
Austrian Airlines Strengthens its Brand and  
Streamlines its Marketing Operations with iBrams

Case Study Austrian Airlines AG 

	 Benefits
 Comprehensive indexing of image files  
 offers a one-stop solution

 Self-service web interface reduces overhead

 On-the-fly conversion of media data  
 accelerates time-to-market



Challenge

Austria’s largest airline, Austrian Airlines AG has been a member of Star Alli-
ance—the leading worldwide airline network—since 2000. With a high concen-
tration	of	flights	 to	Central	Europe,	Eastern	Europe,	and	 the	Middle	East,	 the	
airline markets its services to customers in a variety of countries and regions.

The	airline’s	corporate	marketing	team	had	long	managed	its	image	assets	and	
data using Toolbox, an in-house solution. But Toolbox didn’t offer internal em-
ployees	role-based	access	to	different	types	of	assets,	and	it	didn’t	provide	digital	
rights management functionality, either. 

In	addition,	the	marketing	team	wanted	a	solution	that	would	optimize	collabora-
tion	between	internal	employees	and	external	groups	such	as	media	buyers	and	
journalists.	The	team	knew	it	could	lower	operating	costs	and	speed	up	time-to-
market	if	approved	users	had	a	self-service	system	for	previewing	and	downloa-
ding the images they needed.

Solution

Austrian Airlines chose the iBrams brand management solution based on its 
strong	 customer	 references	 and	 fast	 implementation	 timeline.	 Within	 three	
months,	 iBrams	had	replaced	Toolbox,	making	 it	 faster,	easier,	and	more	cost-
effective	for	Austrian	Airlines	to	produce	marketing	communications	for	virtually	
any	media—all	while	protecting	the	integrity	of	brand	assets	such	as	logos	and	
campaign	artwork.	

“We	use	a	number	of	agencies	for	our	marketing	pro-

jects,	and	our	branding	landscape	is	diverse	as	well,”	

says	Isabella	Reichl,	Director	of	Marketing	at	Austrian	

Airlines AG. “So we needed a browser-based tool to 

ensure	a	uniform	brand	identity.”	

The	iBrams	solution	offers	a	lightbox	that	enables	users	to	preview	images	and	
convert	 them	 to	 the	 desired	 download	 format.	 By	 allowing	 approved	 users	 to	
quickly	 access	 brand-compliant	 yet	 customizable	 assets,	Austrian	Airlines	 has	
increased the quality of their service while strengthening brand awareness and 
perception.	

“iBrams	has	given	us	all	the	media	provision	and	administration	process	enhan-
cements	we	wanted,”	says	Isabella	Reichel.	“Likewise,	iBrams	has	offers	a	good	
price/performance	ratio.	We	are	totally	satisfied	with	the	new	application.”

Process optimization and
automation thanks to new media 
management with iBrams

Fast facts

Business situation

In order to facilitate stronger brand 

management as well as smoother 

collaboration among different inter-

nal	 and	 external	 groups,	 Austrian	

Airlines	 needed	 an	 enterprise-wide	

image database that staff, media 

representatives,	 and	 partners	 could	

access according to their roles and 

needs.

 

Result

Web-based iBrams enabled the air-

line to give internal marketing em-

ployees	 and	 external	 partners	 role-

based access to its database of image 

assets. The iBrams lightbox functio-

nality	ensures	optimal	presentation	of	

images via the web, and the system 

has	significantly	reduced	the	amount	

of	time	and	effort	it	takes	the	compa-

ny	to	deliver	files	for	media	requests	

and	marketing	 campaigns.	Most	 im-

portantly,	iBrams	has	enabled	Austri-

an Airlines to strengthen its brand by 

controlling how its brand assets are 

presented	to	consumers	worldwide.	


