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BACKGROUND

This report presents the findings of a statewide survey in Colorado that was conducted on behalf 
of the Colorado Wildlife Council.  The survey was completed as part of PILGRIM’s engagement 
with the Wildlife Council and was completed by Left Brain Concepts, Inc. (LBC), a Lakewood, 
Colorado-based market research and consulting firm.  While LBC was retained by PILGRIM, the 
data were analyzed and reported completely independently from PILGRIM.

The survey was conducted in November, 2013 shortly after the Wildlife Council’s hug a hunter 
and campaign ended.  The survey was conducted to determine the effectiveness of the campaign, 
to help refine the campaign in future years and to provide information to the Wildlife Council to 
guide wildlife management policy making.

Specific objectives of the survey were to determine:
 Awareness of the campaign
 Recall of specifics of the advertising spots
 If people interpreted the message as intended
 If people believe the content of the ads
 If the campaign changed people’s views of hunting and fishing in Colorado
 People’s opinions of the value of fishing and hunting to Colorado
 The public’s views of current hunting and fishing regulations

A total of 400 surveys were completed.  The maximum margin of error for this sample size is + 
4.9% at the 95% level of confidence.
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KEY FINDINGS

Advertising recall: 48% of the respondents recalled the advertising when referred to as “hunting 
or fishing in Colorado.”  10% recalled advertising about the Wildlife Council.

Message comprehension: Among people who were aware of the advertising, 71% remembered 
something specific about the message.  Of these, almost everyone had a correct interpretation.

Recall of images: For those who recalled the advertising, 65% could mention specific images. 
Most noted the taglines in the spots, the people in the scenes and/or the outdoors.

Media recall: Among people who were aware of the advertising, 79% reported they saw the 
spots on television.

Managing wildlife in Colorado: People were read seven statements about wildlife management 
- providing education, ensuring responsible hunting, preserving habitat for wildlife, ensuring 
responsible fishing, protecting endangered species, balancing the needs of homeowners and 
landowners with conserving habitat and open space, and managing wildlife in residential areas – 
and asked to rate the importance on a 5 point scale.  Importance ranged from 91% to 71%.  

Views of anglers and hunters / Opposition to hunting & fishing: 73% said they have favorable 
impressions of anglers and 63% said they have favorable impressions of hunters.  Similarly, 98% 
said they are not opposed to fishing and 89% are not opposed to hunting.  Further, 98% of non-
anglers are not opposed to fishing and 87% of non-hunters are not opposed to hunting.

Views on fishing and hunting regulations: 64% said the current regulations for fishing should 
remain in place.  61% would like to see the current regulations for hunting continue as they are. 
For hunting, others were split between wanting to see more regulation and wanting less 
regulation.  But, by a three to one margin, people would like to see less regulation for fishing.

Impact of fees from hunting and fishing: People were read four possible benefits of the fees 
collected from hunting and fishing licenses – protecting wildlife habitats, conserving forests and 
lands, protecting and managing wildlife, and wildlife conservation - and asked to rate the impact 
of the fees on a five point scale.  69% to 80% feel that the fees have a positive impact on 
Colorado.  Very few believe that the fees have a negative or no impact.

Recall / believability of ad spot: 56% reported they heard the statement "More than 21,000 jobs 
in Colorado’s small towns and rural communities are supported by hunters and fishermen. In fact, 
the money from hunting and fishing not only creates jobs, it also protects our wildlife and the 
places they live. So go ahead, hug a hunter.”  Among the entire sample, 77% said they believe the 
statement is true.

Hunters / anglers: 49% said they are anglers and 23% reported they are hunters.

Ballot initiatives restricting hunting & fishing: 81% said they would vote to not restrict fishing 
and 76% said they would vote to not restrict hunting.
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Comparison to previous surveys

Two very similar surveys, with the same objectives, were conducted in 2009 and 2012.  The 
following compares and contrasts the results.

Awareness and messaging
Awareness of advertising has remained (statistically) the same while comprehension and recall of 
specific images has decreased some.

