




















THE WILDLIFE COUNCIL

PROPOSED BUDGET: 2016/2017 

UPDATED: 05.20.16

BASIC COMPENSATION/MONTHLY FEE Description HOURS FEES EXPENSES TOTAL

1 Brand & Project Management 285 $32,775 $0 $32,775

2 Creative Development & Production 315 $36,225 $0 $36,225

3 Media Planning & Buying 275 $31,625 $0 $31,625

4 Social Media Strategy, Engagement & Production 320 $36,800 $0 $36,800

5 Website Maintenance & Reporting 40 $4,600 $280 $4,880

SUBTOTAL: 1,235 $142,025 $0 $142,305

Basic Compensation Rate (Monthly Fee) $11,859

CREATIVE PRODUCTION Description HOURS FEES EXPENSES TOTAL

6 Television + Digital Video Production 80 $9,200 $100,000 $109,200

7 Website Design & Development 65 $7,475 $0 $7,475

8 Photography 20 $2,300 $15,000 $17,300

SUBTOTAL: 165 $18,975 $115,000 $133,975

RESEARCH & PLANNING Description HOURS FEES EXPENSES TOTAL

9 Quantitative Online Survey 75 $8,625 $11,750 $20,375

10 Qualitative Focus Groups 110 $12,650 $20,695 $33,345

SUBTOTAL: 185 $21,275 $32,445 $53,720

MEDIA PLACEMENTS Description HOURS FEES EXPENSES TOTAL

11 Working Media Placements 0 $0 $520,000 $520,000

SUBTOTAL: 0 $0 $520,000 $520,000

GRAND TOTAL: 1,585 $182,275 $667,445 $850,000

ASSUMPTIONS

1. Ongoing brand and project management for entire fiscal year. 

2. Creative development of assets to support the campaign.

3. Media strategy, buying, planning, ongoing management and invoice reconciliation to support the full-year media buy. 

4. Social media strategy, ongoing community management (for up to two channels) and content production to support new campaign direction.

5. Routine website maintenance and standard Google Analytics reporting. One year website hosting fee.  

6. Production of two :30 TV spots including all production costs; talent, music, voiceover, filming, editing, etc. 

7. Facelift of existing website. 

8. Photography needs to support creative production of new campaign assets. 

9. Benchmark education and awareness tracking online survey. Statewide sample of 400 Colorado voters. 

10. Message testing. Up to 6 focus groups. Precision Opinion. Participants will be Colorado voters.  

11. NET media expenses 2016-2017. 


