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SYNOPSIS   
 
MESSAGES THAT DEMONSTRATE HOW HUNTERS, FISHERS POSITIVELY 
IMPACT THE STATE RANK HIGHEST WITH NON-SPORTSMEN. 
 
Consumer benefit testing conducted by Denver-based marketing firm CCT confirms that non-
sportsmen view hunting and fishing more favorably when they are exposed to messages that 
demonstrate how hunters and anglers are positively impacting our state. Specifically, how 
sportsmen are contributing to the protection of wildlife, the maintenance of the state’s natural 
beauty, and the economic well-being of its citizens.  
 
Asked to rank twenty possible benefits of hunting and fishing as well as the fees generated from 
hunting and fishing licenses, respondents rated the top 6 benefits (in descending order) as:  the 
fact that the primary source of funding wildlife management and protection in Colorado comes 
from hunting and fishing licenses (Board 13); fees from hunting and fishing licenses provide most 
of the funding to protect our wildlife and their habitats (Board 6); hunting and fishing generate as 
much revenue for Colorado as the state’s ski industry (Board 3); hunters and anglers provide 
thousands of jobs to small towns across our state (Board 7); fees from hunting and fishing keep 
wildlife herds healthy, allowing all Coloradans to view wildlife year after year (Board 17); and fees 
from hunting and fishing licenses help protect many threatened or endangered species (Board 2).  
 
Several themes emerge from the top boards, including the economic and environmental benefits 
sportsmen’s activities provide our state, the relative size of those benefits compared to other 
industries like skiing, and the fact that fees sportsmen pay cover the costs of their activities, while 
still benefiting Coloradans who like to view wildlife and support the protection of endangered 
species.  
 
On the opposite end of the rankings, respondents stated that the following benefits (listed in 
descending order) would negatively impact their impressions of hunters and anglers:  the 
message that hunters and anglers have a reputation as good citizens (Board 5); the statement 
that hunting keeps dangerous animals at bay (Board 20); and the fact that hunting helps reduce 
conflicts with wildlife (Board 11).  
 
The interviews were conducted in November and December 2011 with Front Range sportsmen 
and English-speaking non-sportsmen, Hispanic non-sportsmen, as well as Western Slope 
sportsmen and non-sportsmen.   
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EXECUTIVE SUMMARY 
AND BREAKDOWN OF WINNING BENEFITS.   
 
COMPLEXITY OF ISSUE CONFIRMS NEED TO FOCUS 
ON SHARED CONCERNS AND MORE COMPELLING 
MESSAGES. 
 
In recent consumer benefit testing, respondents who do not hunt or fish revealed that most have 
only a passing interest in hunting and fishing, and the benefits the industry provides to the state.  
Respondents confirmed that many of the benefits presented to them in the group panel 
discussions take longer than a 30-second TV commercial to fully comprehend.  To positively 
impact their view of hunting and fishing, non-sportsmen confirmed that future advertising 
messages must engage them in a more compelling way, and demonstrate that sportsmen share 
the same concerns for our state as the general public. 
 
The top benefit statements reveal four common concerns sportsmen and non-sportsmen share: 
How wildlife management gets paid for; the pride people feel for the natural beauty of our state; a 
curiosity about the relative economic impact hunting has on our state; and a genuine interest in 
how the state cares for wildlife and endangered species.   These themes can be summed up in 
four words: economics, pride, curiosity and concern.  Advertising executions for the Wildlife 
Council should imbed these themes into future messaging.  
 
Respondents ranked Board 13 (Primary source of funding) as the benefit that would most 
positively influence their opinion of the hunting and fishing industries. Respondents 
acknowledged that this board was simpler to understand than others, and made a general 
statement about a complicated subject. The fact that recent Wildlife Council commercials have 
featured this benefit may also have contributed to its strong ranking. Group participants stated 
that the argument for hunting and fishing needs to include other, more compelling, emotional and 
more detailed benefits if your advertising is to win them over.  That may explain why respondents 
ranked the sense of pride they feel in the natural beauty of Colorado’s wildlife and habitats (Board 
6) the second most compelling benefit.  This statement connects hunting and fishing to a strong 
emotion many Coloradans feel about their state.  
 
Surprise is another key element of the winning boards. In fact, the next two highest ranking 
benefit statements both refer to the unexpected economic impacts of hunting on our state: one is 
the message that hunting and fishing generate about the same amount of revenues as the ski 
industry (Board 3); the second states that hunting and fishing generate 21,000 jobs in small towns 
across the state (Board 7).  
 
The final two boards in the top tier ranking refer to the positive impacts fees from hunting and 
fishing have on wildlife:  The funding keeps herds healthy so everyone can view wildlife year in 
and year out (Board 17) and those same fees help protect endangered species (Board 2).  In 
both cases, non-sportsmen could see the positive impacts to the whole state of these benefits.  
 
A study of the group verbatims revealed a Libertarian streak among non-sportsmen about hunters 
and anglers.  While many respondents said they did not ever see themselves becoming a hunter 
or angler, they did acknowledge a respect that sportsmen were taking care of their business and 
paying their own way.   
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While family bonds are important to both sportsmen and non-sportsmen, sportsmen see the 
connection between family, friends and hunting more positively than non-hunters. They were also 
more concerned than non-hunters when benefit boards overstated, mislead or sensationalized a 
topic.  And they were very conscious of the importance of prioritizing messages according to how 
well non-sportsmen ranked them.  
 
Non-sportsmen had strong opinions on how families could be portrayed when discussing hunting 
and fishing. Pictures of families carrying guns and wearing camouflage turned off most non-
sportsmen.  But they found photos of multi-generational family members going fishing quite 
acceptable.   
 
Non-sportsmen were unconvinced by messages that they felt overstated the safety of hunting or 
the good citizenship of hunters. Many of their answers revealed an underlying skepticism and 
mistrust of hunting and hunters. And confirmed that many non-sportsmen do not relate to many of 
the benefits of hunting and fishing that sportsmen do, and do not picture themselves ever 
becoming converts to the sports of hunting or fishing.   
 
While non-sportsmen expressed an underlying distrust of hunting and hunters, they expressed a 
more benign attitude towards anglers, and rated messages about fishing with family and friends 
more positively than similar messages about hunting. 
 
Members of the Hispanic groups also expressed some differences from both sportsmen and 
English-speaking non-sportsmen.  For instance, fishing with friends was very acceptable to them, 
but hunting with women and children pushed their cultural and safety alarm bells.  They related 
more to the concept of personal responsibility than the English-speaking non-sportsmen groups. 
And while individually some expressed a strong sentiment for Colorado, as a group they did not 
feel as much of a connection to the state as the English-speaking non-sportsmen groups, 
especially members of the Spanish-speaking panel discussion. 
 
For a narrative summary of each benefit board, please turn to the next page.  
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“HONEY HOLE” 
(BOARDS RANKED 1ST-6TH. THIS AREA CONTAINS THE 
BIGGEST CONCENTRATION OF IDEAS WORTH HARVESTING.) 
These are the benefits respondents mentioned most often as the messages that would strongly 
influence them to think positively about Colorado hunters and anglers. These benefits will be 
used to develop the positioning out of which all communications will be developed.  
 
 
BOARD 13. PRIMARY SOURCE OF FUNDING 
Revenues from hunting and fishing are the primary method of funding the protection and 
management of wildlife in Colorado. 
 
This is a message both hunters and non-hunters can agree on. Six out of seven groups ranked 
this in their top 5 and the seventh group ranked it in their top 7. Most respondents liked it because 
it was a straightforward message they could easily grasp. In the words of a Denver non-hunter, 
“This tells me exactly what they are doing. It’s easier to understand this message.“ Others liked it 
because it reminded them that hunting and fishing wasn’t costing them money. “It says they are 
self sustaining,” commented one. Another noted that, “It’s not coming out of my taxes.”  A 
member of the internal group summed up all of the positive comments when she said:  “We can 
never say that enough.” Overall, this board ranked 1st. Non-hunter groups ranked this board as 
high as 2nd and as low as 7th. The internal and hunter groups ranked this as high as 1st and as low 
as 5th. 
 
 
BOARD 6. COLORADO PRIDE 
Coloradans are proud of the thriving wildlife and natural beauty here in Colorado. And we have 
hunters and anglers to thank. Because hunting and fishing revenues provide most of the funding 
to protect the natural beauty of our wildlife and their pristine habitats.  
 
