonplastics.com.

Dry-erase 
panels like 
this one work 
well as menus 
in your local 
restaurant. 

A&E

Subliflex signs are 
easy to do and offer 
a quality feel.

AEDec-layouts.indd   44 11/2/15   10:08 AM


	AEDec042
	AEDec043
	AEDec044