 Awareness – 58% in 2013, 61% in 2012, 60% in 2009
 Message comprehension - 71% in 2013, 83% in 2012, 72% in 2009
 Recall of images - 65% in 2013, 74% in 2012, 59% in 2009

Wildlife management issues
People are placing more importance on wildlife issues, especially compared to 2009.

 Preserving habitat for wildlife - 91% in 2013, 85% in 2012, 79% in 2009
 Protecting endangered species - 79% in 2013, 78% in 2012, 70% in 2009
 Ensuring responsible, legal hunting – 84% in 2013, 81% in 2012, 80% in 2009
 Providing education/opportunities for children – 79% in 2013, 84% in 2012, 91% in 2009
 Balance land owners w/conserving open space – 71% in 2013, 73% in 2012, 70% in 2009
 Ensuring responsible, legal fishing – 81% in 2013, 78% in 2012, 77% in 2009
 Managing wildlife in residential areas – 71% in 2013, 73% in 2012, 67% in 2009

Regulation of fishing
People are trending to wanting to see fewer regulations of fishing.

 More regulations – 7% in 2013, 10% in 2012, 6% in 2009
 Remain with current regulations – 61% in 2013, 58% in 2012, 71% in 2009
 Fewer regulations – 23% in 2013, 18% in 2012, 16% in 2009
 Not sure – 8% in 2013, 13% in 2012, 6% in 2009

Regulation of hunting
People feel about the same regarding regulation of hunting compared to previous years.

 More regulations – 14% in 2013, 14% in 2012, 21% in 2009
 Remain with current regulations – 64% in 2013, 58% in 2012, 59% in 2009
 Fewer regulations – 12% in 2013, 13% in 2012, 10% in 2009
 Not sure – 6% in 2013, 12% in 2012, 7% in 2009

Hunters
There is a little less opposition to hunting than last year.

 Not a hunter, not opposed to hunting – 87% in 2013, 85% in 2012, 76% in 2009
 Not a hunter, opposed to hunting – 10% in 2013, 15% in 2012, 8% 2009
 Describe self as hunter – 23% in 2013, 25% in 2012, 16% in 2012

Statewide election to restrict hunting and fishing
Reaction to a possible statewide election to restrict hunting and fishing has remained the same 
since 2009.

 Vote not to restrict hunting – 76% in 2013, 73% in 2012, 78% in 2009
 Vote to restrict hunting - 10% in 2013, 11% in 2012, 12% in 2009
 Vote not to restrict fishing - 81% in 2013, 84% in 2012
 Vote to restrict fishing - 6% in 2013, 5% in 2012
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CONCLUSIONS 

Performance of the campaign

 The Wildlife Council campaign continues to be very successful.  Recall and message 
comprehension, (although comprehension is a little lower than the previous two surveys) 
remain high.  Believability of the messaging is even higher.

 The campaign has generated support of hunters and anglers and a desire for fewer 
regulations.  Large majorities have positive impressions of hunters and anglers.  Very few 
people (even non-hunters and non-anglers) are opposed to hunting or fishing.

Building on the campaign

 Support for Wildlife Council policies is high.  Providing education, ensuring responsible 
hunting and fishing, preserving habitat, protecting endangered species, balancing needs 
of homeowners and landowners with conserving habitat and open space, and managing 
wildlife in residential areas are all strongly supported by Colorado residents.

 Future campaigns should continue to reinforce people’s views of the benefits of fees from 
hunting and fishing licenses - conservation, protecting and managing wildlife, protecting 
the places wildlife live, and protecting wildlife habitats.  

Ballot initiatives

 At present, a ballot initiative to restrict hunting and fishing, would not pass.  However, 
the 13% who are unsure as to how they would vote regarding restricting fishing and the 
14% who are unsure about how they would vote regarding restricting hunting likely can 
be influenced by communicating specifics about the regulations on anglers and hunters.
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ADVERTISING RECALL

Question: Do you recall seeing or hearing any advertising in the past several months about 
hunting or fishing in Colorado?

Question: Do you recall seeing or hearing any advertising in the past several months about the 
Colorado Wildlife Council?