This is another benefit sportsmen and non-sportsmen can agree on.  A majority of people in the 
groups said they feel a great deal of pride in their state and the beauty of our outdoors and 
wildlife. They based their decision as much on the photo and headline as on the words:  “The 
picture makes the words,” commented one respondent. Another noted that, “You had me at 
Colorado pride. You didn’t have to say anything more than that.” But a member of one of the 
Hispanic groups said it best: “I feel more Coloradan than Mexican. I love it here.”   We do caution 
restraint in trying to read too much into the groups’ reactions to the wording of the boards. 
According to one respondent, “I’ve got Colorado pride, but its wordy and it’s not clear to me what 
the benefit is.”  In other words, people were drawn to the words, “Colorado Pride” in the headline, 
and the beautiful Colorado scenery in the picture. But not the exact wording of the body copy in 
the boards. This board ranked 2nd overall. Two of four non-sportsmen groups ranked this in their 
top 4, two in the top 8. Two of the three hunter/internal groups ranked this in their top 3. 
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BOARD 3. AS VITAL AS THE SKI INDUSTRY 
Hunting and fishing are a major source of income for the state of Colorado. In fact, hunting and 
fishing generate $1.8 billion in revenues a year, about the same as Colorado’s ski industry. 
 
The economic information in this statement intrigued many non-sportsmen more than the facts 
stated in any other board.  According to one respondent, “Whoa! I am surprised.” Another 
commented that, “I didn’t realize it as that high. I like that fact.” Some of the members of the 
internal and hunter groups said they had heard that fact before, and ranked it a little lower 
because they weren’t sure non-hunters would like it or get it. One respondent from these groups 
echoed the concerns of others when he said, “This fact has been out there many times.”  This 
board ranked 3rd overall. Four of five non-sportsmen groups ranked this among their top 3, while 
the two hunter groups ranked this 11th and 15th.  
 
 
BOARD 7. CREATING JOBS IN SMALL TOWNS 
Hunters and anglers provide 21,000 jobs in hundreds of rural communities across our state. Many 
outfitters, guides and other skilled workers owe their livelihood to this thriving industry. 
 
Like Board 3, most groups were surprised and responded positively to the facts conveyed in this 
board.  Denver hunters and non-hunters, plus the English-speaking Hispanic group ranked this in 
their top 2 boards because it combined a rational with an emotional benefit. It told them hunting 
and fishing creates a large number of jobs, and provides help for folks in small towns, where jobs 
are scarce.  According to one Denver hunter, “Small towns would disappear without hunting.” A 
Denver non-sportsman added that, “It’s a positive message. It helps the economy.”  A member of 
the Hispanic groups noted that, “It’s really hard to find jobs in rural communities. So that’s good.” 
Overall, this board ranked 4th, with two non-sportsmen groups ranking this in their top 2, and one 
hunter group ranking it their top board. 
 
 
BOARD 17. A RENEWABALE RESOURCE 
Fees from hunters and anglers help keep Colorado’s wildlife herds healthy. Allowing the rest of us 
to enjoy wildlife viewing year after year after year.  
  
Over and over again, respondents commented that they liked this board because they like to look 
at wildlife and this board reminded them of the positive benefits of wildlife viewing. According to 
one respondent, “It’s cool. It’s awesome. I love seeing wildlife.” Hunters and the internal group 
also understood that it’s something everyone can relate to.  One internal group member 
commented that, “All of our studies say that almost everyone likes wildlife.” A Western Slope 
hunter agreed: “It really pays off. You can tell the difference.”  Some respondents did comment 
that we should avoid using technical language like “renewable resource” which can be a turnoff. 
“It didn’t make me emotionally respond to it at all. I didn’t see the benefits.” Overall this board 
ranked 5th, with three of four non-sportsmen groups ranking it in their top 8, and all internal/hunter 
groups doing the same. 
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BOARD 2. PROTECTING ENDANGERED SPECIES 
Fees from hunting and fishing licenses have helped protect and save many threatened or 
endangered species, including the Colorado River Cutthroat Trout, the Burrowing Owl and the 
Whooping Crane.  
 
This is another message that is a point of intersection for sportsmen and non-sportsmen. Several 
respondents noted that public service advertising over the years has sensitized the general public 
to this kind of language. Some non-anglers were also surprised at the numbers of endangered 
species that have been saved through this program. The only complaint some hunters had about 
this board was that it didn’t do them justice. “The list should be longer. The longer the list, the 
more people will understand what we do for them.”  Non-hunters were more practical: This is 
good. If they hunt, they should protect endangered species.” A few non-sportsmen were skeptical 
about hunters’ commitment to helping endangered species. One respondent summed up this 
sentiment when she said, “Aren’t hunters the guys who made them endangered species in the 
first place?” Overall, this board ranked 6th, with three of four non-sportsmen groups ranking this in 
their top 7, and two of three internal/hunter groups ranking it in their top 6.  
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 “KEEPERS” 
(BENEFIT STATEMENTS RANKED IN THE 7TH-12TH POSITIONS.  
BOARDS THAT ARE WORTH REELING IN AS SUPPORT POINTS.) 
These benefits are perceived to be important and of potential value to most respondents. But they 
are not, by themselves, compelling enough to create a positive view of hunting and fishing among 
non-sportsmen. “Keeper” messages become the supporting copy points in websites, social media 
sites, brochures and ads.  
 
 
BOARD 10. RE-INTRODUCING COLORADO’S NATIVE SPECIES 
Revenues from hunting and fishing licenses have helped re-establish many of Colorado’s native 
species, including the desert bighorn sheep, the mountain goat and the peregrine falcon. 
 
There was a marked difference between the reactions of sportsmen and non-sportsmen to this 
board. Respondents in the non-hunter groups reacted positively to this board, and found it to be 
almost interchangeable with Board 2, Protecting endangered species.  One noted, “I just think it’s 
cool they’re trying to bring these species back.” Another noted: “I like everything about this.” 
Others remembered when the state reintroduced the peregrine falcon and the lynx. But the hunter 
groups ranked this lower for a variety of reasons. Some thought the board should list more non-
huntable species. Others just didn’t think it was as important. But respondents in the Grand 
Junction hunters group were most outspoken about their displeasure with this statement. 
According to one respondent, “I don’t agree with all the species they try to help or all the money 
they put into it.” Another noted that, “I have a friend who lost 17 calves on his ranch this year” and 
attributed it to a mountain lion. A third talked about the safety issues to humans caused by the 
reintroduction of wolves. Overall, this board ranked 7th, with hunters ranking it 9-16th, and non-
hunters ranking it as high as 3rd and as low as 7th.  
 
 
BOARD 14. GENERATIONS OF FAMILIES 
In many families it’s a tradition to pass the knowledge of hunting and fishing from one generation 
to the next. It’s one of the ties that binds strong families to each other and their roots. 
 
This board was popular among hunters and English-speaking non-hunters, but very unpopular 
among Hispanic non-hunters. First the positives: Hunters and members of the internal group all 
confirmed that hunting was an important family bonding experience for them. And many non-
hunters commented that they had family members or friends who shared hunting and fishing as a 
family.  Several respondents also pointed out that showing multi-generational photos created a 
positive image of sportsmen for them, especially when you showed the family members fishing.  
They contrasted this statement with Board 18, which showed a family hunting together, noting 
that they found this imagery more positive and not as scary. But some Hispanic non-hunters said 
that this board brought up bad memories for them. According to one, “My dad forced me to go 
with him and it made me resent it.”  Another noted that, “I do not like it too much because if my 
grandfather likes hunting I do not need to do it. Then the kid has to go and do something he does 
not like to do.”  Overall, this board ranked 8th, with English speaking non-hunters ranking this 3rd-
6th, Hispanic non-hunters ranking it 15th-20th, and the hunter/internal groups ranking it 2nd-6th.  
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BOARD 15. NO WILDLIFE MANAGEMENT TAXES 
Fees from hunters and anglers pay for most of the cost of protecting and preserving Colorado 
wildlife. So everyone can enjoy our state’s wildlife without having to pay taxes for wildlife 
management.  
 
This was another board that caused a pronounced difference in the way hunters and non-hunters 
voted. But not in the way they thought about taxes. While many respondents commented on the 
positives of a no tax message, others had their concerns. Groups composed of hunters and 
internal employees wished they could get this message across to non-hunters, but they were also 
concerned that any talk of taxes could backfire on them.  According to one Grand Junction 
hunter, “If you get into talk of fees and taxes, it’s going to go 15 different ways.” A Denver hunter 
worried that, “It sounds like a scare tactic.” Non-hunters ranked the board much higher, but also 
had similar concerns.  “Anything that talks about taxes can turn people off,” commented one 
Denver area non-hunter. Another worried that, “It takes the message from protecting wildlife to a 
focus on taxes.”  Still others were concerned about the negative connotations talk of taxes can 
create. “The tax thing is just a downer these days,” commented one. Still, many non-hunters liked 
this message because it said they didn’t have to pay any taxes to support the sportsmen. In the 
words of one non-hunter, ”This is good and fair. They hunt and fish, they pay.” This board ranked 
9th overall, with the three Front Range non-angler groups ranking this 3rd-4th, while the Grand 
Junction non-hunters ranked it 10th, and the internal/hunter groups ranking it 17th-20th.  
 
