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“Your Daily Marketing Checklist” 
Executive Summary 
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What any checklist needs to be 
  
o Simple so you can understand it 
o Do-able so you can take action on it 
o Measureable so you know if you got it done or not 
o Effective so you can get results and want to keep doing it 
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o Quick - so you can get it done and have time left over in the day 
o Build results so you can see that it's working in both the short and long terms 

  

3 Areas to Focus On with Your Daily Marketing 
  
Jim has done the best when he's balanced in these three areas. 
  

1. Content - value you can leverage 
2. Communication - so you can share the value 
3. Continuation - so you can build your sphere of influence 

  

1.  Content 
  
Content lets you create value that you can leverage with people you do and do not know.  
  
You need to create content every day 
o It helps a lot if you do it the FIRST thing every morning 

  
Get in the habit of creating value every day 
Keeps your mind sharp 
Gives you lots to share with people 
Makes you a better expert 
  

Content Options 
  

 Bite-sized chunks 
o Screen capture video 
o Full motion video 
o Article  
o Blog post (200-300 words) 
o Facebook Post (50-200 words) 
o LinkedIn Post 
o Graphic / info-graphic 
o Podcast (audio) 

  
This doesn't need to take a lot of time 
  

 Bigger Chunks 
o PDF download - Special Report, etc. 
o MP3 audio 
o Webinar 
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o Teleseminar 
o CD / DVD 
o Book or eBook 
o PowerPoint slide deck 

  
You don't want to be doing the same thing every day because you'll get into a rut. By doing 
different kinds of content, you'll attract different kinds of people.  
  
Commit to spending 15-60 minutes creating content depending on your schedule.  
  
It's a lot like working out - you have to build up your content creation muscles.  
  

Comes down to volume, intensity and speed 
  
You will be able to do more in less time as you keep doing it every day.  
  

You have to make a commitment to do it every single day (can be morning or night) 
  
Key Point 
  
It doesn't have to be YOUR content! 
  
Use content curation to add value!  
  
Content curationi is sharing someone else's content with your comments 
o Example: sharing content on Facebook 

  

"5-Minute Content Curation" 
  
3 steps to follow once you've found something to share 
  
Ideas:   
o Any video you find on YouTube you can share on your blog using the embed code, or 

even just sharing a link to it. You can also use it for a Facebook post. 
  

o Link to other people's blog posts 
  

o You can use Google Alerts to get regular content to share on your specific topics.  
  
This is how you can share it... 
  

"I found this ______________________ on __________________" 
"I like it because _____________________" 
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"You should take a look because it will help you ______________" 
  

This is a way you can start sharing content on a daily basis, even if you're super busy.  
  

2.  Communication 
  
It does no good to create value unless you share that value with others! 
  
It doesn't matter what you are selling, there is content surrounding your topic that you can 
use to create value for your audience.  
  
Understand WHO you share that value with (your target): 
o Peers 
o People you know (contacts) 
o Customers  
o Prospects  
o JV partners (potential or existing) 
o Affiliates (potential or existing) 
o Facebook friends 
o LinkedIn network 
o Twitter followers 
o Anyone else you know who knows who you are 

  
EVERYONE has people to send content to!  
  
You need to share the value with whoever you can, and it will build over time.  
  
WHERE & HOW to share the content: 
o Telephone 
o Email 
o Blog 
o Social Media (Facebook, Twitter, etc.) 
o Skype  
o Slideshare 
o Periscope 
o Blab 
o GoToMeeting / GoToWebinar  

  
There's a ton of stuff out there, but if you provide real good value, it will rise to the top, if 
you put it out there consistently and promote it.  
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3.  Continuation 
  
Build and expand your sphere of influence.  
  
Your sphere of influence includes a lot of different areas.  
  

 
  
It can cause VIPs to notice you and reach out to YOU! 
  
It builds over time, and your confidence will grow in the process too.  
  
It does take time, but when you follow a daily schedule, you will get results a lot faster.  
  

 
  
  
This means you need to contact people you don't know yet. 
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KEY:  Take at least ONE action daily that can lead directly or indirectly to more sales, more 
contacts, and more opportunities with people you don't know yet. 
  
You haven't yet met 90% of the people that are going to help you be successful! 
  
That means every day you should: 
o Run an ad and/or... 
o Promote a post and/or... 
o Approach a potential affiliate and/or... 
o Approach a potential JV partner and/or... 
o Ask someone to do an interview with you and/or... 
o Ask someone to interview you 

  
Focus on the value you bring to THEM, the payoff for THEM... NOT on what they can do for 
you!  
  