Half (48%) of the respondents recalled the advertising when it was referred to as “hunting and 
fishing in Colorado.”  One in ten (10%) recalled specific mention of the Colorado Wildlife 
Council.

 Although people who describe themselves as hunters or anglers were more likely to recall 
the spots, 42% of the non-hunters and 39% of the non-anglers reported seeing the ads.

ADVERTISING RECALLADVERTISING RECALL
% of respondents

Recall hunting and fishing 48%
Do not recall hunting and fishing 52%

Recall Colorado Wildlife Council 10%
Do not recall Colorado Wildlife Council 90%
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MESSAGE COMPREHENSION

Question: (Among people who recalled the advertising) What do you recall from the ad in terms 
of the main message or the idea it was trying to show? Do you remember any other ideas or 
messages?

Close to three-quarters (71%) recalled something specific about the advertising message.  Almost 
all of these people had a correct interpretation.  About a quarter 29% could not state what the 
message was trying to convey.

MESSAGE COMPREHENSIONMESSAGE COMPREHENSION
% of respondents

Wildlife / habitat issues
Fees from hunting and fishing licenses go to 

protecting our state’s wildlife 19%

Fees from hunting and fishing licenses go to 
protecting wildlife habitats 14%

Promoting
Promoting hunting or fishing 10%

Hunting / fishing is good for Colorado 5%
General information about hunting / fishing 4%

Fees
Fees from hunting and fishing licenses help 

create jobs 13%

Hunters and fishermen support more than 
21,000 Colorado jobs in small towns and 

rural communities
9%

Specifics of the ads
Hug a hunter /angler 13%

Gun laws 2%
Hunting / fishing support state parks 1%

Speaks of restricting hunting 1%
Stop illegal hunting 1%

Other 2%
Not sure 29%
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RECALL OF IMAGES

Question: (Among people who recalled the advertising) Do you remember any images or visuals 
from the ad or messages?

Two-thirds (65%) of the respondents recalled something specific about the images 
including the taglines of the spots, the people in the scenes or the outdoors.  A third 
(35%) could not recall any specifics of the ads.

RECALL OF IMAGESRECALL OF IMAGES
% of respondents

Taglines
The tagline “Hug a hunter” 25%
The tagline” Hug an angler” 13%

People
Hugging 20%

A fisherman 19%
A hunter 19%

Mountain biker 2%

Outdoor scenes
Mountains  / trees 6%
Jenny’s restaurant 5%

A gas station 5%
Animals 8%

Outdoor scenery 1%

Not Sure 35%



8

MEDIA RECALL

Question: (Among people who recalled the advertising) Where did you see or hear the ad or 
message?

The vast majority (79%) of the respondents recalled the advertising on television.

MEDIA RECALLMEDIA RECALL
% of respondents

Television 79%
Billboard 9%

Radio 5%
Online 4%

Wildlife Council Facebook 1%
Hugahunter.com website -

Not sure 5%
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MANAGING WILFLIFE IN COLORADO

Question: Please tell me if the following are extremely important, very important, somewhat 
important, not very important or not at all important of a priority for the work that Colorado 
Parks and Wildlife does? If you are not sure just say so. 

All of the wildlife management issues tested in the survey was important to respondents.  
Importance (extremely important and very important combined) ranged from 71% to 91%.  
Combined responses of not very important and not at all important reached no more than 6% for 
any issue.  Responses of not sure were no higher than 7% for any management policy.

“Providing education and opportunities for children to experience the outdoors” is more 
important to:

 Hunters

“Ensuring responsible legal hunting” is more important to:
 Hunters
 People who do not oppose hunting

“Ensuring responsible legal fishing” is more important to:
 Anglers
 Hunters

“Protecting endangered species” is more important to:
 People who said they would vote to restrict hunting
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MANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADOMANAGING WILDLIFE IN COLORADO
Extremely Very Somewhat Not very Not at all Not sure

Preserving habitat for 
wildlife 37% 54% 7% 1% 1% -

Protecting 
endangered species 35% 44% 14% 3% 1% 3%

Ensuring responsible, 
legal hunting 32% 52% 9% 2% 4% 1%

Providing education 
and opportunities for 

children to 
experience the 

outdoors

29% 50% 16% 2% 2% 1%

Balancing the needs 
of home and land 

owners with the need 
to conserve habitat 

and open space

28% 43% 17% 2% 3% 7%

Ensuring responsible, 
legal fishing 27% 54% 13% 2% 2% 2%

Managing wildlife in 
residential areas 26% 45% 20% 3% 3% 3%
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VIEWS OF ANGLERS AND HUNTERS

Question: Would you say you have a favorable or unfavorable view of people who fish, or, do you 
have a neutral view?  Is that very or somewhat favorable or unfavorable?

