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executive summary In today’s competitive global marketplace, enterprise brand 
managers face a number of challenges as they strive to successfully 
develop, position, and express their brands. They have to ensure 
that their brands get maximum visibility across an ever-increasing 
number of channels, including print, web, and social media on 
platforms ranging from traditional computers to tablets and 
smartphones. They have to create positive and lasting brand 
impressions among a wide variety of target customers. And they 
have to achieve strong returns on their companies’ substantial 
brand investments by using brand communications to measurably 
improve product sales and market share.

Not only do brand managers have to develop solid strategies for 
delivering the right messages to the right consumers via the right 
channels, but they also have to work closely with their production 
and delivery teams to execute these complex strategies effectively. 
They must present their brands with consistency and integrity 
at every communication touchpoint so their companies can 
build familiarity, trust, and strong emotional connections with 
customers—and a great overall customer experience. 

To help meet these challenges, more and more brand managers 
are leveraging brand asset management solutions. These powerful 
technologies help protect and enhance brands by giving brand 
managers and their organizations tight control over their brand 
assets and brand expression—while still allowing approved staff 
and partners to customize communications for different market 
segments and geographies.
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Brand asset management solutions and their 
business benefits
There are three key types of brand asset management technology 
solutions: digital asset management (DAM) solutions, brand 
management solutions, and online document editing solutions. 
Each type offers a variety of business benefits, and each is designed 
to integrate with your existing systems to help extend the value of 
your technology investments. It’s also important to note that many 
organizations use all three types of solutions together, while others 
use just one or two to address their brand asset management 
needs. And in some cases, very powerful DAM solutions can deliver 
the functionality and benefits of brand management and online 
document editing solutions.

Digital asset management (DAM) solutions
DAM solutions offer a centralized system in which you can 
efficiently store, organize, manage, access, and distribute all of your 
digital brand assets, including logo graphics, campaign images, 
ad layouts, promotional videos, and webinars. By providing quick 
access to files anytime and from anywhere in the world via a web 
browser, DAM systems help your staff and agency partners avoid 
time-intensive, costly file searches and, instead, focus more time on 
their core creative work. 

But even more importantly for brand managers like you, DAM 
solutions increase the effectiveness of your work by offering the 
following benefits:

• Brand quality and consistency—Using powerful metadata 
for searching and an intuitive, visual interface, DAM systems 
make it easy for team members to identify and access exactly 
the right brand assets to use for every project. As a result, 
you’ll vastly reduce errors in the communications you deliver, 
because team members will no longer use incorrect, outdated, 
unapproved, or unlicensed assets. You’ll help ensure that 
your brand communications are consistent in look, feel, and 
message—and that they maintain a high level of quality and 
they adhere to the brand guidelines you’ve established.

• Competitive advantage—Because DAM systems accelerate 
the process of creating and distributing digital brand assets, 
your organization can respond more quickly to customer 
needs and market forces—delivering more timely campaigns 
and communications that address the immediate needs of 
your target customers. And when you produce and repurpose 
assets more efficiently and cost-effectively, you can use the 
cost-savings to make other brand investments that benefit your 
bottom line. 

With brand asset management 
solutions, you can:

• Organize, access, and store all of your 
organization’s digital brand assets in 
a central system that helps your staff, 
agencies, and partners quickly and 
easily access the right asset for the 
right purpose, every time.

• Deliver customized marketing mes-
sages across multiple channels and 
regions while maintaining strict control 
of key brand elements and upholding 
brand standards.

• Boost organizational productivity 
by making it easy for geographically 
dispersed staff and vendors to con-
tribute content to branded marketing 
materials.

• Lower production expenses by 
streamlining workflows and reducing 
the costs of shipping, storage, and 
printing.

• Ensure the security of your brand 
assets and intellectual property with 
permissions-based system access and 
automated backup and server redun-
dancy.



• Mitigation of business risk—By offering permissions-based 
access to digital content as well as digital rights management 
controls, DAM solutions help protect the investments you’ve 
made in your brands. They help ensure that approvals processes 
are followed and brand, corporate, and regulatory standards 
are upheld. They also enable you to automate data backup 
processes and build in server redundancy so you can recover 
valuable assets and information in the event of a system failure 
or other disaster.

Managing video with DAM
As video production costs have come down and the popularity of 
online video has skyrocketed, video has become a critical media 
format for today’s brand marketers. A recent survey showed that 
70% of marketers create online videos, and that video is now the 6th 
most popular content marketing tactic (Content Marketing Institute, 
October 2012). 

But as the use of video continues to grow, the storage, review, and 
distribution of video content presents special challenges for brand 
managers and their organizations. Because video files are large, they 
take up a great deal of server space and they’re difficult to route 
efficiently for review. A finished video often needs to be saved in a 
number of different sizes and formats for different media outlets, a 
task that—when performed manually—can take up valuable time. 
And the many components that make up a video—different clips, 
music tracks, voiceovers, images, and graphics—are often protected 
by different legal agreements and usage restrictions, which makes it 
difficult to ensure compliance.

DAM systems help you simplify video asset management in a 
number of ways. By centrally storing a single version of each video 
file that all stakeholders can access at any time, DAM systems 
eliminate the need to have copies of the same file sitting on multiple 
desktops and servers. DAM systems also streamline the routing of 
large video files by generating proxy versions that you can email or 
post for quick and easy viewing. 