It doesn't have to be the same thing every day, but you do have to do SOMETHING every 
single day. When you do take action every day, your sphere of influence will grow. 
  
To start, Jim recommended doing... 
o 1 piece of content 
o 2 communication actions 
o 2 continuation actions 

  

Superstar Secret - The "Check In" 
  

Identify the VIPs in your sphere and check in with them once a month. 
  
If you know there are people in your sphere of influence who can help you, you want to 
stay in touch with them. Maintain the relationship.  
  
You should have them on a list and make sure you stay in touch with them regularly.  
o Connect with them on social media (Twitter, Facebook, etc.) 

  
How do you check in? 
o How's it going? 
o Here's some value I just created and thought you might like 
o Is there anything I can help you with? 

  
It's focused on adding value to people's lives.  
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Look for opportunities to help them or do something mutually beneficial 
  
It's a PROCESS... Not an event 
  

The Daily Marketing Checklist  
  
This is what you should be doing every day / week 
  

 Every day create a piece of content (value) 
 Every day share that value with your existing sphere in some way 
 Every day do something to share the value with people you DON'T know yet 
 Check in with a VIP in your sphere of influence 

  
Don't have to do everything in every area... Just have to do at least ONE THING in each 
area every day!  
o Flex your muscles and grow 
o Get stronger and bolder every day 

  
You need to keep written records of what you're doing too.  
  
Do The MATH 
  

 
  
This only takes 60-90 minutes a day. EVERYONE can do this! 
  

Tools Jim Uses 
  

 A list on a apiece of paper 
 Google Calendar 
 Gmail 
 PowerPoint 
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Jim does a lot of planning with PowerPoint 
  

How Jim Organizes His Day 
  

 
  

Organizational Tools & Strategies 
  

 Mechanical timer - do things in 15 minute increments 
  

 Get up EARLY and get as much done as possible before the rest of the world wakes up 
  

 No more than 5 items on the to-do list at any given time 
  

 Multiply any project time estimate by 2.5 
o By multiplying the time by 2.5 it makes sure other stuff doesn't get scheduled too 

close.  
o It relieves a lot of stress and the most important work is getting done.  

  

The Main Time Traps 
  

 Checking email too often 
o Turn your email off and don't have it open in your browser 
o Stay focused on your most important things you need to work on 

  
 Social media 

o Put the limits on yourself you'd put on a teenager 
  

 Physical interruptions 
  



Executive Summary: “Your Daily Marketing Checklist”  

 
 

© Guaranteed Response Marketing, LLC – All rights reserved 

9 

 Phone calls 
  

Productivity Myths 
  
These paralyze most people.  
  
Organized = Clean and more productive 
o When really involved in a project, don't worry about organizing your space - do that 

on the weekend 
  

"I don't have time for a system" 
o You do need a system 

  
"Systems are too rigid and inflexible" 
o Consistency gets results 
o Look at people in the gym with no written workout or recordkeeping  

  
Cool TIP from a Navy SEAL: 
o Do some quick exercise to get blood flowing when feeling mentally stuck, tired or 

can't get into a groove 
  

What to Do if You're Stuck with Your Marketing 
  
FOCUS: 
o Focus on creating value consistently 
o Focus on sharing that value consistently  
o Focus on finding NEW people to share your value with 

  
  

#1 Thing to Put Your Marketing on Steroids 
  
Do this especially if you're in a rut or haven't gotten started yet... 
  

 Follow this simple Checklist 
 Every day create a piece of content (value) 
 Every day share that value with your existing sphere of influence 
 Every day do something to share the value with people you DON'T know yet 
 Check in with a VIP in your sphere of influence 

  
Do something each and every day!  
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Live Q & A 
  
Just getting started - what should I do to build a foundation? 
  
Get a basic website (WordPress). Set up a Facebook account. Figure out exactly what your 
market is (WHO you'll serve, the PROBLEM you solve).  
  
What about an accountability partner? 
  
It can work as long as that person is about accountability. You don't want someone who 
buys into excuses or lets you off the hook from what you said you'll do.  
  
An ultimate accountability partner is someone that you would do anything not to let them 
down.  
  

Final Thoughts 
  

 This Checklist is simple! 
 Keep it simple! 
 DO IT every single day 
 This works! 

  
The power is in doing it every day! The results are amazing when it's done consistently. 
  

Watch the Replay 
  
http://thenetreporter.com/webinars/your-daily-marketing-checklist/ 
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