 
BOARD 19. EMPTY LAKES 
Fees from hunters and anglers are used to stock our lakes and streams, and to buy water rights 
to enhance wildlife habitats. Without those fees, our lakes and streams would be fished out within 
months. 
 
The number one complaint from hunters and non-hunters alike was that this board used scare 
tactics. Comments like this were common: “Far too negative,” “Sounds like a threat,” and it’s 
“telling me if I don’t pay these fees they are going to blackmail me.”  That said, many in the non-
sportsmen’s groups reacted more positively to this board than hunters, with the Front Range 
Spanish-speaking Hispanic group and the Western Slope non-hunter group both ranking this 5th.  
According to one Hispanic man, “I support this because it is horrible to see an empty lake.” A 
Grand Junction non-hunter pointed out, “It’s absolutely true. If they didn’t manage it, our fish 
would go away.” Overall, this board ranked 10th, with the hunters/internal groups ranking it 13th-
17th and the non-sportsmen groups ranking it 5th-9th.  
 
 
BOARD 8. CONTROLLING HERD SIZES 
Hunting is an important method for controlling the size of Colorado’s wild game herds. Without 
hunters, herds would grow to unsustainable sizes and create a myriad of challenges for humans 
and animals. 
 
Most groups put this board in the middle of the pack or lower because they had mixed feelings 
about the message this board conveyed.  Many understood that this is an important measure that 
protects animals and humans. According to one non-hunter, “If they are going to grow to 
unsustainable sizes, then we need to shoot them. It’s a good thing. “ Another noted that, “If it 
means I am going to hit them with my car, then get after it.”  But others said this reminded them 
that hunters kill animals. “It drives toward the message that we killed all the animals because they 
are over-populating.”  Others just felt that this message didn’t move them. In the words of one 
non-hunter, “I’m not really that concerned about this particular issue.” The one group that ranked 
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this higher was the Western Slope non-hunter group, which ranked it 4th because living nearer the 
mountains, some had witnessed first hand the benefits of controlling herd sizes. In the words of 
one respondent, “It’s one of the best things the game and fish people can do.” Overall, this board 
ranked 11th, with the hunting groups ranking this 8th-16, and the non-hunter groups ranking this 
4th-17th.  
 
 
BOARD 12. PERSONAL RESPONSIBILITY 
Hunters and anglers take a special interest in preserving nature. Surveys show that hunting and 
fishing instill within individuals a sense of responsibility for our natural resources.  
 
All but one group ranked this board between 9th-15th because it either didn’t register as that 
important or it turned people off.  In the words of one Front Range non-hunter, “I don’t think of 
personal responsibility when I think of hunting and fishing.”  Other non-hunters were not 
convinced that hunting caused one to be more responsible. According to one non-sportsman from 
Denver, “Personal responsibility is something you’re raised with. It doesn’t come from hunting and 
fishing.  Other respondents admitted this board just wasn’t that compelling to them. In the words 
of one Hispanic non-hunter, “For me I don’t really care about it.  The Denver internal and hunter 
groups liked that this board countered the stereotypes people have of hunters. But they were 
concerned that this message didn’t have enough substance. In the words of one internal group 
respondent, “It feels like a fluff piece.” More than any other group, the Western Slope hunters and 
fishers related to this board because it reminded them of themselves.  According to one, “I take 
personal responsibility when I fish.” Overall, this board ranked 12th, with the Front Range internal 
and hunter groups ranking this 9th-11th, the Western Slope hunters ranking it 4th and the non-
hunting groups ranking this 10th-15th.  
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“FINGERLINGS” 
(BOARDS RANKED IN THE 13TH-17TH POSITIONS. IDEAS WE 
COULD DEVELOP INTO SOMETHING, BUT AREN'T QUITE BIG 
ENOUGH TO DIGEST.) 
Depending on the audience, some of the concepts discussed here could be valuable as support 
points, while most have only a little merit. These benefits might be used to close out body copy in 
brochures, the website and other communications, but for the most part, they won’t make the cut.  
 
 
BOARD 16. BONDING WITH FRIENDS 
Hunting and fishing are inherently social sports. They can be a great bonding experience for old 
friends and new.  
 
This is one of those benefit statements that sportsmen and non-sportsmen agreed to disagree on. 
Many sportsmen said this is a big reason they hunt and fish. According to one Front Range 
hunter, “You might get divorced but you’ll never leave your best hunting buddy.”  But non-hunters 
and anglers did not find this compelling, mostly because they were not able to relate to the 
concept of using fishing or hunting as a way to bond with friends. Their reasons were varied. 
According to one Denver non-sportsmen, “I would go for the solitude, not to have someone 
jabbering in my ear all day.”  Others didn’t like the word “bonding”:  According to one non-hunter, 
“Guys don’t bond like girls do.”  Still others believed the word “bonding” was a code word for 
something else.  According to one respondent, “Hunting and fishing is not for bonding. It is for 
getting drunk with friends.”  Overall, this board ranked 13th, with the hunter/internal groups 
ranking it 7th-11th, and the non-sportsmen groups ranking it 11th-17th.  
 
 
BOARD 4. FIREARM SAFETY 
Hunting is a far safer sport than you might imagine. Here in Colorado, hunters must pass a 
rigorous hunter’s safety course that promotes the safe use of firearms in the field, in cars and at 
home. 
 
All but one group rated this group 12th-17th.  Both sportsmen and non-sportsmen saw the problem 
with this board right away:  Trying to convince non-sportsmen that a sport where people carry 
guns is safe is a stretch. For non-hunters, this board revealed a lack of trust.  According to one 
respondent from the Front Range non-hunter group, “They can teach you firearm safety, but 
you’re still using a gun.” Another put it this way, “Once they get their license, do they really follow 
the rules?” Even hunters and Wildlife personnel saw the problem with trying to communicate a 
message like this.  One Division of Wildlife employee commented that, “The word firearm safety 
with hunting, it just isn’t good.”  A Denver hunter pointed out that as much as he wished non-
hunters understood, they probably won’t:   “It should be understood,” he commented, “but it may 
not be understood.”  Overall, this board ranked 14th, with the Front Range sportsmen/internal 
groups ranking it 15th-17th, the Western Slope hunter group ranking it 3rd and the non-hunter 
groups ranking it 12-15th.  
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BOARD 18. STRONGER FAMILY BOND 
Hunting and fishing are sports many Colorado parents share with their kids. Families that hunt or 
fish together share an invaluable outdoor experience that creates a strong family bond. 
 
This board elicited a strong positive reaction from hunters and fishers and an equally strong 
negative reaction from non-sportsmen’s groups.  Most of the hunters and internal Division of 
Wildlife employees found this board true and compelling. According to one respondent, “I get 
more comments out of my kids from a half day fishing trip than from going to the mall.” Another 
noted that, “That is my number one positive aspect of hunting. The outdoors is quality time for 
sure.”  But non-hunters had just as strong negative reaction to this board. For some Front Range 
English-speaking group members, it brought back bad memories.  According to one, “My family 
would force me to go.”  Another noted that, “I didn’t enjoy the bonding part because my family 
would just go and get drunk.”  Others commented that they could just not relate to this board, with 
one stating,  “You aren’t going to reach people who aren’t already in that category.”   But the 
strongest negative reaction came from the Hispanic groups, who said that in their culture, hunting 
and family just didn’t go together.  According to one, “Families don’t do it. Friends go hunting, not 
families.”  Others saw too much danger in hunting.  “I can’t imagine my toddler with a gun and 
camouflage clothes” or “It is dangerous to bring your kids” were comments shared by many 
members.  Still, some saw a difference between hunting and fishing.  According to one, “Maybe 
fishing, but never hunting.”  Overall, this board ranked 15th, with the internal and hunting groups 
ranking it as high as 2nd and as low as 9th and the non-sportsmen groups ranking it 13th-19th, with 
the both Hispanic groups ranking it second to last.  
 
 
BOARD 1. PUTTING FOOD ON THE TABLE 
For many Colorado families hunting is more than just a recreational sport. The main reason many 
people hunt is to provide healthy food for their families. 
 
