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“What do we do?”
It’s the most pressing question in the world right now – for 
individuals, families, businesses and governing bodies.

Unfortunately, there are no easy answers.

As the COVID impact on the U.S. becomes all too real, brands 
are searching for ways to provide value, support those who need 
it most, and contribute to the greater good.

CF has collected some examples of brand efforts. And several 
early trends have emerged that fall into distinct categories.



CATEGORIES
• Helping the Front Lines

• How to Keep Busy & Things to Do

• Supporting Education

• Financial Relief 

• Joining the Fight

• Promoting Social Distancing 

• Keeping up on Mental Health

• Helping Employees Impacted



HELPING THE FRONT LINES 



Allbirds is offering a free pair of shoes 
to any healthcare worker who is on 
the frontlines of COVID-19.



One of Fiat Chrysler’s plants in Asia will 
be converted to produce face masks for 
the healthcare industry. The plant will 
produce one million masks per month. 



The Washington-based furniture 
producer has significantly decreased 
furniture production and instead is 
sewing masks and personal protective 
equipment (PPE) for Providence hospital. 



Microsoft Azure’s Healthcare Bot is being 
provided to healthcare organizations on 
the front line of COVID-19. Premera, 
Providence, Virginia Mason and Novant 
Health have all created bots to help 
reduce bottlenecks.



Uber is offering free food delivery to 
medical providers and for independent 
restaurants offering takeout. 



HOW TO KEEP BUSY & THINGS TO DO



The Aquarium has closed its doors, but 
the public can still take in the serenity of 
the aquarium and watch the fish swim 
around. The virtual visits include animal 
live streams, relax-ocean techniques, 
and fun facts about the sea creatures. 





The restaurant chain pushed the 
“Fried Chicken N Chill” social 
campaign, encouraging people to 
social distance by watching Netflix 
at home and eating fried chicken. 



Bud Light continues 
their Dive Bar tour 
via Instagram Live.



Defected Records 
announces virtual music 
festival in wake of 
COVID-19 outbreak.



SUPPORTING EDUCATION



U-Haul is offering 30 days 
of free storage to college 
students with a valid ID.



Adobe is extending their Creative Cloud 
offering to all of their current higher 
education and K-12 institutions. Customers 
will be granted “at-home” access to the 
Creative Cloud. This offer runs through 
May, 31 2020 at no additional cost. 



Zoom temporarily lifts the 40-minute time 
limit on Basic accounts for all K-12 schools.



FINANCIAL RELIEF



Hyundai says family is the most 
important thing, especially in uncertain 
times. So they're covering up to six 
months of payments on new Hyundais
if an owner loses a job due to COVID.

https://www.youtube.com/watch?v=ZEcHrFkqrpM


Ford offers help to customers 
impacted by COVID-19 who are 
currently leasing and financing.

https://www.youtube.com/watch?time_continue=1&v=sCAkKI2dwhs&feature=emb_logo


Comcast is offering financial relief to 
customers effected by COVID-19 who 
cannot pay their bills. They are also 
opening up free public wi-fi hot-spots 
that anyone can connect to.



JOINING THE FIGHT



The beer company is refocusing their 
supply chain and beginning production 
and distribution of hand sanitizer in the 
United States. They’re partnering with 
Red Cross to determine where the hand 
sanitizer is needed most. 



A number of alcohol-related 
brands are taking similar 
action, including Tito's, which 
is producing hand sanitizer 
and giving it away for free.



PROMOTING SOCIAL DISTANCING



Mercado Libre, Latin America’s largest 
ecommerce platform, changed its logo 
from a handshake to an elbow bump. 
The new logo exemplifies the 
company’s support of social distancing 
and sanitary practices during COVID-19.



Coke implements large OOH 
encouraging viewers to 
practice social distancing.



The fast-food restaurant chain 
has implemented ways to make 
drive-through windows contact-less. 

https://www.ispot.tv/ad/Z48c/burger-king-contactless#


KEEPING UP ON MENTAL HEALTH



Headspace is offering a collection called 
Weathering the Storm. It’s free to 
everyone with specific offerings for 
teachers, healthcare professionals 
and people transitioning to WFH. 





HELPING EMPLOYEES IMPACTED



EO provides Lyft drivers 
with free hand sanitizer.



Miller Lite created a Virtual Tip Jar 
to raise money for bartenders that 
are out of work. Miller Lite made 
the first donation of $1M. 

https://fox6now.com/2020/03/24/miller-officials-announce-1m-donation-to-help-bartenders-out-of-work-due-to-covid-19/


Facebook is offering $100 million in 
cash grants and ad credits to help 
small businesses during the crisis. 
Grants will be given to 30,000 small 
businesses across 30 countries. 



Amazon is providing $5 million 
in grants to small businesses 
surrounding the company’s 
Seattle headquarters. 



MASS COMMUNICATIONS



There are hundreds of players 
in this crisis. Budweiser says 
that this season, we’re all on the 
same team. Their normal sports 
investments will be reallocated 
to those on the frontlines. 

https://www.youtube.com/watch?v=3_t9niMNkdg&feature=youtu.be


Company engineers describe 
Verizon’s network reliability 
and its agility to keep America 
connected to school, work 
and their loved ones. 

https://www.youtube.com/watch?v=i_CMyAoNcRI


Reassuring viewers that 
“we will march again,” 
Guinness announces the 
$500,000 they plan to give 
back to their communities.

https://www.youtube.com/watch?v=GWVW5p62sO8


Be safe out there. We miss you all.