Question: Would you say you have a favorable or unfavorable view of people who hunt, or, do 
you have a neutral view?  Is that very or somewhat favorable or unfavorable?

About three-quarters (73%) have favorable views of anglers and close to two-thirds (63%) have 
favorable views of hunters.  Almost all of the other respondents have neutral views of anglers and 
hunters.

As might be expected, these people voiced favorable views of anglers:
 Hunters
 Anglers
 Men

And, these people voiced favorable views of hunters:
 Hunters
 Anglers
 Men

VIEWS OF ANGLERS AND HUNTERSVIEWS OF ANGLERS AND HUNTERSVIEWS OF ANGLERS AND HUNTERS
% of respondents% of respondents

Anglers Hunters
Very favorable 57% 48%

Somewhat favorable 16% 15%
Neutral 26% 25%

Somewhat unfavorable 1% 7%
Very unfavorable - 4%

Not sure - 1%
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VIEWS ON FISHING AND HUNTING REGULATIONS

Question: Thinking about fishing, would you say fishing should be…
Question: Thinking about hunting, would you say hunting should be…

About two-thirds of the respondents feel that hunting and fishing should remain legal while 
keeping the current regulations in place.  For fishing, most of the others feel that there should be 
less regulation.  For hunting, people are split between wanting more regulation and less 
regulation.

 The only difference from respondents regarding hunting and fishing regulations is that 
Democrats were more likely to say hunting should have more regulations.

VIEWS ON FISHING AND HUNTING REGULATIONSVIEWS ON FISHING AND HUNTING REGULATIONSVIEWS ON FISHING AND HUNTING REGULATIONS
% of respondents% of respondents

Fishing Hunting
Legal, but more regulated than now 7% 14%

Legal, with current types of regulations 61% 64%
Legal, with less regulation 23% 12%

Illegal 1% 4%
Not sure 8% 6%
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IMPACT OF FEES FROM HUNTING AND FISHING

Question: Do you think the fees from hunting and fishing licenses have a very positive impact, 
somewhat positive, somewhat negative, very negative or has no impact in Colorado in terms of 
the following?

For all four of the benefits tested, 69% to 80% feel that fees from hunting and fishing licenses 
have a positive (very or somewhat) impact on Colorado.  Very few people think that these fees 
have a negative impact or no impact.

 Generally, hunters and anglers believe that fees have a very positive impact.  In contrast, 
many of those who said they were not sure about the impact described themselves as non-
anglers and/or non-hunters.

IMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHINGIMPACT OF FEES FROM HUNTING AND FISHING
Very 

positive
Somewhat 

positive
Somewhat 
negative

Very 
negative

No 
impact

Not sure

Protecting wildlife 
habitats 42% 38% 3% 2% 4% 11%

Conserving Colorado’s 
beautiful forests and 

lands
42% 34% 4% 2% 4% 14%

Protecting and 
managing wildlife 37% 39% 3% 2% 3% 16%

Wildlife conservation 35% 34% 3% 2% 7% 19%
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RECALL / BELIEVABILITY OF HUNTER AND ANGLER STATEMENT

Question: Please tell me if you have heard this statement before.  "More than 21,000 jobs in 
Colorado’s small towns and rural communities are supported by hunters and fishermen. In fact, 
the money from hunting and fishing not only creates jobs, it also protects our wildlife and the 
places they live. So go ahead, hug a hunter.”

Question: And, please tell me if you think the statement is totally true, mostly true, mostly false or 
totally false.