In all but one group, this board ranked in the lower half to third of the pack. Both hunters and non-
hunters understand that while this is an interesting fact, it’s probably not the primary reason most 
hunters hunt, and for non-hunters it’s just not a compelling reason to get excited about the 
benefits of hunting and fishing like some of the economic benefits discussed in other boards. 
Some hunters agree that this is why they hunt.  We heard a lot of comments like this from hunters 
and the internal group: “Hunting is a great way to provide healthy food.” “It explains why I go out 
there.” and “I eat nothing but elk.” But others questioned the factual truth of this board. According 
to one Denver-area hunter, “I don’t think it’s the main reason most people hunt.”    Non-hunters 
were even more skeptical or non-plussed. According to one, “You can buy game, shot by 
someone else at just about any grocery store you go to.”  Another noted that, “If you want more 
nutritious meat, you aren’t going to go hunting just for that reason.”  Another pointed out that, “If I 
want food I go to the supermarket.”   Still others confessed that this board just didn’t excite them 
or relate to them.  One Hispanic respondent summed up the feelings of many: “It doesn’t pertain 
to me and it doesn’t grab my attention.”  Overall, this board ranked 16th, with the Internal and 
Hunter groups ranking it 10th-12th.  Non-sportsmen ranked this board as high as 8th (Front Range 
group) and as low as 16th (Western Slope and English-speaking Hispanics).  
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BOARD 9. MORE WOMEN ARE HUNTING AND FISHING 
People from all walks of life enjoy the sports of hunting and fishing. For instance, women 
represent one of the fastest growing segments of the hunting and fishing industries.  
 
A vocal minority of people in all the groups found this statement intriguing and felt that it helped 
soften the image of hunters. According to one, “It creates more a picture in people’s minds that 
hunters are not the toothless Bubba”.  But most raised one of two issues:  1.)  That women still 
represent a tiny minority of all hunters. 2.) That this had no bearing on their opinion of hunters 
and anglers at all.  We heard a lot of comments like this from the non-sportsmen groups: “It is 
irrelevant.”  “It doesn’t matter if it is a guy or a girl.”  “I don’t think there are many women out there 
fishing and hunting.”  There was one group that found this benefit statement offensive: the Front 
Range English-speaking Hispanic group commented that this was not a part of their culture, and 
voted it their bottom board.  According to one respondent in that group, “Maybe Gringas 
(American women) hunt, but feminine Latin women don’t hunt.” Overall, this board ranked 17th, 
with the internal/hunter groups ranking it 12th-13th, and the non-sportsmen groups ranking it from 
13th-20th. 
 
 
 
 



 

 14 

“CATCH AND RELEASE” 
(BOARDS RANKED IN THE18TH-20TH POTISONS. BENEFIT 
STATEMENTS WE SHOULD LET GO OF IMMEDIATELY.) 
These benefits tested poorly by themselves, and should either be combined with other benefits, 
or abandoned altogether.  
 
 
BOARD 18. GOOD CITIZENS 
Hunters and anglers have a reputation as good citizens who respect and obey the law. And help 
police the woods by regularly reporting poachers that hunt out of season or hunt protected 
species. 
 
The problem with this message is that it’s just not believable, and both sportsmen and non-
sportsmen both saw the inherent problems with this board right away. One internal group 
member commented that it would offend hunters: “Really? You have to tell me I’m a good citizen? 
That’s silly.” A Denver hunter noted that it wouldn’t fit with non-hunter’s view of sportsmen: “They 
view us as slobs, drunks, etc… so they aren’t going to be convinced.” And when we showed it to 
non-sportsmen, they were just as skeptical as sportsmen thought they would be.  We heard a lot 
of comments like these: “This is not believable,” or “Sounds like propaganda” or “Sounds like 
someone trying to sell you something.”  Overall, this board ranked 18th, with the 
sportsmen/internal groups ranking this between 14th-16th and the non-sportsmen groups ranking it 
13th-20th.   
 
 
BOARD 20. KEEPING DANGEROUS ANIMALS AT BAY 
Hunting helps protect suburban and mountain communities from runaway populations of wild 
animals.  
 
Most respondents in both sportsmen and non-sportsmen groups found this board confusing, 
dishonest or sensational. Several sportsmen found the board downright offensive because they 
felt it misinformed or intentionally tried to scare people. We heard comments like:  “Absolute 
garbage,” or “People are scared already,” or “It offends me.” or “I don’t like the scare tactic of this 
board.” from sportsmen.  Non-sportsmen were equally concerned and skeptical about this board.  
“It’s a little confusing to me because you don’t hunt for mountain lions.”  “”I have a hard time 
believing it.” or “I’m not buying it” were comments we heard with regularity in the non-sportsmen 
groups. One internal group respondent had a suggestion on how to improve the board, 
commenting that, “It’s better to say we’re educating people about the dangers.” The respondents 
in the Hispanic groups seemed to like this board just a little more than other groups because 
some of the members of those groups sympathized with the wild animals whose territory people 
had moved into.  And because some felt it did help avoid dangerous situations with wild animals. 
Overall, this board ranked 19th, with sportsmen/internal groups ranking it 19-20 and non-
sportsmen groups ranking it as high as 13th and 14th (Hispanic groups) and as low as 20th (Front 
Range).  
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BOARD 11. REDUCING CONFLICTS WITH WILDLIFE 
Hunters help keep wildlife populations under control, reducing potential conflicts between humans 
and animals. 
 
Both sportsmen and non-sportsmen found plenty to dislike about this message, from using a 
picture of an animal sportsmen don’t hunt to the acknowledgement that problems like this are 
caused by the encroachment of people into animal habitats, not the other way around. Sportsmen 
don’t like this message because “it sends the message that we are killers, not hunters”, or “The 
picture says I am shooting raccoons at the trash can” or “It’s a false message.”  Non-sportsmen 
found this message unappealing because “it’s not believable. Hunters can’t stop that from 
happening”, or “The humans are the ones that come to their areas—it’s our fault, not theirs” or 
they live in an urban area like Denver where it “doesn’t seem like it’s a problem here in the city.” 
Overall, this board ranked 20th, with sportsmen/internal groups ranking it 18th-19th, and the non-
sportsmen groups ranking it 16th-19th.   
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SECONDARY RESEARCH 
AN OVERVIEW OF SECONDARY RESEARCH SOURCES AND DATA 
THAT WAS AUDITED AT THE BEGINNING OF THE BRAND 
IGNITION POINT PROCESS 
 
Personnel Interviews: 
At the start of Phase I members of the CCT team met with various personnel within the Colorado 
Wildlife Council and Division of Parks and Wildlife.   
 
Key interviews:   
Mark Viera, Terrestrial Biologist  
James Ingram, Fish Hatchery 
Crystal Chick, Game Warden  
Members of the Call Center operation 
 
Trending Information 
Department of Wildlife 
The Economic Impacts of Hunting, Fishing and Wildlife Watching in Colorado 
 

-‐ Colorado residents account for approx. 91% of hunting and fishing activity days 
-‐ The secondary economic impact of hunting and fishing dollars during 2007 is estimated 

at $767 million, yielding a total impact of just over $1.8 billion. 
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• The total economic impact of the hunting and fishing industry consists of both new dollars 
injected into the economy from hunter and angler trip expenses and sporting equipment 
purchases (direct expenditures) and the secondary impact as these dollars are re-spent 
within the economy.  The total estimated impact is $1.8 billion. 

 
 
Hunting for Hunters 
Dawn Merritt 

• There has been a recent downward trend in the number of people who hunt 
• This trend can be attributed to: urban living, difficulty accessing land to hunt, an aging 

population, fewer family ties 
• Decline in hunting has a negative impact on conservation funding, wildlife management and 

economics 
• Recruitment efforts include: mentoring, starting will small game, making it a family affair, 

targeting seniors, targeting the eat local movement 
 
 
Inside the Mind of a Non-Hunter 
Turkey Country November/December 11 
Karen Lee 
 
• A large majority of adults (73%) support legal hunting, only 16% disapprove 
• General acceptance happens when hunting is done for meat, protection, animal population 

control 
• Not as wide of acceptance for the challenge, supplement income, trophy 
• People who know hunters are much more likely to approve of hunting 
• A lot of concerns about the behavior of hunters (i.e. drinking, unsafe, failing to track, and 

trespassing 
• A great majority of American think hunter education should be required for new hunters 
• A lot of acceptance for hunting for ecological reasons (4 out of 5) 
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• Discrepancy of feeling towards hunting and the one doing the hunting 
	  
 
Nationwide Scientific Survey Finds Continued Approval of Hunting, Fishing, and Shooting 
Trends in Public Approval of Hunting Fishing and Shooting 
Responsive Management 

• More than seven in ten Americans approve of legal hunting and legal, recreational shooting, 
while more than nine in ten approve of legal, recreational fishing. 

