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Benefi ts
 Support for creating issues and planning  
 production

 Easy customization of existing templates in  
 alignment with corporate design guidelines

 Worldwide, 24/7 availability of more than 250  
 advertising materials 



Challenge
DZ Bank AG offers financial products and services to the more than 1,100 co-
operative banks in Germany. Every year, the bank floats and sells hundreds of 
AKZENT Invest private label issues to end customers at the cooperative banks’ 
points of sale, and they do so with the help of a wide variety of marketing com-
munication materials. 

The large volume of issue projects—which each require at least 25 individual 
print templates and have a maturity of less than 80 days—had made the creati-
on and production of marketing templates a costly and time-consuming process. 
Quality of output suffered as well, which had a negative effect on the DZ BANK 
and AKZENT Invest brands.

Solution
To simplify and streamline the process of producing the hundreds of point-of-
sale materials, DZ BANK created the AKZENT Invest MediaCenter based on the 
iBrams brand management solution. iBrams supports the banks issues floating 
and production planning processes, and it allows community banks’ product ma-
nagers to quickly and easily develop their own marketing materials.

“Thanks to iBrams’s user-friendliness and efficient 

workflow, all of the banks we introduced to the 

MediaCenter quickly adopted the new solution,”  

says Thomas Nacke, Senior Product Manager at  

DZ Bank AG.

 
More than 250 templates for advertisements, flyers, letters, brochures, promoti-
onal gifts, and other materials are available 24/7 through the web-based Media-
Center. iBrams is so intuitive that participating banks can customize the templa-
tes while effortlessly maintaining the integrity of the AKZENT Invest brand.

Just six months after iBrams was introduced, more than 500 banks and 1,200 
users had already used the system. Considering its double-digit monthly growth 
rate as well as the time and money it has saved from the automated creation and 
centralized production of issues and marketing materials, DZ BANK is highly 
satisfied with iBrams and plans to extend its use of the solution to other areas of 
the enterprise.

DZ Bank
AKZENT Invest MediaCenter

Fast facts

Business situation

DZ Bank needed a more efficient way 

to provide hundreds of brand-com-

pliant marketing templates to more 

than 1,100 participating banks.

Result

DZ Bank has saved significant time 

and money by using iBrams as a cen-

tral media center. iBrams makes all 

templates available to participating 

banks via the web, and bank sales 

and marketing staff can easily cus-

tomize the templates while ensuring 

that they conform to corporate iden-

tity guidelines.