Recall of the statement was 56%.  Among the entire sample (not just those who have heard the 
message), three-quarters (77%) believe the statement to be true.

RECALL / BELIEVABILITY OF STATEMENTRECALL / BELIEVABILITY OF STATEMENT
% of respondents

Recall
Yes, have heard it 56%

No, have not 42%
Not sure 2%

Believability
Totally true 27%
Mostly true 50%
Mostly false 6%
Totally false 2%

Not sure 15%
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OPPOSTION TO FISHING & HUNTING

Question: Would you say you are opposed to hunting or not opposed to hunting?

Question: And, are you opposed to fishing or not opposed to fishing?

Nine in ten (89%) said they are not opposed to hunting and 98% reported they are not opposed to 
fishing.

It is noteworthy that:
 87% of the people who said they are not hunters are not opposed to hunting
 98% of the people who said they are not anglers are not opposed to fishing

OPPOSITION TO FISHING & HUNTINGOPPOSITION TO FISHING & HUNTINGOPPOSITION TO FISHING & HUNTING
% of respondents% of respondents

Fishing Hunting
Opposed 2% 9%

Not opposed 98% 89%
Not sure - 2%
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HUNTERS / ANGLERS

Question: Would you describe yourself as a hunter or not a hunter?
Question: And, would you describe yourself as a fisher or not a fisher?

Close to half (49%) said they are anglers and 23% reported they are hunters.

HUNTERS / ANGLERSHUNTERS / ANGLERSHUNTERS / ANGLERS
% of respondents% of respondents

Angler Hunter
Yes 49% 23%
No 51% 77%

Not sure - -
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BALLOT INITIATIVES RESTRICTING HUNTING & FISHING

Question: If there was a statewide election asking voters to significantly restrict the practice of 
hunting and hunting opportunities in Colorado, would you definitely vote yes, probably vote yes, 
probably vote no, definitely vote no or are you unsure at this time?

Question: Regarding fishing, if there was a statewide election asking voters to significantly 
restrict the practice of fishing and fishing opportunities in Colorado, would you definitely vote 
yes, probably vote yes, probably vote no, definitely vote no or are you unsure at this time?

More than four in five (81%) said they would (probably or definitely) vote to not restrict fishing 
and 76% said they would (probably or definitely) vote to not restrict hunting.

 Hunters are only a little more likely than non-hunters to say they would vote to not 
restrict hunting – 82% vs. 74%.

 Similarly, anglers are only a little more likely than non-anglers to say they would vote to 
not restrict fishing - 87% vs. 76%.

BALLOT INITIATIVES RESTRICTING HUNTING & FISHINGBALLOT INITIATIVES RESTRICTING HUNTING & FISHINGBALLOT INITIATIVES RESTRICTING HUNTING & FISHING
% of respondents% of respondents

Fishing Hunting
Definitely vote yes 1% 5%
Probably vote yes 5% 5%
Probably vote no 15% 17%
Definitely vote no 66% 59%

Not sure 13% 14%
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DEMOGRAPHCS

DEMOGRAPHICSDEMOGRAPHICSDEMOGRAPHICSDEMOGRAPHICS
% of 

respondents
% of 

respondents
Household income Region
< $20,000 11% Denver county 11%
$21,000 - $29, 999 12% Metro suburbs 43%
$30,000 - $39, 999 9% North front range 13%
$40,000 - $49, 999 11% South front range 14%
$50,000 - $74, 999 19% Eastern plains 4%
$75,000 - $99, 999 16% North or central mountains 1%
$100,000 - $149,999 12% Southern mountains 3%
$150,000 or more 10% Western slope 11%

Age Voting History
Under 20 2% Voted in 2012 99%
21-29 8% Voted in 2010 74%
30-39 13% Voted in 2008 82%
40-49 13% Voted in 2006 58%
50-59 22% Voted in 2004 61%
60-69 25% Voted in 2002 47%
70 or over 17% Voted in 2000 47%

Party affiliation Ethnic background
Republican 40% White/ Non-Hispanic 88%
Democrat 30% Hispanic 8%
Independent 30% African American 1%

Asian 1%
Gender Other 2%
Male 47%
Female 53%