• While only about a tenth of the American population hunts each year, 95% of respondents 
indicated agreement when asked, "No matter your opinion on hunting, do you agree or 
disagree that it is okay for other people to hunt if they do so legally and in accordance with 
hunting laws and regulations?" 

• An overwhelming majority of Americans (93%) continue to approve of legal, recreational 
fishing 

• More than a quarter of Americans (27%) say they are interested in going hunting in the 
future, while more than half (56%) are interested in going fishing. 

	  

Economic impact of outdoors huge in Colorado 
Grand Junction Sentinel 
http://www.gjsentinel.com/special_sections/articles/economic_impact_of_outdoors_hu 
 
• More than 100 of the nation’s leading economist and academicians have written a letter to 

President Obama asserting that conserving federal public lands is vital to the economic well- 
being of the West 

• Sportsmen know the economic benefits of sound conservation practices 
• Study shows that $3billion annually and 33,800 jobs statewide can be attributed to hunting, 

fishing, and wildlife-watching 
	  
 
Colorado, Eagle County see big hunting year 
Vail Daily 
http://www.vaildaily.com/article/20110328/NEWS/110329801 
 
• 2010 was one of the biggest hunting seasons ever 
• Part of the increase was the DOWs campaign to attract out of state hunters 
• The DOW doesn't get money from the state's general fund, drawing instead from lottery 

funds, federal excise tax revenue and licenses 
• Hunting and fishing pumps money into each of Colorado's 64 counties. It's 4 percent of 

Moffat County's economy, about $26 million, the DOW found. 
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SURVEY RESULTS  
AN OVERVIEW OF THE RESULTS FROM THE WRITE-IN SURVEY 
THAT EACH GROUP PARTICIPANT WAS ASKED TO FILL OUT. 
 
Question 1: Rank in order from 1 to 10 the reasons you might consider learning to hunt. 

The top three answers were: 

• A great way to experience nature 

• Bonding experience with friends 

• Good source of nutritious food 

 

Question 2: Rank in order from 1 to 10 the reasons you might consider learning to fish. 

The top three answers were: 

• A great way to experience nature 

• Bonding experience with friends 

• Quality time with kids and/or spouse 

 
 

Question 3: Which of the following gives you a negative impression of hunting? 

The top three answers were: 

• No negative impressions of hunting 

• Lifeless animals on top of vehicles 

• Too dangerous 

 

Question 4: Which of the following gives you a negative impression of fishing? 

The top three answers were: 

• No negative impressions of fishing 

• The site of a fisherman with too many fish 

• Fishing as an excuse to get drunk 

 

Question 5: Check the benefits that give you the most positive impression of hunting or 
fishing? 

The five most compelling: 

• The hunting and fishing industries support 21,000 Colorado jobs, mostly in small towns 

• Fees from hunting and fishing help keep Colorado’s wild game herds healthy.  Allowing 
the rest of us to view wildlife year after year 

• Fees from hunting and fishing help protect endangered species of wildlife 

• Hunting and fishing generate $1.8 billion in revenue annually for Colorado, about the 
same as the ski industry 

• Families that hunt and fish together create strong bonds 
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DISTILLING THE WINNING BENEFITS INTO A CORE “BRAND 
ESSENCE” FOR COLORADO PARKS AND WILDLIFE. 
 
ELEMENTS OF THE BRAND TRIANGLE 
BRAND PERSONALITY: 
The emotional and experiential attributes that describe the Colorado Wildlife Council.  
 
BRAND ATTRIBUTES: 
Things you get when audiences choose to interact with the Wildlife Council. How the Wildlife 
Council provides its core essence to members.  The activities, experiences, and other benefits 
Colorado Wildlife Council will provide that will make its brand core essence believable. 
 
BRAND CORE ESSENCE: 
The core foundation of the brand.  A focused distillation of what the Colorado Wildlife Council 
brand will provide your audiences that nobody else can provide in quite the same way.  Your 
“battle flag.” 
 
 
 
COLORADO WILDLIFE COUNCIL “BRAND TRIANGLE” 
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IMPLICATIONS FOR MESSAGING AND TACTICAL 
COMMUNICATIONS 
 
STRATEGIC MARKETING RECOMMENDATIONS: 
 
Find common ground between sportsmen and non-sportsmen.  
Both groups care about how wildlife management gets paid for; the pride people feel for the 
natural beauty of our state; a curiosity about the economic impact hunting has on our state 
compared to other industries; and an interest in how the state cares for wildlife and endangered 
species. Build your communications around these four common interests, so that your advertising 
will appeal to the common interests of both sportsmen and non-sportsmen. 
 
Find ways to make your advertising more engaging and compelling. 
Right now your advertising is built to push out messages that are most important to the Council 
and hunters and fishers. But the BIP research revealed that non-sportsmen find some of the 
messages sportsmen find appealing to be too complex, confusing or unbelievable. We 
recommend that you use simpler messages, more compelling creative advertising executions and 
higher quality commercial production to make your advertising more interesting and involving to 
your target audiences. 
 
Engage in a two-way dialogue with your audience. 
Because you are communicating messages that can’t be fully told in a 30-second commercial, it 
is also important that you use digital and social media to engage in a fuller dialogue of the 
benefits of your industry with non-sportsmen. We live in an age when audiences don’t just want to 
listen to the messages you want to tell them.  They want to share their own thoughts and feelings 
about how your industry and your advertising affects their lives. So it’s important you create 
opportunities for engagement with consumers on Facebook, Twitter and other social media sites.  
 
Don’t take yourself too seriously. 
Just because you are trying to talk about a serious subject doesn’t mean you should tell your 
story in a serious way. Respondents stated they have a hard time understanding this subject and 
want you to deliver your message in more compelling ways. One of the most tried and true 
techniques for delivering more impactful messaging with higher recall is to use humor in your 
advertising.  
 
Use rational arguments to convince, emotional appeals to convert. 
The research confirmed that it’s a combination of rational and emotional arguments that will win 
over non-sportsmen to your side.  Appeal to their heads with the economic arguments for hunting 
and fishing.  Appeal to their hearts by connecting to the pride they feel about the natural beauty of 
out state’s wildlife and the great Colorado outdoors. 
 
Build your messages around lasting appeal, not current concerns. 
At this moment in history, many group respondants are worried about the economy and taxes. 
But when the economy picks up, they will quickly replace those concerns with different ones.  
Let’s not over-react to the country’s short-term mood, but focus instead on the larger, more 
appealing and longer-lasting themes. Like the pride Coloradans feel in their state, and their 
concern for protecting endangered species. 
 
Develop Hispanic-specific messages. 
There are enough differences between this audience and American-born sportsmen and non-
sportsmen that we recommend developing Hispanic-specific creative tailored to the wants and 
needs of this target audience.   
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TACTICAL MARKETING RECOMMENDATIONS: 
 
Avoid messages that raise the ire of hunters and anglers. 
Hunters and anglers shared plenty of information about what they don’t want to see in 
commercials advertising their sports. They told us not to sensationalize, misinform or mislead.  
They don’t want us to show small animals like raccoons when we’re discussing the subject of 
reducing conflicts with wildlife. They don’t want us to remind people that hunters kill exotic 
animals like mountain lions. They don’t want non-sportsmen to feel  we are making threats by 
showing negative imagery or messages like empty lakes. 
 
Don’t please sportsmen at the expense of the general public. 
Let’s remember that at the end of the day our primary job is to convince a skeptical public about 
how hunting and fishing serves their best interests, too. We don’t want to talk about subjects 
which will make sportsmen happy, but turn off a large segment of the general public.  
 
Avoid polarizing political subjects. 
The subject of taxes may play well during political campaigns, but respondents in this research 
made it clear that they are turned off by messages that discuss taxes.  Many respondents also 
found that talk of taxes distracts them from focusing on the parts of our message they like and 
relate to, like the fact that fees from hunting and fishing licenses helping protect endangered 
species.  
 
Find ways to make hunters more approachable. 
Avoid showing hunters in camouflage or with their guns pointing at something out of frame, as 
though a hunter is about to kill wild game. Consider using more acceptable forms of hunting in the 
advertising, like pheasant or other bird hunting. This would also allow us to use hunting dogs, 
which may serve to help distract viewers from looking at the guns we may include in our 
advertising.  Portray hunters as young, hip and with it.  
 