In addition, you can save time by setting up a DAM to automatically 
save final files in multiple sizes and formats. And perhaps most 
importantly, DAM systems can help you stay in compliance with 
your legal agreements. By ensuring that all video content is tagged 
with the appropriate licensing metadata—and by automatically 
triggering alerts when, for example, a soundtrack license has 
expired—DAM systems help you avoid the risks of license litigation 
and reputational damage that can result from distributing video 
content that isn’t legally cleared for use.



Different DAM systems for different needs: 
Work-in-progress systems and enterprise systems
Many organizations use different types of DAM solutions for 
different asset-management needs. They deploy work-in-progress 
(WIP) DAM systems to give their creative staff tools and workflows 
designed to accelerate asset creation and production, and they 
use more robust enterprise DAM systems to support cross-
organizational asset management, archiving, review and approval, 
and media distribution needs. 

WIP DAM systems help your creative and production staff 
quickly locate source asset files of any format; collaborate on and 
review files with team members and stakeholders through secure 
web sharing; and automate file customization and final output. 
Enterprise DAM systems work on a more global scale, enabling 
your organization to provide different types of employees, partners, 
vendors, and clients with the specific, self-service tools and digital 
assets they need to do their jobs effectively.  

Brand management solutions
Brand management solutions enable you to get your brands out into 
the world—in print, on websites, and on mobile devices—while at 
the same time protecting the integrity of those brands. With these 
systems, you can make layouts and other documents available 
online as templates and then allow them to be dynamically altered 
in a controlled environment that locks down brand elements such as 
logos, typography, color schemes, and imagery. 

Key benefits of brand management solutions include:
• Iron-clad brand control—Protect your brand equity by delivering 

communications with a highly consistent look, feel, and 
message so that customers have a clear understanding of your 
value and promise.

 
• Easy customization—Support global sales efforts by giving 

authorized staff and partners the ability to adjust portions of 
your approved communications so they meet the needs of 
specific markets and customer sets. 

• Operational efficiency—Get a great return on your investments 
by making it easy for global team members to repurpose your 
approved brand assets for cross-media campaigns. Using 
intuitive web-based tools, any approved user can turn your 
assets into professional-quality print materials and digital 
communications that meet your brand standards.

• Success metrics—Measure the effectiveness of individual 
campaigns, and quickly adjust creative, messaging, and media 
based on performance.

North Plains Xinet is a DAM solution that helps 
creative organizations manage their multime-
dia assets and streamline their workflows with 
expert efficiency. North Plains’ On Brand lets 
you easily and cost-effectively control every 
aspect of your brand, from digital asset man-
agement through to brand guidelines, creative 
workflow, approvals, campaign management, 
and web-to-print.

The censhare content management solution 
centralizes and automates media storage 
and delivery processes, so you can eliminate 
production headaches and focus on developing 
brands and creating customer experiences that 
deliver bottom line results.

iBrams is a template-based, turnkey brand 
management solution that enables you to 
centralize the administration of your brand 
communication data while making it available 
to authorized users around the globe.

CHILI Publish is a powerful online publishing 
engine that lets you build professional layout 
and editing tools right into your existing web 
applications.

The technology solutions landscape

The best brand asset management solutions 
offer rich feature sets that automate your 
production processes. They smoothly integrate 
with your existing systems and workflows. And 
they start delivering ROI almost immediately. 

Enterprise brand managers around the world 
have found success with the following leading 
solutions:



Online document editing solutions
With online document editing solutions, you can empower your team 
members to create and edit professional layouts and documents—
whether they have design experience or not.

Key benefits of online document editing solutions include:

• Productivity—Give staff and agency partners a self-service, web-
based toolkit for easily creating marketing materials including 
brochures, datasheets, newsletters, and magazines. Make it 
easier for distributed team members to contribute content to your 
materials.

• Professional quality—Use a rich set of layout, typography, 
and image-manipulation tools to quickly create templates and 
documents that reflect your brand.

• Positive customer experience—By enabling team members to 
customize content in branded marketing materials, you can create 
more personalized and meaningful experiences for all of your 
target customers no matter who they are, what they need, or 
where they’re located.

By investing in brand asset management solutions and integrating them intelligently with existing systems and processes, brand 
managers and their organizations can help their brands reach more customers, gain more loyalty, and sell more products. That’s why it’s 
important to work with an experienced systems integrator who can help you strategically navigate a complex technology landscape. 

IO Integration is a leading global provider of marketing technology software and digital media workflow solutions for retailers, agencies, 
publishers, and enterprise marcom organizations. Our cloud-based and onsite solutions centralize and automate the processes of 
producing, managing, sharing, and publishing digital media and brand communications. Recognized for our technology expertise and 
commitment to exceptional customer service, we bring a proven methodology, a strategic focus, and an unrivaled team of experts to 
every client engagement—and we help the world’s top brands rapidly increase productivity and lower costs. 

For more information about IO Integration, or to discuss how brand asset management solutions can benefit your organization, please 
contact us at www.iointegration.com or (408) 996-3420.

Getting started with brand asset management solutions
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