Connect families to fishing, friends to hunting. 
The research revealed that non-sportsmen react positively when they see an angler fishing with 
his or her kids, or a hunter with his friends. But let’s avoid showing a hunter with a young family, 
which scares and turns off many non-hunters, especially Hispanics.  
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METHODOLOGY OF RANKINGS 
 
Seven total group panel discussions were conducted with the following audiences: Colorado 
Parks and Wildlife Internal, Denver non-hunters/fishers, Denver hunters and fishers, Denver 
Spanish speaking Hispanic non-hunters/fishers, Denver English speaking Hispanic non-
hunters/fishers, Grand Junction hunters/fishers, Grand Junction non-hunters/fishers.  Groups 
were conducted at focus group facilities in downtown Denver and at Colorado Mesa University in 
November/December 2011.  
 
Participants of all seven groups reviewed and provided detailed feedback on each of the 20 
benefit boards they were shown. In the panel discussions, benefit boards were evaluated and 
ranked by a consensus of the entire group. Overall rankings were tabulated for each group of 
interview participants, using the total of the rankings for each board by individual participants of 
the group, and the overall rankings are displayed on the following page. The overall sort order is 
calculated: Internal Group x1, Hunters and Anglers x2, Non-hunters and Non-anglers x3. 
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SUMMARY TABLES AND INDIVIDUAL BOARDS 
THE TABLE SUMMARIZES THE RANKINGS OF INDIVIDUAL BOARDS. 
REACTIONS TO EACH BOARD ARE THEN SUMMARIZED ON THE PAGES 
THAT FOLLOW. 
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     Rankings 
 Rank 
WEIGHTED RANK 16 
NON-WEIGHTED RANK  16 
GROUP #1: Internal CPW Group 10 
GROUP #2: Front Range Hunters and Fishers (6pm) 12 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 8 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

15 

GROUP #5: Front Range English Speaking Hispanics                                
Non-Hunters/Non-Fishers (8pm) 

16 

GROUP #6: Western Slope Hunters and Fishers (6pm) 11 
GROUP #7: Western Slope Non-Hunters/Non-Fishers (8pm) 16 

 
Verbatims  
“Today there are too many other resources where people get food.” 
“I don't think it is the main reason why people hunt.” 
“This is not appealing to me, this does not concern me.  I have a different reality, I want food, I go 
to the supermarket.” 
“This assumes every hunter uses the food – not sure if that is enough reason for me.” 
“When I think of hunting I think of it as a recreational sport, not as a way for food.” 
“I depend on killing an elk each year.” 
“We say when we buy beef that is “wild game” to us.” 
“Makes it sound like it is he only resource for food.” 
“Hunting is seasonal – I doubt many of the families hunt religiously.” 
“For health food there are alternatives at the grocery store that are cheaper.” 
“Buy local, eat local, hunting is a great way to provide food.” 
“Maybe in the olden days that would have been true.” 
“It helps to show why hunting has less impact.” 
“Extra costs involved if you’re looking at it purely as a way to put food on the table.” 
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    Rankings 

 Rank 
WEIGHTED RANK 6 
NON-WEIGHTED RANK  5 
GROUP #1: Internal CPW Group 5 
GROUP #2: Front Range Hunters and Fishers (6pm) 6 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 9 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

1 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

7 

GROUP #6: Western Slope Hunters and Fishers (6pm) 13 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

6 

 
Verbatims 
“When you are dealing with the general population this is a more comfortable message.” 
“It’s good because they are trying to save them.” 
“This is good. If they hunt, they should protect the species.” 
“I’m not against it but it’s hard to believe.” 
‘I think its awesome that they are doing it.” 
“It’s good because they’re trying to save them.” 
“Endangered species bring attention to our agency.” 
“A great benefit, people need to understand.”  
“Sport hunting has never placed any animal on the endangered species, but we have brought 
many species back from the brink.” 
“I can contribute to other charities that do the same work without supporting hunting.” 
“It raises awareness of the different types of animals.”   
“When I see “fees”… it turns me off.” 
“I like how it talks about the fees from hunting and fishing licenses going to protect wildlife.”  
“It makes me think of them trying to put hunting issues down.” 
“The longer the list the more people will understand.” 



 

 28 

 
 

 
    
    Rankings 

 Rank 
WEIGHTED RANK 3-tie 
NON-WEIGHTED RANK  3 
GROUP #1: Internal CPW Group 4 
GROUP #2: Front Range Hunters and Fishers (6pm) 11 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 2 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

2 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

3 

GROUP #6: Western Slope Hunters and Fishers (6pm) 15 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

9 

 
Verbatims 
“It relates it to Colorado being known for a ski state and gives it attention and makes it more 
relatable.”   
“With the economy being what it is… it is really relevant to these times.” 
“The small towns would starve without Elk Season.” 
“Whoa! I am surprised.  I did not know it was that important.” 
“The money that does come in is the reason we have the quality we do in the state.” 
“I don't think people realize that.” 
“Colorado is so famous for being a ski state…I like that this relates and talks about the impact of 
hunting to something relevant.” 

“I’ve read that multiple times, in various places, and it’s hard to fathom.”   
“If it’s been out there that many times, it’s the fact.”   
“It probably has a smaller carbon footprint than skiing does.”  
“I didn’t realize it was that high. I like that fact.”  
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    Rankings 

 Rank 
WEIGHTED RANK 14 
NON-WEIGHTED RANK  15 
GROUP #1: Internal CPW Group 17 
GROUP #2: Front Range Hunters and Fishers (6pm) 15 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 15 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

12 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

12 

GROUP #6: Western Slope Hunters and Fishers (6pm) 3 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

12 

 
Verbatims 
“That is one of the things that non-hunters don’t like about hunting, they think they are just out 
shooting whatever and not being safe about it.” 
“Those people don’t realize hunters go through training.”   
“The tips are good and everything, but once they get their license, do they really follow the rules?”  
“This is really important but I am not sure how rigorous and strict those classes are.” 
“You know it is working because the issue 500,000 licenses are there are only a few incidences a 
year.”  
 “I agree that it could be word-tweaked, but it is very important information that “non-hunters” 
need to know about.” “Too important of a message to not be thinking/talking about it.”   
“To me, it’s sort of obvious that everyone has to pass hunter safety to get approved.”  
“It should be understood, but it may not be understood.”   
“There are people who remember when there wasn’t a hunter safety course.” 
“They can teach you firearm safety, but you’re still using a gun.”   
“Do they really enforce them and abide by them.”  
“Never as safe as not using a gun.” 
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Rankings 
 Rank 
WEIGHTED RANK 18 
NON-WEIGHTED RANK  18 
GROUP #1: Internal CPW Group 16 
GROUP #2: Front Range Hunters and Fishers (6pm) 14 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 16 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

13 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

18 

GROUP #6: Western Slope Hunters and Fishers (6pm) 14 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

20 

 
Verbatims 
“There are always people who do it right and people who do it wrong.” 
“We could all be good citizens.” 
“I just don’t believe it.” 
“It really depends on the person; you cannot say all of them are good citizens.  Some are, some 
are not.” 
“It makes us sounds like we’re snitchers or something the way it’s presented.” 
“It is always half and half, there are those who follow the rules and those who screw it all up for 
everybody.” 
“You can say this about any activity.”   
“Put this up for someone against hunting and they are like yeah right.”   
“It’s the same thing for Mountain Bikers – there is a small group that always ruins it for the rest of 
people.”  
“I can see hunters being offended by it – really; you have to tell me I’m a good citizen – that’s 
silly.” 
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    Rankings 

 Rank 
WEIGHTED RANK 2 
NON-WEIGHTED RANK  2 
GROUP #1: Internal CPW Group 3 
GROUP #2: Front Range Hunters and Fishers (6pm) 8 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 4 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

8 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

1 

GROUP #6: Western Slope Hunters and Fishers (6pm) 1 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

8 

 
Verbatims 
“There are a lot of people who enjoy what Colorado has to offer, but don’t understand where the 
funding comes from.  
“There are a lot of people who consider themselves as contributors to the natural beauty of 
Colorado who aren’t hunters.” 
“It’s true – people don't know/don't realize how much hunting and fishing benefit.” 
“I am glad it goes to what they are doing and not to something else.” 
“This is so true.  I am proud of what Colorado has to offer.” 
“You have me at Colorado Pride – you don't have to say anymore.” 
“When you go to other states, you really see what Colorado has to offer.”   
“One of the things we like to stress is habitat, and ways to help it.  It’s an excellent message.” 

“There’s no other source of funding for a lot of animals.”  

“There are a lot of people who pride themselves on contributing to the natural beauty of Colorado. 
It would need to be a lot more specific.  
“A lot of people don’t have any idea.” 
“I don’t associate beautiful mountains with hunting.” 
“That’s what Colorado is known for.” 
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    Rankings 
 Rank 
WEIGHTED RANK 3-tie 
NON-WEIGHTED RANK  6 
GROUP #1: Internal CPW Group 14 
GROUP #2: Front Range Hunters and Fishers (6pm) 1 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 1 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

9 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

2 

GROUP #6: Western Slope Hunters and Fishers (6pm) 10 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

11 

 
Verbatims 
“There are so many small towns that would cease to exist without that revenue.”   
“Does for small towns what the ski industry does for ski towns.” 
“I can't identify with small business owners.” 
“With unemployment right now that just grabs people and says people are making money.” 
“In many small towns, you can tell when hunting season is over.”  
“I think it is really good for our small communities.” 
“People are interested in investing that and won’t be opposed to it.” 
“Smalls town would disappear with hunting in the late part of the year.”   
“We are emphasizing what small business period so this is a nice compliment to that.”  
“Goes to the generations’ angle as well.” 
“If this creates new jobs, I am fine with it.”   
“Rural people need jobs and a way to support their families.”  
“It is really hard to find jobs in the rural communities.”  
“My brother’s an outfitter, and he depends on it.”   
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    Rankings 

 Rank 
WEIGHTED RANK 10-tie 
NON-WEIGHTED RANK  10 
GROUP #1: Internal CPW Group 12 
GROUP #2: Front Range Hunters and Fishers (6pm) 16 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 17 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

10 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

10 

GROUP #6: Western Slope Hunters and Fishers (6pm) 8 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

4 

 
Verbatims 
“People in Evergreen won’t agree with this – they’ll feel like the herds are too big.”  
“Buick or bullet – you pick.” 
“I am not really that concerned about this particular issue.”  
“I will keep this benefit but I am not sure.  Why don’t they just put them away or in the zoo or 
something, why do we need to kill them?” 
“We serve the non hunting/fishing public, we answer the phones, by making that a focal point, 
that is going to up the believe that when I call, you aren’t doing your job because your commercial 
said it would but I have one coyote in my yard.” 
“I like the message, but to me it’s more about a hunter who prevents the herds from starving to 
death.” 
“Now days, you hear endangered species, but I’m not that concerned about over-population.”  
They have to do what they have to do to not over-populate.”  
“When herd sizes are uncontrollable, hunting is good.  Just in this case, I will support it, but still 
makes me feel sad… poor animals.”  
“If you don’t control the herd sizes, other problems come into play, like wasting disease.” 
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Rankings 
 Rank 
WEIGHTED RANK 17 
NON-WEIGHTED RANK  17 
GROUP #1: Internal CPW Group 13 
GROUP #2: Front Range Hunters and Fishers (6pm) 13 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 18 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

18 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

20 

GROUP #6: Western Slope Hunters and Fishers (6pm) 12 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

14 

 
Verbatims 
“Why would the public care? I don't know what the point is.” 
“Creates more of a picture in people’s mind that it is not the toothless buba falling out of trees.” 
“That is great but I just don't care.” 
“Maybe “gringas” women but feminine Latin women don’t hunt.” 
“The more women who get out there, they influence other people as well.” 
“I really did notice this year.”   
“The emphasis is on it’s a really good family activity.”   
“I don't think there’s that many women out there hunting and fishing.” 
“It definitely is a male dominated sport – are you more encouraged to pursue it if you see other 
women doing it.”  
“The women, more and more are the head of household – that is how their children are going to 
learn to appreciate hunting and fishing. Especially with single parent homes.”   
“Important step for the marketing people but has no real effect.”  
“It is irrelevant.” 
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    Rankings 

 Rank 
WEIGHTED RANK 7 
NON-WEIGHTED RANK  8 
GROUP #1: Internal CPW Group 11 
GROUP #2: Front Range Hunters and Fishers (6pm) 9 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 7 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

3 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

6 

GROUP #6: Western Slope Hunters and Fishers (6pm) 16 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

7 

 
Verbatims 
“It flies in the face of an anti-hunter – says we don’t just wipe them off the face of the earth.  
People say “you just put it on there so you could shoot them.”” 
“Brings out the animals we are protecting.” 
“I like everything about this one.” 
“That is proof that revenue is helping.” 
“I just think its cool that they’re trying to bring those species back.” 
“The more I think about it, the more it makes me think how hunters were the ones who put them 
on the endangered list in the first place.” 
“Need to list more non-hunt-able species.”  
“In Mexico hunters kill everything and do not care about doing this.  I appreciate how they do it 
here.” 
“I remember when the reintroduced the Lynx.” 
“I don’t agree with all the species they try to help, or all the money they put into it.”   
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    Rankings 

 Rank 
WEIGHTED RANK 20 
NON-WEIGHTED RANK  20 
GROUP #1: Internal CPW Group 18 
GROUP #2: Front Range Hunters and Fishers (6pm) 19 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 19 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

16 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

17 

GROUP #6: Western Slope Hunters and Fishers (6pm) 18 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

19 

 
Verbatims 
“Wildlife conflicts are at an all time high.”   
“Not that believable, hunters can’t stop that from happening.” 
“The humans are the ones that come to their area. It is our fault, not their fault.” 
“Doesn’t seem like it is a problem here in the city.” 
“I’m not buying it because I see a lot of deer on the roads.” 
“That’s going to happen no matter how many are out there.” 
“Most of the places where there are conflicts is where hunters aren’t allowed.”   
“For the general public who are not hunters this is a way they could deal with those.” 
“Implication of that picture is that I am shooting raccoons at the trashcan.” 
“It sends the message we are killers and not hunters.” 
“Draws the line between human/animals and we are going to eliminate them if they get in our 
way.”  
“I’ve had experiences with raccoons before – they’re not being controlled.  Not hunter’s job!” 
“I think it is good because it keeps those animals far away.” 
“I don't see it here in Denver, I don’t see wildlife affecting humans on the news – it doesn't 
happen.” 
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    Rankings 

 Rank 
WEIGHTED RANK 10-tie 
NON-WEIGHTED RANK  9 
GROUP #1: Internal CPW Group 9 
GROUP #2: Front Range Hunters and Fishers (6pm) 10 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 11 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

11 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

14 

GROUP #6: Western Slope Hunters and Fishers (6pm) 2 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

15 

 
Verbatims 
“It goes up against a lot of the stereotypes people have against hunters.” 
“I don't think of personal responsibility when I think of hunting and fishing.” 
“Personal responsibility is something you’re raised with, it doesn’t come from hunting and fishing.” 
“I think that spending a lot of time outdoors make you care more about nature and the wildlife, 
thus I could believe it.” 
“I just don’t know if I buy it or not.” 
“There are so many types of fisherman, you can tell they each enjoy it in their own way.” 
“There is something about the sense of responsibility that they have to learn that through hunting 
and fishing.”  
“You still have a responsibility even if you aren’t a hunter/fisher.”  
“We don’t reserve – we conserve. We use renewable resources.”   
“Has a “look but don’t touch” feel.”  
“This is something kids pick up on quickly.” 
“I like the fact that they’re showing their integrity, being a licensed hunter, doing it the right way.” 
“I feel licensed hunters/angler are boy scouts – so I do feel that is true, that is why I said yes.”  
“The outdoor ethic shouldn’t be taught by you, it should be taught by families.” 
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    Rankings 

 Rank 
WEIGHTED RANK 1 
NON-WEIGHTED RANK  1 
GROUP #1: Internal CPW Group 1 
GROUP #2: Front Range Hunters and Fishers (6pm) 5 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 5 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

7 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

5 

GROUP #6: Western Slope Hunters and Fishers (6pm) 5 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

2 

 
Verbatims 
“We can never say that enough.”   
“Nature is an important part of Colorado.”   
“You can look at them in your backyard because of what we do.”  
“All they do is think we are going to drive by and shoot them in their backyard.” 
“I don’t’ like the fees one but this tells me exactly what they are doing with it.”  
“We pay many taxes to cover many things.  Thus it is good if they cover this expense and we 
enjoy Colorado as well.”  
“I think it shows the positive benefits of hunting and fishing revenues.” 
“Good for the hunters – they’re taking care of it.” 
“I think a lot of people think fish and game is supported by taxes.” 
“Self-sustaining.”  
“If you really want to protect our animals, there just isn’t enough wilderness.”  
“It’s kind of like protecting our lands, keeping things from being taken from us.”   
“Easier to understand this message.” 
“I don't know if the fees are enough – what are the other resources?” 
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    Rankings 
 Rank 
WEIGHTED RANK 8 
NON-WEIGHTED RANK  7 
GROUP #1: Internal CPW Group 2 
GROUP #2: Front Range Hunters and Fishers (6pm) 3 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 6 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

20 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

15 

GROUP #6: Western Slope Hunters and Fishers (6pm) 6 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

3 

 
Verbatims 
“Issue of tradition is very important.”  
“I remember the time I took my son fishing for the first time – it was also about being in the 
outdoors.”   
“If I don’t come from a hunting family, it could make me feel like an outsider.” 
“My family, we’ve been hunting and fishing as long as I remember.” 
“That’s me and my 5 year old grandson, we do it all the time.” 
“Family event, family activity and they find it to be a hoot – at least for the first hour.” 
“I like that it is not a focus on hunting and fishing but a focus on the family.” 
“People who don’t hunt and fish don’t know about this.” 
“My dad forced me to go with him and it made me resent it.”  
“My kids drag me out to go.” 
“I’ve never hunted/fished, it’s good to pass things down.”  
“I do not like it too much because if my grandfather likes hunting, I do not need to do it.  Then, the 
kid has to go and do something he does not like.”  
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    Rankings 

 Rank 
WEIGHTED RANK 9 
NON-WEIGHTED RANK  10 
GROUP #1: Internal CPW Group 19 
GROUP #2: Front Range Hunters and Fishers (6pm) 17 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 3 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

4 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

4 

GROUP #6: Western Slope Hunters and Fishers (6pm) 20 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

10 

 
Verbatims 
“When I tell people that I hunt or fish, they are completely floored to learn where the funding 
comes from.” 
“It sounds like a scare tactic.” 
“If someone’s doing what they like, and they’re paying for it, great.” 
“This is good and fair. They hunt and fish, they pay.” 
“I hate to have nature associated with anything taxes.” 
“It tells me my taxes aren’t going to any of that.” 
“It slams the door on something we may need to look at especially with the merger with parks.”   
“Some people think we are beholden to hunters and fishers.” 
“We do get federal excise taxes.” 
“In today’s economy, that might get people’s attention.” 
“It reads to me that someone is saying well if you don’t let us hunt/fish we are going to tax you.”  
“Anything that raises taxes turns me off – because I pay too much of it already.”  
“It takes the message from protecting wildlife to focus on taxes.” 
“It is interesting that a small number of people are paying for the benefit of everyone in the state.” 
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    Rankings 
 Rank 
WEIGHTED RANK 13 
NON-WEIGHTED RANK  11 
GROUP #1: Internal CPW Group 7 
GROUP #2: Front Range Hunters and Fishers (6pm) 4 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 14 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

17 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

11 

GROUP #6: Western Slope Hunters and Fishers (6pm) 7 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

17 

 
Verbatims 
“Anything you can demonstrate is fun to do with your buddies puts a good spin on it.”  
“Its likes camping with your friends but you are doing more things.”  
“You might get divorced but you’ll never leave your best hunting buddy.”  
“I would go for the solitude, not to have someone jabbering in my ear all day.” 
“It’s the reason I do it.” 
“No way.  Hunting and fishing is not for bonding, it is for getting drunk with friends.” 
“It is the reason I go – to be with my friends.” 
“For some people this is true.”   
“We do it to take off and get away.” 
“It really depends on the person and his friends. The person who is going to drink and fight, will 
do it at any given time.”  
“This is built into the sport, you don't have to advertise it.” 
“It is a freaking blast.” 
 “Guys don’t bond like girls too.”  
“The world is so complicated these days, when people can get together, it’s a good thing.” 



 

 42 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   
 
 
    Rankings 

 Rank 
WEIGHTED RANK 5 
NON-WEIGHTED RANK  3-tie 
GROUP #1: Internal CPW Group 8 
GROUP #2: Front Range Hunters and Fishers (6pm) 7 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 12 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

6 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

8 

GROUP #6: Western Slope Hunters and Fishers (6pm) 4 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

1 

 
Verbatims 
“The reason you get to look at them is because of what we do and spend.” 
“I believe the wildlife viewing is done by visitors more than people who live here.”  
“This is good. Someone has to take care of our renewable resources and if they do it good for 
them.” 
“I don't go to the mountains to view wildlife.” 
“Love that we get to see it – not many people can do that.”  
“One of the funnest things to happen to you when you get to see a bunch of deer like that.” 
“Continuing to get the message out that hungers/anglers do fund wildlife management.” 
“The renewable resource piece of is good – but the wording turned me off.” 

“We could say it regardless if they are paying it or not.” 
“I am not clear how the money helps renewable resources.”   
“This benefit is not clear to me.” 
“It is important to keep our species, the water, everything.”   

“I think it is great in the wintertime because it does help preserve some of the wildlife so that they 
can survive in the winter.”  
“A lot of the money they’re talking about, it goes into habitat control.” 
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    Rankings 

 Rank 
WEIGHTED RANK 15 
NON-WEIGHTED RANK  14 
GROUP #1: Internal CPW Group 6 
GROUP #2: Front Range Hunters and Fishers (6pm) 2 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 13 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

19 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

19 

GROUP #6: Western Slope Hunters and Fishers (6pm) 9 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

13 

 
Verbatims 
“It gets away from the good ole boys club.”  
“It is dangerous to bring your kids hunting.” 
“Maybe fishing but never hunting.” 
“I get more comments out of my kids from a half day fishing trip than from going to the mall.”  
“They are a hunting family, I’m not that.” 
 “I just can’t see myself going hunting with my child.” 
“That is my number one positive aspect of hunting – that’s it for me. This outdoors Is quality time 
for sure.” 
“Bad family memories (of going out with my uncles and them getting messed up.)”   
“Takes the message away from hunting and fishing, puts it on family values.”  
“They are going to reach people who aren’t into hunting but also those people who are in the 
borderline and cross them over.” 
“For me, it’s the actual experience.” 
“Hunting doesn’t really do this, it’s the family being outdoors together.” 
“I can’t relate to that.” 
“That just doesn't sound safe.” 
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    Rankings 
 Rank 
WEIGHTED RANK 10-tie 
NON-WEIGHTED RANK  13 
GROUP #1: Internal CPW Group 15 
GROUP #2: Front Range Hunters and Fishers (6pm) 18 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 10 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

5 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

9 

GROUP #6: Western Slope Hunters and Fishers (6pm) 17 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

5 

 
Verbatims 
“I don't like the negative side of this.” 
“Sounds like a threat.” 
“I used to think that hunting/fishing was cruel to animals. I’ve realized if it is done in the right way 
it is a great way to preserve your natural environment and it wouldn’t be managed without that.” 
“I am happy they do it. This is important.” 
“The thing that really affects it more is nature.” 
“This is absolutely true, if they didn't manage it our fish would go away.” 
“I think of the situation at Bonnie Reservoir.  It contradicts.”   
“Good general message but too negative in its general message.”   
“Far too negative.” 
“That is semi-factual.”   
“Our poor lakes.  I support this because it is horrible to see an empty lake. If our lakes were 
empty, Colorado would be horrible.” 
“Wildlife need water too.” 
“I think it’s a little overstated.” 
“I don't fish lakes, so I don't care.” 
“Regardless of fishing, it makes Colorado a place we want to live.”   
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    Rankings 

 Rank 
WEIGHTED RANK 19 
NON-WEIGHTED RANK  19 
GROUP #1: Internal CPW Group 20 
GROUP #2: Front Range Hunters and Fishers (6pm) 20 
GROUP #3: Front Range Non-Hunters/Non-Fishers (8pm) 20 
GROUP #4: Front Range Spanish Speaking Hispanics                                                              
Non-Hunters/Non-Fishers (6pm) 

14 

GROUP #5: Front Range English Speaking Hispanics                         
Non-Hunters/Non-Fishers (8pm) 

13 

GROUP #6: Western Slope Hunters and Fishers (6pm) 19 
GROUP #7: Western Slope Non-Hunters/Non-Fishers 
(8pm) 

18 

 
 
Verbatims 
“It offends me – I don’t like the scare tactic of this board.” 
“It is a little confusing for me because you don't hunt for mountain lions.” 
“Doesn't seem true.” 
“I have a hard time believing it.  I’m not buying it.” 
“We keep moving into their territory – hunting is not going to stop it. That is their nature.”   
“Hunting has nothing to do with it.” 
“Better to say how we’re educating people about dangers.”  
“Every area newspaper would handle that.” 
“It is a misperception – hunting is not going to stop this from happening.”  
“It’s a little confusing for me, because you don’t hunt for mountain lions.” 
“This is not really common.”   
“Maybe in the rural areas but not in the city (and the majority live in the city).” 
“99% of the time, the animal turns and runs.”  
“Because the population is growing in all our suburban areas, what are you going to do.”   


